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Product Recommendation Using Survey And Skin Type
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Abstract Many of the industry was changed because of the pandemic of covid 19. It combined with the
tendency of modern people to pursue convenience. The industry of Cosmetics also changed business channel
from offline to online. Before, people can not get suggestions after they complete the survey. This paper
research how to suggest some cosmetics products with their skin type and skin data. We will develop Beauty

Concierge system that can get suggestion after the survey. It’s will make people attend activity and can make
more benefit to the people.
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Figure 3. Resualt Page setting (opreation Tool)
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Figure 4. Diagnosis setting (opreation Tool)
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Figure 5. MainPage and Start Survey
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Figure 6. Survey and Resualt Page
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Figure 7. recommendation and deposit reward
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