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Abstract This study empirically analyzed the effects of beauty service training on customer orientation and
job performance of beauty industry workers. First, as a result of the study, there were differences in service
training, customer orientation, and job performance according to general characteristics, and service training
showed significant differences in age, highest level of education, work experience, and number of employees,
job performance in age, work experience, and number of employees, and job performance in age, academic
background, work experience, and number of employees. Secondly, it was identified that service training
makes a significant effect on customer orientation, the factor that makes the greatest effect on customer
orientation among sub-factors of service training is educational content, and it can be seen that customer
orientation increases when educational content, educational instructor, and educational environment are
higher. Thirdly, it was identified that service training and customer orientation make a significant effect on
job performance. hese research results show that the better the educational environment, instructor, and
educational content of beauty industry workers, the higher the customer-oriented service, leading to the
creation of loyal customers and can improve job performance as well.
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Table 1. General characteristics of study subjects

frequency %
age under 20 years dd 22 (5.4)
20~29 years old 249 (60.6)
30~39 years old 104 (256.3)
over 40 years old 36 8.8
gender male 126 (30.7)
woman 285 (69.3)
education less than high schod 92 (22.4)
college graduation/ 231 (56.2)
attending
university 83 (21.4)
graduation/attending(4
years)
Totgll less than a year 59 (14.4)
oosmetdlogy
: 1 year or more and less 102 (24.8)
experience than 3 years
3 year or more and less 104 (25.3)
than 5 years
5 year or more and less 74 (18.0)
than 10 years
more than 10 years 72 (175)
number of 5 people or less 60 (14.6)
employees 5 or more and 87 212
10 or less
11 or more and 90 (219
15 or less
16 people or more 174 (42.3)
aM (1000)
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Table 2. Differences in work value according to general characteristics

service training Training content educator educational
environment
M SD M SD M SD M SD
age under 20 years dd 3.95a (.75) 3.80a (.90) 398a (.75) 4.02ab (.75)
20~29 years dd 3.98a (.60) 4.03ab (65) 4.03a (63) 3.93a (.68)
30~39 years dd 4.10a,b  (61) 420bc  (.64) 4.13ab  (64) 4.03ab (.69)
over 40 vyears old 442b  (52) 442¢c  (54) 448b  (52) 439 (62
F(p) 6.197%*  (.001) 6078 (.001) 5666"  (.001) 4973*  (.002)
18741%+  ((.001) 16494+ ((.001) 17.920%*+  ({.001) 13837+ (.003)
gender male 407 (61) 411  (66) 409 (66) 405 (.68)
woman 4.04  (62) 4.09 (67) 4.09 (63) 3.98 (.70
t(p) 546  (.585) 383 (.702) -.029 (977) 972 (.332)
education less than high school 3.95a (.63) 391a (.70) 402 (66) 394 (70)
college graduation/ 4.03a,b  (.60) 4.10ab  (.65) 407 (64) 397 (68)
attending
university 420b  (.59) 4.28b  (.60) 422 (61) 415  (.69)
graduation/attendin
g(4 years)
F(p) 4.098*  (.017) 7.545%*  (.001) 2446  (.088) 2549  (.079)
Total less than a year 3.83a (.63) 3.80a (.71) 3.95a (.69) 3.78a  (.66)
cosmetolog
y 1 year or more and 3.99a,b (59) 401ab (64) 4.03ab (61) 3.95ab (67)
experience less than 3 years
3 year or more and 4.15b  (.63) 4.19b  (.66) 419ab  (.65) 4.10ab (.73)
less than 5 years
5 year or more and 4.00a,b  (.58) 4170 (62) 3.99a,b (63) 391ab (.66)
less than 10 years
more than 10 years 423b  (57) 4.25b  (62) 427b  (.59) 420b  (.65)
F(p) 4.656**  (.001) 5.079**  (001) 3.530%*  (.008) 4.150**  (.003)
number of 5 people or less 427c  (6b) 426 (70) 4.25b  (.69) 4200 (67)
employess 5 or more and 393a (62 398 (72 3953  (.66) 389  (69)
10 or less
11 or more and 4.19b,c  (5b) 419  (57) 4.22b  (57) 4.15ab  (.62)
15 or less
16 people or more 3.96a,b (60) 404 (65) 4.04ab  (63) 3.87a (.69)
F(p) 6.479*** (€.001) 3.118* (.026) 4.464** (.004) 8.063*** (€.001)

*p¢.05, **pd.01, ***p.001

The fact that the letters a (b {c were displayed differently was the result of analysis in the Scheffe's homogeneous

population group (p <.05), and there was a significant difference between the averages.
T If the homoscedasticity is not satisfied, perform a non-parameter test (Kruskal-Wallis H).
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Table 3. Differences in job satisfaction according to Customer-oriented

Customer-oriented

M SD
age under 20 years dd 4.22a (.85)
20~29 vyears old 431a (61)
30~39 years old 439,b (70)
over 40 years dd 472b  (43)
F(p) 4.705%  (.003)
16.298**1  (.002)
gender male 436 (62
woman 436  (66)
t(p) -.087  (931)
education less than high school 430 (72
college graduation/ attending 434  (64)
university graduation/attending(4 years) 449 (57)
F(p) 2178 (.115)
Total less than a year 421ab  (76)
cosmetology
experience 1 year or more and less than 3 years 417a  (71)
3 year or more and less than 5 years 4.43ab  (56)
5 year or more and less than 10 years 449  (54)
more than 10 years 451b  (.60)
F(p) 5.223***  ({.001)
17.149**+  (002)
number of employees 5 people or less 452 (67)
5 or more and 10 or less 425 (72
11 or more and 15 or less 451 (56)
16 people or more 429 (62
F(o) 4.441%  (004)

*p¢.05, **pd.01, ***p.001

The different appearance of the letters a <(b {c is due to a significant difference between the averages (p (.05)

analyzed in Scheffe's homogeneous population.

T If the homoscedasticity is not satisfied, perform a non-parameter test (Kruskal-Wallis H).
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Table 4. Differences in service productivity according to job performance
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job performance

M SD

age under 20 years dd 3.74a (71)
20~29 vyears old 3.86ab (.63)
30~39 years old 411bc  (57)
over 40 years old 4.43c  (.63)

F(p) 12.026%* («<.001)

34.546*** + (€.001)
gender male 406 (.66)
woman 393 (63)

t(p) 1.820 (.069)
education less than high schod 3.77a  (.68)
college graduation/ attending 397b  (61)
university graduation/attending(4 years) 4.16b  (62)

F(p) 8.916%**  ({.001)
Total less than a year 359 (.61)
m}ggg 1 year or more and less than 3 years 3.87ab (64)
3 year or more and less than 5 years 407bc  (61)
5 year or more and less than 10 years 4.00b,c (54)
more than 10 years 424c  (.65)

F(p) 10.602***  (£.001)
number of employees 5 people or less 411 (67)
5 or more and 10 or less 3.85 (.66)
11 or more and 15 or less 410 (67)
16 people or more 391  (69)

F(p) 3.651* (.013)

*p<.05, **p(.01, ***p.001

The fact that the Ietters a (b were displayed differently was the result of analysis in Scheffe's homogeneous population
group (p €.05), and there was a significant difference between the averages.

T If the homoscedasticity is not satisfied, perform a non-parameter test (Kruskal-Wallis H).

Table 5. Correlation between service training, customer orientation, and job performance

senvice education educator educational customer job
training content environment arientation, perfammanc
service training 1
education content 8571 %xx* 1
p <.001
educator 927 x%xx T4TH** 1
p {.001 <.001
educational environment 937%xx B77¥x* 795%** 1
p {.001 <.001 {.001
customer orientation 639%** 59b¥*x B607%** 566 ** 1
p {.001 <.001 {.001 <.001
job performanc B99*** B37*** B46*** .638*** B09*** 1
p {.001 <.001 {.001 <.001 {.001
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Table 6. The effects of service training on customer orientation

dependent independent standard i
variable variable B error beta t P VIF statistics
customer (constant) 1.64 .16 9.980 <.001 F=281.929%**
orientation R 2 208

senvice training 67 o 64 16.797%%% €001 1.00 o RQ': 207
DW=1.806
customer (constant) 1.52 a7 9.142 <.001 -
orientation education content 28 06 29 5019 <001 2.3 R-un
educator 26 07 26 3711 <001 3.48 ad R2-m19
educational ok DW=1.844
environment 15 .06 .16 2.556 0N 2.84
**pd.01, ***p(.001
Table 7. The effects of service training on job performance
dsgﬁggi}m ind\g’,gﬁsm B standard error beta t p VIF statistics
(constant) 1.00 15 6.587 <.001 F=391.446%**
job R*-489
performanc service training 73 .04 70 19.785%** <.001 1.00 ade2= 488
DW=1.826
(constant) .92 15 5.975 <.001 F=134.113%**
b education content .29 .05 .30 5.528*** <.001 2.36 R2:_497
jol
performanc educator 21 .07 21 3.127%* .002 3.48 ade2=.493
educational . -
environment .25 .06 27 4617 <.001 2.84 DW=1.843
**pd.01, ***p(.001
Aul2SE- 59189 5 A7t 7 24 2e Yelie s4" 29AAdir )= 538 UE

FFZ A= 89U AEUE(s=30)2 LEFEOH o
202 W8EH(4=.27), LEFAHB=21) £O02 et
et = BeE, LeEH B} £eLE A
A} FolAltt, webA] AulAR LSRR oA A
Ao} WAt FHgo] 9= ¥QlS & 4= Qi) Ad
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5 o
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Table 8. The effects of service training and customer orientation on job performance

standard ot
B error beta t p VIF statistics
(constant) .55 16 3.422 .001 F=233.076***
2,
pafjdo senice training 55 05 5 11.936%* <001 1.69 RF;B%
fomance adjfv~=.5631
customer . =
orientation 27 .04 27 6.218 <.001 1.69 DW=1.775
(constant) 53 16 3.225 .001 F=117.712%%
education content 22 .05 22 4.156%** <.001 251 R%-537
pen‘jd:) educator 14 .06 14 2.132% .034 3.60 ade2:_532
omence
educational . -
environment 21 .05 23 4.025 <.001 2.88 DW=1.789
customer 26 04 26 5.912%+ <001 173

orientation

*0(.05, ***p(.001

5. Z2 % HiO!

ES

B A7 gofn]89ls tfe R AnjAn8Ed
AT} 2 FUgol| v GRS TEetaat sttt

AR, Au20SEA Zolg A A AFH
(F=6.197, p<.001), &3 (F=4.098, p<.05), &5F74
2(F=4.656, p<.01)<} AYF(F=6.479, p<.001)°lA
FoJgt AfolE H Yt Urty EA 2 1A FA
9] zjolE HAg At AFY(F=4.705, p{.01), TF7
(F=5.223, p<.00D)2} | U4=(F=4.441, p<.01)°lA
FoJgh Aol Bt drty EAol| 2 23t
zolE B9 A3 AF(F=12.026, p{.001), 8+
(F=8.916, p<.001), F4=(F=10.602, p<.001)7}+ &
B4(F=3.651, p<.05)dllA |2t Afol& H Tt

T WA, AEATSEHE, DA G F AT
ABEAE HAR A AuanSEde R4
(r=.699, p<.00D2}t 7F¢ &2 o] Sl 2= U
B on, IARFY(r=.639, p<.001) o2& ROt
A Aol Sle 2R YeiEth IARFL AH]
AWSEA(r=.639, p.00D)T} 7P &g Alto] Q=
AoZ Yepton, ARA43Hr=.609, p<.001) <22
Folst A7 Aol Qe Aoz eyttt FRAgdrh=
MEA2TSEA(T=.699, pl00D)T 7P &L Ao
e Ao YeRgod, IAAFI(r=.609, p<.001)
<02 ROfgt A o] Y ACE YEyith

Al WA, AEATSEA(B=.67, t=16.791, p{.001)
2 AP0 fet G vAE AR YE
on, AH2AT&EH 8 T IAXFA 7
A JFE A= 2L FSYE(4=29)2 YERG

ARGl ROt FFS A AoE YEge
o, AHARSEH 5191821 F FFATl 7 3A
FFE WA= 8902 LEHE(8=30)Z UEE o
S8A(5=.27), XL HB=21) «o&2 Yyt =,
TS, WSIET S 22405 ARt
opdtt E3] Au|Aan8EH weujgo] 274
ol A FFE WA= AoE YEth

Y WA, AuARLES(B=55, t=11.936, p<.001)
T} WA (B=27, t=6.218, p<.001) ATLA 7}
FI3 G WX e AR YT JRAT] 7}
% 37 9FL A= Q1S ARFA(s=.2620.8
Uepgon, AuAnSEd  oh9acl WS
23), EWE(8=.22), ASZAHB=.14) 22 YEt
ot &, IAAFY, AU ARSEAY o918l F

3H, ISW-E, I8FARY 891E0] ¥&4E 4
W7} goprlth. B9 AHANSEH § 1S3
IR FGo] AR FAHHQ FFS "X E
AoE et

ek ATLATE FHEE 24 HPES ATE
&& FAol MuANSEAS Wt atFos &8
Sto] FARES] T3] oA RS T AA
O v EAHA FARES] DA L] FFstet
&5 o FHE ARETE 2T 4 Y AR I

e, =3t A EEof HeE A

1]
T _Iﬁa(lj o
:

B

o
0,
rir

=]
|
=



OIEAH|A W0 SI0{DISBAS| R[S} |2

Molo)| OjR[= Yakstudent due to COVID-19 326

(1]

REFERENCES

I. S. Song (2012). A study on the relationship
between the vice principal's job performance and
the head teacher's job efficacy in elementary
schools, Doctoral dissertation, Graduate School
of Education Seoul National University of
Education, p.20, Seoul

Y. M. Kim (2014). The relationship among child
care teacher's optimism, occupational stress and
job satistaction. Doctoral dissertation, Wonkwang
University Graduate School of Early Childhood
Education, Iksan.

Pivot point. (1998). Peoples skill

S. W. Yoon & J. G. Ruy. (2002). A Model of
Relationship Formation in Medical Service
Industry. Journal of Consumption culture, 5(2),
1-27

B. Y. Kim & M. S. Chang. (2011). A Proposal on
Franchise Beauty Salon Service Training Design,
by Analyzing Current Programs. Journal of the
Korean society of cosmetology, 17(6), 1009-1027

Y. S. Bea. (2009). A Study of how Service
Education affects Service Orientation
-Satisfaction in the Beauty Salon Industry.
Journal of the Korean society of cosmetology,
15(4), 1169-1178

Y. S. Jung & C. B. Byun. (2012). A study on the
influences  of interpersonal  relationships,
attitudes, customer orientation of service
employee on service performance. Journal of
Channel and Retailing, 8 75-89

Y. S. Park. (2010). A Study on the Effects of
Service Training on Employee Satisfaction and
Service Quality. Sookmyung Women’s University
Graduate School, p.115.

Y. A. Lee. (2013). Research on Relationship of
Self-efficacy, Burnout, and Customer-Oriented
Behavior among Consumer Counselors at
Customer Satisfaction Department. Consumer
policy and education review. 94), 29, 67-87

[10] B. R. Kim. (2013). Impacts of Beauty Service
Education Programs on Female Students Studying
Beauty Services. Journal of the Korean society of
cosmetology, 9(5), 775-783

(111 A. F. Sikula & J. P. Sikula. (1979). Rerhinking
present appraisal systems. Superv Manage.

[12] B. M. Josiam, C. J. Clements & J. S. P. Hobson.
(1994). Youth travel in the USA: Understanding
the spring break market. Tourism: The state of
the art, 322-331.

[13] P. J. Hass. (1991). A Comparison of training
priorities of local government employees and
their supervisors. Public Personnel Management,
2002), 225.

DOI : 10.1177/009102609102000209

[14] B. Schneider. (1973), The Perception if
Organizational Climate: The Customer's View.
Journal of Applied Psychology, 57(3), 248.

[15] J. H. Park. (2014). A Study on the Effect of Hotel
Employee’s Customer Orientation on Rapport
and Relationship Quality, Journal of convention
sciences. 14, 71-85

[16] R. Saxe & B. A. Weitz. (1982). The SOCO scale: A
measure of the customer orientation of
salespeople. Journal of marketing research, 19(3),
343-351.

DOI : 10.1177/002224378201900307

(171 S. W. Kelly. (1992). Developing Customer
Orientation among Service Employees. Journal of
the Academy of Marketing Science, 20, 27-3
DOI : 10.1177/009207039202000103

[18] S. H. Lee. (2013). Effects of job environmental
factors on the job satisfaction and job
performance of public social workers . focused
on the mediating effects of perceived
organizational support. Doctoral dissertation.
Department of social Welfare Graduate School
Cheongju University, Cheongju.

(191 M. K. Kwon. (2009). A Study on the Effect of Job
Attitudes on Job Performance: Focused on the

Moderating  Effects  of  Trust.  Doctoral
dissertation, The Graduate School of Koonkuk
University Department of Business

Administration, Seoul.

[20] B. R. Kim & Y. S. Sheen. (2018). The Effects of
Internal Marketing on Customer Orientation and
Job Performance, J. Korea Soc. Beauty Art, 19(2),
167-183.
DOI : 10.18693/iksba.2018.19.2.167

[21]1 S. Brown. & R. Peterson. (1993). Antecedent sand



327 &EE==X HM12¥ HM4S

consequences of sales person job satisfaction : A
meta-analysis and assessment of casual effects. /.
Marketing, 30(Feb), 63-73.

DOI : 10.1177/002224379303000106

[22] Y. S. Park. (2010). A Study on the Effects of
Service Training on Employee Satisfaction and

Service Quality. Doctoral dissertation.
Sookmyung Women's University Graduate School
p.115. Seoul.

[23] Y. S. Jung & C. B. Byun. (2012). A study on the
influences  of interpersonal  relationships,
attitudes, customer orientation of service
employee on service performance. Journal of
Channel and Retailing, 8, 75-89.

[24] 1. S. No, S. Y. You & E. J. Cho. (2020). Effects of
Service Education and Training for Workers in
the Hair Industry on Job Satisfaction and
Customer Orientation. Journal of the korean
society of cosmetology, 26(3), 534-541.

[25] H. J. Kim & H. C. Lee. (2017). Effect food service
corporate  SNS marketing activity on brand
awareness, consumer satisfaction, and purchase
intention. International journal of tourism and
hospitality research, 31(11), 195-209.

[26] A. R. Cho, C. W. Park & I. C. Tak. (2017). A Study
on the Relationship between Training and
Corporate Performance : Mediating Effects of
Customer Orientation. Journal of Korea Service
Management Society, 18(1), 27-46.

DOI : 10.15706/jksms.2017.18.1.002

M 4 2l(Sun-Min Seo) (3|2

- 20134 2¢¥ : gdista RECR
QISKHEEAT)

20159 39 ~ @4 LPEHAEH
st S8, AAua

- TlEoF : HE, o]

- E-Mail: ssm5328938@hanmail.net

1 4 2(Kyoung-Sook Ko) Skii]

20089 29 : tfyetedistu e
kA

200849 39 ~ @A : dFista
REYARIg L, s

- FAlECR - BA, A, Fof

- E-Mail : koks31@wku.ac.kr




