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A Study on Firms’ Metaverse Use and Competitiveness
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Abstract Despite many discussions on the metaverse, there has been little concrete evidence and predictions
about how firms use the metaverse, what determines firm competitiveness, and who will lead the industry. This
paper attempts to answer these questions by conducting and examining a custom-designed survey of employees
serving in the metaverse business. The survey results indicate that firms do not have strategic models for
metaverse business yet, but they will become more affordable and widely used in the next three to five years.
It is expected that many firms would coexist in the contents area, while the influence of global companies and
large domestic companies with market dominance will be significant in the platform and software area.
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Figure 1. The Metaverse Value Chain[5]
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Table 1. Metaverse Value Chain and Business Types
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Table 2. Descriptive Statistics
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Table 3. Strategic Meaning of Metaverse Business
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Table 4. Reasons of Adopting Metaverse
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Table 7. Expected Timing of Metaverse Creation Toolkits Diffusion
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Table 6. Factors of Competitiveness: Platform
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Table 8. Expectation about Industry Leadership: Contents
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Table 9. Expected Industry Leadership: Platform
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