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Abstract

This study aimed to investigate and analyze the overall color utilization
characteristics as design elements of advanced men's premium outer brands.
From the analysis of a total of 889 color samples, PB showed the highest
distribution in color, Bk, R, and P. The use of ltg and p of high and low
chroma was high, centering on dkg of low value and low chroma, and g of
medium chroma. The men's premium outer brand displays a luxurious color
image centered on color planning due to color contrast between dark and
grayish shades. The characteristics of colors and color distribution by brand
were considered . The brands that utilized the most diverse colors and shades
were Herno, which pursues sportswear of the Elegance image, and Stone
Island, which pursues casual images of workwear style. These results show that
systematic planning using colors and shades are utilized by all premium outer
brand concept. The results of this study are meaningful because they can be
used as basic data for effective product planning, men's outer design
development, and color planning of outer clothing brands are they represent
premium outer brands for men, and identifies color characteristics as
differentiated design elements.
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L 9&9] 754 HEe] HMUES HAklY Hd A
HE FHoRE T meug] of¢E BFSTE A AHF
AtoloflAl Q1715 EX Utk BE 22l EREAR
7] Wi HEE FHCE 3 oE 9 wufjgo] 479
7kt glom, thy WM E 71E9 e ofy
B HiTWgh ofuzt A2 offH HHTE Ao AR
o|x Qlrh F§re] Sl oigt WS EHE She 7|54
ojRog ARG meju|g] of9E Bt 7|/t of
et A= AR ofeE TRl E AR A
9] & Ya7k qlth

Adfulsirlo] W= 20219 104 °1$ Zejn|¢] oS

A7go] 20008 ] 424%0) AFE Z1EFon e
sHelME 2021 195 11%277}11 neu|Y okeH B
HES et 14 F 15%= 19 oW ATuE ¢ AL
2 UERD, 30%c 39 oW ATuigt Aer EAE.
nojn]e] of9E HIEE U Aol Sle 7
9] A& AR olojA|1 §low, TRt ANHRE T4
2 non|¢] of9E HItHE AEE 2ok A 4H|
27 E716ka QlE FAloltkBang, 2021a; Hong, 2021).

. RT3 wrdst HA ofolEle Z= A 4
HZRSo] Z71gte] wet 7|9 oA AHAE AR o)
FE StoldlE mha APFoA AERE FALAoE FE
I e 9 AHAE QIR A AR Z1E OARl A
o] ZaokA FZ=I QIek(Y. Jung, 2021). Ed], okt
A, a4, AR 59 gl 9AR 7]E9 ofE Hal
T} Apdstolal Qe Zejn|d] ofeH BiiEoA= miA
< Bl WY HFE B She @Y AHAY H]
Zo| ZI¥she Aotk (Park, 2022). wEhbA Zan]|yd ok¢
Bl Bieo] gt WA 89 F7to] weh @A AHAY
ket 7 B ugstE 8E SEA7)7] AR A
ozl 94 Jfgo] "gsict

nojnlq] offE BB /MACE WAHIE 2RI
= HEARQl A §lout, AHARS] Y=o Rtk TheF
b TRl 948 2l AR s APE-S Hksto]
WL Qlohe AellA] mejw|y ofeE Baitmhe] xpHst
d g2 gas 1Ed 4art ok ZERg okeE B
A= 9J°‘9JrL 12 718l A Holut ohelet Af 7] <]t
tzRle g AAHS 2k ok opAwt @A = o9
Hold gAlgof: &4t
Bl BHETL B oA

So] mejnje] BaHeghe] ApEshE okl a4l miA A
Aol tigt A e A7t Zagh Adolct

T gE A A oiRE ASAa geEe] A
#=lo] $rom(Jung & Choi, 2011; Kim, Cho, & Choo,
2004; Ryu, Park, & Shin, 2008), @4 mjie] gleld 2
2 Fyloldel] wE ojmz] Briet e WA A7 o]
2] B7iet PAE A77F Ao} gek(Lim, 2007). 2bd
s oAkl 9424 FRA 4R AATE F4

o0& FYsole HYATE i PR BACS] AR A
Y BN B4 5L GHRAY PN BEE 1

oF AR B A 5ol AtkHong & Joo, 20205 Kim et
L., 2004).

nou]y] okeE HEl=o] AMAel Ty Addizt
EZS 7|50 oo Auiele] ofrko] ojFo] MYE H]
AstAY Axz BHAEO f]l 94=2A MHE
ATt B2 oo mEYA gojo] Ax &g &
A3t A7h QIeHKim & Ha, 2012; Kim & Joo, 2019;
Park, 2017). 3 AEZE sjMoA g4 oi&dx o]
o] fzl EAM MRS EA5E A7 (Hong, 20197} ot
SEAgE Zajo]e] ofQE] HAEE AtidoR Sto] g4
of%-E] olFe] miA Mot THE APATE HET A
olct,

wiEpa] e 9] meEjn|y of¢E] HME9] Tzl
[AZA ] AR EgS st o R WA AHAE o
Ao g 1gshd ol¢H oF BHTo] fulAel ARy
it AH 718e] 71 A=E AlFstazt itk

A7 Whyogzl 2021d F/W A2 13709] si¢] majn|

B0 B oleEHE AT HHE A5 Al
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AR, 9] Zeu|d o¢E HIAM=o FHA olFo] A

9 Mz E4S BAT
S, sle] melulel ofE HA=o] dA olge] Az
Bn 542 B
A, #he) mejEel
.

ob9H HA=H A=A

o
=
=
o



50 D MH[ZLIA H26H 28

A, el meulel oleE BASY MrEAS T
th.
chA, el melnlel obeH B Axslge nE

gt

Il. olE¥ i3

1. 8}2] Z2|0|]Y OFRE| HM=o| FHEH

=]

nanyd BEE V& 949 AnEy 7RE F5 £F
ZH|ZpA] oj"sh= B Eolth(Jeon & Kim, 2005; Seo,

2009; Vigneron & Johnson, 1999). o]&gt Zaju|¢] Hah
CE 53§ 4nAE 71&0] HaAl=el= APESHH Anjd 7}
29t A v, AR 7HAE 9E 4 UHCSim, Lee,
& Hong, 2021). o]2jgt Zaju|d @42 7|& HEek=
ApEske meju|y] HER] Ada M2 ZAES W
Fog AR A HEe 7‘1]%"5]'04 AHZEY] @At
ZFZotal ok(Seo, 2009). 5] B 9 ZAES 7]

l—.l

90, S48 deos A melely ojgel BaSE
£ PG opgmolglol BL S Amagole] A
W, WY obEIE FAoE BAH #Z] A AAg

2ERAT} TRt AR 719 3 AR sl Al
AAEE =o|1 Jrh(Bang, 2021a; Bang, 2021b; Hong
200D, olefE HEFE AE AUAE] ATz ololAv],
g ]o% o]-_'_E1 BaHacdE2 fdofel AnRE Aoz A

N R [HE N S
@ @3} e 2ulEe] Zapuld ofge Ba
soha Ao de MZAYE FHew @ Zax
(Fle) 401 2G5t A4 57 @4t ko] 409 o))
AUV E9) 2§02 dhusl Yo off
8 ol ofoldle thle M ololdozA TEAR A
49 A Mg Belel ol9e wal=d] g A
UehdehSim, 2014), 2 WA AHASE ofeA Sl
oA ofz] 9S85t Qlom(Park & Chun, 2018)
Ge M A9RE 294 B S0 s 2
Algh Aol Fof] Wate #7A olelE wiAlok=s § 4
$70l9} S FRASHE B A ARG He)
StHHong, 2019; Lee, 2018). Z&u|¥d o}-¢-H
oei@ TFAYT AP ojolAst Y B
hvlaige) el ke okl At A 98 v
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HoJ(Moncler),  ol2%(Herno), 7tk  F2(Canada
Goose)¢t 22 tiFdog & dejxl Bisigt ofyet 34
gl Zo|(Khris Joy), F&(Fusalp), kH]~(Nobis) 53 2
2 A2 mEnd BRES] gtk 3y AEo] 55 A
aote] =] APl Arfelar glom ot A Ay
o] AHtA & 588 IF 3k(Bang, 2021b). dfe] =

gy of$E HAt= FNES ZAoF A

HZ=9] Y25 WA 5 e bARlE Aijbst gich

Aol A7lgo] BRHEOA AJRtE F3he AelAst
HA FAIA A]F(Chic) AZE]EE F51 (Fusalp,
nd), olggord] o2l= AP on]R|e] AFEFE A
BRIR TRt ARdE 9§ AlRE okeE HARlE Akt
tHHerno, n.d). &&de] ¥4 gHo|x]et ohAa, O]'E,
Aelle], Al ARE HEcke AMA EE
YME Universeo] W29 2ol S4E 91t 7154
ofFE Hofolli Edstg ot A& Aot AR
agdeto] 715483 AnldE 2= T4 71654 oFeH
ZRle] ZeEf e AstHA SHEg TAES et
sttt (Moncler, n.d.; Ymeuniverse, n

olggote] o€l HIHE Fi(Duno)e HIUHE TA
A fA9elE Foke BlER 7R 2Rl 7154 &
A7t E4ole(Duno, n.d). 7iuth HRhg o}9E HHEQ
7o) 2] (Mackage)= HeHg ol EE FAHEST LA
How A ok¢E tAlS Aokt Mackage, n.d.).
utte] ofgEojflole] Wk ofE BHER AR
LHAE ARRE zYote] f8o] HeEA e SRS
st ek(Nobis, n.d.).

Fhehe] Wekg ofgolfo] HAEE AR Aiuth
ToE 7164 oFEHE AUIES] gl 2A AFdet
omAIZ AMcl= A& BHE 4—‘\1}~ 5t (Canada
Goose, n.d.). olgtglotollAl AlZHE  HFH|E]Z7HDuvetica)=
BHE ZHEA A= EAL on|A|9 2uEdele}
HH| =5 AMAE F81al tk(Duvetica, n.d.). 20179 o]
gajoto] At AE ntZzjot MR E|(Marzia Bellotti)7}
A A Axol(KhrisJoy)® AEZE w04 REJHE
do] FE]F TRE ey} A% MARE B-goto] MZA|
o] e A=st AeH]. Jung, 2021). 20099 FHutct
oA #HAE BEAYZEMoose Knuckle Canada)& djjAx}
2o 2314 a49r Agote] 7154 ool EslitisiH
A AZAEQ fARIeR ofkeE folE ApEdtstr ok
(Moose Knuckle Canada, n.d.). O}EH/\?} FT FEHY
=1 (bomber) ZZ HARlo|A 7S ol AJZHE o] e

r‘_,
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oto] mEdmAE 71500l AHERL of-EfolE Al 2EFAE 5k (Stoneisland, n.d.).
QretcH(Para Jumpers, n.d.). oJg&|ore] HEZo](Peuterey) olgfgt Zau|d offE HIMEE EESH HIAlE FHE
L 5UT Y ARG FHOR TAH o9 BASE B Ak A2t 754 a4 A, A4 719
ZHER FhPeuterey, nd). W FA AHAENA o= '}‘:"9}0}1 glom mejulg] ofE Hficd Hilc
WIE BY Y olgelols] AEoldAsE WY Y B BAES Yelshd ohe Table 17} 2k
Aol Azste] fUE Aol G Pol Yol
Table 1. Premium Outer Brands and Brand Concepts
Brand Description Brand Concept Country
Founded in 1952 French sportswear
and skiwear brand. Create the right Elegance & contemporary,
Fusalp . . France
balance between performance and chic sportism
elegance.
Elggrzgfguf Founded in 1948 ltalian sportswear
9 Herno brand. A heritage brand to the Elegance sporty [taly
forefront of technology.
Founded in 1952 French sportswear Outdoor wear with the glamorous
Moncler o France
brand. city life
Founded in 2014 Italy, Premium . . .
. Minimal city leisure. Pure clean
outer brand that pursues various . X
Duno . . - lines drawn delicately on the Iltaly
functional innovations through . .
" L technical fabrics
traditional tailoring.
Minimal & ] )
urban-like Mackage Founded in 1999, Fashionable outer Fashionable, urban-like Canada
brand. !
Nobis E?::(;jed In~ 2006 innovative - outer Timeless style & functional detail Canada
Founded in 1957 extreme weather
Canada Goose oqterbrand. The brand's mgthod of Functional & casual Canada
using air to put down into the
jacket.
. Founded in 2002 Italy, Italian Cool & joyful logo play, vivid
Duvetica Heritage Premium Lifestyle Brand. color Italy
Khris Joy Fognded in 2017 ltaly, a stylish and Street wear, colorful, unique italy
unique outer brand. pattern
Young & Moose Founded in 2009, An exceptional Cultural characteristics that
casual Knuckle outerwear brand available across the encompass music and fashion, Canada
Canada globe. colorful.
Founded in 2005, brand of both A bomber Jacket design inspired
Para Jumpers . ! by Alaska Air Rescue Team. ltaly
technical and fashionable outerwear. . .
Functional & fashionable
Peuterey Founded in 2002 Italy, Urban outer Slim & light, young culture [taly
brand.
Stone Island Founded in 1982, an outer brand Uniform, workwear style, colorful [taly

based on casual clothes.
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2. U4 OIS Haco| My EE

MR AR W] wet meat de] et ol
Ao g mgak FAG 1 el He sela B

< ZAEA7]1 o HIE olnrE 3
thPark, Cho, & Lee, 2009). &, H=i:
Zob7] Qs AR olu|zg A&HoR A5k Aol F
otH, BT HHEE 2pdstsly] $lsixe BlE 718 o
A ARE AJE 187 AAEQ] i BAEe] gl
L2~ AoA AR @k olu] Aol A7 4 gl
L A 7]glo] B4Aolth(Lee, 2003: Park et al., 2009).
E35] M4 AQlelx] A BES St &HRe] ohet
g Aol 27T 4 e AR 718l Fasyel ot
g A4S iR o mid HaMsoxm xRl Apdst
242H Mol ggo] Fasz|T ek 20194 WEoA
‘gl FZ(Living Coral)’, 20208 FaDI(2019)ol4 ‘@21
FZ(Pink Coral) M4 FEFofoh= Moz A9k o]
FZ(Pantone, 2019) GAERANANEZ AAJEo| F2 AEES
¢ Wad 22 Rrele Mol ghgo] SEFR|I glom,
ofdell s =0} e A HAe] ofm|A|7} thystE]
o] 7k Ith(Hong & Joo, 2020).
wEbA] G dide=z ¢ did BRECAME 7|Ee] M
2 7184 Holrt Kt theFstE|ojof s, AHEES] Al
wabe A Feke "obd A 7]go] aFEeA T gl
o, S ARAE A g8 EAS BAH Mg
THKim et al, 2004) oNE VA 4 ZHeje Eq4
PBO] H|Fo] oo, HAAA WA AMLEH AT B4
EdOAd AFd2 FEEE AEAGER Afolrt vehd
om, A w2 Az 7]Ee] Pashta Ayt
wiEha] opgofel Axzel Zhe J1GA olFf AlEZ

M wpefeEal Qe AdlARe] AT Y=o Fefske A

2 7190l "asiet. AA obEolflo] ARl E4& 4
2 Kim and Ha(2012)9] @telAE SolEgt E345 72
Moz Addln ReEE g ol Td, A= A
o) F2 wol AMBEL AT of5e AWML We A
9] 3lo|E, A=, x|, nE AT ARE F9 HiM

i 5 HHES

W galo] odA, T ) AEx, WS
Apgel wpAzEAZt EgE BeEty s
z

Kim(2003)¢] 7tolld = 2229015

RLEN |
Hlwet Ax, X fojdE A 2945 olE 4 U=

YR, R, Re A AL A} of, dMZIF =2 Hl-E<l

ui, ofeln Amzglelo|Al W9l PR A4 e, B
AT p, $Mz0] BITL ot B AE2Go] oA

Aol Z-gollM 2pol7t olag st

A
HE Fofl BH=O] gAde veliar Itk Park, 2017).
2EHE o] yehd dA oigHzole] AAE
g Hong(2019)2] A7 Auto]Ai HlFo| &2 Al PB,
R, YR=OI1AL, PO] HIFo] 7P Witk Az Raofif=
AP, AAHE] dkgol HlFo] 7Y =4 bk, p, bME
o] HlFo] St web A ofgiAdele] M= A
Hog Yot o ojFil At W MAER bt pe
FHoR o PO Yl Awrt e Mt grdHEE
olfo] dEHS & 4 th(Hong, 2019).

ofEolflo] 52 Axxoiet e BFH 71eAE
X0 sk ORAlEelMe ol AT B Az
e Bgste] B AAE ojm|x], ZFA oH]A|
Fohs A Zgo] olFolA1 US
el meu|el BEo] e 7]E9]
SE7F 2 HEE AASHE AAf 7]EeflA] ot 33,
RIE, &, 25 59 tiefolal st A 7 t
skstal 2tk (Hong, 2021).

EGH 7120 Wehg Ruuh & FECL T2 ofpEED:
7P st | 2, 29T A
2 2pdsigitt, o]t 7|5 9159 W ok EIt JE
o HHESEY Qe 54 @4 HEo] ofxkoloet
W4 ofeldo] AFH A Ttz sdo] o]Feiz|al §l

ol a4 9 thegt Mgom

HolE =15k oHKim Ha, 2012; Park & Yu,
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EstEo] QA ¢ s A AlE ek ot TRy, A
W e AR sHEEE R e HHE

Table 2. 7he Brand of the Research Subject

(Burberry)’ 2}

gAely  Hae
(Arcteryx)'9} 22 TieFg shelaele] 7154 opgo] o

7 AEL AP B

Hes Allskar.

o H A

3 Y AE HE(Bang, 2021a; Bang, 2021b:

Hong, 2021)2 #wsle] 2019WRE 202197k Zujol
Zd, @dl, AAA #skde] YHskAY BY AEAE A
3yt Aol Q= BER HFE HPote] T 137H9] B
c2 AAEET 20229 19 324~10
oF FA YA HAE AR AL 71EeRE Hst

H th Table 23 2t

A 34 EolA|

1=

Brand Brand Concept Country ;T):Iiiel(?l‘\’lv:rf; 'I::?cel-(l\izl:‘s)t
nggg: Functional & casual Canada 833,600 2,840,000
Duvetica Cool & joyful logo play, vivid color ltaly 790,000 1,790,000
Fusalp Elegance & contemporary, chic sportism France 482,000 2,293,000
Herno Elegance sporty Italy 445,000 2,250,000
Khris Joy Street wear, colorful, unique pattern [taly 1,000,000 2,500,000
Mackage Fashionable, urban-like Canada 473,300 1,620,000
Moncler Outdoor wear with the glamorous city life France 1,250,000 3,800,000
Ii\ﬂi(c)liﬁe %L;Iﬁtjorraw! Egﬁgzitﬁristics that encompass music and Canada 708,000 1,950,000
Canada

Nobis Timeless style & functional detail Canada 690,000 1,850,000

Para Jumpers /Igeskg;n t%ee;r:%écltiacgiigrén:afgfgnabglleélasm A ftaly 630,000 1,500,000
Peuterey Slim & light, young culture [taly 798,000 2,380,000
Stone Island  Uniform, workwear style, colorful [taly 759,173 4,722,925

*Based on the price specified on the official website from January 3 to 10, 2022.
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20224 19 39~1097k2] Afthido]l | ZF 13719 zg
n|el oheE HIHEO FA 22l APo]E 9l Hfo] 22t
Ql SF;FNA Bld sl Eeﬁzsq A& F 2021 F/WA
o] g olpHE AMSte] F 8899 ARE St
o, WA FAWH(Munsell Conversion Version 12.22.1)

oMz EA E& E8ot] AA o AA HolHE
FE0IGITE AR ghe] AREE =ol7] ol 33] ol &
=5 AR Batgho® stof AP (Hue), B&(Value), A=
(Chroma) Fto & WHsITE 24 o] & BEL2 QIR
HE SHoR sielon, 7Y 22 ujMe] AL 70%
F&o19ity.  PCCS(Practical ~ Color
Coordinate System)9] 12MZXE JFHo=z Mgt MxE
Aot o FAMe W, 1tGy, Gy, dkGy, Bk 5TA=
LHro] EAkgI BAo] 288 BEE Mx) 520 &
N5 AASHH ohg Table 33+ 2t

Lo ;1:& N
=

v, g7 Zat

1. sliel Z20j2f OE| HASo| Lhy )= Ay U
Mz 24

sfle] maju|¢] of¢E BHEO] P oFo] MAEALS
A5tz Sfef HA mEu|g of9E HtolN FET
88970] A FES EA Ayl AN 79.64%, FA
AL 2036%=2 AN HlFo] =A UeHth ool
Figure 13} Zro] Mol A= PB7} 32.40%=2 7Ff W

ol-Nw A

Table 3. Color Samples by Brand

HZS A5, ogo2t Y(9.34%), R(8.89%),
P(6.19%) <=ol3ith. FAMA = Bk(9.56%), W(5.62%),
Gy(@4.16%)%=02 o] Uedth 7P ¥ ExE Hol
SAQML BG(1.35%), GQR.25%)F1 FARMANNE Gy
(0.00%), Gy(1.01%)2 27 Vrebgt.

AlEd, dxd Aolsitte e ooy AA EAxt
ﬁH*ﬂ ojm|AE tiAER wEGSH| o ofke] 52 A

Z9ole] T MAo] EAL BEAS M3 A Auvsit
H| W AT Kim(2003)9] Axz9ofo] Mg EAgH
Aolre fAMlA PB, RAGL HISo] &9kon, BG
oF GAE-E AA Uehda, & 79 AaeAE fARE
the HolA 9] mem|g ofeE BT Mx E42
A2 PB, RAIGS S4HO= ot S5 Az o]
o A AR BT AR A ke Bt

Kim and Joo(2019)9] o4 mEYA {ojo] mjd Ma|E
2% A7 AF|HT PRV} 7FE & BEXE Hon
Bk, R, PAES] Bz} wol elda, G¢} ItGy, BGY &
27} @A vEhton, ofjgt HollA o Axx gofd
A AR 5T JDM Zpole glgitt. Park(2017)9]
Aol =l G okxo] AZe W2 Bk(22.4%),
YR(Q1.1%) Y(15.8%)+22 UeRE, Bk, YALo] &4
Uehd 22 2 o1 Aiele gA|jith

Jv} Park(2017)9] FollAl= Bkt 22.4%=2 7V
2 HFS B ¥, & AT A9 PBY| &go] 7P
Al UeRgtE= Hol Zjol7} 9lom, YR AL A5y

o] Ae w2 BEXE HYo, B AT AiNEe T4
Eos Ut Atol, 741# 59 e viFeR ¢
G52 AT obxolflolE Bke YRAES TR 75

Hir wle

1‘_9,

Brand The number of color samples Brand The number of color samples
Canada Goose 161 Moncler 133
Duno 17 Moose Knuckle Canada 64
Duvetica 34 Nobis 6
Fusalp 18 Para Jumpers m
Herno 132 Peuterey 36
Khris Joy 19 Stone Island 89
Mackage 69
Total 889
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8291 oWz o] A £ Holi ik wH,
HA£o] Ao oflgrojgeio] 7|54
Jldto = ata o} ArfjEoz Aele] TA| /xﬂ@-oﬂ

283 4 Sl= PB, Y, RAEY fA14 Bk, WE &
2t A ojm|x| e} MA S4e ‘%E’r‘&

9,] T q]x—]o

Az RS AQlsta Figure 29 Zo] AWE-AHAH =
o] dkg& 33.75%% 7FF &=A Uehgen 1 E}%&Eh
ZHe-245 0 o 16.76%, THE-ANE] lg 6.30%,
B AHEL] p 5.06%5 Ve 7P AA et &‘i
L FEEENEY  f(157%¢ IA=AWEY  dp
(1.57%), 1HE-THEe] v(1.57%)gck ol Aul=
Park(2017)2] AFA] WAL olewo] A4 Szt
iHl:\J]' 14& /\HAP_,] _g_o] L—_7ﬂ L].E]J}d—_,—]_ _TJ_XHE—/] /\HA}O
dkMzo] PB 82 Gy, Bk FAM ¢ HjMsk= A
o] 4o Ueths HollA @48 mend ofeE B
HEo] Mz FHaetr YxopH, AYPE-ANES] dkgot F
HE-Z2AYre] gFAoa THE-HYEY lg po go
E2 2 AT daete gx|git

2. 3i9] Zejojl O}PE| HAUSo| LY ojzo] ME B

se] mejrle) o}

19 ok B
A7) Siek AR A

pal

X

RP . BA%% ¥

B BG

Figure 1. Hue Distribution Chart
(drawn by author)

oh A A g S M-S Holn = Mzel A
& AYE AN dgizo] PBAD A4l 14 & H]
S xmo}(ﬂoua wzzﬂﬂza e &‘ii bAlze]

o}

mk?J —{>

?.}Oiﬁﬁ Hret A 1}01—‘3— 283t
AR &S & & ok 7A
5.62%, dkGy 4.16% %02 H|Zo] Uyl oA Hx
7t @2 Bket dkGyE FHoR LUt =2 WA &
Bol Ushiiths Holld gieatelo] o3t Fajae] &=
ol UFE & 4 A

Mz 71Ee8 1% oV Eri% Q1 AMgE EAohd,
AEE- A= dkgMZoA PB, RP, P, Y, YR, GY, BG

Agol vehton] 1PE-AHLE lgMxe] YR, Y, GY
AGellM ot AA 280 HlFo] =8I B§F 1y
Aol pe] PB, PAYE, FHE-ANEE] g PB, PAE,
TP TS| bzl RAYE, TPE=-TAE vo] RAE
FTH= ALY 5O RAE, AP =] dpHx RAG,
A=l dkx PBAIGONA 1%0139] 2327t et
stk

Y N1Eer 1% oVF
ofl, PBAIGIA A= A= d
A=e] g, APE=-FAEY dk, v%‘ SAEL] d Azo||A

2

w ; It
562 5.06% e
% % b
- 4.16%
ficy j
0.00% 630 of
Gy 1.57
101% % 2_:,2 %
g % 1,57
dkGy 16.76% %
416 d
i 3.04% dp
157
%
Bk dk
9,56% dkg 2.02
33.75% %

Figure 2. 7one Distribution Chart
(drawn by author)



56 IjMH| =LA 263 25

Table 4. Tone Distribution by Hue (%)
Hue
R YR Y GY G BG B PB P RP N
Tone
p 0.34 0.79 0.79 0.22 0.1 0.00 0.1 1.12 1.12 0.45 Wh 5.62
[t 0.1 0.00 0.34 0.22 0.22 0.22 0.34 0.34 0.00 0.00 [tGy 0.00
b 2.14 0.11 0.11 0.00 0.79 0.00 0.00 0.90 0.1 0.00 Gy 1.01
v 1.35 0.00 0.00 0.00 0.00 0.00 0.00 0.22 0.00 0.00 dkGy 416
S 1.01 0.1 0.00 0.00 0.1 0.00 0.00 0.56 0.00 0.22 Bk 9.56
dp 1.01 0.34 0.00 0.00 0.00 0.00 0.00 0.22 0.00 0.00
dk 0.1 0.00 0.00 0.45 0.00 0.00 0.1 1.35 0.00 0.00
dkg 0.90 1.69 247 1.91 0.90 1.01 2.02 16.87 2.81 3.15
g 0.56 0.45 3.60 2.02 0.00 0.00 0.45 7.76 1.69 0.22
Itg 0.56 1.69 1.35 1.12 0.00 0.00 0.22 0.67 0.45 0.22
sf 0.1 0.1 0.45 0.00 0.1 0.1 0.1 0.56 0.00 0.00
d 0.67 0.22 0.22 0.00 0.00 0.00 0.00 1.80 0.00 0.1
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Table 5. Color Analysis by Brand (Unit: N (%))
Brand Hue o YR Y GY G BG B PB P RP N Total
Canada 21 1 16 7 2 3 14 40 10 10 37 161
Goose  (2.36) (0.11) (1.80) (0790 (0.22) (034) (157) (4500 (1120  (1.12)  (416) (18.11)
Duro 2 1 1 5 2 6 17
022) (.11 0.11) (056 (0.22) 0.67) (1.91)
Duvetica 1 4 7 1 1 1 7 5 2 5 34
011 (045 (0790 (0.11) (0.11) (0.11) (0790 (056 (022) (056) (3.82)
Fusalp 2 3 2 2 8 1 18
022) (034 (0.22) 0.22) (0.90) 0.11)  (2.02)
Herno 13 7 10 1 1 64 17 4 15 132
(146) (0790 (1.12)  (0.11) 0.11) (7200  (1.91) (045 (1.69) (14.85)
Khris Joy 2 2 6 4 2 3 19
(022) (022) (0.67) (0.45) 0.22) 034 (214
Mackage 5 9 11 1 2 10 3 6 22 69
(0.56) (1.01) (1.24) (0.11) (0.22) (1.12) (0.34) (0.67) (2.47) (7.76)
Mondler 4 7 6 3 3 4 3 54 4 4 41 133
(045 (0790 (067) (034 (034 (045 (034 (607) (045 (045 (461) (14.96)
m‘cﬁz 9 1 4 4 3 3 6 18 6 10 64
Canada (1.01) (0.11) (045 (045 (034 (034) (0.67) (2.02) (0.67) (1.12) (7.20)
. 1 1 4 6
Nobis 0.11)  (0.11) (0.45) (0.67)
Para 9 6 6 22 33 5 4 26 K
Jumpers  (1.01)  (0.67) (0.67) (2.47) (3.71) (056) (045 (2.92) (12.49)
Peuterey 2 3 2 21 2 6 36
0.22) (034 (0.22) (236) (0.22) (0.67)  (4.05)
Stone 11 9 10 8 10 1 25 7 3 5 89
Island  (1.24)  (1.01) (1.12) (090) (1.12) 0.11) (81 (079 (034 (056 (10.01)
Total 79 49 83 53 20 12 30 288 55 39 181 889

(889) (551) (934 (5.96) (225 (1.35 (3.37) (32400 (6.19) (439 (20.36) (100

" =
AU

o L & &
b @5‘( % -r ;:5
& & S
&
o G
o
mR mYR sY aGY mG mBGC mB wPE mP mRP BN

Figure 4. Color Distribution by Brand (%)
(drawn by author)
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Table 6. 7one Analysis by Brand (Unit: N (%))
Tone N
p It b v s dp dk dkg ¢ kg sf d It Total
Brand w Gy Gy dkGy BK
Canada 2 1 7 5 3 6 7 71 14 8 15 5 17 161
Goose  (0.22) (0.11) (0.79) (0.56) (0.34) (0.67) (0.79) (7.99) (1.57) (0.90) (1.69) (0.56) (1.91) (18.11)
5 2 4 4 1 1 5 17
uno - 0.22) (0.45) (0.45) (0.11) 0.11) (0.56) (1.91)
Duve 11 2 115 4 4 1 4 1 34
tica (0.11) (0.11) 022 (0.11) (1.69) (0.45) (0.45) (0.11) (0.45) 0.11) (3.82)
sl 2 1 0 2 2 118
usalp 0.22 ©0.11) (1.12) (0.22 022 0.11) (2.02)
’ 14 1 31 6 27 4 1M 4 9 10 2 1 2 13
€M (1.57) (0.11) (034) (0.11) (0.67) (3.04) (4.61) (1.24) (0.45) (1.01) (1.12) (022 (0.11) (0.22 (14.85)
Khis 1 2 2 1 1 3 5 1 1 1 119
Joy  (0.11) (022 (0.22 0.11) (0.11) (0.34) (0.56) (0.11) 0.11) 0.11) 0.11) (2.14)
Mac 3 1 3 1 1 %6 6 5 1 6 1 15 69
kage  (0.34) (0.11) (0.34) (0.11) 0.11) 2.92) (0.67) (0.56) 0.11) (0.67) (0.11) (1.69) (7.76)
Vonder 2 4 2 1 2 2 1 53 14 3 4 4 3 2 16 20 133
(0.22 (0.45) (0.22 (0.11) (0.22 (0.22 (0.11) (5.96) (1.57) (0.34) (0.45) (0.45) (0.34 (0.22 (1.80) (2.25) (14.96)
K'V'OOEf 6 3 3 1 1 31 7 2 2 4 4 64
C””C © (0.67) (0.34) (0.34) (0.11) (0.11) (3.49) (0.79) (0.22 022 (0.45) (0.45) (7.20)
anada
. 2 1 36
Nobis 022 011)  (0.34) (067)
Para 5 3 4 1 4 1 29 24 10 4 4 110 11 1
Jumpers  (0.56) (0.34) (045 (0.11) (0.45 (0.11) (3.26) (2.70) (1.12) (0.45) (0.45) (0.11) (1.12) (1.24) (12.49)
et 2 2 1 110 12 1 1 4 1 1 36
cuterey (0.22 (0.22 (0.11) (0.11) (1.12) (1.35) (0.11) (0.11) (0.45) 0.11) (0.11) (4.05)
Stone 10 3 12 3 9 16 10 4 7 1 4 89
lsland  (1.12) (0.34) (1.35) (0.34) (2.14) (1.80) (1.12) (0.45) (0.79) (0.11) (0.45) (10.01)

45 16 37 14 18 14 18 300 149 56 14 27 50 O 9 37 8 839

et (5.06) (1.80) (4.16) (1.57) 2.02) (1.57) 2.02) (33.75) (16.76) (6.30) (1.57) (3.04) (5.62) (0.00) (1.01) (4.16) (9.56) (100)

ltg(1.24%)eF  FAM  W(1.12%), FH=ZFN=Y Bk(1.24%) ltg(1.12%) dkGy(1.12%) 22 H]Fo] &9to
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p(1.12%) =02 o] Yetgton] Az F4o= wow Uepda B2dole] e, APE-ANE]dkg(5.96%), F
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Table 7. Premium Outerwear Brands Concepts and Representative Color Palette

Fashion image & design characteristics

Brand St ) (G I G Representative color palette
Fusalp Elegance & contemporary, chic sportism . ..
Elegance & Herno Elegance sporty
HEE
Moncler Outdoor wear with the glamorous city life . . .
Duno Minimal city leisure, pure clean lines ....
l\/I|n|ma! & Mackage Fashionable, urban-like . .
urban-like .
Nobis Timeless style & functional detail = = .
Canada Goose  Functional & casual .. ..
Duvetica Cool & lively, joyful logo play, vivid color - - .
Khris Joy Street wear, colorful, unique pattern -
Young & Moose Knuckle  Cultural characteristics that encompass music and . .
casual Canada fashion, colorful

Para Jumpers

Functional & fashionable

Peuterey

Slim & light, young culture

Stone Island

Uniform, workwear style, colorful




2273 / 2l WY T20j Oj9E HUCo| MY BY 63

H omx]e] IFolME ot R, YR, PB 59 fAMxt
g, ltgE AR FH&
A ESHHA ARAE
A @A ofH]z]€]
dkg, GyE FHOE olF2 Mxo| &8 Tl duizo]
I ZAH] oA E Hole M 7|go] B0 e}
oh A2 7ol ARFdet ow]|x|e] Zeju]e] offE HIAE
ol thoket Mgt MxE Egoto] HIlE

A5 HIHo= ket A 7)Eo] yepylth. ole} Zo]

1 O E
mAulg) o9 BUEelE Austd HAE TAES

[E oy ol
]1“
il
>
r
)
= il
%0,
0
=
i)
ﬁOL
e

- H—=2
shgstel Mgl xS BESRe AAH AF 7go] of
ol 3 ok & 4 9irk,

v. &8

2 AFE meulg] ofe A el wret gy el
ol ok HA=el WA AH B E4E 77

4 melnle) ob9E BIES] AR B§ WIS PAgeR

W A9l gy melulg) o}gE BAEo] tiatel axeAe]
87 B Y © BHo] ok AT FNE Fal
W thgt 2ok

@ ZEn|dd oheH HAZOl A X 285 w4
Axy, AgelMes PB7E 7P B2 BEE HiloH, Bk, R
PAGS F27F gol Uehdal, Get ItGy, BGO| #327h ¥
A vergdeh B A= AAE] dkgot FHE-SAES
geHoR VHE-AREY lig, po] 8ol =A VEHTh

o

T AW A5l Heid 218 Heein

i T1To=2

:
£
o

st APAHKim & Joo, 2019; Park, 2017)¢+= &
dAe mejo|d offE B ofEa B Mx ot

oA mlmst Agjole] ofgk A 7|sle Fiew wAA
2e A7) olu|AE Hojz) wehy Amzgle] ZL ofg
Zojgole] 715AelolzA BAE AR F1Zelq ol

FTOML SEE € 4 STk
BHcER gt Mz Bx 54S 243 2, 69
Zau|¢] o}9E HA=Y AR 7)EoA Hfol2 Bt &

= sHo= o ot S ety HqYES
WA A dzez AbHA ot njuEstEA Az
=

o

o) olul7le] TFANE Bket dkg, GyE FHOZ ojre
Mzo| ggow Arjdeln EAHS ofn]E Mol A
A 78] 4o etk e A7) At ol
o) 2FAN AV T A AxE B89 AR 719

o
of vt 71 HFG A, Az ALS BEoHT
=
=

M)
e
Nr
olt
F“F
|z
oy
I

~zo] 53} & B WAYLH 7
S| Ar|slolE Athdon there Aol ekt
ol A4d Zaulel of$E HAL TAIES Hlfole] HU

=
We oo At Az Beslel S A5 7|glo]

a7 18 A Nz Azz B4 5 kel det 9l
oh SR @S Lelulel ol9E HAS FoME Shy
2 B Fe mefuel okgE BACE Yoz

£ =
1 glong BE meue] o} HASE fom o
Lol MM Aol AL gk Eg B
F20 A BEY 47h FdotA] e

29 W@t o|FolH HolA Aol 3
el & LA SRR SEG AElat tixel A
o] olFolA g #el Lejugl A HACE Fyo=
o ¥4 Q771 waskt Tejuel ofgE BT} sz
ob9 e AlolA Uolr} Epelal ke AT S5 7
F2 gohd Tl a4z AFstele] He awlzt Fol
2 Q1S B QR HolA B Aol AnE )z
2 ol MZAIE 917 mejulel ofo HAel AU
St Ao A Aeh e RASE $4 972 olof

A 4 92 ol



64 IjHE[ZLA 2263 25

References

Bang, Y. (2021a, December 26). 100PFID] mjElz= H47
W F7 o gYdE Wy 2RI
[Consumers also buy padding worth 1 million won.
The heyday of padded jackets]. MBN. Retrieved
January 3, 2022, from https://www.mk.co.kr

Bang, Y. (2021b, November 12). @& g & = 7
=222 1008 5y EYE gepgor [Its tacky
that it's too obvious that it's a luxury. Padding trend
in the 1 million won range has changed]. A/BN.
Retrieved January 3, 2022, from https://www.mk.co.kr

Canada Goose. (n.d.). Canada Goose. Retrieved January
3, 2022, from https://www.canadagoose.com/ca/en/
our—history.html

Duno. (n.d.). Duno. Retrieved January 3, 2022, from
http://www.dunokorea.com/ourbrand/

Duvetica. (n.d.). Duvetica. Retrieved January 3, 2022,
from https://www.duvetica.co.kr/aboutus

Fusalp. (n.d.). Fusalp. Retrieved January 3, 2022, from
http://fusalpkorea.com/Brand/our—story/index.html

Herno. (n.d.). Herno. Retrieved January 3, 2022, from
https://corporate.herno.com/en/history/?_gl=1*17xp7gl
*_ga*MTc30TUWNjIxOS4xNjUXMTIzODk2* _ga_TJ4
NBFCMK6*MTY IMTEyMzgSNidxLjAuMTY IMTEyM
zkwMS41NQ..

Hong, S. (2021. December 21). #& #5 2 Zz1E zj
5 opt o 1Y 4 A7 15% =25 [Not the
Kimbap padded coat, but one more colorful padded
coat. Repurchase increased by 15 per cent within a
year]. MBN. Retrieved January 3, 2022, from
https://www.mk.co.kr

Hong, Y. (2019). Characteristics of male athleisure wear
shown in street fashion. Journal of the Korean Society
of Costume, 694), 65-85. doi:10.7233/jksc.2019.69.
4,065

Hong, Y., & Joo, M. (2020). A study on characteristics
of pink color and fashion images used in gender
neutral Men's fashion. Journal of Fashion Business,
24(5), 52-71. doi:10.12940/jfb.2020.24.5.52

Jeon, I, & Kim, L (2005). A three-stage model of

reputation brand: PPCA model. Journal of Consumer

Research, 1601), 209-227.
https://www.dbpia.co.kr/Journal/articleDetail 7nodeld=
NODE10977011

Jung, S., & Choi, S. (2011). The analysis of men's wear

color preference between Korean and Chinese college

Retrieved from

women: Focusing on tone in tone coloration. Jjournal
of the Fashion
Association, 134), 69-77.
https://www.koreascience,or.kr/article/JAKO201113036
231699.view?orgld=anpor&hide=breadcrumb,journalinfo

Jung, Y. (2021, April 11). 2030 B F=3}2fF [Take
note of men in their 20s and 30sl. Kyeonghyang.

January 3, 2022, from  https://
www.khan.co.kr

Jung, J. (2021, April 26). BEEA, Zajnjo) iy FajAs
o' 21FW =iff =& F7F [Modern Works Premium
Padding 'Chrisjoy’ 21FW Exclusive in Koreal. Korean
Textile  News. Retrieved January 3, 2022, from

Korea and  Costume  Design

Retrieved from

Retrieved

https://www.ktnews.com
Kim, H. (2003).

ditferentiation by the segmented market of casual wear

Color  characteristics and  color

and  sports  wear in  Korea:  Focused  on
1999F/W~2002F/W  (Unpublished  master’s
Yonsei University, Seoul, Korea.

Kim, I, & Ha, J. (2012). A study on design
characteristics in outdoor wear. Journal of the Korean
Society of Fashion Design, 121), 93-109. Retrieved
from https://www.kei.go.kr/kciportal/ci/sereArticle
Search/ciSereArtiView kci?sereArticleSearchBean.artild=A
RT001646739

Kim, R., & Joo, M. (2019). Analysis of women's fitness
wear colors: Focused on 2017 S/S. Jjournal of Fashion
Business, 232), 110-123. doi:10.12940/jfb.2019.23.
2.110.

Kim, Y., Cho, J., & Choo, S. (2004). The characteristics

of colors in the segmental market of domestic men's

thesis).

wear brands. Jjournal of Korea Society of Color
Studies, 181), 33-43. Retrieved from https://www.
kei.go.kr/keiportal/ci/sereArticleSearch/ciSereArtiView.ke
i?sereArticleSearchBean.artild=ART000929796

Lee, K. (2018). A study on athleisure look in current
fashion. Journal of the Korean Society of Design



£2% / 2l Uy T20|2 O} HUCO| MY BY 65

Culture, 241), 443-453. doi:10.18208/ksdc.2018.24.1.
443
Lee, M. (2003). Characteristics of colors and color
images on fashion web sites. Family and Environment
Research, 41(8), 159-178. Retrieved from https://
www.kci.go.kr/kciportal/ci/sereArticleSearch/ciSereArtiV
iew.kci?sereArticleSearchBean.artild=ART001010447
Lim, J. (2007). Image evaluation according to color
coordination in menswear. Journal of Basic Design &
A, 84),  597-609.
www.kci.go.kr/kciportal/ci/sereArticleSearch/ciSereArtiV
iew.kci?sereArticleSearchBean.artild=ART001200344
Mackage. (n.d.). Mackage. Retrieved January 3, 2022,
from https://www.mackage.com/us/en/sustainability
Moncler. (n.d.). Moncler. Retrieved January 3, 2022,

from https://www.moncler.com/en—it/monclernow/

Retrieved ~ from  https://

icons.html

Moose Knuckle Canada. (n.d.). Moose Knuckle Canadas
Canada. Retrieved January 3, 2022, from https://
www.mooseknucklescanada.kr/brand/identity.asp

Nobis. (n.d.). Nobis. Retrieved January 3, 2022, from
https://inc.nobis.com/pages/this—is—nobis

Pantone. (2019). Announcing the Pantone color of the
year 2019, Retrieved January 3, 2022, from
https://www.pantone.kr/ColoroftheYear2019.html

Para Jumpers. (n.d.). Para Jumpers. Retrieved January 3,
2022, from https://www.parajumpers.it/kr/ko/articles
—with—menu/about—us/

Park, H. (2022, February 9). Zz/oje mjg A3k #gjE]
Zjzie) o AHZFF [Premium Padding Market Gets
Bigger During Pandemicl. Apparelnews. Retrieved
January 3, 2022, from https://www.apparelnews.co.kr

Park, H., Cho, J., & Lee, G. (2009). A comparative
study of men’s global apparel brand websites: Focused
on color application of local & global websites. 7he
Research Journal of the Costume Culture, 172),
343-351. Retrieved from https://www koreascience.
or.kr/article/JAKO200918133145540.view?orgld=anpor
&hide=breadcrumb,journalinfo

Park, J., & Chun, J. H. (2018). The characteristics of
styling of a mix and match of an athleisure wear:

Focused on street fashion. Journal of Fashion Design,

182), 55-72. doi:10.18652/2018.18.2.4

Park, K., & Yoo, T. (2000). A relationship with sports
casualwear  consumer's fashion life style and
information source. Journal of the Korean Society of
Costume, — 504), 103-115.
https://www.koreascience.or.kr/article/JAKO200011920
999403.jsp—kj=SSMHB4&py=2012&vnc=v2Tn6&sp=588

Park, Y. (2017). A study on comparison of outdoor
brand colors: Focused on 2015 E/W. journal of
Fashion Design, 171), 89-104. doi:10.18652/2017.17.
1.6

Peuterey. (n.d.). Peuterey. Retrieved January 3, 2022,

Retrieved from

from https://peuterey.co.kr/page/ouridentity.html

Ryu, K. Park, S, & Shin, O. (2008). A study on
preferable colors in Korea’s fashion market: With a
focus on recent three years (2005~2007). Jjournal of
Korea Society of Color Studies, 2X3), 65-78.
Retrieved  from  https://www.kci.go.kr/kciportal/ci/
sereArticleSearch/ciSereArtiView.kci?sereArticleSearchBea
n.artild=ART001274742

Seo, Y. (2009). Zz/ojg/ Halzo] H/Z [Secrets of
Premium Brand]. Seoul: SeoulEconomicsMarketing.

Sim, H., Lee, J., & Hong, J. (2021). A case study on
premium home appliance brand advertisement with
gestalt  visual  perception  theory. journal  of
Communication Design, 75, 284-298. doi:10.25111/
jed.2021.75.20

Sim, H. (2014, October 6). &Y REzHEc g’
[Middle—aged consumers prefer padding to fur].
Sedaily. January 3, 2022, from
https://www.sedaily.com/

Stone Island. (n.d.). Code of Ethics. Retrieved January 3,
2022,  from  https://media.yoox.biz/ytos/resources/
STONEISLAND/PDEF _Files/2016/SI_Code_of_FEthics.pdf

Vigneron, F., & Johnson, L. (1999). A review and a

conceptual framework of prestige—seeking consumer

Retrieved

behavior. Academy of Marketing Science Review,
19991,  1-15.
researchgate.net/profile/Franck—Vigneron/publication/28
4218609_A_Review_and_a_Conceptual_Framework_of_P
restige—Seeking_Consumer_Behavior/links/5654910d08ae

afc2aabbela4/A-Review—and-a—Conceptual-Framewor

Retrieved ~ from  https://www.



66 IjHE[ZLA 2263 25

k-of—Prestige—Seeking—Consumer—Behavior.pdf
Ymeuniverse. (n.d.). Moncler. Retrieved January 3, 2022,
from  https://www.ymeuniverse.com/en/52/moncler?
_ cf chl_jschl_tk_ =VfKC2zYc6dru7s2XqUNZgDNR 1y
NRXZpdggEmNV]0yfc—1641864313-0-gaNycGzNCLO

Received (January 20, 2022)

Revised (March 13, 2022; March 30, 2022)
Accepted (April 11, 2022)



