(AT =2) ISSN 1225-1151 (Print)
ISSN 2234-0793 (Online)
Journal of the Korean Society of Clothing and Textiles
Vol. 46, No. 2 (2022) p.331~348
https://doi.org/10.5850/JKSCT.2022.46.2.331

SE-2X ALSO0IZ0 2
M HolsH=MOl IR E

Value Structure of Experiential Rental Hanbok Companies
Based on Means-end Chain Theory

Min Ji Kim * Soon-Young Kim*"
Dept. of Human Ecology, Jeonbuk National University
*Dept. of Fashion Design, Jeonbuk National University/

Research Institute of Human Ecology, Jeonbuk National University
Received October 21, 2021; Revised December 14, 2021; Accepted January 20, 2022

Abstract

This study explores the value structure of experiential rental Hanbok companies using the means-end chain
theory. For this, soft laddering was conducted for nine experiential rental Hanbok companies located in Jeonju
Hanok Village. Next, the value structure was created. The results are as follows. First, the elicited values are in

9 ¢ 99 ¢

the following order: “creation of wealth,” “promotion of Korean culture,” “aesthetic value,” “self-actualization,”
“community development,” and “transmission of tradition.” Second, most attributes are connected to “creation
of wealth.” Third, “promotion of Korean culture” and “community development” are similar to Holden's instru-
mental values. Fourth, some attributes linked to “aesthetic value” express what the experiential rental Hanbok
companies consider to be beautiful. Fifth, the companies pursue “company satisfaction” through “consumer
satisfaction” and “company differentiation,” which leads to “self-actualization” and “aesthetic value.” Sixth, it
seems that “transmission of tradition” can be achieved through “expertise/expert training,” indicating that some
companies think expertise is necessary for the transmission of Hanbok and do it. This study is significant be-
cause it is a new attempt to understand the core values of experiential rental Hanbok companies and provides in-

sights into their growth.
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Table 1. Sample characteristics

Work experience

Work experience

(Sl R Age (Experiential rental Hanbok company) (Hanbok industry) S
Experiential
A F 60s 3 years 41 years + Ceremonial
A F 60s 3 years 3 years Experiential
Experiential
B F 60s 3 years 28 years + Ceremonial
C F 30s 3 years 3 years Experiential
D M 30s 4 years 7 years Experiential
E F 30s 3 years 3 years Experiential
F F 40s 4 years 4 years Experiential
G F 30s 4 years 4 years Experiential
Experiential
H M 40s 4 years 18 years + Ceremonial
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Table 2. Questionnaire

Category Question
Introduction 1. What do you think about an experiential rental Hanbok?
2. What made you start the experiential rental Hanbok business?
1. What characteristics do you think are important in the experiential rental Hanbok?
Attribute 2. What do you pay the most attention to when you prepare the experiential rental Hanbok?
3. What do you emphasize the most when you rent out the experiential rental Hanbok?
Consequence 1. Why do you think that is important?
(benefit) 2. What functional or psychological benefit (consequence) does that bring?
1. Why do you think the benefit (consequence) is important?
Value 2. What is the ultimate reason why the aforementioned benefit (consequence) is important?
3. As an experiential rental Hanbok company, what is the ultimate value of experiential rental Hanbok?
1. What characteristics do you consider important in traditional Hanbok?
Additional 2. What is the difference between the traditional Hanbok and the experiential rental Hanbok?
questions 3. How do you prepare the experiential rental Hanbok (buying or order-made or self-made)?
4. What do you need to keep the Hanbok culture going?
Table 3. Content summary code for attribute
Design attribute of Service attribute of
experiential rental Hanbok experiential rental Hanbok companies
Al Wired underskirt (petticoat) Al4 Accessory
A2 Wireless underskirt AlS Accessory / HaIi{rae;(riztr;lrirL e;t /
- . - Styling
A3 Form/ Transfo]r:r::tt;r(iir;1 gt form / Al6 Make-up
A4 Detail Skirt length adjustment Al7 Low-price
A5 Size Al8 Reasonable price
A6 Neckline Al19 Photo studio / Photo zone
A7 Silhouette A20 Display
A8 Color Color / Coloring A2l Service mind
A9 Lace curtain fabric / Chemical fiber ~ A22 Shop enlargement
Al0 Liberty fabric A23 Ticket package plan
All N][fgft:i: / Traditional Hanbok fabric A24 Marketing New products update
Al2 Embroidery A25 Recommend suitable Hanbok
Al3 Gold or silver leaf A26 Refrain from soliciting
A2T Investn}gnt in or promote
traditional Hanbok
A28 A positive response from the media
A29 Expertise / Expert training
A30 Utilize or support contents
A31 Consumer pleasure or fun
A32 Et cetera Ironing
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Table 4. Content summary code for consequence

Design result Consumer benefit Company benefit Market environment benefit
. Convenience / L
Cl Unique Cll Comfort C19 Easy to manage C26 Quality rise
. Possible to supply proper
C2 Various Cl12 [;irsr(::];:il;tr}; C20 difcf:rrenrﬁ?:t}ilon C27 Hanbok and provide
P knowledge about Hanbok
C3 Trendy C13 Sp eCIfil experience / C21 Secure a C28  Fair competition possible
Making memories consumer
C4 Traditional Cl4 Safety C22 Low unit price C29 Su§ tainability of Hanbok
industry and culture
Less time to Promotion Increase in positive
= Colorful 15 get dressed €23 effect €30 perception of Hanbok
Easy access Increase in Formation of an attitude that
c6 Complete Cl16 to Hanbok 24 rotation rate = values Hanbok
Come out well Company
7 Contemporary 17 in the picture €23 satisfaction
. Consumer
C8 High-class C18 satisfaction
o Aesthetic
harmony
Conformity
c1o with TPO
Table 5. Content summary code for value
Value
Vi Creation of wealth
V2 Promotion of Korean culture
V3 Community development
V4 Transmission of tradition
V5 Self-actualization
vé Aesthetic value
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Table 6. Summary of implication matrix 1

Attribute To Consequence From To

expgi?ssrllﬁglart;ﬁg;t:l;ﬁbok Ibizsian e
Al Wired underskirt (petticoat) 10.7 Cl Unique 52 8.13
A2 Wireless underskirt 2.6 Cc2 Various 6.0 8.10
A3 Tramf";‘:;gﬁ&gf Lo 2743 C3 Trendy 60 611
A4 Skirt length adjustment 11.13 C4 Traditional 16.0 15.22
A5 Size 3.7 Cs5 Colorful 10.1 7.1
A6 Neckline 2.1 Cé6 Complete 72 6.8
A7 Silhouette 3.7 Cc7 Contemporary 9.0 8.10
A8 Color / Coloring 14.35 C8 High-class 4.2 10.10
A9 Laéehcur.tai“ fabric / 1522 €9 Aesthetic harmony 246 1820

emical fiber

Al10 Liberty fabric 3.0 C10 Conformity with TPO 2.1 0.0
All Traditional Hanbok fabric 2.3 Consumer benefit
Al2 Embroidery 2.0 Cl1 Convenience / Comfort 20.1 14.14
Al3 Gold or silver leaf 1.5 Cl12 Personality expression 6.6 4.5

) Service attribute of ; c13 Specigl experien'ce / 54 714

experiential rental Hanbok companies Making memories

Al4 Accessory 5.8 Cl4 Safety 22 1.0
Al5 Hali{r;f‘s’tr;‘finrf;” 819  CI5 Less time to get dressed 42 53
Al6 Make-up 22 Cl6 Easy access to Hanbok 17.4 9.10
Al7 Low-price 7.15 C17 Come out well in the picture 52 22
Al8 Reasonable price 7.12 CI18 Consumer satisfaction 55.64 26.21
Al9 Photo studio / Photo zone 9.15 Company benefit
A20 Display 34 C19 Easy to manage 9.1 53
A21 Service mind 4.13 C20 Company differentiation 22.17 19.15
A22 Shop enlargement 1.1 C21 Secure a consumer 19.38 11.4
A23 Ticket package plan 2.2 C22 Low unit price 2.0 2.0
A24 New products update 5.7 C23 Promotion effect 5.5 42
A25 Recommend suitable Hanbok 32 C24 Increase in rotation rate 5.6 52
A26 Refrain from soliciting 2.3 C25 Company satisfaction 17.37 14.3
A27 Invterj;?gg;;? (})I;E{;rﬁme 2.1 Market environment benefit
A28 A positive response from the media 2.3 C26 Quality rise 3.0 33
A30 Utilize or support contents 34 C28 Fair competition possible 1.0 1.1
A3l Consumer pleasure or fun 4.12 C29 Suisrtlzi::;t;}i}g dogllx_lltil nrlzok 9.11 7.2
A32 Troning 1.6  C30 INGEEERES D pOgite 2028 158

perception of Hanbok

Formation of an attitude
el that values Hanbok 1.0 2.0

The dark shaded codes appear on the value structure (hierarchical value map).
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Table 7. Summary of implication matrix 2

Value From To

Vi Creation of wealth 38.103 1.0

V2 Promotion of Korean culture 21.53 5.0

V3 Community development 7.23 4.0

V4 Transmission of tradition 10.11 1.0

V5 Self-actualization 10.32 0.0

Vo6 Aesthetic value 23.42 2.0
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Table 8. Details of 37 x 69 implication matrix in A24

C2 C3 C18 C20 C21

C25

Sum of direct and indirect

Vi .
connections

V3 V5

A24 2.0 1.0 0.1 2.0 0.1

0.2

0.1 0.1 0.1 5.7

The sum of direct and indirect connections is the same as the result of A24 in the summary of the implication matrix 1 (Table 6).
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