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Abstract This study attempted to investigate how corporate ESG practice affects management performance. To this end,
the effect of environmental responsibility activities, social responsibility activities, and governance activities in terms of
environment (E), social (S), and governance (G), which are the three elements of ESG, on management performance,
mediating organizational effectiveness, and controlling corporate value perception, were empirically analyzed. The analysis
results are as follows. First, environmental responsibility activities, social responsibility activities, and governance activities
all had a positive (+) effect on management performance. Second, environmental responsibility activities, social responsibility
activities, and governance activities all had a positive (+) effect on organizational effectiveness. Third, it was found that
organizational effectiveness plays a partial mediating role between environmental responsibility activities, social responsibility
activities, governance activities, and management performance. Fourth, it was found that corporate value perception has a
moderating effect on environmental responsibility activities and governance activities, excluding social responsibility activities.
Therefore, strengthening ESG practice will not only be essential for investment, but also help improve management
performance. In addition, the results of this study suggest that ESG education for members should be strengthened to
promote ESG practice, and it is necessary to re-establish management strategies so that corporate values reflect ESG.
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283, oAdn(20200[69], Zvu S(2016)& Farste
155, AFEA 54 TR F suRFo T4
F8 WAL 54 IAS ArE Sqsgon 244
Bolsh ZAYEL et o] Atk

(Table 1) Operational the variable definitions and

1, A2 3T ek 46.8%, I ol 366%, B
12.1%, 99 45%= JEeRTh 2EE B AHRZ O]
69.5%, FAA 7.9%, ATFMNLA 11.2%, Brkde]le]
115%0] 0, T5-2]9-& A8-0] 42.3%, <131/77] 29.6%,
/3 76%, F-2Y/742 151%, F3/28} 45%, 734
9% Bxa1, L 10 o]} 124%, 117201 ©]
3} 22.7%, 21730 o8t 23.3%, 31740\ ©]&} 16.9%, 41
o4k 248%= UEtE AT FEO ol FEA A
e o) 2ol AElskAch

¢

i

(Table 2) Demographic Characteristics of the
Respondents

metrics
Abbre
Variable Operational definitions and metrics viated
word
L Active management activities to minimize
Environmental . .

.. ... |environmental pollution and prevent|
responsibility . . . ERA
. environmental ~ pollution in  corporate

activities L
management activities
.. Business activities that comply with legal
Social . . .
.. ... |regulations and ethical norms in corporate|
responsibility . R SRA
activities management activities and contribute to
local communities and stakeholders
Management  activities  that  openly,
democratically and transparently operate
Governance L
.. systems and methods for making important| GA
activities .. .
decisions in  corporate  management
activities
Degree of job satisfaction, organizational
Oraanizational commitment, and job commitment as
g . attitudes toward the organization and duties| Eff
effectiveness . L
of members to achieve the organizational
goals of a company
financial and non—financial results that are
Management | . X
finally secured as a practical result of| Per
performance .
corporate management activities
Corporate | Values with names such as mission, vision,
values core values that are recognized and shared| Val
perception |by corporate members
2 ATE 918 A ARk EANIA SPSS 230
o0& QTEAH ST B oA, N E

4.1 BEO| EY H AFSASY £Y
ATEALA 54 BR Wao] 547% ool
L, A= 304 olsH1.5%, 30t
33.2%, 50t} 12.1%, 60t ] 2.1%, 714t
4 FA7130 338%, 719 248%9]

Categories N %
Male 181 54.7
Gender
Female 150 45.3
20s 38 11.5
30s 136 41.1
Age 40s 110 332
50s 40 12.1
> 60s 7 2.1
Small and medium-sized 137 414
Company size |Medium-sized 112 338
Conglomerate 82 24.8
> Managerial level 155 46.8
< Managerial level 121 36.6
Position
Team leader 40 121
Executive or higher 15 45
Administrative office 230 69.5
Sales 26 79
Occupation
Research and development 37 11.2
Production management 38 115
Seoul 140 42.3
Incheon/Gyeonggi 9 296
) Daejeon/Chungcheong 25 76
‘Working area
Busan/Gyeongsang 50 151
Gwangju/Jeolla 15 45
Gangwon 3 9
> 10 year 41 124
11-20 year V6] 22.7
Annual P i P
establishment 21-30 year " 233
31-40 year 56 16.9
< 41 year 82 24.8
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£ 93te] Varimax 2 w328 2881, A+ w3 GAS 818
GA4 800
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GA3 196
A Aole Mgl MRS Prlehs sEow GA oo 248 | 580 S o
Cronbach’s azts, 9 A2 vehlE KMOSH = A p—
AYue] JuPRo| e e PBeing AFehe cal | e
Bartlett®] 73878 A4S AASHA 1L, AAHFES] W ERA3 | 800
8912 Mrfshs S A9ES Seskinh B & BRAz | 792
WA Bl o2zl YA UL BHE AANT |y [ TN W] e |
QEFE FEIAT BAAR AEedE 2 KMOE ERAL | &0 ‘
- ERAS 681
AR v e FEYS FI6HaL Cronbach's afk eV g
jes)
& golahor Nt 2o Alow e, wye) 4 e
I A& Bartlette] 784 A843 x*= 1402007, Eft6 750
df=861, 95 060014 p=000, FEi Az Eff5 724 7195
L Eff 1.492 3.553 ' 919
TAS%E OB} SAFEEL 8RS AAshe B3 | 6% 2
o Age o2 tehton 1 dvks el 2ok B | 6
Eff1 579
3 SRA2 789
Table Exploratory factor analysis
( ? P Y Y SRAI 741 7458
Ccum SRA 1.105 2.631 P 873
alati SRA3 735 3
. . Varia anv Cronb
Fact | Variabl Factor Eigen e N SRA4 A73
or e loading value nee varian achs
(%) ce Alpha KMO(Kaiser-Meyer-Olkin)=.964, X2=14,020.07, df=861,
©6) p-value=.000, Factor extraction method: Principal component
analysis, Roation:Varimax, Number of final questions: 42 items
Val4 152
Val6 106
vl | oo 4.3 BRI Q018 A
Vald 697 AR goliAl & 0S 2308 o]-&3to] g4
Vall0 696
"‘ 29184 AN FAagel ¢l s 3
Val2 692
vl [—— o] 21596 | 513 | 51349 | 964 7bete] AR Ao BXAD x2=1 (075583, X
Vall 675 2/df=2.567, RMR=.048, GFI=.824, AGFI=.822, NFI=.900,
Vals 669 IFI=919, TLI=.929, CFI=.936, RMSEA=.069% uEl}
Va3 | 667 A 83 2l Ages B HTE
van_| o4 A%< 3ol B 2R, A A, Yy
Vall2 5% AF FZ7HAVE: Average Variance Extracted)$] 4]
Perd | &7 A3} w58} 291%54Fo] o], AVE 7014, A A
Per3 347
T RolAlo] 3ol R ZETI L 3 H F A o ki
Per | pe o8 | 2914 | 6939 | 58288 | 937 # = Zolde] Hlxo] ATEHIES Rt slo 4
EBATHS-EE, 2017)[70]. HE A vhe 2ok
Perl 827
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(Table 4) Centralized validity verification results

S BEEE AFsHe PRels T P
% Z7ke] AVERRS ABASAF % vlashol AVE
AR AT e 2 A% DA S
ah e AL ATHEFE, 017, B ATFNAE
TG 1 Z17ke) AVERE ARASAE g vl
sol AVEZL b 5e) ATt w2 29 ge
g Azahs PES Aesion thest ol
BALGHS FRANSS & 5 ek A Fe

(Table 5) Discriminant validity verification results

Latent 1 ppn 1 sRA | GA Eff | Per | Val
variable
ERA 7%

SRA 496 705

GA .303 293 749

Eff 311 339 406 672

Per 259 227 318 356 807

Val 426 402 531 560 Al 47

Stgnda Stand (;)(t)EZle
Path rdized || Cd | CR P| reliabi | AVE]
fii:zr error lity
(CR)
ERAL | 866 024 | 10407 | s
ERA2 | 8% 023 | 9520 | wx
ERA| ERA3 | 871 026 | 10203 | =+t 929 | 726
ERA4 | 843 030 | 10849 | #x
ERA6 | 815 029 | 11244 |
SRAL | 850 020 | 9738 | s
SRA2 | 892 018 | 8221 |
SRA| 903 | 705
SRA3 | 860 022 | 9467 | wx
SRA4 | 626 046 | 12100 |
GAl 79 032 | 11043 | #x
GA2 | 816 031 | 11826 |
GA3 | 889 023 | 10907 |
GA o7 | 49
GAd | 97 017 | 9662 |
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