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Abstract

This study analyzed characteristics of domestic male fashion YouTubers and
fashion contents in accordance with the need to analyze various content
demands and testes of male consumers in the fashion industry. Using literature
research and fashion expert evaluation, characteristic factors of fashion
YouTubers were derived and the popular content of fashion YouTubers was
classified by subject to analyze contents according to characteristics of
YouTubers. Based on literature research, ten representative male fashion
YouTubers were evaluated by fashion experts. Characteristics of male fashion
contents in Korea were derived from attractiveness-friendliness, friendliness,
professionalism-friendliness, and expertise. Contents of male fashion YouTubers
were mainly composed of styling contents that could feed back daily looks,
fashion-related information contents, and Vlogs. They mainly dealt with daily
fashion coordination evaluation made by YouTubers. Based on the proportion
of fashion information easily accessed by ordinary men through single fashion
item’s recommendations, shopping know-how or styling tip was mainly dealt
with. This study was significant in that it analyzed characteristics and contents
of male fashion YouTubers according to the need to analyze various content
demands and tastes of male consumers who have recently emerged as an
important consumer group in the fashion industry.
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Table 1. Factors that Evaluate Characteristics of YouTubers
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Derived Factors

Manipulative Definition

Attractiveness YouTuber's appearance, voice, audiovisual stimulation, and vicarious taste.
Influence The average number of views, comments, "Like" buttons, and subscribers.
Friendliness The familiarity of the background, the realism of the progress, and the familiarity of the

content. Communication with viewers through comments or feedback.

Professionalism

Professional knowledge, Information, YouTuber's ability.

by Choi(2021); J. Park(2019); Park(2020); Zhu(2017)
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Number The Average

Age of of | Number of  Number 1;';]% \((ﬁtairesct’f o
Youtub  Subscrib Views 0 Video Description
er ers (10,000, in the  Videos Uploaded
(10,0000 last 30 days) P
Review videos related to T,
Boxgganam 40s 15.5 3.18 288 2018 automobiles,  fashion, kids, etc.
lifestyle content.
Introducing men's fashion,
Classy TV 30s 394 2.6 440 2016 grooming, and manners.
) . Fashion product recommendations
Fit the Size 30s 59.1 12.37 689 2019 and reviews, daily look feedback
videos, and lifestyle content.
Ggan Provides professional fashion videos
S‘?Iis‘? 30s 95.5 17.6 789 2017 on men's fashion styling, hair,
y! beauty, etc.
. Based on the Vintage American
] Predicte casual look, various contents such as
Hohosi d to be 8.1 1.43 405 2018 fashion  products, brands, and
in 30s. accessories related to the look are
introduced.
Communicating in a friendly way

Joon-Peanut 30s 289 2.27 180 2016 through fashion, beauty, haul, and

daily Vlogs.

Jung Dae in As a YouTuber who started mainly
Fashion 30s 38.9 2.08 995 2016 on Afreeca TV, fashion evaluation
House content dominates.

Focusing on Vlogs related to men's
QYoung 30s 10.1 1.65 361 2015 fashion/beauty targeting people in
20's.
Style Guide Introducing street fashion styles and
Choi Geo 30s 53.9 9.01 927 2016 many domestic and foreign brands
Yul that are not well known.
Provides coordination tips that can
Zzan%g);/udad 30s 56.2 7.57 1,843 2017 be easily accessed by men who are

indifferent to fashion.
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S Fohs AT el A8 4 e Wdd B 3 A 9 A RS 2Rl 1225%9] HFe

g A A A disias Herdel Sl = uepdd
iR S9ER Zdze] FAS E4shd ket Lt
2, FRE W &8 i 2ex A2 FoR FRE Havbdat STV 7, wid
FAele] Fut ol ivlah HRE et il R
@O #7E W &g HE 2a= 24 7b = e ol AR fReld i dde
4 WA Rl Fhlzs 37 AEdE, WARE, S Fog s PRiE AR R dd Fhx oo
&, PR G4 A - BlolmaRdah e A AERRe] Pl gttt ZR2E R 9l
Wgos FRE 4 olck WA FRHY S99 Fd2 W 2 2 5 oloh WY AgdeR ERE Al wd

Table 3. Evaluation Score & Classification of Male Fashion YouTubers in YouTube

Expert Evaluation

Classification
Attractiveness Friendliness Professionalism
Boxgganam 3.2 3.2 5
Professionalism
Classy TV 3.2 2.8 4.2
Jung Dae in Fashion 36 42 26 .
House Attractiveness,
Friendliness
Zzanggudaddy 4 7 3.4 ! !
Fit the Size 3 3.6 3
Joon-Peanut 2.2 4.2 3.2
Friendliness
QYoung 3 7 2.5
Style Guide Choi
Geo YUl 3.2 46 3.2
Ggang Stylist 34 3.6 4.6 . .
Professionalism,
. Friendliness
Hohosi 34 3.6 4.8
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Table 4. Characteristics of YouTubers and Contents (%)
. Haul & Fashion Visiting Daily Hobb
SWINg  ynboxing Information  the Store  contents Lifestyle Total
4 8 1 27 40
Professionali __ 00x993nam (1) @) (0.25) (6.75) (10)
sm 21 1 18 40
Classy TV (5.25) (0.25) (4.5) (10)
Jung Dae in 40 40
Attractivene  Fashion House (10) (10)
ss,
Friendliness Zzanggu 14 2 23 1 40
daddy (3.5) (0.5) (5.75) (0.25) (10)
Fit the Size (ﬁ') (396) (?18)
_ 3 3 9 19 2 40
o JoonPeanut (975 (0.75) (2.25) 40 (4.75) (0.5) (10)
Friendliness
QYoung 1 2 11 3 21 2 40
(0.25) (0.5) (2.75) (0.75) (5.25) (0.5) (10)
Style Guide 25 1 11 3 40
Choi Geo Yul (6.25) (0.25) (2.75) (0.75) (10)
. 11 28 1 40
Professionali Ggang Stylist (2.75) ) (0.25) (10)
sm,
Friendliness . 15 1 22 2 40
Hohosi (3.75) (0.25) (55) (0.5) (10)
Total 113 13 169 13 43 49 400
(28.25) (3.25) (42.25) (3.25) (10.75) (12.25) (100.00)
A, AT el 39 Aedy, fjid HHoA w2 H Park, 2019)ollA] A2 A B2 oLV AlE
< Bt migAdat A2 IFlAE 1 A" & FE 555 ojd ot Aoz i FRIZE S50t

Felze} Ao HFo] BT HolM fRH)
At BRE A5 QgAY ERER AFsA S
o % QIk, ArEleAEe} BEA0] ARAT 024
Fo i gEet 26Uy Belzol HF] B Ao
Ut

@ S5 B4 e AF 2

A He] oY BAxE 24

Bgo] BE A% 24

JERETE
RHo 2Bl B AR B

=qg 2eflol} A, 5

=] _i“:]"]\_:‘(ChOI 2021, J

AEY 2-emeRRl 43S Q5 AH|RLY] fiAotoldl S &
oty WrlslF Zelxk 1239%2 UERTh AERI7}
olE AL A ERlzNE AEAY o] 22.12%
o] HlFo 2 vehdcth Fgure 49F Zo] AlAate] i AR
& HEA mEdg siFs dde)s e g4, Figure 5
o Zro] g Frjdjo]d Wy} AEURS HoFE

Fe A glot LB AP AESE TTA9 FElzofA
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Table 5. Stvling Contents of Male Fashion YouTubers (%)
Styling
Coordination
Daily look - Total
Feedback Body Itt?m . Fashion
shape Coordination Image
Jung Dae in 40 40
Attractiveness, Fashion House (35.40) (35.40)
Friendliness 13 1 14
Zzanggudaddy (11.50) (0.88) (12.39)
1
QYoung (0.88)
2 1 3
. ‘ Joon-Peanut (1.77) (0.88) (2.65)
Friendliness 4 4
Fit the Size (3.54) (3.54)
Style Guide Choi 23 2 25
Geo Yul (20.35) (1.77) (22.12)
. 4 1 1 5 11
Ggang Stylist
Professionalism gang Sl (3.54) (0.88) (0.88) (4.42) (9.73)
Friendliness Hohosi 14 1 15
Onos! (12.39) (0.88) (13.27)
Total 98 2 6 6 113
(86.73) (1.77) (5.31) (5.31) (100.00)

(e}
9|, Z2EYAEE fHAAERIEAERA S HAEAGT B
Acote] Aoz IS EoUl e AEYEAE
(Lee, 20212 Figure 63+ Zo] fde5S mEdlss= o

o,

fol thEzoln] mdolu]z|e} Ao mhE

i

SSA] E3t Figure 72} o] mfde] gt olsfiel w7
A& uro g o vlde St oA omxjof w2 Ak}
o4y IAdvloldE Hole fid JFe Al 53
ojE7tA] AEtAE FAIR St FEAEC] AFIE AR
< Yrlehe gz =T Qlck

ooz WA oM fRH9 shadu TR AR 2
= Yge BA5 A= Table 7, 837t 2t} sle-oIuHA]
of TG AR GAolle w4 ofolglnt BTl Ty
Ulgo] 38.46%, AANAEZL 30.77%, BED} e FEH
2Aa] BAs AAT o] 15.38%, do HEl A
15.38%2 YERgom AES AA Fafste] AMgsiE 57
£ Higog At Aol St Figure 8, 99 &

)

=l

gt

o)

T
S

=1L
ddshs

o] IZPew

okE dder
ol thZHel B of
Figure 10, 113} o] HrA7: =
o} elHlAe] Sk Aol diEMolm 30~40te] 4
dHoz e agrel ¥4

<L oy

Hew =30 ma) AzISo] BAIQle] §
kgt ofoldlS Lufjste] HEA FEOJMEE ARG 7|71
A, QA A of
oz e v
=29 A2 2l

r

re

ot =g tha 714

ZtH(Choi, 2021: J. Park, 2019)% Ao HEA

A T AR AR

Higoz A

A2 R
T §718 FHo=
-ofab
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Table 6. 7humbnail and Characteristics Related to Styling Contents
Thumbnails of representative videos Characteristic
* Daily look feedback
~ 4 * Shopping tips
L& TOLN 25 S s GiRp7} M Ztete LAl BE ¢ Item check
Ch.x 291 TEHL H 3 with O
Figure 2, Figure 3. Zzanggudaddy's Shooping
Jung Dae’s Da//y Look Feedback Item Check
(www .youtube.com) (www.youtube.com)
e Style guide
o ' ) * Daily look feedback
=M 102 HHI 7| 3¢
====2 HHE 2 U= WY (1T 23)
Figure 4. Style Guide Choi Geo Yul’s Figure 5. Style Guide Choi Geo Yuls
Daily Look Feedback Styling Video
(www.youtube.com) (www youtube.com)
* Daily look feedback
! * Introduce styling method of
M= Zei T 4len| of 2 o fashion image and body shape
OfstLta? (G Y2l S ZatE. * How to coordinate items
Figure 6. Ggang Stvlist's Dailylook Figure 7.
Feedback Hohosi's Fashion Image Styling
(www .youtube.com) (www.youtube.com)
Table 7. Haul & Unboxing Contents of Male Fashion YouTubers (%)
Haul & Unboxing
Fashion & Fashion Related Total
Global Luxury Fashion ] Hair-Beauty
Brand Item/Brand Accessories
Attractiveness, 1 1 2
Friendliness Zzanggudaddy (7.69) (7.69) (15.38)
1 1 2
QYoung (7.69) (7.69) (15.38)
. . 2 1 3
Friendliness Joon-Peanut (15.38) (7.69) (23.08)
Style Guide Choi 1 1
Geo Yul (7.69) (7.69)
Professionalism, . 1 1
Friendliness Hohosi (7.69) (7.69)
Professionalism Boxgganam (74169) (23?08) (30%77)
Tioral 2 5 4 2 13
(15.38) (38.46) (30.77) (15.38) (100.00)
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Table 8. 7humbnail and Characteristics Related to Haul & Unboxing Contents,

Thumbnails of representative videos Characteristic

e Purchase review of Fashion

item
TJleHe mMgEE sl2] = * Introduce fashion items and
Zol2t A= ZHo|Shxbn | (. brands
Figure 8. Joon-Peanut's Purchase Review Figure 9. Joon-Peanut's Fashion &
of Fashion Item Beauty Haul Video
(www.youtube.com) (www.youtube.com)

¢ Introduce the global luxury

— brand
[#F=7HE] H 7 SEeli1 2019 * Introduce  products like
FO|H E BN IS5 accessones
Figure 10. Boxgganam's Unboxing Video  Figure 11. Boxgganam's Haul Video of
of the Grobal Luxury Brand Accessories
(www.youtube.com) (www.youtube.com)

oZog WA mid fRHY ohid HeE BE AR 163} go] k= & =i ®Hislel 42 Ee JHE At
Felx i8-8 24t F3ke Table 9, 107 2ok ©F of AEL Y] 4e dAor AAEHAY, ‘EE mal ur
ofdls FHsAY o, 43 W 55 AAlSHA 41 o gMz BYAY &F oflde Idste U, 437
SHAY S BT AE o], EXE 47 5ol o]fojd He EHTS ARgsto] iAol AAsHA dishs o
ot AR G Bz 9R ollde FHshes Y4dol ol dimdeltt. &4 A fFH TEA= Figure 173
23.08%, sl HEl 19.53%, =53t 75 T A 4 2ol MEAQ A A2 JYHE FESHL FTET WRER

Gdol 15.38%, FHdleld woleet HeE AlEole I gt FAEEE G471 A AT loH, A7 &
14.79%= VFebdth. Figure 129} Zo] wfglda} H2gdo= She ‘oilElZEAl B wjA om|Alof] HEE 4 e ofe]
e dEE A ddde 9t Solske B 3s & P52 Adsto] FHsta Sl @4 A4 fRHe w4
WekAY Figure 133 o] A& Ao FH wiet of AEet PIE A ZHlzxE o] it ARE 47 4
oldlE aflehre @Yol diEAoltt IFHer ERE A dgshaA, A ofol=zte] At ZHATH] E-87H]
o] AfolZ% Figure 14, 159 2ol AU Edold o digh M@ B4o] ojzolfick. WA Fmsl AW AR
BASU APE G ok Wb ElMzel g QAbHel B PHx: 2 3 fejud Aolnrhs AR 124
Z ojolglo] 21 W o M, T ¥ 5 A2 WS 0010 I il Ushgth ABY 8912 2w g
oF Heket B9 AF 4 A4S AE miA ofe] 159 fRHES AR4 wWiAe A QY4g Bisd of
Ho] AdE e 584 7o Wae] Asin, 714 Al B2 A, EES} 2w A4S Ediz g
4 4 % {219 IF2 &7

o
Fol, &% P 5O @AHQl WES AN & AR BHAZ SASH gos, AR
o 5
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det 247} ool Al glgi A A WESel 61 AT P 59 kales Ags

theom Wy WA fEel R P AR 282 3 itk Figure 20, 213 20| BB 22402 Ea
BE2 BAT Fuke Table 11, 129 2 BB Aol 58AlY] B9, W FAXES] FUSH A BAse
A A o] FLolS Aol WA vhAoE AEA R BESH Aot SE vho} Aol AR
WoE: A AY 5L PRt G Bl A'E Akt FEARS FHsks Gt Lol tha oddehA e S
L A R AR gL afstele A B BAE 3o e FHoR v aene g uE
o] upe A WESel 1 FA1E Vs el 4 Zuzo] AR TRz A9, 24 TEAE tEAQ
7} 3346%= Vel Figure 187 Zo] ATHoR BR  HUSES FHoR YA £BE e GO R
A FGE tfEA) SPA HAES] wpeld aWske @ glom, MEAH IFE & LA ¢S WA BASE 4
o 4 AYY 4 ot deEnlaE gue As, A slasbish b A BEe FAoE Afere
Figure 109} Zo] 2402 B 23 10~200) Aol @afo] ol

o4 B ek

Table 9. Fashion Information Contents of Male Fashion YouTubers (%)
Fashion Information
Fashion Item Recommendation Fashion Related Information - Gift
Beauty ltem
Coordi Sh Toia
opp . .
Clothing Shoes Bags Hats Glasse Wallet &% een | i | e Trend HairBe Perfum Fashion
s s etc auty e Related
Tp Tp
Attrascstlvene Zzanggud 10 5 1 5 2 23
Friendliness addy (592 (9% (0.59 2.96) (1.19) (1361)
1" I
Qroung 6.51) 651)
Joon-Pean 1 8 9
ut (0.59) (5.33)
Fiendiness FAtthe 13 10 1 1 1 3 5 11 36
Size (769 (592) (0.59) (0.59) 0.59) (1.78) (2.96) 0.59) (0.59) (21.30)
Style
Guide 3 1 1 4 2 1
Choi Geo  (1.78)  (0.59) (0.59) (2.37) (1.18) (6.51)
Yul
- Ggang 3 4 2 2 8 1 2 6 28
Professionali  styist ~ (1.78)  (2.37) (118) (1.19) (059 (1.18) (1657)
sm,
Friendliness .0 3 1 2 ! 1 1 2
Hohosl 096 (178) (059) (118 059 4 059 * (0 (1302
Boxggana 2 3 1 2 8
I (1.18)  (1.78) (0.59) (1.18) @.73)
Professionali
M ey V2 11 1 1 5 7 3 2
d (118 (0.59) (0.59) (0.59) 059 (29%) @14 (1.78) (1243
Total 39 26 4 1 3 5 3 25 3 12 4 33 8 3 169
(23.08) (1538) (2.37) (0.59) (1.78) 2.96) (1.78) (14.79) (1.78) (7.100 (2.37) 1953) (4.73) (1.78) (100.00)
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Table 10. 7humbnail and Characteristics Related to Fashion Information

Thumbnails of representative videos

Characteristic

ol oj#H A ct=ctkm? (7).

Figure 12. Zzanggudaddy 's
Coordination Tip
(www.youtube.com)

OI7f Tk Abut *7}2 7|
g el (Ob2 8, 0|, bt

= Ea

Figure 13. Zzanggudaddy ‘s
Shooping Tip

Item recommendation
How to style and shop

= 2171 FIEAI?
oI H SHLFE IE
S EANL mX SN

Figure 14. Fit the Size's
Recommendation of Athletic Wears 1
(www.youtube.com)

SIP S

AL 2F OF77H2(7) SHOl U ER
g5 IS e 58

Figure 15. At the Size's

(www.youtube.com)

Recommendation of Athletic Wears 2

[tem recommendation
How to style and shop

1004 3

a,?.tzr-

Pt 1900E = ~ 2020 =
7HE| T H St

Figure 16. Goang Stylist's Changes of
Korean Men's Fashion
(www.youtube.com)

i =
[T} l’ -
: 3

Figure 17.
Hohosi's Fashion Color
(www.youtube.com)

Item recommendation

Tips for styling

Introduce how to shop
Fashion materials and trends
Explanation of fashion terms

Table 11. Visiting Store Contents of Male Fashion YouTubers (%)
Visiting the Store
Fashion Related
Specific Hair-Beauty il
; air-Beau
SPA Commercial Fgg',',%"
Area
QYoung 1 1 1 3
(7.69) (7.69) (7.69) (23.08)
Friendliness Joon-Peanut (50400) (50400)
Style Guide Choi 2 1 3
Geo Yul (15.38) (7.69) (23.08)
Professionalism, . 2 2
Friendliness Hohosi (15.38) (15.38)
Professionalism Boxgganam (7 169) (7 169)
Total 1 5 5 2 13
(7.69) (38.46) (38.46) (15.38) (100.00)
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Table 12. 7humbnail and Characteristics Related to Visiting Store Contents
Thumbnails of representative videos Characteristic

[?r@'IZARA xrar LI'}J 2l
7}[)‘ A.u}o|.;} /Au\u0|§

Figure 18. QYoung's Visiting the SPA
Store
(www youtube.com)

¢ Introduction to shopping districts
Shopping Vlog

7| zf E,‘O\s“J%J?i | -_rLWﬂﬁ

Figure 19. Joon-Peanut's Visiting the
Vintage Market
(www youtube com)

T ol =

£S5
e
Hrfgto| 7 HalE) o] gk R = ﬁOH_\EH

Figure 20. Hohosi's Visiting a
Fashion Brand Store
(www.youtube.com)

¢ Brand introduction
e Store introduction

Figure 21. Hohosi's Visiting a
Tailor Shop
(www.youtube.com)

Table 13. Daily Contents of Male Fashion YouTubers

Daily contents

Vlog Escape from daily life
- - Total
Vio Hair & Exercise Etc International and
9 Beauty Domestic Travel
Attractiveness, Zzanggu 1 1
Friendliness daddy (2.33) (2.33)
QYoun 12 3 6 21
Eriendliness 9 @791 (699 (13.95) (48.84)
Joon- 16 1 2 19
Peanut (37.21) (2.33) (4.65) (44.19)
Professionalism, . 1 1
Friendliness Ggang Stylist (2.33) (2.33)
. . 1 1
Professionalism Classy TV (2.33) (2.33)
Total 29 4 1 1 8 43
(67.44) (9.30) (2.33) (2.33) (18.60) (100.00)
gF A= Table 13, 147 Zh §RH9 243 94 g3t 22 go] Ho|a FEE AdfoHe gAol 9.30%
7185t Ho|2 U} 67.44%2 UAHTF TEE ezl 2 Ut Figure 2271 Zo] §5FH Fgo] LAENA
B2 HE5E AT O o2 s A gmsto] of AApohE B-g ©2 Ho|27, Figure 233} o] 1584y
Wt Aol 18.60%, LA &ollAl slo] HlolaYE sh= oY FFH FFo] stud] &4 FHE StHA HEE o
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Table 14. 7humbnail and Characteristics Related to Daily

contents

Thumbnails of representative videos

Characteristic

H ol =e| et 2 st
0|21 Go out an...

Figure 22, QYoung's Viog
(www.youtube.com)

Figure 23.
(Wwww.

Fashion Vlog
Sharing daily contents

[Get Ready With Me! (ver. If
H)] | stz Z=H| Z0[s)...

Joon-Peanut's Viog
_youtube.com)

Table 15, Hobby & Lifestyle Contents of Male Fashion YouTubers

(%)
Hobby & Lifestyle
Vehicle Watch ETC
oot Total
op,
Car  Bike Watch  Cel DIY  Speaker VUM E.igarette Carrier Manner
Phone
2 2
~ Qvoung (4.09) (4.08)
Friendlin
€55 1 1 2
Joon-Peanut 2.04)  (2.04) (4.08)
10 1 3 3 2 1 1 1 27
professio 0P 2041) 04 (1633 (612) @o®) o) Qo) Q0 (55.10)
nalism 4 5 9 18
Classy TV (8.16) (10.20) (1837) (36.73)
Total 14 1 13 4 3 2 1 1 1 9 49
(2857) (204 (2653) (816) (6.12) (408)  (2.04) 04 (204 (1837) (100.00)
£ £L dolble el TEN 9 WEg /ST 9 FOR SHY A HIAcH o dews 2Yshed o
Aol tjmZoltt, FA oid fRue I T AR Zd RS v gk oplEt HJAdETte] e Aed-E YAt
=i Agdos HER RN 22 Udon, £ 7 ST gon], ol S Fayd stsiRate] shilo] o]Rof
oRl7], gt W 5 A TEld Qi UL AR Aek(Park & Kim, 2020).
Wgoi stel fRHel HIH AT BEg A2 tgos Wy wa fEMe ) - glolmiete P
o AT} gAFEel Yygog A=z 9tk ol#st Ed AR 2z |8 EA% Zil= Table 15, 163 Ztt
FAUso] AL ST Q4 PFe om Bejoke ade]  RFH] WA olele] Ful} solmariel Bop] peigh
olm|zE wrFst glom om el 9 mjd Aetdat oz A=W, 2AFA T 2o 28.57%, AlA
A" Yo} FFE 5 W2} AN AP olgste o PlE Tdlx 2653%, wiuieh ooHd, s 5ol
st Ao wixx|e] wgko] o]Folict. HAdo] on 8ol 18.37%= WeEldt. 11 floj RER Bt g4
e S AR oF fd ExlzEe Ado] FXAS bt o] 8.16%°o=2 Uepton, 1 dHro] A=E 9 7PEAE 5
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Table 16. 7humbnail and Characteristics Related to Hobby & Lifestyle Contents
Thumbnails of representative videos Characteristic

ﬂ?ﬂ -

m

IM

THIRTEENTHI'LDUH ]

[ A7) 7+ Hsta 2 [BUZIx] A= 2 5 op
28 QLEE AMAE 7. £"60% +H7I @ £7LE .

Figure 24. Boxgganam's Watch Figure 25. Boxgganam's Car e Brand introduction of various
Introduction Video Introduction Video products other than fashion
(www_.youtube.com) (www.youtube.com) « Introduce trendy Items or

e gﬂﬁgm IH““%%H"’ produ'cts that f.lt the ;ltuatlon
* Including social skills and
manners
SAAIA 7T g 2 E F of xf2k atatot s oy of 14 ) A
H(Seimol AlAZ=E .. tizt@ts, 52hstet 37
Figure 26. Classy TV's Watch Figure 27. Classy TV's Manner Tip
Introduction Video Video
(www_youtube.com) (www.youtube.com)
o tpet eolnseld AEFE RUA GO S b AFshe BHES AHUS VFoR MW oolua
B SI%h OJE lolnAdY BUT SYE URGOR & ABOIE YPYE RASKE SIE Dol SYoI
RE A G510%)T SN TVGETIWANN 2 U 2 ld fRee] apskd ZHER w8 R 2

itk Fgure 243 2ol AAs Ze WA olslel cRE 29| chye Aeme] S AR 4E BT Sit
AR BSE oA ERER AERO A % FYSHA, WA WA Rl Zr

SIgH AET o] Al P AFS ek Giol rolot e AEUE SH AIS BrleA
B30l Figure 253 2| $7be), gRas S3t 2 o HCuElEE sy EHASH 43 wohs, Tod

R

é\m

N orle &

FFH7PlA e EdTshas] fiqdERt At BHller S YeiTe i AR ZHx, dFe FRoke BolR1
Z] cpeket spAdlel HAE olnjxlo] AEIE RS 9 =7t FE oFa . Choi202D)+= o1 A
Figure 263+ ol @ AAE 7HAWEE 33 Figure Z=9] Ae, E(ful) IZouleldst olmjA] FAe] A

A TVelAM AlFsia Sl wiver #ed F4ol 2Etd™o] S4e oletta s, vk JA wid 29
D%, ofdit 2 g2 fle o mdAl distshs W S 29| 73, T ofolgle] *é%?% } o= DP% O}OlE“"

Zol AN PHES I ASH A7} o, Fhxjge] of
o g7 Zakgit olefat elolmawlelu PAE WA

_ir‘

Wit 4 Te 79 o AUAA Ao A5E 4
A ERE e ARAel B4 WA WM SRH 1 gk 94 2

[e)

o

L

T

A 4 2020 598 2k oy AL AR50l 3
FolA dehor], QurEel solmigd SFHES 3y

2
e Apdstste] s ool WS AT e 7
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A PTEAE 24 YRER HEHE ARE fRH 7¥)7F wrgEe] W fRE A ZRzAE 4 ofo]
7} Brkekal mEWelEE AT WAlOA ZfolE Btk d 7o) Ast ZHAH] 88710 tiEt vl 2AS 5
o FREHY A ZRzolhe fd AR, ok Ao A ofeldlg FHstAY Adsh= d SlolAl 714,
A 5 A Foo =gk FRlxrt FAS olF1 U Foste Y T FAHQ A gt dE ol &8
+ B, 9 A fRH A9 A ol9e FHmer A 74 23E wae] M ok
HH ol AR ZHIZE HIEG| A9Hd, i St A4, 94§ ZdzEe 4 A"l dlojA ohA
2 Tt Y E tEL Qo Ho] SAoth d@A o[W|ZE WHEE & FryloldEh= @0l AA
HEl F2oolg o] ZHl=2E 1S Kim and Kim(2019)& £ T4 ofoldlg FA4o= o 4‘_ f:'_—‘?ﬂZ—oJ EA4L8 B
FH2E ol d oA BXER LR o Eof o} ol o REHE A7e AT did omRE
o] ZRl=z2 AFole Zo] AEFAAY FFHe] FFE Foke AR Ayold °§*o}94 H]Zo] &THChoi,
ot nEsigon, dde) i fRE il R o 202D Aol Afol7t Siek. @/de] A AU FoA
A FRHTY] AR ZHER oo mjd o]e]o] Huut QA A=t EHe 95t ﬁﬂﬁ SEHoE AR AEA7F
glo|ZABRIR FEl= FlE|1e] 2ol o]Fo]21L §lrt 2-gsto] YRER HldgE *Pﬂc’ﬂ tiofiA] o =ushAL
Fyleld ARE AlFohe HA L= o]Folith
v. 32 A, T GG olole AAY AsAl, TPAES 2
2 Fo|EAudAEcR FH= oo o] UERHT:
=W $A i FRHE ERolr oid ZHxo EAE FB8S & ot ol A A5 RH ARdR A
BA517] Slste] A {EHY EA4E BRI HA & gy solzietd AFEE st qlod, AHIEe
28] Q] ZHI2E FAER ERst] Al ZElz yg HAor FEF ZHER golnAg 73ME Ak
< Aok EA HH fRHE BRI Slote] i o) T=AET TR =9 A qde 4Pl
AL7FE=5E 109 @4 fA fFHA ot 371 4 At
Ao A44-des Tos, 48420y dege € O 32 AU UM TD 04 Sox ¢
EREA B A fRHY A 2dz I & ZE e 9 AHAEY] Oddt F2Hx a9 FHE
E]-C”Fﬂ i AR ZEz gEH9 UARS Zgele Hol w40 e wet 9 A fRH 54 e 2R
27 5 ZH2E FHoRE AT Uik AR ZH= St AlE 2= -8-E BASH Tk HollA a9 99
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