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Abstract

Purpose - The main objective of this study was to investigate tourists behavior by applying
protection motivation theory and health belief model during COVID-19 pandemic. Specifically, the
study examined how risk perception of COVID-19 affects tourists’ protection motivation and travel
avoidance intention.

Design/methodology/approach - The empirical data was collected by self-administered questionnaires to
obtain perception and behavior regarding COVID-19 pandemic situation. A total of 486 questionnaires
were used for data analysis and SEM analysis was applied in order to examine seven hypotheses.
Findings-The results showed that COVID-19 risk perception is a significant antecedent of threat
appraisal, coping appraisal, and cue to action (H1, H2, H6). Moreover, protection motivation is
affected by threat appraisal and coping appraisal (H3, H4) and influences on travel avoidance
intention (H5). However, cue to action does not affect protection motivation (H7).

Research implications or Originality - This study provides insightful implications for tourism industry
practitioners who will prepare the post-corona field and the results enrich knowledge of the tourist
behavior during pandemic situation.
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o|2 QI ¥FAY el Tl o 1,400z o5 Holzt elldsirt. vt HAY ok
H7hEe] Q= AR 2310] ZehRe] Fell whebx] A2k AIAI A o] F 2
oF 422 o APt vk (IATA, 2020). thao R, Be JF& whe A3
A8l ATk, mE WY o] I oA} oF 1,0000130] £-& Egton], 5d
A Afrge ] FEom Holxlth (F71d74, 2020).

wA8E7] A3 T - elA A7 JAFE vk WA, Z2-199F #EE e ATE AR,
AP ATE A oA FokZ 8ok = rt. 1) A&k @ AAA AXPE A A (Jiang & Wen, 2020;
Sigala, 2020; Tremblay-Huet, 2020; Yeh, 2020; Zenker & Kock, 2020; Zielinski & Botero, 2020)
2) At & ¥)a A5+(Carr, 2020; Chen et al., 2020; Foo et al., 2020; Hao et al., 2020; Rogerson
& Baum, 2020) 3) ¥2E F2Y Al tf3A2k(Bhati et al,, 2020; Lew et al,, 2020; Li et al,,
2020; Nepal, 2020; Wen, et al., 2020; Zheng, Luo, & Ritchie, 2020) 4) 34 2 X957 g
4 (Couto et al,, 2020; Mao et al,, 2020) 5) &34 Y& A7 (Bae & Chang, 2020; Han et
al., 2020 a,b; Kock et al., 2020; Neuburger & Egger, 2020; Sanches-Canizares et al., 2020;
Zhang, Hou, & Li, 2020). WA, 7P¢ 2& A77F 189 7ol 2 A4 A AA] #d A AT
£ 49 B, Sigala (2020)& Z2u-199 #AHE AT #ofE whe, 3|&, A dAZ TR
A7HA GAlo] ub= g B 2 el AN AAE ). Zielinski & Botero (20200 @b Aldo]
dagh sy A AdFRE =odtelon, 53] o|d IFAIF JFE mXl AR=(SARS)S AtdElE
AE o 24 ThFe FF AT RS AEsith o, A B vlal A& A3 E W Rogerson
& Baum (2020)2 32} 197} otzZej7} #FA ol v g gho g whxsfof & A Fofe}

F2}-10 el F) gREol AAATES A9 w9 27 v Bopz ANF 5 ok 1) A
F 24 % A AN (@ES - oPFE - B2, 2021 WY, 20215 Yol - FAA, 20215 E

& S

9 - &37l, 20215 w9 - o] - o)), 20205 QHF - HEA, 2020; o]-&F - AU, 2020; 37
3] - 4194, 20215 8¢ - A4, 2020), 2) BFAE BE A7 (HEH, 2021; H/H, 20205 4
- 3298}, 2020a,b; Fu- - 719121, 20205 o] #3E, 2020; o], 2021; o5, 2021; o|%18] - vt
g, 2021; o|xl3] - A=, 2021; A - AAw - oF, 2021; ZFol, 2021ab; & - o] 8|3,

20205 57, 2020; W17 - 27, 2020), 3) Z2uhe} RS FA (G, 2021; 47, 2020;
FHA - B, 2021), 4) SMAEIAT FF - &, 2020). WA WY AFEA D AFAG
JEFS AHE =ES BY & - A (2021)2 221} 19 WA o] BB} Aglo] AL AAH
3] @ £48 getslgon, Yz - &3 7 (2021)2 Z2U-19 S-S 98] 1 thakst AAE )
Aol TS EIASHFE FEUES ¢S nigor BT tgor #YAE] P&
A3 =ES AEd o)1 - AU (2021)e Z2Y-19330lx BB AHBE ulgko g o] gt A%
< AEslEter, o]x3 - Agz(2021)E 2AEL 7Hte g 3lo] ZRU-19A o A BB AE
o] B P WHalo] #AslY] ATE HYIAh. Z2U-192 <l W H v wgrlo] FFuSol
wa g Eon 11 dn el MM~ FHo] MInEEol Fidh

WX gkl Bk AT
FEFE A Aem vEistth (24, 2020).

U] - 9] Thekgl ool A Z2up-199) A AT WAL YA, B3 FokllrE AA7HA|
&ro] Eitvhe] EAgith, 2 o), W MY ATUE Aol 9 SEHRMS FHAHsupply) <]
FANA AHEgtor] 2} 7|7k BFNE(demand)] PEL A3t o] 2L nlE o T AHE =Ro
o}F AFre Bt} (Sigala, 2020; Zenker & Kock, 2020), whs], B 7] 22 3galyo]
HAAZ AL e Aelr @A a4 (demand)?] BFAES] PF oS nlgto g HARTEZ <]
AekE AAERE 27 g AT otk &, S713elM A7 A5S olsfatr] 918 H-Holgdd
15 F7]0]&(Protection Motivation Theory)3} 74'd = dl(Health Belief Model)& #32452] W5
olal & ¢l H&F oM ZRL-198kE o] RIS} A HeFT] P& AFEE Zlolt.
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11, o234 w7
1. X3%F7] o]& (Protection Motivation Theory: PMT)

B35 % 7]o]& (Protection Motivation Theory:PMT)S Rogers (1975)¢] oJs] Hx =2 AotH o]20
2 7]-7}x]0]& (expectancy-value theory)d} 91x]2 A B x]g]o]2(cognitive processing theory)S
7o 2 AAEST BEF7] olee] AL ojF o FAxL, Y-S QA FAFdA AL o F e
HAAE S7t2 02 WolEd] 5o WalE 37|tk s Aol 1 Ayte] Zhx|o tis] AAZ
S FHA Brhet Asdvte Aot &, 7] AP RRE AAlg Bodles d5d st
A&l a9l oA J&FS wor ol BHE F71E FAAANA HFHoZ JdFo dFS v,

Hzxo] HEF7]0]& (Rogers, 1975)2 7019 & Wl 5718 Fofshe Al a1ez Az
A3 (perceived severity), A28 A (perceived vulnerability), A|ZHE thx] &57 (perceived
response effectiveness)S AAIFATH A ZHE A2 4820 AR is] 7icle] =71+ 444
ATE s, AZHE FHoF2 FAA Aol ARAleAl wAEH 2 7Fed A=, AF4E i Es3t
2 AR AAE FAAE s UlS Ute] B8 AR G & Qi) o Al 7HA]
1214 A (cognitive process)ell oJ3l| F7tEM Ho F7]¢] g AR 0w o] weta] A
ol Eol# e g5 o= ZAAH

Z719] BEF7] o] o7 71A] EAIFEe] @ Ee] Rogers (1983) 9F Maddux and Rogers
(1983)°l oJ3f +8d B35 57| o]2e] AAHIT (A . +8d HE T8 7|E9] s 7|5
ARshs Al 7R WA E A, AZkE kg, AZE gix 257 ol9e] B (reward),
2171 &5 7 (self-efficacy), diAH]-8-(response cost)o] F7FEJATh, HAF2 18 5 53 Al DA
HE o2 ERlol ot SAIU ARl ghelQl «]F B T JiQle] =)= v, AT, AR WA
Boz vehd & vk, A|EeE el Yol AES dEE] SlE AAIE g ekl SudgE
< & F ke A Aldeln, tiAu8-2 A AE5S FAY uf AEHE AT 54, =8 59
Aztd 713ngog Ao Y £ Qlth, ARAHoE BHE%F7| o|E2L RoA dojub= 4 sk
AR A2, A A, A71EE3E, A ES3Ee] el BE B ks A f83tA A
< /M7 bl AZE X u 83 B2 84 5|8 Fole vl 9FS XY § BT

s
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o|2L BB EY]
ARHoz 99 .

HEF7] ol x 9¥e 5L dMisia 143 Peoz Halshs S Asy] sls) ARER
At Y ATFES AHREAE A4S5F =,
MeAR & 5 oAudt FolE ZUZe] Aol ERH oz st Wgo] AAE & e Aole
B35 o|2o] HLHJHAAL - AAE - AT, 2016; AF7] - 7A433], 2013; o|qt - AL
2009). Floyd et al, (2000)2 E3-357] o]& &% AT =S WEHEY
MR Bopr} 2173 BEE Bofglon (Y, 2% - A4 glo|= gk, F4, AIDS o}, =S
&H), YBAEY F99), 1L 9ol FHRE, LA, B3 diE oM E BEFT] o] FHEH<U

T - 9] #F 9 sauEE HolollA BHE 5] 0|28 43 AYPATES AurEd A7
3] el Aol BI3ltl. WA, = A AT FolM BEFT])0lRS HE3 =12 A Holl 233}
o (BRI - o]F 9, 2020; ¥, 2016; o|WlA] - A2, 2012), o]WlA] - A AL(2012) B3] 9

o
B
o2
off
o
Jo
ik
9
i)

=

T ke A B BE 7] Frhbgel ol d@FE viHen B Fr]s o3y o
FEHow S vAE AoE yehuith thEo R, uA<(2016)2 FA oA A3 913l e] A|7to]
B3 57 (A4, FHoRd, thAete] 284, AV E84)E Wiz #3dF dwd viAe 9F
S o FAES Wes AyEgnt. £428% AdAs Y w2t 22 f7]el e T2
WAL BPFol 3HHR] S, Fo FFole FEAQ] dFE VA, HdAG L o FEel
FAAHR] IS A= Aoz yeist, 9, e vl B FU1E iR o el
WIS vAE Aoz et viAtte s EA8 - o]F9(2020)2 HT T 224-199] A7}
ATFEATAR 54T BReFr] ol (A4, R, A71ass, veasihol oaix ofdow=a
£ 20t o) FEAES R AMES. O A3 A4 wke aei

o ool Fofdt YIS A= AR YEhth

f
p)
[rt

5o 2 a8 APATES AVEH BHe 5y o|&F W3 B s2udey Zobd 483 =L
Ao B3}sltH(Chen et al,, 2020). WA Chen et al (2020) 27838 Z7)&= 3L o=z
715 3}e]| gk AbdR| 2 o] AR T qF x| vXE AAE R FT]o|E&5 ufE o2 24385
3 A, AR A2 FoRd, AZE A2, v RS, vheHE, ARt 388 9
A= A2 yestth, kARt ool X4E A, vk, A Esate] S Fe
Ao 2 et Seow et al, (2020)2 HEF7] o]&8 H§3te] JmdBAEY YF=& AuHt

L BAES AZtE ARA, AdE A, AR, HARTEE 88 T folsHil
FEFS v AR e

Ul - 9] HEF7] o]E2S H83 =2ES AHE AY o dPesrE AFH b f93 JgFS
HxE Aoz JeEPItHAAL - AAF - AFE, 2016; ZAFE - o], 2020; £33, 2014; o7 -
73, 2009; olwA - A ¥4, 2012; Chen et al,, 2020; Maddux&Rogers, 1983; Rogers, 1975;
Rogers, 1983; Wang et al., 2019). w&hx], AYATE vigdoz ofgfe} e 7HH1E A3},
o1&k

[elxe]

Hl, 324-19 A@AA= A4 57 el frol

o
tlo
™~

Rl

WA HG7E @21 WAHE, AV asH, hA BsaE R APl o dFS B Jor
Vet (127 - 71243, 2013; o)W1 - 719L, 2009; o]wlA - LA 2012; ¢33 7, 2014; 1975;
Chen et al., 2020; Rogers, 1983; Maddux&Rogers, 1983; Wang et al., 2019). wWbx, APAT=2
g o 2 oo} 22 725 AAgth

H2, 22119 A9AAAE GAR ) feld Jge o

e},

AAF7E #gQl AFH7HF hAH7 R BEs7]d Fo3 9FL vAe Aoz yegoen(HE
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7]« 21233],2013; o|¥lqf - AP, 2009; o|FA] - LA, 2012; Chen et al., 2020; Horng et al_,
2014; Rogers, 1975; Rogers, 1983; Ruan, Kang, & Song, 2020; Seow et al., 2020, Wang et al.,
2019), APATE 7|22 otfot 22 AT 3F4E AAIGT

H3, S99k 55700 fol8 Jge
H4, dA%7he BE57)0 fold Jae nac,

ARG el gxFrlel] s A E REEVE HAFHor HEgF ord fogt JFS vt
(AAL, AAF, AF<, 2016, AE7|& 1743, 2013; ¥4 &ol&, 2017; oW & 9-L,2009;

oAl & A4, 2012; Rogers, 1975; Rogers, 1983; Maddux&Rogers, 1983, Wang et al., 2019).
weba] offe} Z& 7HESE AAIgT

HS, 25%57E B33y oxo Fo3t g v}
2. A7Ad R dl (Health Belief Model)

A7 g 2 d (Health Belief Model: HBM)2 oiF8 ¢l 77 9o thgk w3 =317 $siA
AR3] A Elskall Hochbaum (1958) <3 1gtd Rdlo|t}, Hx, A4Ad Rde FFHI AH|22
AFEE FE27z21 AR AzA; 71 AL °1v°ﬂ sl Argetr] AsiA e mdolAuk ro]
3 - FAEEA S vzl AR AW YF5S oA=3] 2 mdzE @AY (Glanz et al.,
2008). AZFAIEm ] 7|2 AAlE 717 #A P52 A FHHA Aoz A= 74015}
Z, o] AAE 37 BFS FAL e THRde] =7 A A dEet AnE P5s AEE
o s 2ZbE v)83 Aefde] Hro] wEbi] AR doke= Ao|tt,
A7 dRde] gzl 74 Jid o2, AZE Wzt (perceived susceptibility), A12H8 4124
(perceived severity), A1ZtE o]9] (perceived benefits), X128 Aol A (perceived barriers), A7 &
5% (self-efficacy), 577 (cues to action)7} ATHLH2) . A€ WIFAAHL 710] =7& F84

Fig 2. ZIZAI'4 25 (Health Belief Model)

| ZHE 22 (perceived susceptibility) —|

X ZHEl MZH (perceived severity) J

= . HIFHE
3 7 HZ dE
#Z A7 (cuts to action) (health behavior)

X2+l 0|2 (perceived benefits) =

X|ZtEl Hold (perceived barriers)

7| 25T (self-efficacy) -
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2 g1 e] AER ANE AFBFE AW @ W Agel 4 FPsHoR 2 4 glor], Azte
A Aol AR A5 AEo] XS $RH Aol that FuAel Adeltt. Z, Aele]
S Aol o FloR A SIS 2Aysl JLg Sl Bee A2 olele Ad
0 9IS Fo2A A & s ool oplstd ile) LI Y e A 2 Sl B9l
Se Aldolch. Wepa. A7hE ololo] ez A% Welo] hak AAmI} weldrh A7t Bl
Qg AR ANE BES VoA BT + A P4 Ak ARBEol mel WY

TS 3, B, v B AT S, AztE el de 13 B9E ok dl AR S
U]’d‘jr. A7) Eeqke oW SRy A 0|77 -rlgﬂ’ﬂ 2282 Z]le oy 4, Abal A
55 SAE vk Be HQl sl gk A 4 Tolt}, niAte g P AVle 5 LAY
HEE AZIEA ol wlartole] AR, 7|AF, Felgal, Bkl 2 T 4 EAlol tisiA et
PE3 5 QA wh=i= Y - 9FHel 2L o]u]dl q.

AGAE RS A g5 AYATES AHEE 27]dle Aol e AHEEY Q] 58 St
= EopollA wol ARGEAANE, A} vheFe ol &= gk S - o B ?i:rL% %U%iﬁ
tjEEe) A7 F93% (Balbach et al., 2006), BIgt - tho]ojE (O'Connell et al., 1985; Sapp
& Weng, 2007), S21eFA (McArthur et dl 2006) A AARYF (Champion, 1984), U]EIO} A (ke
e - ol3hit, 2016), EEE (/] - AFE - oW, 2014) FollA vrdstAl EgHa 3

A, obH7A = HBMo| #golut s2vdeje] Zofo 284 4ee &5 =& E“"]'O]'D}
Lee (2013)& s=v|gelE ool HMB o]22 Hx2 A83oun gieddr Add 45 He
FFoll w3l EAesit. HBM A8 PF5ol2s ST Rds nigo 249 4 #7448 A&
A A Aol 1A AEel Folnidt dFE vA= Ao vt Huang et al. (2020)2
HBM3} A9 ¥ 5ol (TPB)g Tqste] 1At #gAld WEshes #3459 Hs P55 AR
o™, Donohoe et al, (2018)-2 HBM<S o]&3ale] AR EE 5o QAWIFE ZT2athd AFes

BowEges o2 Auych v2dk 937 Shim 3} You (2015)% 2JEbA AW e} &2 41 o %
WAE HBME Fatoir] At < Bae 9} Chang (2020)2 224 194] ]°ﬂ e E dFE A ]@5‘
#Fol23 HBMo| 2o $9lA vigE vt dyjugit. nixwez, 3 et al (2012)2
A& e R AFefmigel AzteE Fuld nA= dF AAE HBMS %Eﬂ’ﬂ uighon XV—T%

Fig 3. 91123

Health Belief Model
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motivation)
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Protection Motivation Theory

& A2
(Cue to action)




HEF70)2(PMT)3 Y RAHBM)S o83 &34 97Ih8 35 £4: COVID-19 9471 307

A7, A7HE Aok, A7HE olelo] Fele] @ A|Thelw Auls vl olmol] felgh Jake Al

=1

Ao g YERsT

) - 9 ABATS AR A% AFAERDNA AZHE o), A B, A2E N4, AzE
A2, DAY BF A% AFol FRH JFE A A4 e AFPE| $HH JF

nlAE Aem etk (47 et al,, 2012; ke - olsht, 2016; 24 - A4 - oln]%, 20145
Bae & Chang, 2020; Donohoe et al., 2018; Huang et al., 2020; Lee,2013). &3+, HBM2| 2
Hel F AT AVle AT 244 S vRdE Bekal 8 Wl thFA|A] ¢l 9o
ol F3F AT vl v Esieh (FHIA]|, 2017; Lee, 2013). wikA, B dFE BEE7)0|83 A4
Rl BEFS A5ty fal AXE Hr T 3EHE AAEHA FoHA HiFAE] %
A qE Aot #EE JPE ATEIES AAET. (2E3)

tlo m

H6, Z21-19 84 AAE A% A7lol #23k & n]H
H7, 35 A7le 23 F7lol fogt 3k ndh
m, i whHE
1. S
AAE AFEHT 7S AF3] Y3l AeAE st A dee APATE ufge s
z2719] & =&390th. 2719 AR 22 W48 Fof 5% uge] AEE uigo g £ - HeAs9]
o Hx FAE AEAE E AF A A oH2AE AldElon dnjzAbe] thk2 20t o]t
ARl HUE diidos eRRlos Algeltt. du| Al AdE nfges ML FHEHos FHEHIY
HEEAELE Z2Y-19 984A0A 473, APH7E 6w (RzHE FRA 353, AZE A4 389,
N7t 62 (A2 353, A 57 32 AU, BEF7Ie guors 747
4583 245 o nxgo 2 PEAV= 3EF o FAEHUY. SATEL BT A= 5H FHE
(1-: A8 28R gt 54 w9 2HHE o] &8st om AMEE S I AL (FD
A A = ATk
Table 1. £24H4
e Ha =45 kil
FZLF19 - = N
%@g‘ﬂxl F2UH19 QEA0IR] 4 0|45, 2021; 240} 2021
o541 A2 Horg 3
HEot 2|7HE) AlZb 3 22| 50|29, 2020; BFd = 2016;
7| 57 3 O|RIZH-ME A, 2012
g7t i oo 3 Cahyanto et al, 2016 Chen et al,, 2019
_ _od Rogers 1975,1983; Maddux and Rogers, 1983;
2537 2337 4 Wang et al.,, 2019
Lo Lo 4
= = Bae and Chang, 2020: Donohoe et al., 2018;
SHE. SHEE. . ’
e e 3 Huang et al., 2020; Lee, 2013
2. ZAF R By

AANE ATED L PEAFS 95 AR £ HERAE B4 olF. HEe mat 198
334 wredstel T B Sutel MRS FA FPstsich. e AR B EE WHoE ATHE



308 Asia-Pacific Journal of Business Vol. 13, No. 1, March 2022

ok g3l AES AL AR Ao o|FofHr), 2kl ARE At
FSurvey monkey)dl| g8t AEHIE T8k FA02 ArEt ARl
Feolete A7He 20t o) ARIEUE tider Astiitt.

B 2R S RE 50070 AR o] A4S flelA] SPSSeF AMOS R RS ARgSkSIT 7R A
13l ’év‘fm_—r o m gls FZ317 ] %k geld @91®A (Confirmatory Factor Analysis)
AAEFTE, Bold golRAMe] Ale nigto 2 AAH ATRde] ANFwel 1A BAde Axaly
o, o]% AVE A5 JdaA #4E Fko /‘Lﬂ 2, I e, o el ASskedrh. e
224e GHE o|F BMATNE v O R ATRY WHFE Alo|o] TR HAE AuHgkow Mg
ATAAE= ofefeb 2,

mim

[

e |

¢

o AR v Ao FRHE AR F 5000, 1% Shho] B AR 14582 A9)8)
48655 & ATAT B0l ATt (E2), AEFIA} 4807 T HAdo] 198 o= HA 40%S
AAFor oL 288 O oF 6002 UERT, Folate] B 254|~354 mlwto] 2121(43.6%) L.
2 7P =& 0eS yehon, thgo 2 254 w|vte] 1387 (28.4%), 354|~454] wlgte] 717 (14.6%)
o2 FotE REFEE tittn Yol AA Foa F 53%E 7MY =4 JEen, o
ietar As/Freto] oF 33%, LE|al 1E st £¢ e 1 ol3ke} ek o) shEo] oF 7%H ZARE ]
ot Z24-19 717t Bt oSt 4 AE Ay} 1~23] oS thie Fodxrl 1222 oF 33%E
A8 Theo 2 3~43] (25%), 13] wwt oF 24%E FAME QI

Table 2. H=9| Qutxo| EM
=i
il

ot HI = (n=486) H|-2(%)
= 198 40.7
84
g 288 59.3
254 Ot 138 28.4
25M|~354| O|gt 212 436
35M|~454| 0|2t 71 14.6
il
A5M|~554| O]t 45 93
55A|~65A] 0|2t 19 39
65 0|4 1 0.2
usstn £Y L= 1 ol5t 33 6.8
CHSHD 25t/ &5t 159 327
mE=Sass oty £ 258 53.1
tiekd o4 33 6.8
7|Ef 3 0.6
18] Ojgt 116 239
ofaa & 1~28] 162 333
3~43] 122 25.1

53| O|% 86 17.7
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2. A=A 2 B AT

2 ATE A8 AR SRS o]d e AP AFE v R FAHAT. w54 A7 AS
olFel ATERE T4 JEES AT HBEAHES dFce WHoeE Zel¥ 8 lEA(CraA:
Confirmatory Factor Analysis)& AAIEFon A= (& 3) 3 2t} o]xde] A A7oll wp=w A4

gk AR A AHsr] HEA Chisquare gH& BFsFAINE, o) F&29] rol] RIZFsIA W-8-3t
7] o] Chi-Square %k o]9]ol thekst mdlo] HPA|FE &8 Farl itk (Hair et al., 2009).
B AP E 2y =S Add APA|S$E GFI, CFI, AGFI, RMSEAS AA4stglon Ad A%
7152 GFI, CFI, AGFIi= .80]"¢ RMSEA .7 o]stolwd 2 ggt mdlojel dAeksloltt (Hair et al., 2009).

B ATAY Chissquare ZE=842.543, d.f.=296, P{ 00001, GFI=.89, CFI=94, AGFI= 86,
RMSEA=06 o2 A€ Bde| Hgwr}t vjwa ¢-gzel Aoz yelyttt (Hair et al. 2009). AP
To w2H Wa d#gS Bekel= AVE (Average Variance Extracted) gte] 0.5 o]o]® Al Aol
SE AT Ak 0 adEA 2 FFAT] W AVE g5 As BE SAwT
AVEgre] 0.5 o] g ztzhe] WS A#Ads gud Aes & & v Ak d72de] 74
Ndel Aserdst SEetd S drslr] 93 24 a]le] d A= @3 AVERL 291E 7he]
FE AFs 7R 2ol vluwatedtt, I A 8215 7ho] AdAF tigk AlF e 3T 83l
AVE 3t& Z2FslA] ol Y B FHS Aox SHUT(ES).

Table 3. 2014 QOIEM (CFA)

) CFA !

i MISHE {243 t-value NERS AVE
F2H19 943 91| 1 628 _
B 219 93 17| 2 515 9.639
REH9 AFY WA G549 o 017 3 827 13.494 802 513
2419 943 917] 4 842 13521
2|7t 3ok | 831 _
2|745) Flok 2 831 21023
_ 2|7bEl Zopy 3 684 16218
HE Bt PEICIEI 761 18.685 888 572
2|2 AlZE 2 788 19.569
2| ZHEl AlZE 3 619 14,326
7| g 1 633 _
27| &7t 2 627 12214
. 27| &5 3 571 11274
o7
k- f2 &7t 1 899 16.095 B34 592
U~ a5 2 931 16.442
o &7 3 871 15.750
HEA7| 1 520 _
A A7 HEA7| 2 931 8.101 0.725 485
HEA7| 3 565 6.857
HE3E7| 1 761 _
i H5E7| 2 697 14.970
H3 £7 _°
= &7 E3E57] 3 790 17.094 862 610
H5E7| 4 867 18,331
g3 ok 1 897 _
B 23| o) 2 936 28913
25| 9% o2
ga|m o BT o 3 755 20,815 883 658

23| m o 4 618 15.368
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3. 7K S

E AT AAE dTFEHE oz [AA| BE| gidt g9l 2w (CFA)e] AAEH<LoH
3 Az A= o] 21247 elAES ASEAT. wEtA HFHo R AAE 7R g Hrie
AT7PEE HFS] Y8 FEREHS FEEAL EA8H] f8 Hule=H (maximum likelihood meth-
od)& A&sle] By AYPrel ARAFE gotatdnt. AAIE (F 4) oA 23 AT A94E
A3 B Chi-square #=1048.23, d.f.=305, p{.00001, CFI=.91, GFI=.87, AGFI=.83, RMSEA=.07
2 AAH 2E ghE B ch(Hair et al, 2009). 74 7id 7te] 7323 4F #AE AIEE F
7] e F 7PA7E AlLIg oAl Jle] FPde] BE AYENTHES) . &, 2219 YEAAE 83
7HH1), x37HH2), F5A7I(HO) H(+)e] dFE vixom, AFH e dxHrie REaF7]d
A0 S v)HY (H3, HA). nixe g B5Ere B33y oo o3t 93-S nxe Aoz

yebstt (HS).

J

Table 4. 714 244717

7td BEAL t-value 2{Edo] &
H1: Z2L-19 -4 QA — oY B7t 885 10.95%x 2H e
H2: Z2L4-19 &Y Q1A — X 7t 685 9.22%% 2HE
H3: ARB/F — 2= 37| 289 3.74xx e
H4: i 87t — 22 37| 303 4.68%x 2HEd
H5: E3 &7 — #ER o= 285 6.35% 2
Hé: ZE2L-19 &Y 2| — #F A7I 739 6.17%* e
H7: 88 A7 > 25 &7 -.054 -7 7|2t

Chi-square=1048.23, d.f.=305, CFI=.91, GFI=.87, AGFI=.83, RMSEA=.07

v, 28 2 AP

=

£ A7e Z2U-192H 279 AFTE IEARE e vXE JFF =
g o] A oA] 25| TS olsletal ST EH o]of] Bh= HFHQl ¢7)He]
AL 3o, B A7 B A4S HE A3 ATE vE e dEX AE7} Asa7g =
AU ZALE vl o2 HFAH R HAEAE EE3Th A2 200 HYE tiez 2813 ezl
o2 Agstgen F 480719 fradt HEAVF B AT AR 6 AMEEHITE AAE ATRE
EFAT A1Ed-E Gra] sl Geld a9 S Aldetlen o A3 e a AlEdo] SRES
H 2d sl Hysirha AeEdeh, 9l aEA AAE ufge g yPIF] o|Fx e F 7l
7 F 7S Ae 670 sde] AR =t ATAHRE aokstd ol A

A, L2219 AFAJNAE AFE7ke A H7bell froldh JaFg wAM(HL, H2), ol 23 57
o] A TS F1 (H3, H4), A2Ho 2 B3 Fr|e 7% 5 #33)9 oz foJ3t J3s
uFHTE (H5), ol#st die APATFE AR Aol T3t B F7] o2& Fixsi= A3t
B AHHAL - AEE - AFE, 2016, HE7] - A233], 2013; o]FIat - G2, 2009; oA} - M4
243, 2012; Chen et al., 2020; Rogers, 1983; Maddux&Rogers, 1983; Wang et al., 2019). €4,
F21H19 Y34 AR BT AV FFE vRE Ao vERgth (HO). ol Al Rdd 7]E
AYATE AAeHe AR 5 AP are AL PF Ald TS vAE F2 20UdS HolErt
(A67 et al., 2012; ¢ - o8l 2016; ZAH) - BF< - o]n] ], 2014; Bae & Chang, 2020;
Donohoe et al., 2018; Huang et al., 2020; Lee, 2013). A, 35 Al7|= RaF7] 23t IS
X e AoZ et (HY)., &, 35S A s vz te] KB, 7|AL, 3L, Bl
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29 5 0l AH9 AFe nERFel folsl GFe MAA @ Aoz vehith

B A7ARE wgog ANT & Qi olgd W AvEd AN el 2t
WA ol EHel A AR A, G A7 Il ER ZEh199] 1A BB olad
5 Q7 Hgieh, mEU-197h Bgklel vl e F7hsa glout olF Ashe g oy
; ofT}. Wb, B QP TRU-19 Aol BYAS
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T2 AU BaglolE (PMD)F 1732 d RA(HBM)S] 28 71s/3-& A .
Agggle sHEo 54474 o8] b ] o280 B3 saudalE e A4S olsEly)
Sl AREEE e, o] B AT BFAES] AFS olsfsty] sl AlFE AFolE (TPB)
S FE AMEEIeH, 917] AFelx] BFAEY YES olFsty] 18] PMTS HBME ©]&3 B9+
- Adpo]l BT}, webd, B AT Z24-19 713l B3 AEe] P5S olslsta PMTe}
HBMe| #3 FoF A8 7FsdS Aoz shEAgl oale =t AR, thds Wl Re571%E
o] Foldt WA Aoz gEyomy r|E APt AFAE oA i AREIG(RIAL - A4
T - AT, 20165 AF7] - A3, 20135 olRIAfF - @, 2009; o|RIA} - A4, 20125 Chen et al.,
2020; Rogers, 1983; Maddux&Rogers, 1983; Wang et al_, 2019), &3, @3N o] AP 3|7 PE&
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S oolth E@, ol o] ® WAY 5 b BF AP BBASS BUHPY 5 us

B ATE v AR AAdS o o 22 sl ok AA, 3R AFde] ok
HZolg), B Aol Fofdk 4863¢] ozt 5 oF 72% AT} 254 nlgk~ 354 mvko g ®Eo| 20t) 4
A 3541l FFE o] lo] HR | thdo] BE3itt, wEkA FF AFoxE AT Foxte] B
oS wkget A7 AP dFe] BE ol Autslel Y|ofd 4 Qlok B4, E1F Q0] AolA|
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