PISSN 1225-4339  eISSN 2287-4992
Korean J. Food Nutr. Vol. 35. No. 2, 150~158 (2022)
https://doi.org/10.9799/ksfan.2022.35.2.150

THE KOREAN JOURNAL OF

=AM E Y THYR|
FOOD AND NUTRITION

iE = 5|3l o =
AMMEO| SAFE AH| S8 U OIFEE XA}
HEE - fA - 0@y
FFuBotn HEIYIAT L, WIREWL JEIYAF 2%

Consumption and Satisfaction with Fresh-Cut Produce in Korean Adults

*Yun—Jung Bae, Kwang-Won Yu' and Kyung-Haeng Lee"

Associate Professor, Major in Food and Nutrition, Korea National University of Transportation, Jeungpyeong 27909, Korea

"Professor, Major in Food and Nutrition, Korea National University of Transportation, Jeungpyeong 27909, Korea

Abstract

The purpose of this study was to assess consumption and satisfaction with fresh-cut produce in Korean adults. In this study, an
online survey November 9~13, 2020 was conducted with 982 Korean adults age 19~64 (490 males and 492 females) with experience
in purchasing fresh-cut produce in the past year. Among all respondents, the percentage with experience in buying ‘washed or peeled
vegetables’ was the highest (71.18%), followed by those in buying ‘packaged salads/sprouts/ssam vegetables’ (64.15%), ‘pre-cut
fruits/fruit cups’ (59.98%), ‘pre-cut or minced vegetables’ (56.01%), and ‘washed or peeled fruits’ (53.67%), respectively. Among
the types of fresh-cut produce, ‘packaged salads/sprouts/ssam vegetables’ showed the highest satisfaction score at 3.73 pts, and the
overall satisfaction score of fresh-cut produce consumption was also 3.73 pts. Compared to male respondents, female respondents
showed a significantly higher percentage of respondents that purchased ‘packaged salads/sprouts/ssam vegetables’ (p=0.0409),
significantly higher satisfaction scores (p=0.0124), and a higher percentage of respondents considering ‘freshness’ important when
purchasing (p<0.0001). Additionally, the group with high household income comprised a significantly higher ratio of respondents
considering ‘eco-friendly or organic status’ important. The study results may facilitate identify areas for improvement of fresh-cut

produce in the future.
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Lo, AEoorEei ] AEFH t2w AHHY AR

2 % QRS AH, u, A EL A 59 7133

< AXAY ool T<ed] AF B AFITES 71t Ao
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2 AT e AR O] T offZAe] Q.
e A AT HolA B FARE ATE HH, 2018
AAES] B - fa A FE= oF 8,0899] 4,8337H 0
T FASEITHKIm 5 20192). AIAHO SAHES] YA 2 4
Hlo] thgt X A4 A= obd HilEA Qgtou, I8
W9z Qlg AARe] 7S 52 olg2 A 271911 )
L Aoldt. 4vlae] ZRAAL 19 At ASHo R
Z7Fstal ) O m(Statistics Korea 2021), HHE A2 Q15}0o]
A g A He g MRS SAIskE el AAWA
(Heo & Sim 2016; Ryu 5 2016) A&, At 5 A2 44
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PAT= PR AAHY SAES SR/E vE L9=
A4 A, ATA AR wE B4 A 5ol FekEo Sl
Ar8Fo]tH(Kim 5 2019b; Kim 5 2019c; Park 5 2021). T3St
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1. AFCHAF 2 T2h

2 AFolA = 20209 114 9L7E 139717 221 A
FEZA AE7]391 nfa =2 Wl H HQl(Seoul, Korea)o] 2]F
sto] HEZRARE 95110, o] ff AAHY A4S
et Aol A= 1589 ArIRlS L& ofjH] AEZRAt
EAA A& £ 8 B T T ST AEAE A
ottt At A AT Ay 9 299 Qltof| v
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o tigt A8 91, 59gt & HAERA] Fofoieltt. &
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(k) AF)E AFE3H 0, AAFL 185 kg/m’ TT, 4
AL 185 oA 23 kg’ ©IYE, IHA| S 23 o4} 25 kg’
o]k, BT 25 kg/m’ oJA}S 7]F 02 E 7519 TH(Korean
Society for the Study of Obesity 2020). A1 H O] FAMES ‘3
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o, ‘WHESHA] o= Hotp, ‘Wi WHESSHA| Y=t o] 57
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3. SAIEN

ARZAIE dojz] HE ZEE SAS 9.4 version(SAS
Institute Inc., Cary, NC, USAYS o] &50] EA AL A14]5}
ATt AEHSE B ZEHA, HFY Haes vxet
HI&Z 5otk AAHe sAREY o8 dF 2 TEE
59 EA4S =E517] A6 A, AR, THlAsE A
Holo] AL 72 Student’s test = ANOVA testS,
H3EY H49] 79 Chi-square test T+= Fisher®] A& A4
o7 Fo4d HAZ HAISHTE. ANOVA test AA] & {2
St 2}o|7} 1S 7-9-oll= Duncan’s multiple range testS ©]-&
Sto] AFSEAS A BE 49 $A4E foeE

2 p<0.059] Sl AA gk

d

1. EALE

£ A9 UHEARRS Table 19 AAISATE A= &
9827 0. 2GR} 4907(49.90%), IR} 4927(50.10%)°] AL,
19294 A 193 (19.65%), 30~494] AFHE 406
(41.35%), 50~644] AF )= 3837 (39.00%) 22 LeRGTh
TSRS WSS st S0l 6727 (68.43%) 2%
7P ger, 2E ool 7| &R} 6607(67.21%), 1]
SA= 322%(32.79%)°1 ATk AT ALY T FEE
HQl 35} 41 o]AJo] 55475(56.44%) 0.2 71 Worow, o
7R A9 6.91%0 AR 67.21%7 A
&% Folgen, 7HA452 3508 o] 5009hel wlwke.

2 33 AR} 283 (28.829%) 0.2 7 Wkt AT
Aol wlgt HEE BAR AT, HAAFA A7 4557
(4633%)0.% 714 BT YA Ao FAHoR 25
S FTHL SHT AR 4967 (50.51%)0]F2H, Eelo]

Table 1. Participant demographics

Variable Items n(%)
Male 490(49.90)
Gender
Female 492(50.10)
19~29 yrs 193(19.65)
Age 30~49 yrs 406(41.35)
50~64 yrs 383(39.00)
Middle school 8(0.82)
. High school 202(20.57)
Education .
University 672(68.43)
Over graduate school  100(10.18)
. Single 322(32.79)
Marital status .
Married 660(67.21)
1 68(6.91)
Number of
household members 23 360(36.65)
>4 554(56.44)
) o Yes 660(67.21)
Economic activity
No 322(32.79)
<200 106(10.79)
200~349 199(20.26)
Household monthly 350~499 283(28.82)
income (10* won) 500~649 175(17.82)
650~799 118(12.02)
>800 101(10.29)
Underweight 48(4.89)
) X Normal 455(46.33)
Obesity degree" )
Overweight 221(22.51)
Obesity 258(26.27)
. Yes 496(50.51)
Regular exercise
No 982(49.49)
Very bad 9(0.92)
o Bad 148(15.07)
Subjective .health Usually 345(54.38)
perception
Good 263(26.78)
Very good 28(2.85)
Total 982(100.00)

! Underweight; Body mass index (BMI)<18.5 kg/m’, normal; 18.5<
BMI<23.0 kg/mz, overweight; 23.0<BMI<25.0 kg/mz, obesity;
BMI>25.0 kg/m’.
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A7o] £ WES Woldh, Wj Frholan Azl o 2 AMESl SAE TRl o ¥ OIR
AA}= 2917H(29.63%)°] T AR FARES SFE 9 oF L Y o]fof Hist
2020 FRAZEA Aol 2w 194] ol Hel ol of A, A, AALTEE BAG FINe Table 20] A
A BRHAAZA] S 25 kg/m® 0]4h)Q] H]E&-2 38.3% 00 ASEAH. A A FARES] Y RS BAT A3 Al
(Korea Disease Control and Prevention Agency 2021), °|& A Ee= AEE 37 AT E FYT Aol v 5
19~64A4] Aol £25t1 Qe AR TS o gF H]Eo] 7T1LI8%E 7HF 159&2“% o ® ‘A A
HITRE-2 2627%2 AHFoz W2 vjuke-& B} E3 T, AR A (64.15%), Ae #d H H B’
19~644] AgRlol A F2 AZAA o digt AZ Al |- & (59.98%), “Aet T A ohAl xHAE’(ss 01%), ‘Al E=
A il 3ERt HlEo] 31.6%= YERt 492 TH(Korea AL BT BAF(53.67%)9] =0l At T3 AAHO| &
Disease Control and Prevention Agency 2021)5 A2 32} H] AES —7-01 5t= o] Sof tiste] ‘A R0l Yu|E wr] 5f et
oA, FHHOE A%E ST Q1A5HE HIE(29.63%)°] I SERE H[Eo] 40.02%E 7HY w3 oH, HiE AF Y o
=7F TR ZAL] TR FARE 0l A0 & UEETH &0l 7FslA(25.97%), ‘Al &Z0o] HAZ4°(20.88%)2]
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Table 2. Experienced purchasing of fresh-cut fruits and vegetables n(%)
Gender Age Household monthly income
Variable Male Female )2 value 19~29 30~49 50~64 X value Low" Middle High X2 value (I;l;(;t;lZ)
(0=490)  (n=492) ®» (0=193)  (n=406) (n=383) ®» (n=305)  (n=458)  (n=219) ®
Packaged salads/sprouts/ssam
vegetables
Yes 299(61.02) 331(67.28) 4.1782"  110(56.99) 265(65.27) 255(66.58) 55017  184(60.33) 290(63.52) 156(71.23) gg8507° 630(64.15)
No 191(38.98) 161(32.72) (0.0409)  83(43.01) 141(34.73) 128(33.42) (0.0639)  121(39.67) 168(36.68) 63(28.77) (0.0325) 352(35.85)
Washed or peeled vegetables
Yes 357(72.85) 342(69.51) 13300  132(68.39) 293(72.17) 274(71.54) o947¢  212(69.51) 335(73.14) 152(69.41) 16127 699(71.18)
No 133(27.14) 150(30.49) (02472)  61(31.61) 113(27.83) 109(28.46) (0.6226)  93(30.49) 123(26.86) 67(30.59) (0.4465) 283(28.82)
Pre-cut or minced vegetables
Yes 277(56.53) 273(55.49) (1084  109(56.48) 254(62.56) 187(48.83) 15.1145™ 175(57.38) 258(56.33) 117(53.42) (8447 550(56.01)
No 213(43.47) 219(44.51) (0.7420)  84(43.52) 152(37.44) 196(51.17) (0.0005)  130(42.62) 200(43.67) 102(46.58) (0-6555)  432(43.99)
Washed or peeled fruits
Yes 268(54.68) 259(52.64) (0.4159  105(54.40) 207(50.99) 215(56.14) 51552  155(50.82) 244(53.28) 128(5845) 3355 527(53.67)
No 222(45.31) 233(4736) (0.5192)  88(45.60) 199(49.01) 168(43.86) (03404)  150(49.18) 214(46.72) 91(41.55) (02192)  455(46.33)
Pre-cut fruits/fruit cups
Yes 283(57.76) 306(62.20) 20162  126(65.28) 264(65.02) 199(51.96) 16,8343 169(55.41) 278(60.70) 142(64.84) 49075 589(59.98)
No 207(42.24) 186(37.80) (0.1556)  67(34.72) 142(34.98) 184(48.04) (0.0002)  136(44.59) 180(39.30) 77(35.16) (0-0860) 393(40.02)

Reason of purchasing fresh-cut fruits
and vegetables

To reduce wasted food from 192(39.18) 201(40.85) 56(29.02) 172(42.36) 165(43.08) 125(40.98) 192(41.92) 76(34.70) 393(40.02)
spoilage and expiration

To eat immediately 129(26.33) 126(25.61) 56(29.02) 86(21.18) 113(29.50) 70(22.95) 116(25.33)  69(31.51) 255(25.97)
To save time and effort to 98(20.00) 107(21.75) 52(26.94) 94(23.15) 59(15.40) 63(20.66) 94(20.52) 48(21.92) 205(20.88)
prepare ingredients

To reduce food scraps after 37(7.55)  33(671) 83Ol 11570) 300739) 29(7.57) 303337 2721y 357.64) 13(5.94) 162538 70713
preparing dishes (03018) (0.0009) (0.2981)

Easy to store 15(3.06)  10(2.03) 73.63) 9222  9(2.35) 10328)  9(1.97)  6(2.74) 25(2.55)
Easy to transport 12245)  12(2.44) 8(4.15 13(3.20)  3(0.79) 92.95) 11(240)  4(1.83) 24(2.44)
No time to cook 7(143)  1(020) 3(1.55)  1(025)  4(1.04) 5(1.64)  0(0.00)  3(1.37) 8(0.81)
Etc. 0(0.00)  2(0.41) 0(0.00) 1025  1(0.26) 1033)  10022)  0(0.00) 2(0.20)

Y Household monthly income (10* won): low <350, middle 350~649, high >650.
“p<0.05, ""p<0.001.
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E AHEY] BAE FRE 7YY B
=, ALt AL ool o] v
£o| ROH R EYT(p=0.0409), 7HALE0] ¥ FolA
79 AgEol 7 EATHEp-00325). A Et A ThAl
50l A 30409 AR S Aol 2 7
01730130] 04140;5—_01-0131@ =0.0005), * 49_11‘13_;
H B2 50~4MToI M= Y FHEO] erL ol
B8] W2 AIE EATHp=0.0002). AL 287 A=
A "ololu A AEHONA 24 9 wf=AL e
o, gt tdz FAEC] QA A B weliol 27
m2oll &R A2kt S71ekL Qe Ao A74d
o 20208 19 =W WO Al AR B diE2
20179 16.3%, 2018 13.2% Z7}ot o, AFFEA 2] A
AollMef At A B T 28T B WiEe] 232% 5
ZFoFSATHL SFGiTH(Jang Y 2020). ©1F & w HHAG T} H
45 Sa5H 07| AAZFo FASHL Sl HlEol &
= 19-494] AFdjolM ] At A B G Lo FYE
ol A Uehd Ao AzdEnt. o dd e A ol
Ao A9 30494 AdFToNM 2 TUES A=
o, 49 B @A o a7 S 0111* *4” S F2 T3t
A0l et 2AP} o] RoIA|A] F3f, A-Ato] ot gt
g olfE AYsE g 1Y A& AATY
oAl AB]|A} 600 Ao 2 RA}SH 7:131]- AAHAEO
2k Pl HaF Z Suet Aol oal Fee
220 F2 AHElE vho] 714 13;3 EETEg
SFH 2™ (Kim 5 2019a), ©|F iL5to] & wf 30~494] A+
qgAre] 3-%- Fre} oA AFsto] AAkEH] o] HiRt 4
o] 22 20tf] H|F] 2EZ shHA AYEHREA HT
= St =i, &I AAY EFloz F ddes 7
S AR wizel IS A e A O AaFY A
mi&ol A vehd 2ol AzdEn
AAEe] F4EY 79 ool HsiAe dFEE +2
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’6}% Ol f-E ARG A3, SHo] &okd A9 3l FEo =

u:l/u%a]oﬂ/q 7} 69.6%, ‘AGFATF)S Fufst S= QlojA
7t 21.9%, S 28715 29 § W47 3.1%=E LE
YHKim S 2019a). 2 ALoAL 29 Gu|E utr] 9
371 40.02%2 7HY =A UEHgoH, 1 o308 HiE A
HY o]go] 7158)4°(25.97%), AE £™o] HARE

A'(2088%)9] 0.2, 71E AT FUT FEOT A}
%] glo} T T o] A HRE] AuAES HelA,
QEA 9 AT A% A R A SRS
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3. AMEO| SAE T A .T'_E1°°|
£ AFPEAEY AAHY 5AES SFE 7Y Al L
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S50l AEglol 74 Al 7P 1 Efste 810 R AlA
T8 Eoton, O ggog iRy, A, B FE
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o] o2 AAHY] sAE 9 Al 1H 8R0S EA3%
A3, o /g2 Aol vlsf ZAE AT, AR A AR
/\’(p<0 0001), ‘Al& E= AES BT AT (p=0.0147), ‘4
T A O HAF(p=0.0001), ‘AlH E= AES H1
ﬂr‘é%’(p=0.0012) 9 A g 9 3 3 (p<0.0001)2]
A Al AXEE T SHE H]E0] foHoR =
g4 ¥y TS 1Esitty 29Tt e §oFor
okt Ao whet AE9] £/ Aol & B 4= =T,
sty o X AR E E8% 1M 749 S8 %

0

¢

£ 24T Aol M=, ool \gol vish /48, 23
g, Az Ao S8 =Tt w2 e EATAL

th(Jeong & Lee 2015). ERE oj/4do] F/dof B|s] 452 <F
Ao il o Wztelths 72T 9l (Ahn 5 2010),
of/go] F/gel nlsl HAET A9 bdo] AHES | B
o] QA= APATE Slof(Lee 5 2012) & ALZA T}
L A}SE QFAFS Hr)

AT AR SAE 7Y Al 1 RRAS AW HEH,
19-20A4] AF9] A9 AAHY BAES 7 Al “LARAP
2 yE3ity Sst H)8-L thE ofF o] vlg) Word |

9 B HEUNS V'S AV S VIEL
ROIMOR RUTF BT S0-644] AFTE A AR, 7
15 5 AZYS oS NV 5k vigol ke

Aol s FolH o Eqith THALEE AHAHY 5
AHE ) Al 1801 RAT A3 A s, A%
A2} AR 4 (p=0.0042)00| A B-2I5F o] & H=d|, 7H

a50] @2 #oAe ST Faa e TS st
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Table 3. Factors influencing fresh-cut fruits and vegetables purchasing n(%)
Gender Age Household monthly income
Variable Male Female  x* value 19~29 30~49 50~64  x* value Low" Middle High X* value (I;l;(;t;lz)
(0=490)  (n=492) ®» (0=193)  (n=406)  (n=383) ®) (0=305)  (n=458)  (n=219) ®
Packaged salads/sprouts/ssam
vegetables
Freshness 212(43.27) 269(54.67) 88(45.60) 210(51.72) 183(47.78) 134(43.93) 229(50.00) 118(53.88) 481(48.98)
Country of origin 70(14.29)  76(15.45) 11(5.70)  61(15.02) 74(19.32) 48(15.74)  73(15.94) 25(11.42) 146(14.87)
Price 66(13.47) 22(4.47) 37(19.17) 33(8.13)  18(4.70) 38(12.46) 37(8.08)  13(5.94) 88(8.96)
Quantity/bundle size 43(8.78)  40(8.13) 383736  24(12.44) 39(9.61) 20(5.22) 797683  34(11.15) 38(830) 11(5.02) 318387" 83(8.45)
Eco-labels, or organic status ~ 32(6.53)  42(8.54) (<0.0001)  10(5.18) 24(5.91) 40(10.44) (<0.0001)  20(6.56)  28(6.11)  26(11.87) (0.0042)  74(7.54)
Food hygiene 33(6.73)  28(5.69) 10(5.18)  18(4.43)  33(8.62) 216.89)  31(6.77)  9(4.11) 61(6.21)
Nutrients 183.67)  7(1.42) 3155 11271 11(2.87) 5(1.64)  11240)  9(4.11) 25(2.55)
Taste 16327)  8(1.63) 10(5.18)  102.46)  4(1.04) 5(1.64)  11(240)  8(3.65) 24(2.44)
Washed or peeled vegetables
Freshness 204(41.63) 239(48.58) 82(42.49) 190(46.80) 171(44.65) 129(42.30) 209(45.63) 105(47.95) 443(45.11)
Country of origin 67(13.67)  81(16.46) 14(7.25)  62(15.27) 72(18.80) 48(15.74)  72(15.72)  28(12.79) 148(15.07)
Price 63(12.86)  40(8.13) 37(19.17)  41(10.10) 25(6.53) 38(12.46) 45(9.83)  20(9.13) 103(10.49)
Quantity/bundle size 43(8.78)  40(8.13) 174451  25(12.95) 38(9.36) 20(5.22) 51.6982""  33(10.82) 34(7.42)  16(7431) 90656  83(8.45)
Eco-labels, or organic status ~ 35(7.14)  37(7.52) (0.0147)  9@e66)  297.14) 34(8.88) (<0.0001)  22(721) 33(721) 17(7.76) (08137)  72(733)
Food hygiene 48(9.80)  43(8.74) 20(10.36) 28(6.90)  43(11.23) 26(8.52)  43(9.39)  22(10.05) 91(9.27)
Nutrients 16327)  7(1.42) 2(1.04)  9222) 12(3.13) 4131)  13(2.84)  6(2.74) 23(2.34)
Taste 142.86)  5(1.02) 4207 9222)  6(1.57) 5(1.64)  9(197)  5(2.28) 19(1.93)
Pre-cut or minced vegetables
Freshness 184(37.55) 229(46.54) 66(34.20) 181(44.58) 166(43.34) 124(40.66) 187(40.83) 102(46.58) 413(42.06)
Country of origin 73(14.90)  79(16.06) 13(6.74)  65(16.01) 74(19.32) 46(15.08)  71(15.50)  35(15.98) 152(15.48)
Price 72(14.69)  36(7.32) 43(22.28) 42(10.34) 23(6.01) 396(12.79)  50(10.92)  19(8.68) 108(11.00)
Quantity/bundle size 49(10.00)  56(11.38) 29.1055™"  31(16.06) 40(9.85) 34(8.88) 79669  34(11.15) 50(10.92) 21(9.59) 75370 105(10.69)
Eco-labels, or organic status ~ 29(5.92)  32(6.50)  (0.0001) 105.18)  22(542) 29(7.57) (<0.0001) 22721y  26(5.68) 13(5.94) (0.9120)  61(6.21)
Food hygiene 51(10.41)  49(9.96) 23(11.92) 36(8.87)  41(10.70) 309.84)  52(11.35) 18(8.22) 100(10.18)
Nutrients 204.08)  9(1.83) 10052)  16(3.94) 12(3.13) 6(197) 15(3.28)  8(3.65) 29(2.95)
Taste 12(245)  2(0.41) 6(3.11)  4(0.99)  4(1.04) 4131)  7(1.53)  3(1.37) 14(1.43)
Washed or peeled fruits
Freshness 188(38.37) 248(50.41) 79(40.93) 198(48.77) 159(41.51) 132(43.28) 198(43.23) 106(48.40) 436(44.40)
Country of origin 74(15.10)  75(15.24) 8(4.15  56(13.79) 85(22.19) 40(13.11)  76(16.59)  33(15.07) 149(15.17)
Price 75(15.31)  38(7.72) 42(21.76)  42(10.34) 29(7.57) 41(13.44)  54(11.79) 18(8.22) 113(11.51)
Quantity/bundle size 35(7.14)  38(7.72) 239743  19(9.84) 32(7.88) 22(5.74) @p4207  28(9.18)  34(742) 11(5.02) 141776 73(743)
Eco-labels, or organic status  31(6.33)  28(5.69) (0.0012)  12622) 22(542) 25(6.53) (<0.0001)  21(6.89) 24(524) 14(639) (0.4366)  59(6.01)
Food hygiene 47(9.59)  37(7.52) 16(8.29)  31(7.64)  37(9.66) 23(7.54)  44(9.61)  17(7.76) 84(8.55)
Nutrients 12(245)  8(1.63) 3(1.55)  9(222)  8(2.09) 6(1.97) 102.18)  4(11.83) 20(2.04)
Taste 28(5.71)  20(4.07) 14(7.25)  16(3.94)  18(4.70) 14(4.59)  18(3.93)  16(7.31) 48(4.89)
Pre-cut fruits/fruit cups
Freshness 182(37.14) 247(50.20) 76(39.38) 188(46.31) 165(43.08) 130(42.62) 199(43.45) 100(45.66) 429(43.69)
Country of origin 69(14.08)  62(12.60) 10(5.18)  55(13.55) 66(17.23) 36(11.80)  69(15.07) 26(11.87) 131(13.34)
Price 78(15.92)  33(6.71) 40(20.73)  42(10.34) 29(7.57) 43(14.10)  47(10.26)  21(9.59) 111(11.30)
Quantity/bundle size 42(857)  40(8.13) 305683  23(11.92) 43(10.59) 61(4.18) 75038  26(8.52)  45(9.83) 11(502) 208657  82(8.35)
Eco-labels, or organic status ~ 30(6.12)  24(4.88) (<0.0001)  73.63) 21(5.17) 26(6.79) (<0.0001)  17557) 173.71)  20(9.13)  (0.1051)  54(5.50)
Food hygiene 42(8.57)  48(9.76) 16(829)  27(6.65)  47(12.27) 31(10.16)  40(8.73)  19(8.68) 90(9.16)
Nutrients 12(245)  9(1.83) 1052 9222 11(2.87) 3(098)  12(2.62)  6(2.74) 21(2.14)
Taste 35(7.14)  29(5.89) 20(10.36) 21(5.17)  23(6.01) 19(6.23)  29(6.33)  16(7.31) 64(6.52)

" Household monthly income (10* won): low <350, middle 350~649, high >650.

p<0.05, "p<0.01, “"p<0.001.
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Table 4. Satisfaction of fresh-cut fruits and vegetables

ey - 78 - o1 = AEITIEIA
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A
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(Oh & Kim 2013), 2445 G4 AR 354HEe] of

ABSPATE S 919 Aok s = W A
5ol dhat 147k glolof Seki it

HAF 3594, A e A O e[ 3574, A

Gender Age Household monthly income '
. Total
Variable Male Female t value 19~29 50~64 F value Low” Middle High F value (1=982)
(0=490)  (n=492) ®) (n=193) (n=383) @) (©=305)  (n=458)  (n=219) (12)]
Satisfaction
Packaged salads/sprouts/ssam 3.6740.63 3.78+0.69 —2.51" 3724070 3.75£0.67 3.70+0.62 0.45 3.70+0.69 3.75+0.65 3.72+0.64 0.62  3.73+0.66
vegetables (0.0124) (0.6408) (0.5391)
Washed or peeled vegetables ~ 3.6120.71 3.73+0.68 264 3.68+0.77  3.67+0.69 3.65+0.67 0.15 3.63+0.71 3.68+0.68 3.69+0.71 078 3.67+0.70
P & OEDIL 2SS 0.0083) T OEDOT2OEOT0ge1g) T 2OFROS SOERIL g 4500) O
Pre-cut inced tabl 3.5740.77 3.56+0.83 020 3.73+0.83" 3.59+0.81° 3.46+0.76° 752 3.56+0.77 3.59+0.82 3.53+0.80 0.54 3.57+0.80
€-cut or minced vegetables . . . . (08381) . . . . K . (00006) . . . R . . (05838) . .
Washed or peeled fruits 3554079 3.64+0.76 184 3.63+0.82  3.58+0.77 3.59+0.76 025 3.59+0.77 3.59+0.75 3.61+0.86 0.09 3.59+0.78
p ’ ’ ’ ’ (0.0658) ’ ’ ’ i ’ (0.7760) ’ ’ ’ ’ ’ ’ 09177) ’
Pre-cut fruits/fruit cups 3514086 3.59+0.84 150 3.66+0.91°  3.58+0.84% 3.46+0.82" 3.96' 3.53+0.91 3.56+0.81 3.56+0.84 0.08 3.55+0.85
P ’ ’ ’ ’ (0.1337) ’ ’ ’ : ’ (0.0194) ’ ’ ’ ’ ’ ’ 09197) ™ ’
Total satisfacti 3.70£0.59 3.76£0.56 159 3.70£0.66  3.76+0.57 3.7240.53 079 3.76+0.56 3.72+0.58 3.72+0.60 041 3.7340.57
otal satisfaction . . . . 0.1132) A . . . . . (0.4558) . . . . . . 0.6669) .
Reason for dissatisfaction
Due to a high price compared  5(31.25)  3(33.33) 3(33.33)  3(42.86) 2(22.22) 2(50.00)  2(15.38)  4(50.00) 8(32.00)
to the quantity of the product
Due to a high price compared  3(18.75)  2(22.22) 2(22.22)  1(1429)  2(22.22) 0(0.00) 4(30.77)  1(12.50) 5(20.00)
to raw material
Due to a high price compared  3(18.75)  2(22.22) 2(22.22)  0(0.00) 3(33.33) 2(50.00)  2(15.38)  1(12.50) 5(20.00)
to the quality of the product 2.1050Y 8.2143 10.0962%
Due to a limited variety of products 1(6.25) 1(11.11) 09038) 0(0.00) 1(1429)  1(11.11) (0.7682) 0(0.00) 2(15.38)  0(0.00) 0.6075) 2(8.00)
Not satisfied with the quantity — 1(6.25) 0(0.00) 1(11.11)  0(0.00) 0(0.00) 0(0.00) 1(7.69) 0(0.00) 1(4.00)
or bundle units
Not satisfied with the packaging 1(6.25) 1(11.11) 0(0.00) 1(1429)  1(11.11) 0(0.00) 1(7.69) 1(12.50) 2(8.00)
Etc. 2(12.50)  0(0.00) 1(11.11)  1(14.29)  0(0.00) 0(0.00) 1(7.69) 1(12.50) 2(8.00)

Meanzstandard deviation or n(%).

D Values with different superscripts within a row are significantly different by Duncan’s multiple range test (p<0.05).

? Household monthly income (10* won): low <350, middle 350~649, high >650.

3 Fisher exact test.
“p<0.05, "p<0.01, “"p<0.001.
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