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Use of the 20" Presidential Election Issues on YouTube:
A Case Study of ‘Daejang-dong Development Project’
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Abstract There are three focuses in the paper. Firstly, the study identified what channels were most viewed by
YouTube users to watch the 'Daejang-dong scandal,’ which was the most powerful agenda to influence the
candidate preference among voters during the 20th presidential election. Secondly, the study analyzed whether
the political tone of the first videos was in line with that of the subsequent videos. Finally, we compared the
sentiment of comments on the first and subsequent videos. The results showed that TBS ‘News Factory’ and
‘TV Chosun News’ represented liberal and conservative factions, respectively. Secondly, the political tone of
channels that were viewed subsequently was neutral, but the conservative channel users left more negative
comments and that was significant statistically. In addition, about 80% of the conservative and liberal channel
users shared the same political tendency with the channel they watched first, and more than 90% of the
comments left at the subsequent videos in line with that of at the first news. Based on these results, the study
concluded that the voters tended to seek political news that was similar with their political ideology, and it was
considered a sort of echo chamber phenomenon on the YouTube. The study suggests that the performance of
high-quality journalism by traditional news outlet might contribute to decrease the negative influence of political

contents on YouTube users.
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Figure 1. Watching Youtube videos by political orientation
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