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A Situation Analysis of NFT on the Jewelry Industry in Web 3.0 Era
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Abstract The purpose of this study is to analyze cases related to the jewelry industry, focusing on the
social phenomenon triggered by NFT in the Web 3.0 era, and to find the useful direction in the jewelry
industry. For finding the direction, I analyze the concept, definition, and characteristics of NFT. And
the three characteristics, transparency and eternity and uniqueness are embedded in the strategies of
the situation analyzed through the study. As a result of the study, It is important to analyze of the MZ
generations, which is the main consumer group of NFT and to possess the digital agility needed in the
Web 3.0 era. Through in the convergence researching between Metaverse and NFT in the future, I hope

to contribute to strengthen the competitiveness of jewelry brand.
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Table 1. The evolution of the Web [1]
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Table 2. The history of NFT [3]

Year About NFT
2012 ~ 2013 Colored coin(The birth of NFT)
2014 ~ 2016 Counterparty, Rare pepe, Monograph
2017 Trading with Ethereum
2018 ~ 2019 Rapid growth(NFT data platform)
2020 ~ Now days(Beeple, Aura)
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Table 3. The NFT market capitalization growth [7]
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Table 4. Based on sales scale in 2020 [8]
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Table 5. Age profile of collectors surveyed [10]
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Table 6. The survey to use virtual wear service [14]
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Fig. 1. “The Doge Crown’ NFT sold for $1.27 million [16]
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Table 7. Activities NFT service [17]

Enhancing transparency and trust for consumers across the entire value chain
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Table 8. Summary of NFT case in jewelry brand

Merits of NET
Brand - -
Transparency Eternity Uniqueness
[©] [©] [©]
Dolce - ,
& — Unique design for NFT
— Utilization in Metaverse
bb.
Gabbana — Offer events in offline stores
© \ A \ ©
LVMH, — Genuine product certification service through the
Cartier, Prada| blockchain
— Anti—forgery authentication system
o \ o \ o
Tupack ring |- Digital—only product design
— Products in honor of the artist
8 [ & ] A
Chains NFT |- 10,000 Digital products released
— 50 Physical Chains will actually be made
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