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The Effect of Hospital Internal Marketing and Organizational
Communication Perceived by Nurses on Organizational
Performance
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Abstract This study tried to identify hospital internal marketing, organizational communication, and the
degree of organizational performance targeted at nurses working in university hospitals, and apprehend
factors affecting organizational performance. A structured questionnaire, where 239 nurses answered,
was used to figure out general features, hospital internal marketing, organizational communication, and
organizational performance. Descriptive statistics, Indepented t—test, one—way ANOVA, correlation, and
multiple regression analyses were used to analyze the data. The analyzing tool was IBM SPSS 21.0
program. The result of this study was as follows: hospital internal marketing 3.13%£0.58 points,
organizational communication 3.23%0.48 points, and organizational performance 3.34%+0.51 points.
Organizational performance showed a positive correlation with hospital internal marketing and
organizational communication, and those two explained 61.0% of organizational performance.
Therefore, hospital internal marketing strategy — encouraging nurses in individual aspect — and
integrated strategy — establishing various communication channels in organizational aspect — are
required to increase the organizational performance of nurses.
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Table 1. Differences in variables according to the general characteristics

(N=239)

Hospital Internal Marketing |Organizational Communication| Organizational Performance
Variable Category N (%)
Mean+SD t/F (p) Mean+SD t/F (p) Mean+SD t/F (p)
Gonder Male 11 (4.6) | 3.33+.61 119 3.28+.46 36 3.40%0.45 0.36
Female 228 (95.4) | 3.12+.58 (.234) 3.23+.48 (721) 3.3440.51 (717
< 24° 42 (17.6) | 3.39+.45 3.42+.45 3.4840.55
25~29" 128 (53.6) | 3.10%.56 4.50 3.25+.46 6.00 3.33£0.50 1.66
Age (year) - (.004) (.001) .
30~34° 37 (155)| 3.13+.73 (a>b.d) 3.17+.53 (ab>d) 3.33+0.55 (.176)
> 35¢ 32 (13.3) | 2.93+.51 2.98+.43 3.2340.43
Marriage Single 190 (79.5) | 3.15+.58 98 3.27+.48 215 3.3340.51 044
Married 49 (20.5) | 3.06+.58 (:329) 3.10+.46 (.033) 3.3745.51 (.658)
Positi = Charge nurse 18 (7.5) 3.23+£.60 10 3.17+.49 1.24 3.30+.38 — 34
osition ~
Staff 221 (92.5) | 3.13+.58 (.903) 3.24+.48 (.596) 3.35%.52 (.733)
College 33 (13.8) | 3.26+.48 3.35+.39 3.4140.46
Education . . .97 1.24 0.58
: ; +.5 + +
Javel University 197 (82.4) | 3.11+.58 (.380) 3.214.49 (393 3.3340.52 (503)
> Master 9 (3.8) | 3.06+.77 3.28+.64 3.4440.51
<3 68 (28.5) | 3.36+.47 3.38+.45 3.4340.51
Clinical 3 ~ <5 56 (23.4) | 3.14%+.59 6.38 3.32+.47 5.92 3.3940.47
é 1.90
experience - (<.001) (.001)
(vear) 5 ~ <10 79 (33.1) | 2.98+.61 ascd 3.12%.49 acd 3.25£0.55 (.130)
> 10 36 (15.1) | 3.00+.52 3.07+.42 3.2840.44
Ward® 139 (58.2) | 3.14+.59 3.27+.46 3.3240.48
3.23 2.22 0.95
Department Special” 89 (37.2) | 3.18+.55 (.041) 3.21448 1D 3.40%0.55 ( 58;)
Outpatient® 11 (4.6) | 271458 b>e 2.96+.67 3.2240.47
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Wk Table 2)

Table 2. Level of Hospital internal marketing,
organizational communication, organizational

performance
(N=239)

Categories Mean£SD Range
Hospital Internal Marketing 3.13£0.58
Education and training 3.46+.68
Promotion of greeting 3.02+.69
Communicatiion 3.47£.70 15
Segmentation 3.28+.79
Working environment 2.93+.87
Compensation system 2.97+£.73
Employee management ideology 2.89%+.76
Organizational Communication 3.23£0.48
Vertical communication 3.59+.50
Horizontal communication 3.12+.68 1~5
Communication media 3.30+.61
Organizational atmosphere 2.71+.64
Organizational Performance 3.34£0.51
Internal efficiency 3.61+.55
Internal effectiveness 3.21+.64
Internal faimess 3.03%.92 1~5
External efficiency 3.36+.66
External effectiveness 3.41+.66
External faimess 3.28+.66
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Table 3. Correlation among Hospital internal marketing,
organizational communication, organizational

performance
(N=239)
Organizational Performance
Variable
r (p)
Hospital Internal Marketin 75
P € (<.001)
Organizational 73
Communication (<.001)
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Table 4. Factor influencing organizational performance

(N=239)
B SE B t p
(Constant) .81 14 5.83 <.001
Hospital Internal 39 06 44 672 <.001

Marketing

Organizational
Communication

F=187.09 p=<.001 R* = 613 Adj R* = .610

41 .07 .39 5.84 <.001
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