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Abstract The survey was conducted on the Bungae Jangter and Danggeun Market, which provide mobile
used market services. The goal is to investigate factors that affect the user experience of used market
platforms and to compare usability. Based on Peter Morville's Honeycomb Model, a survey and
In—depth interviews were conducted to users with experience in secondhand transactions. And we
qualitatively analyze the factors that affect the user experience. As a result, there were differences in
usability depending on the age of the user. (reliability, how to find things, purpose of using used
trading services, etc.) This study focused on actual user experience, so it will help you find a way to

develop to user—centered secondhand marketplace services.
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Table 1. UV and Category Ranking

Platform uv Rank
Danggeun Market 981M 2
Bungae Jangter 219M 17
Joonggonara 76M 46
Hellomarket 36M 71
Auction Usedmarket 24M 90
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Is it easy to use enough guidelines? % ;‘g%_‘% Table 59]_ %o] i= /\_1 H]Z:Q] A]»g_ ﬁoﬁé% H]
Usable Is the brand represented by a consistent design? ﬂé]—‘—‘:— élvc,:o] _‘%’@-E}%\OD:] QE}O . O]Ei = ﬁﬁﬂ
Can you find information at a glance? B _
, Stk VR o F 54 TASKE Foldh ¥ whaehs
Have you ever experienced an error?
o =
Credible |Is your personal information secure? WIS ARESLY, AREAP) AA| R AE) 25 oE A AL
Is it easy to find a customer center? %6]—31 9)\‘:‘ ] EEEH =R 01'93\51'-
Does it provide search keywords?
Findable o P— — —
o It casy to And Information In catesories: Table 4. In—depth Interview Interviewees
How useful is the function to recommend similar
products? No Age Frequency Job
Useful Is there a service that helps you make a purchase
decision? 1 10s Once a week Student
Does it provide customized service? 2 10s Once a month Student
IIs the overall atmosphere increasing your favorability? 3 20s Once a week Student
Valuable |How valuable do you think services make your life? 4 20s Once a month Student
What value do you think you can get from the service? X N
5 30s Once a week Office Worker
Can you feel a unique service image overall? - -
Desirable Do you think there is a clear difference compared to 6 505 Once a month Office Worker
other apps?
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Table 5. Question by In—depth Interview

When did you first start a used transaction and how did
you start it?

Basic What is the purpose of making used transactions?

What items do you usually trade?

Does the context—sensitive used trading app change?

Does the selection criteria vary depending on the price

Usage of the item?
Pattern: E
atte What is the overall flow from product search to
window
. purchase?
shopping
What criteria do you see when looking at a product?
Are there different types of products purchased for
each used trading app?
Usage What is your preferred mode of transaction?
Pattern: - — - -
Sale & What is the minimum and maximum transaction amount
Purchase | and product type of the item you traded?
What is the most important factor when
purchasing/selling?
Is the overall atmosphere increasing your favorability?
Have you ever been cheated on a second—hand
transaction?
Is the reliability of the app itself higher than other apps?
Honey Do you think personalized services are being provided
comb | ye||?

Was there any difficulty in providing sufficient
guidelines?

Do you think you can feel the unique image of a app in
the overall design?

E3stn AN AEZ Yehld.

Table 6, Figure 13} o] 67}17] 2o x] BT W
wple] & 7S Wkt 25 AR8-d(Usable), 7HA]
d(Valuable), #1224 (Desirable) 3714 d-oj 4] P
ulAle] & zpolz2 FA Al HIIES wort),

Table 6. Questionnaire Results Average Data of Bungae
Jangter and Danggeun Market

Desira

Usable | Credible | Findable | Useful | Valuable ble

Platform

Bungae 3.66 3.23 3.76 3.74 3.39 3.77

Danggeun 4.15 3.41 4.01 3.85 4.18 4.32

Questionnaire Results Date of
Bungae Jangter and Danggeun Market

Valuable

5.0

Desirable < - Credible

Usable " Findable

Usgeful

-~ Bungae Jangter Danggeun Market

Fig. 1. Questionnaire Results Data of Bungae Jangter
and Danggeun Market
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Table 7. Survey results <What value do you think you
can get from the service?>

Item Bungae Jangter Df/}; grieel:n

Saving consumption 34.33% 41.18%
Small but certain happiness 29.85% 27.94%
Reselling items 23.88% 14.71%
Sustainable consumption 5.97% 11.76%
Satisfy Interest (Trend) 5.97% 4.41%
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