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Abstract The purpose of this study is to understand the effect of membership type for subscription service
(individual subscription vs. group subscription) on continuous intention, and to verify the mediating effect of
ease of justification and the moderated mediating effect of uncertainty. An experiment was conducted on 78
university students. As a result, consumers who use subscription services in group subscription showed higher
intention to continue using the subscription service than consumers who use the subscription service in
individual subscription. Also, the ease of justification mediates the effect on the intention to continue using. In
addition, uncertainty was found to moderating effect of ease of justification on continuous use intention
according to the type of subscription. This study understands the psychological mechanism of consumers
according to the type of subscription service subscription and provides useful implications for companies that
provide subscription services.
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7H] el e Ao ot A7l A=
HA0& 1,0009 A3 7I1ZEES ATttt Ad
WA= A 357(44.9%), o1/ 4378(55.1%)°19.2H,
Hattol= 23.27A12 UEhstTh ARl ARES 5A]
HIAE UEYA, of &y, 72 Zeudat 22 26
Z 7|8k FEAUAE tFo g A5ttt

AY AAps o3 2ot WA, APRTRoA =
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AGAGY e, HFet Gol4, EZAA tigt Aol
SEotATt vpREo g QIFE A £l SHoh A
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3.2 5HY

dds} go]A2 Shafir 9](1993)9] AFE Hs}o]
(D) F=ABIAE Al o] 85k 24 o] Foirtar A2
U7 () FEABIAE X&EHOE o]85H= Ao tf
gt olRE FHA AT 5= AFU7N? B) FEARIAE A
4 o] 8 Aol AFU7N? 5 3w YAE 57 A
(1 2%A g, 50 IgthE AREste] F7gsieilth
(Cronbach’s @ = .769)[13].
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Table 1. Mediating effect of ease of justification
between subscription type and continuous

intention
Dependent Variable

Independent P Continuous

Variable Ease of Justification (Me) Intention (Y)

B t p B t p
Instant 2.942 20.767 .00 .380 .987 .33

: T
S“bsc”p&‘)’” Type 149 2240 03 1243 5177 .00
Ease of Justification 192 4077 00
(Me)
Indirect Effect

Effect s.e. 95% Interval
244 130 [.035,-.535]

*Subscription Type (0: individual, 1: Group)

A3} golido] 7t @ ol whet X&) ez 1
A= Y wilst=dl B8/l olF 2-ol=A A
HE7] Y3l 95% A= 77, 5,0008]9] FAEH Y-S &
£3}0] SPSS Macro Model 82 243} tH29]. 42
I} AA7IAFHE LA HAE ARSI 2HAE A
U7HIFHE FHAHAE AR AHAET AT
3} goldE Bl AZAEYEE wolet EF4Ao]
A%, & 2484 et PRIt FAHL

Y3t Ao = UEPHTHE = .416, SE = .204, 95% CI
[.032 to .835]). Fig. 49} Table 2= B3F44J9] 4=
7 B3} AaE AASkAL Qick. wEbs] 7HE 37} 2| R
Art.

Ease of

Justification
616" L i BTS”

-625 A Continuous

Sut a
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*0( .05, *p( 01
Fig. 4. Moderated mediating effect of uncertainty

Table 2. Moderated mediating effect of uncertainty

Dependent Variable
Independent I Continuous
Variable Ease of Justification (Me) Intention (Y)
B t p B t p
Instant 5.188 2.499 .68 -1.981-2.230 .03
— T
S“bscr")(tx")’”wpe -2.416 762 .10 2929 3321 .00
Uncertainty ~791 4,654 .00 642 2925 .00
(Mo)
Xx Mo -616 2310 .02 -625 -1.993 .05
Ease of Justification 675 5112 00
(Me)
Indirect Effect
Effect SE 95% Interval
416 204 [.032,-.835]

Subscription Type (0: individual, 1: Group)
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= ARAZFP 29 Anv|Rp= £l A
£o|Ao] Zhaole B Hole 2=
HERGTHB = -.791, t(44) = -4.512, p < .01). SHAIT 3
IR AR E8H4Ao] FE3) &olddl &
AHoRE Foulgt P& vXA] = Ao Yt
(B =-.175, t(30) = -.894, p = .38). Fig. 5= 7IJF &l
w2 54T st gol o] TAE UER I it
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P29 ARk ARIZIYPZRAY v B84
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Fig. b. Interaction effect between subscription type
for ease of justification and uncertainty
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