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A Study on the Effect of Presence and Flow in VR Advertising:
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Abstract This study presence in VR advertising into three types presence. Further, through an
experiment, the study empirically verifies the kind of recalled information depending on the flow
which forms users™ attitudes towards the content. The experiment was conducted with a factor
design between 3X2 subjects. Hyundai Motor's Ioniq VR video was conducted, and a questionnaire
of 143 subjects was used for the study. The results revealed that positive attitudes were formed
towards the advertisement used in the experiment when the level of emotional presence was the
highest. In addition, higher flow levels established positive attitudes towards the advertisement. and
Cognitive presence’s effects on memory, ARM such as product-attribute information was found to
increase when the flow level is high; however, GRM such as overall product evaluation was found
to increase when the flow level is low.
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Table 1. Result of MANOVA & ANOVA

. MANOVA ANOVA
Main Wilks
Effect | 'VIKS F o |df| Aad ARM GRM
Lambda
A 45 | 2198 | 6| 18450 | assr | 2349
B 40 | B0 | 3| 7945 | 11708 | 1201
g | 560 | 392 | 6| sasr | 1586% | 17.60"

Note: *p.05, **p<.01
A: Presence/ B: Flow
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