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Abstract

The environment has increasingly attracted attention and fashion brands need to use
new growth models by developing eco-friendly products, along with the drastic climate
change. This study drew design guidelines from the factors of clothing disposal and
reuse to propose ways to extend the longevity of clothing. It sets the design goals
for the longevity extension of clothing as flexibility, originality, durability, and adjust-
ability and drew a specific design guideline. The design methods used to achieve such
goals are as follows. First, the design that is flexible in terms of physical changes
needs to increase its activity and to be changeable, by applying pleats, rubber bands
and elastic materials to the parts with many physical changes and movements. Second,
it is necessary to reinforce the brand identity, create design that is flexible in terms
of fashion and design very rare and attractive products, for the goal of original design
beyond fashion. Third, it is necessary to increase the quality of clothing and improve
the durability which can be decreased by washing and wearing. Fourth, it is necessary
to create the design that can produce various styles, preserve the state of clothing
and maintain its hygienic conditions by using removable detailed designs, shape-trans-
formation designs and the designs which can be adjusted to climate changes and
states, for the goal of adjustable design with better functionality. The findings provide
ideas for fashion experts to pay more attention to the extending the longevity of
clothing products and to develop eco-friendly designs and strategies.

Keywords: clothing(2]2), longevity extension(5=-% 42D, guideline(7}o]E2}2)), reuse
(HAFE)
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A AP = HrE A HEe} <8 BA A
Goj|A] ‘A2]& X SKplanned obsolescence)'E At
st Wl ARAEE F7FE Aolzk 35 th(Kim,
2020). 2L AEES AHo|a A|Eo] A AES
W stAY AZtete] AdE FAISHE A BERHE
A2 avAE9] 2 94 7| € wsto] o
5ol 7i4do] Z Qs

EE Hoshs 4242 2 dRFE Qg
St= AXT= 2 Y AfAHEst] AA AHFS
Zol= Zlolth. 43t 71% Wtz 2 9)7] 9J4]o]
NEEI OF H7]E E-8of o] Eorx L Qi
FaLol 7o gt AnjAF Ql4lo] Wty flom 2t
o1 A BAHSIE FaLoF Aol HEA At
(“ThreadUP Resale Report”, 2019). 184 A2 A
&8ot= 7= 1% vldto|y AA oF P9
12% FEdto] A&-2E 11 QIch(Abigail, 2020). St
AES AZ-ERL PET 7= BAg oA w2 of
YA 4ot §AE HiESHL, FA W FJEw Af2E
o] 7}sstna A= 7= th(Cysewski, 2021). &1L
Ol A AT oF AARECl gt HA H7F
o] A4 & o]ojXl AL ofyt} A HHEL ZpALY
AEZ dlgotal Aol ARAE AlFstal QAT
An, 2022), 9 H7|ES ol AHF dAAS

= AL oiyth 9F HrIES £017] HdiA=,
AE A B =0 o]9S &= AolA 9
YA E0|aL 48] 7HE wo] 71T AHA 2F
#AE A+/dste Aol dasitt

A F G2 710l ol&TE F7ot= A Hol
AtBlet &4 4 F2FA sk A 7188 Fe
TH(Shin, 2015). A+l =3H] F 80| ZFxE o] A=t
Hzpof] et W2 AF7F P UL, hFEo] 5
7] SA|A AfE-gof B3I A7t F2 o]FojH T
9] =wo] 3+ PLE Chun, Han, and Ko(2018)=
PLM #HOAM 9] AAE g §FS F= A+
olrE Hol= ATE AP, Laitali and Klepp
@011 9% 7] 24, 70 Ty R B FBO
2R 7Y £8& Ast= 8UE EE5t= &
TE XPFPck A& 7hs YRR AT wES o
9] AFto= A& 7Fs/d ARl Het &
=5] A7 ek o] A= Aobdl oF
T AHo] gt FA|SJA oA ETSf, AL A
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A9l Ftol=etele AQsks Holch. A% A A o
B 20 2913} FUYF T} 2L oF
A1 Aol Wds) o) AE] G ol 2

HHor AA AH7IE 8 UARl e ot
golr] 9k Aol & A9 dde AR dEe
Hdshs 7oA v 3 F712 QA3
ol AIF gl TS wolil AAREE et o
ARl ofelt ol g AlFetet. B, ofF AR
A 713 AnRreke] BA FPC= ALTkest
39 ke wHcte H 282 & vk &0 vl
A oF &Y P55 ALl AR AAEERE
giststo] Qf wr|ge Sol1 e oF At
< 7T 5 e & FE 240 7]ofstast it

Il. Theoretical Background

1. Clothing lifespan and disposal determinants

o AFY 2 &HATE &4 Qlo] A48
W2 AL giske i 7I7te® 2-go] ¢ ol
E7F5to] W71 fi7bA] 7437 713teld. S A A
A3JoflA AR o FEE A ZE, A, A
44, M=ot ESRAE 24, A oM 39, 5
49, wpAIS} AAESH 7L Slo] SRS 4, 518
3do =z YASk Qth("Fair Trade Commission’s
Notification, 2019). &% olo]€of| wla} X4 XJo]
7k 9ot Q1] But £ 3310 PAIHO 9]
t}(Langley, Durkacz, & Tanase, 2013). =2 ¢0]
40t oS o R T AFolA B9 P2 %
t 7doJAIRt o] 7|17k ES ANGSHA] 2 71
Z3elal Qth(Klepp, 2001). UEHE ¢I+Lo] uf=
HEX| 9] Bt £ 629, AAES EFAE 1524,
A9 704, EEHeAE 729, HM2E= 6849, &
#olAE 11549, AFL 11.6Wo|ch(Uitdenbogerd,
Brouwer, & Groot-Marcus, 1998).

o AF] SHe Alo] AA| HE AL
o)z} glor] Hekt 27o] ot olf ARL A
F9| 715 At B= &4 22 =27 dldo] ot

fo rlo rr

rE o o O

(AT

it

= 800 -



Vol. 30, No. 6 A7

d 7iQlo] L7l= Aol itk H2d AAE 52t
Q3log 2git. ol ofold % Fwu FEL 4
A3} 7)1 %o w3 Zgeles B0 7% g0 o
o 23 7170l Hle) A 2 AR 2A e
7297} Wh(Laitala & Klepp, 2015). 9JF9] L
2hg I AlE, e 9 B g wet gEkl
o olfE BouT HAE fHe] SHoz uE
3 Wstof| o3t 424 ol A7} o] FofA|H o
# DAL % 9ol Gge u.

92 AH] P52 FE(acquisition), AH]|(consump-
tion), *|E(disposition)0.F EE T} Haws, Naylor,
Bearden, & Coulter, 2008; Henry, 1991). |5 &2
o 20 FEo| vhAE TR R0l J5H, 4
4, 44 50 g ¥ 4 g1g v APl el
A FA FHLg o]5ste A o|th(Jacoby, Berning,
& Dietvorst, 1977). Jacoby et al.(1977)2 95 A&
5L Ao SEY U2 BT AT LT 49
St Ql= B, MYAY =, ne, st
A A&, oA dEFAY qojER o]-8shs A
A ARor FEHP oF AES AFTHANA B
w717} = 2] o Awulst s} ol
o] BAjEH|2 LEECHPaden & Stell, 2005).

OlF A9 YlZ Hanson(1980)2 A&, 7H
50 Ao THIT AE AAL 75 44,
13} AR, 7o) 95t 291, /il Ao+
Haje] A4 B4 AT BAH W] e,
AL A A B AL, 15 A A7
oA - A8|E 4T 58 EGATF. Park(1998)2
B A2 4 B4 5844, £4 EUs,
dob A4 wsl, B, $AYS o Ay Wl
L9lo g EAJTE. Laitala, Boks, and Klepp(2015)2]
A= ==240] 167H8 35789 Ardoll 93 ®ZA|
£ 620719] 2% ofolslg RAFER] oI5 7] Usl
2 AE LT 2744 2.9, Aoz} F o] 1274
a9l Fg Hst 6714 a1, WA At ®s} 2374
A 891, 71k AL 4744 8910 BRAAL, o5
H719] 71} 2 992 o F &4YS gtk HW717t
A7 olojA|E ol ofolgloR ¥, A6, o
o E Uegten Afo]= 3 o|wk ¥H7] dQle
2 paslgc mat, A walo] Relgt oAl

of L& AH2, OF £4 B8] 7 L A

rO

o 10 Mg ox B

BEIACES 23

sttt H7] A oF+= 5-8d ARSI H7] 8 ¢
Q12 HARRIT} o] Hallon EFa Age w
2} ¥ 7] lo] Ittt A&-&of A= S 20l
U AZ-E0] Aol wr HARE olojR A= &
Aoz FASIIT Jeong(2019)2 AR ARES O
Ao g o 7] ¢fly} H7] S RAFSII=T
HEolup Ao ofgt #1717} 7hg Bkl ‘e dE &
H7]= AA Uebdth o H7] i 2] Eat
She 4971 BT F1 wole} 2L BAH ARL A
2 Ao vehdnh olRE A% £74 7153 54
of A4, 442 750l lel(Kim & Yoon, 1997,
Kim & Yu, 1995), ARE5}A] oA E: Hstal Q1
= 797} Wk(Kim & Lee, 1997; Shin & Cha, 1991).
Ahn and Ryou(2015)= Q& & 3§50 n|X= 9
2 2] hxle) e Aol of 4] 7S At
A 1A, g 27 7, §BAR 1AL, Absl 1A,
AE&A 7, A7 1R 7HA 2 RS, FBAF
7HA, A8 7HA], A7 RE] 7HA7E & #H 7o
Selg Qe vAE Aow B,

o2e] e A AL ARl A, 4
=, ¥719] 90E A5t AAMEAdE EoloF Tt
APAFLENAME &9 A, B, A, H7E
TSR] ¢k ofuf7t EEHo] et AN TR olA
= o ol ZAE5HA] G= 9RE Hdcle= A, oF
WA= #7119 7HsAdS QAT B AlE T A
= Bk Qle ofRet AEH walo] ofgt AN F
ool o3t wA|, A& A2 7HsdS 2ulshH,
=74 aQlojy 442 oF £18E Eole A4
HRlolt}. o 8L ARt Y= AlE A
o] el A 712=E A= Eol= Zo] E8.
sttt o] A= WA, B, AR 9 H7] 808 1
5 333 Hanson(1980)°] A|AISE A&, 71Ql, 49
AQow FHESko] (Table I o] AEFHTh

2, Purchase and avoidance factors of secondhand
clothing

FTIOF Al MZAHE SHo R 22 A
7} &431=] 11 JoH(“ThreadUP Resale Report”, 2019).
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<Table 1> Clothing disposal factor

9% Al Tl =gl R

Cause Disposition factor Detailed description
B h. h
Ofiy shape c anse Changes in body shape, discomfort
Individual (size & fit issue)
Changes in taste and style | Tired of design, loss of symbolic meaning
Trend Out of fashion, incompatible with other clothing
Low qualit Dissatisfaction with the quality, discomfort, low quality,
quality shape or condition change, difficulty managing laundry
Product Nonconformity, loss of function, decrease in physical utility,
Functional shortcoming wrinkling, need ironing, lack of warmth, loss of protection,
seasonal mismatch, thick and heavy
. . - Damaged, accessory failure, missing parts, worn out, discoloration,
Changes in clothing condition spotty, stain, ripped, shrink, fray, fluff, depreciation
Clothing storage and laundry | Cramped storage space, difficulty in management and preservation,
management problems difficulty in washing and management
Situation
. Weather change, worsening financial situation, acquisition of similar
Contingency . .
design products, skin trouble
G2 ) YRR PRI Ak hol, Awel, A % BB A BE A0 F4AT Lee and
289 &% Bd2, A 485 Fa5H AAst Lee(2016)= &J579] Ag-gof Hish ©94 =g &
28R 879t A2 vjgor iy e dES oluf WA, FA/EE, 717 37 Y BE
T & ke AAA WERS D 5 Uk B A7) o8] AATk: Axo] AE] A
£3), Z0F Avle MZADZE G et ook & A ARSI A0 BAY Kim(2019) F12)
e AR R AT 7S 2arat sh, ZA 7O £33 7HR|ef ) AFL] A& AN 9ol Bt
Moz ojg2e BAYA At A9 tet WY AT A A9 AFE A1, 84 A7
o] gsti, E4E A W S W] 7HXE 1LEste o FFE A, 4 7= FHETE o
3 Aol e wol W Ao BN} X% A%

EAJ(Kang, 2021} FgHstc),

%3’-4 = T Al Aol Xﬂixﬂ 13} R AF
tjxpelojofof st Q]ojwfof & 4 ﬁlt ojE A}
24 5ol it} T3, mFof Ay 27] fiZe]
Aol digt AElH Aol & A=l vlsl 2o 5
o7 Fuf F ARE 39 8Ql W AFE Kim and
Kim(2013)2 &1L A& Fuliet Hdo] Q= A

$EL FTF AR e $HHoR AAgo
o, o o] U ARES FHHOR ALt
1 BAY B3 FRF AR THEIE O%
QAR AA, BAT jegel 37 elow ¥
Ao, %—342 Aol e H4H Q4L A
oo Gl AE 94, RS Y, 4% ag

A 7He A& AR 9ol o3 TS FA 49k
O} 20t GO R T fi= ROt FFE A
£ A0 EAFt Choo and Park(2013)2 w4 <l
S0l gt 28R Aadgtol L s AEol it
Tk S A AE T ol MAE FFE 24
aHolct A A& LS Z3 A A2 s
IAA s FAsto] P QEE Yoy Ao
E A ol2dt 4 Aol bt SR Al
< A9 7Hel gt FAA 7ot 24
Zo] otz EE54olut AT L2 2H] 7t
izojok & WQ AL Attt
AYAT-E Fot, T2F 7 & A8 3
7O A&H ARG 3 FFE WA
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OF AFY "ARQl 2pEA, A, B F1YF
Aol 3784 FFE WAL MR sfAe] T4
o] &1 A4o] gow oF AlF &89 7Hs4do]
AXTh F19F AFY AHE-S Adfiot= 8202 7
o] BTt A1 A8, AFE] Hig FE EFE,
A, FHES 9 AE, FET} w9 offFos
EEFUT AlF AdelAe 24wy, A=
O, A8A8S L sfiof of AfH|A ZphoA=
AE] wo & Lol AujAo] Helgtal AZE =Y
4a7t Qlth. AP B4 23 =&H 51979
i1 a1 S, AE, ALY AYes
o] HEstH (Table 2)9F 2.

. Methods

1. Research procedure

2 A7 9F 1 S A ARl S
Aok S1sh A AGA| HAEIHE o vohw
A% ERE APeAT A ERE ARES
gstel B4 o) AT dAe] TF &S 53
Sl AR A A9k FHol et el <l
A grob= & Qi AT HHH(Shin, 2007)2.2, Tz
QA Igofl et FEA A2AE dokE 4= Utk ?IH
B Qe Bd BY PO AYSI A7 AR
gl A SoF A Fol U= AAA A
g 8| o]4}o] o A F BT tAl AR
BYAES A5 UEF AR AA 53T (Table
3). Am 4 717 20229 69 29FH 749 3047t
A 271 dztolglom 2etA = ARt S U
F A lA At B2 distl @S EHE

- ghEs] 25

4 g oAl el BRE
T2 RA, (Table 1) 91F EQQ07} (Table
F 7 3 eclE HAl B ot
2 8R4, 9F AF A FHolA
o HAl B4 =&, AA, A AF AFY 98
At dAR B AAGE 835kl

221 A% A8H= 13 AT JER 2R &
H bRl 545 419 Al ExgE AAsHTh
HAl ExE DAd5t7] AT AlF HAQl B of
o AESHATE AT AE R gAY HARRle]| gt
AT AHE AHEA olo|E & AEE Sl
o ARl I A olw|A] AmE 85 FA|S)s)
At Zofzt JiE QIER A7 oF 9080] AQ QL
ot AZ JAEF A 589 W W82 Y5t
=Hog o =33 &S HAR Hixof| HFof

Yelakict

2. Research scope and analysis method

AFHAE AR 5 &F 71zl 21 Ao His) A
A A A7HS Z2 A (Laitala & Klepp, 2015)°.
= s oF A2 AE, JE, a9, &=,
2%, ofo|glo] whet FEEH TRl BEE chEc,
Ao mad E dor BREs EHLE
Aolsta ol 4ot A SEL hE ofolslnrt
21 Aoz uehgeh BeolAet A meshe A
2 o2 oF ofoldlo] ]3] 47 A ARgol B
I HARL A, " Az A 5 A 340 B
3k AnlgAClHE o u]-go] o] S11 o 7t

<Table 2> Purchase and avoidance factors of secondhand clothing

Cause Purchase factor Avoidance factor
.. - Confidence in fashion style creation - Distrust of the product
Individual . . . .
- Experience of buying used clothes - Psychological resistance
- Design uniqueness, rarity, and differentiation - Difficulty in setting reasonable prices
Product - Low price - Worn or defective, poor quality and sanitary
- Quality, durability, practicality and functionality | conditions
L - Complexity of purchase, time consuming, and
L - Economic situation - Ompiextty of pu &
Situation . inconvenient service
- Environmental awareness .
- Difficulty of exchange or refund
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<Table 3> Participants in in-depth interviews

Participant Job position Design experience
o* Online shopping mall operator More than 15 years
C** Designer brand chief designer More than 14 years
L** Educator More than 8 years
prE* Educator More than 10 years
K** National brand designer More than 10 years

oI 28747 R A g9 A7} o]
wol Amgth FAL ofE EuThs A3 - §74
s, el A4 wsl, 2% Wl 59 olge i
5}7] 2L oJE o7 ThE Algto| Q3 AAFE O Z A}
|45 =ola AA AH87IME 2 2871 Sl o]
45 15t A T5 AAE sk A
I L, SHO| HRX9F AFES FHOR
%‘li‘ﬂ?&ﬁ}.
Corbin and Strauss(2008)2] +7#0]& Hx
Yot SA0lE2 A=l 24
< APt AgoA HdS FE5HL 1]
7% %ol AT Felo] Watel ol2e P43
T "rolth(Jeong, 2015). E A= A3
TERY B2 Y§S MrRtd 43 AHAS
s AR tiRel 4o BRstel tixel B
EE5IAT ol 24 v fF ARl F
—1—‘0’]%9] Tieh slu 2 QS A, ]l e A
ool gee WéE 2R % 9 HAd
EEO]J] At ARo 7 AT AR
AlE Aol A Aro|=ef 22 24g o, F I
Y T, AE9 =4 B9, AEY 7]£J—]- e
8L tjRQl &£A4o] 28 HEE BEsiy, tx}
o] £48 mast= ZTFQ Y-S /\ﬂ/ﬂo]-(‘ﬂq
Sigh= 14%%% St 47 "zl sr= A
gom Zxo] e A3t Wye T
“ﬂ YRt 12 A5 AEF 23 794, 53
R PSR DPE R R RRE:
2299 2% 4% AHRAL Tl B
F-@317] Y3t (Table 4)Q} Zo] 107] =} A
A YA A4S st
3 BAL GEAoR WY 4 Uk OFE ¥

asks] 9o £ 99 A7 HE AR A4=E

Ol

o

Pl
xg

Ao

o
_?L >

‘%M

o 8
I

nﬂm

s

rﬁ,s':r{n:

[}

|

<t o 2 rr

g io
l

oX;
%L' rlo

mlo

ob U ko Ho
FE

N
o |o

[e]

ot O ok J

T

¢

>

HE AEstgon, 94 dATld aTHE A7R
oF QIR dAAY] W8 249 dXA ZRlE flsh
(Curtin & Fossey, 2007) & E4285E 4% 9H
3 Folapt AdEstant.

V. Results

1. Design goals for longevity extension of clothing
A% QIER A o7 W71 AgE Tl

of whet Aol Wst, Mkt 9 wsh Ax £
% 4 sk o AR 55 44 vt
a7 WEE BREQL FTR Tojet 3juaqle
At Aol = Ak, 544, 9114 APRA Tidel
ot shaje] ofdk Al BA, 940l o AleH
A 9 7154 Ask alor FEEAt

o1F gl AL FHoz s, 9F H
A9 A} o] Wsket FuolF T gjue
AN JET Aol 2 AT B SHOR BF
stoick FHea §99) Wb S, A4 A
A gzl a3, ‘AEe] 4 A AH Wike H
S} Aol g P BAP Q. vpgoz
154 AL sl AAel g delH A
3 9 7154 Ak 2Qln g £408 BRI

% W7] 3t 0% ) M e B 2
B 47H] WER BREIo, 7 WEE $E5E
ol% tAel B4 EEaislch K94, B34, U
;Mg %549 4744 YA BRE EE85 o

7] 2R3} FaefF{ il 3y 29l 27 W5t

£2% 949 BEE (e D3 24

UAQl BES 93 TAH Tzl e 45 o
Bl RE AR 23, SEEE= U8

&= Al9fstal 107}
Az Fo. F2 W82 (Table 4)2 Aot
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Purchase and avoidance of
Clothing disposal factor secondhand clothing
Flexibility
Changes in body shape and taste Product and size restriction
Originality
Trer] e vese dhi The dgmand 'fo‘r originality, rarity
and differentiation
Durability
Changes in quality and condition Wornness, defects, durability
of products problems
Adjustability

Function and conformance change

Hygiene, psychological resistance,
reduced functionality of clothing

<Fig. 1> Design goals taken together with clothing disposal and avoidance of secondhand clothing

<Table 4> Design methods for longevity extension of clothing (content of interview)

Design goal Design factor

Flexibility - Design that changes the body shape and expands the product size range
- Design that enhances brand identity

Originality - Design considering changes in taste
- Design that transcends fashion changes
- Design to improve quality

Durability - Design to increase the durability of washing
- Design to reduce wear-related damage
- Design that can be adjusted or modified

Adjustability - Design to improve hygiene in areas that come into direct contact with the body
- Design that enhances the function of clothing

2, Design guideline for longevity extension of
clothing

1) Flexible design for body changes

BFe AFLIRHG g 717k Fot gyt
Hog £o 1A ol Uk &L HEe o
0 & AH] ZHXE =tk 453 7|7ho] Hlsf 2
g A7ko] e o o] wstel 414 ol of
3 80| Wolzltke 212 oulgct Y Wtz
ARSI A4S A% A7 w2 M43 BYL e
ARgoll 9t AAHE9] 7Hs e wole 847 "t

AP Wk oJmo] A4 Ag3} ARG M)
= 244 840tk Al F7tet A4l wE Ad
Ml % % Aete HolE JFS A oF

olojd] = AR} YA L7} BASl0] Afo|RE &

ALt Zol7] of . &2 54 ]8T} Aol WY
og AT TAE AHEIE A o8 A8
HEe HT 244 HE SUAY 39 4 ot o
el 2318 Tejste] 144 AR HAY Folk
AL Adh AY WS 58317 A% A% o7}
3l Zhol=etele (Table 5)E AXFALH A3t
ApQl WL thedt 2tk

ARG LA ol Hgo] A ) g
oL BE o7js} H2E AT Frir] HAL}
HA ZI7F o] 2ol NIX] G} A ol (K)

] Aol 2o} ge A= A Zol, ojAH, 5]
el 7HeEd, anhE, 2ujzolo] ojs) HajHict.
A0 B e Bs] A= EAE Yol At
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<Table 5> Flexible design for body changes

9% Al Tl =gl R

Design goal Design factor Design guidelines
- Design using rubber bands, darts, and pleats for body
shape change
- Design plan for body shape change |- Securing sufficient seam allowance
Flexibility - Design plan considering changes in |- Use of elastic material in areas with high activity

taste

- Design to allow for design variations
- Structural incision is used to enhance the

three-dimensional effect

2B = BHO|ERE ABQO] whet trEnt o079
dol, &, slEsve] 293 562 F2 7 44
oflAf o] Folxint. F F4loll |2t AFS gol A
olzoﬂ AT HARIS Stk F S49 AH EFS

0] W7le Ak gasitt | S Ee I5 &

'y ] B 0E S FAE god IRTE
49 4 T A8 A BB WARES E 5 Ak
Fie. 2 $919] eSS A Bt A 2

slolet. sleiEde 288 &

4 AEWE, UY(D-ring), Aol= 2 ol=AH AT

59 o5 BAAES Agstel sje5d W] 5%

“Afo]Rof 2 FE Fofolr[ofE FE|Z L A,
EZRAEY fjEojo] gatF9] A Zofr. Ft 2
afol Hoj7} Sojtfil glof Afo]=of 2 ek T xFo]
o] #o] 751 Q7= gk (L)

A59 golet Anfal B w}
2 54 Attt A A5 off A A
11, AUES SE]AY £o]7] 93 AIH _‘:r‘_aolz.o_ =
It S:4lo] go] o] o]

o2 AWAeIE oIt £ 4 AL AL

k.
™
e
‘.Z.
==
S

[e]

Ak avje] BETHE Qo SRR Falst
Zolg £017] gt &vidolE

Mg 9AY 9% 29s BIgos gadldn
(Fig. 5). £8¥ & 4] ddho] A7}
Fsstl W79 ol &

>£
o
oy
o
")
\Ll
Iy

3 wslo] W2 Aud Wabh Rl
SEERREECEER FERDED L
AEACI Ser A G 24 A o

A9] welgolo] JFL
E99] Hol7} 2 A5 aa s
SIEIE FoIE Aol il Al E st

S0l ek, 2AE S0 A H S0l
32 FEo] TRMES YA, TPolut B o
FAME AREFE Ato]= o] =X AE(side adjuster) 2
T RIS (Fig. 4). 3]8] HEo| ttE 4l S22
tjzelsl o] Roor FEAS =9 &= 9lo
o Ao FElste dA3 SA0 SE AH &
g spuals Al YolEe ¥ AsUs oA

<Fig. 2>
Shoulder pleats

<Fig. 3>
Adjustable waist

<Fig. 4>
Waist adjuster

<Fig. 5>
Sleeve extensions
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WA ZFS Y HAETE /E,ﬂ’o“f'ﬂ’ F2 4
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HYS GEHY FEFUNE G GHUS T
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2) Unique design that transcends trends

)% tAel 7AE AES] Qo] vste] BA=
Moo} e AlelHolm FHH 4L mota o
F7h whEolilt 719izk 4, Ao} o]n|Ag m3t
olg] A99] 7M1 2gAet ojFol gt FAst
Ao} 791, ABH o R ol et oFel 417
H 7L gl A8 YolHk REE glrk. 5}
A5k, o AF YA, F4, 283, 484, 71e
3, 484 59 ot #HoNA Y 7HHE 7HE
o F39] M= HHAA g2 o At AR =
A4S w171 A% YA 7ho] =Rl (Table 6)
I 2o O B34S oIVl H dAR] 7hol=zt
ol HHYL HA|AS =ol= txjol, &3 Hil= 2
15k TRl WAl YRRl Zo] F44Fel1
LAl Agto] =EH A
A2 HILHE A7 BF 73 st 24

ot

I‘

PFI i

FFS TA AR AMde =2d7lole A7 A
o =539 bAQI2 saide 7R, 253 2
7I1ZF & F W ol A8e 7AA " ol B

THE ololdlat 2318 o] T A6t WY 7RsAol
AZEE AFEAL JR THsH S %E 4 e

<Table 6> Unique design that transcends trends
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\
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)
ﬂJlo

2 fapele gl i glola.”

Age FAHE AN AROZE oYgolE
283 4 9l W 7o) ofo]HoE PRt A
Sole AgshE a4E Asks Aol Lot
oIe}. Wy =] ofolde Aurstel 44 HEshs
Al FYSHL Folofy Aetd ABE G4
sl the 4 ek Aske Wel e ofoly
TRl A FEolE WAL & 4 UL 9%

sge z}za AL 2 }OlEJJJrE 7
olge R Wslo] LFo] BET 4 Yk AU

= YAelsjok gt

3) Design for raising durability

Ao B0 82 o} ML A% 5 A=
= UAsHE AE Fasit 4] BUe Ay
S WSt Q8] ARE olFolE T2 Abgo] o
A5AQ A8-L sl Ak g BAL A8
o2 F¢ 4AS ASTL el AT A
AFgefor £ 5 9 o YIS Aol
ol & 2t Yol Fasil ouol waA
&4 2go|E L vl

Age A4 FuE 2AE fA%T 7o
4 7Aoo WAEA e AAE ARESIoF B,
A0l A Fehe $AS 9 WS 2
S0 ARgThh AL @ B2 A B2
Yo7 2ol Lok A9} ol o7 +¥e &
o] gQlo] Hc}. HMIAE 71535tk 3 AA A5}
I FE7E BlEEAY &S gL AAA FEHE
SN 4 YES YR WLS wRHom TAor

)

Ak

O

Design goal Design factor Design guidelines
- Design plan for brand identity - Design to strengthen brand identity
Originality - A design plan that transcends changes in - Timeless design
fashion - Attractive design with high rarity
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oFeA o} 7350
B9 2717 B 22 WA 98 gLolt vl
d Hel2 o] WAL B Aol B 5 2
f1ot o] Holl o3 A 2FH= P2 AL +
VA HARISk= Aol U4+ &ol= oIt (Fig.
6 and 8)

“oJF gAele BHrpEe] Fad ZF LAE
AF8317] FapAle 712 E WS Aol
A8 BHHE BINY 2Y AAYR GIIRE

B G e Ho] FHE (O

“IF 249 HYeYo] FL
SR e Y (P)

A& FLekE

2hgof 9 o = 27| HojAAY E#A
U 75 79 4% FHYrE ol & A TE
Au 75, 2 Aol 42 79 94 ZEA 79
S ol A Y A=t F B9l Folad &
el A o] 2 AFA0] 2 2AE AREStL
AT 5= JEE YAl °]"3]'(F1g 7)

A|¥ oy &5 5 OfF R4 ek 1T
tARRlo] B asirt. @5ef X“L‘% vHEE Ag
o & #Ho| AstAY Felo] AR AL
ot 2 299 THEE= vpEy} goj -4°H Hst7] 4
ok &) ¢ Boju & 5.9 WMoy npr 7t 4
T AUk A2 AR A9 AR YA B
et o] AT 5= e HZ L sfoF gtk

“FE 29 AEYFE HE F HhE G
2 314 grow [gn] 587} 3957} FHo)7}

Y = glol SYe Bel7} BRI AF 9
] dEe 2512 299 £4e wE 7+ U

o] o) B33 Je Hel7} Ho]
Yo £2 A Zopa. YEA GRoA Bol UH
HE) el 2o 28 Hxpele] go] giold A
Zora.” (1)

B Mg & FEi7t WstAY Aol A9 4]
2L AAREo] E7I~—OP°4 H71=7] Hot. AEa

of| A 9,]E7} B 22 B o]dE 4= Qi AR9
A2 Aok st=l, vl A] Aol ebgAQl A
2 AFgafof gtk Al ol el 418 At B
25} At o] 41910k Gk AlEro ) Rek
ol} etk P, Feid B9 44 A FE
2 TAE 3 JrE YQIstH(Fig. 9 and 10). L
o, Ans, Wi 5 24E7] A B8 BoE]
1% vhelgolt e xS g3k Zlo] B
asteh A9 A9 R TGN e Ato] Ba
3 =, &) Wik, A=o] 9k Holrfo] R A
e} 4 9l Q1 |o|(inlay) S ARSI, AXE AEt
Sh Qi R Ao Aol o3t e Halel v

5 &9 & J(Fig. 6).

~

o)Lt HHT 2 YR GF LA Hgo
GX9lolir ABHYe] § FE Y. Fruif B
2 BY A3 e HALLE Ygfh Ve A
B2 Y2orel 525 vpRo] Hgl JE HFe o
24 Fg5olF & A FoI2.” (P)

o5 WPAelA what sjeldeln A8 B

<Fig. 6>
Armpit gusset/vent

<Fig. 7>
Elbow patch

<Fig. 8>
Back york facing

<Fig. 9>
Sleeve protector

<Fig. 10>
Neck protector
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o Wrisjo} st Ho] AT o7 BuA
watol je W7t Alzto] Age] wet gerd 4 9l
of @A) e mEI =] Tjet ALala, wo}d
g7he} AREolgl Hio] ofd, B, AelH 7]
59 A4S e WS Bol=F drlat,
339 W Eolvl g Ul stol=etele
(Table 7)= A=ttt

4) Adjustable design for enhanced functionality

7154€ Fole tAlZ 2-o] kst TRl
< 484 kol oF A8AL Rt 2l Ze
o] fulo} o] Wk -8 Wajol] Wzt Rol},
a3 Zebe gge) AHde PG FR3 T
ARl QAR Az Zate} HARIE Jg v
Aok epdat Zete] Belvt spsolch o2 Aeky
29 &89 2 WY 4 QUth(Fig. 11 and 12).

“ge} glo] et YA =Ze} el oy
gJojzZ AEFYES oF £ Q7 ZERE HRIeF S 9
& A2 Y (0)

“SULE OFE FHHS W AEE oA oF F
ek AR SEAY I S £ U
o} Xjzlo] Egun] HHoJL] AJ= 4nj ZHHEO 17
L B8o] 7] gfo] thE H2o] £yjo] glrjekE
HHR L FL7} @R o]g HHEQ gAIIH o2

7 A} o GEHE = e AZ YL
L)

“grHZzlo] 75} C]REoJojmiA] 7@51 A7} s

o GXIo] .. EAJ} 429 B Hito] Fojk i
295 999 IHUE FE A 2R P)

<Table 7> Design for raising durability

Vol. 30, No. 6 oA - ukRs] 31

“F9 219 FPE AHNE BRIFOE HIE
Agola. W JuknE $IoE 29 Fe7} 5
A8, F ALl g2 Po] Aok 1Y Gora.”
©

71% % 3} Wsjo] o] UG WA 2
8% 5 A=S A REHOE Y 29F
A LAt} 2189 7% Y 4 ALS o
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_4

j)i i

B2 7160 R AMAE w1
%A N afet B 33t 75 A
At} tApel 7ho]= kel (Table 8)1} 2t} 7|52
olal AMgAdol &2 HARICe R AFS AF ARESH
AL AR A, ARl bRt 7193 Ad2E TsAdel
A 7R 4H| = o]of ATt

V. Conclusion

o] AT ARl S A et TR
g AU o] 222 Foik AR ARl
0% AR 7o) 8L BT 45 AUE
32 Al TRl BE} AR PRl WHe &
3hiet.

e

Design goal Design factor

Design guidelines

- Reinforcement of durability and
preservation

- Reinforcement of durability by washing

- Reinforcement of durability by wearing

Durability

- Selection of suitable clothing material

- Selection of lining suitable for the outer material
- Replaceable part design

- Overlay protection design

- Minimize the use of subsidiary materials

- Simple design for ease of maintenance
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<Fig. 11> <Fig. 12> <Fig. 13> <Fig. 14> <Fig. 15>
Removable collar Detachable fake Detachable collar Detachable collar Shirts extender
collar and cuffs and lapel

<Table 8> Adjustable design to increase functionality

Design goal Design factor

Design guidelines

Adjustability contact with the body

clothing

- Requests for design adjustments or modifications
- Maintaining cleanliness in areas that come into direct

- The necessity of design to enhance the function of

- Modular design

- Detachable design

- Transformable design

- Highly functional design
- Practical design
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