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Proposal of a sustainable K-Culture Festival Strategy
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Abstract It is a time when a sustainable Korean Culture Festival strategy is needed. The Korean Culture
Festival is a Hallyu Culture Festival that comprehensively introduces various Korean cultures such as Korean
food, beauty, and fashion with the focus on K content, which has been leading the global craze since 2020. As
the core project of the promotion of Neo Hallyu by the Ministry of Culture and Gymnasium, the 2021 Korean
Culture Festival, which was based on the World K-Pop concert and the K-Culture Fan Fair, including holding
the first face-to-face concert that applied the stage of real-world content after Covid-19, as well as conducting
and exhibiting various fan participation challenges, must now make the leap to the global Hallyu Culture
Festival. To this end, it can consist of drama, K-pop, K-Culture Fan Fair, K-Meetup, K-Culture Parade, and
Awards. This distinction shows a classic festival program centered around the prosumer content that drives the
Korean Wave, and in order for this philosophy to be effectively linked to its contemporaries, a Business to
Business (B2B) and Business to Consumer (B2C) ‘Techtainment Strategy’ is needed to acquire potential
customers through learned playfulness.

Key words : KCultureFestival, NeoHallyu, KoreanWave, Techtainment, KcultureStrategy

#4353 FobdFdlEgn FAAEAL 1S (A1AA)  Received: May 31, 2022 / Revised: June 26, 2022
]

Haedd: 20229 59 31¢, F8¢%s4: 20224 649 264 Accepted: July 2, 2022
ALY 20223 7€ 2Y *Corresponding Author: hjkim@dima.ac.kr
Dept. of Performing Arts, Dong—Ah Institute of Media and
Arts, Korea

- 213 -



Proposal of a sustainable K—Culture Festival Strategy

.M &
FelehE dushe @5 FAZ A% Nsd a5
A FAAS vldst]) gl shEEE=Ar 718y
ofof @itk @ EFwoRA 2aw AN dR
249 B3 9 A% paEAS 59 3
B0y B BAx TR FT B} 94l B
o)) wholek. A 21 Wk e
El(Celebrity) 7} 731 B4k 17 e
B, KAAE 27} Az e eleet
o A ol Sk 4
SERERE
HAaHdoz zt= F2d Yy §Y
ol IT, TAl¥ o= wdshd 7y
Hgo s sb7] wEolth ol
Loy 1] 2022 S=2st5A 38 dgs vEd A
7Feeh el AlE A Ads

o
i)

N
R
mlru

m1m

é
o

>~
ol
o
ol
Lo
—{o

:?L_“
oo
(T
)
[

[y
“”" 4>¢
c sk
o
4

A

a
2 E ¥
worr

- =
T T
o 344 27
=y
RN
S

;ﬁ i
o

i
Y o

JH W

AFALE 7HE Eizam:e_ 44 o}ud_ c}%ﬁr =l
WA K=ol se)ex seinp Zux2 883 s
ffMi Mi 41:%_“4/\ 54 Aol g sit Kz__giq

=
)
o
o il
e
ot
:(m
>.
xg
e,
=
of
o
I
sg
41
#
B
JH
o>~1
S
N
S

o o GVE W] 4 Sz A G

(Zone) ¢-4°] Fubslolo} shu] Kohe 54 #1431}
@7 @ o FEA 5 B Fold oWES FAow
sz @ o] Fo] Bastth v WA KA

o
o

=
o -
E
FPN n:

Te gf&u}. ag)a AFA g FAlA ARAsA
2HA AL Rzhste] dEalEante] K24 o

2 Kz 3tsAo] 9 =9 AW~

= 2o i Hlel=

Pt KEsEA o925 72 dAsta xﬂ
FAJHC, FFBEA ojgze] TEL zﬂ%w}
&S] AFE)A 9IS olw 15 w3 A3}
g Awe] 98 vled AR TR 7 7E

10 >

@ 2ast duk WeAFH SFE B 2 9

a5 <lEfH|eId, AgjololH, 2, A= AL

12
tio
i

ﬁd
e
o
X

|
oo N

o
o

1. EBH MF Z208 =4z

Table 1. Simulation Korean Culture Festival Perspective
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