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Appearance Complex on Semi-permanent Treatment Satisfaction

Young-Shim Kim', Jeong-Hee Mo”
'Professor, National Program of Excellence in Software Center, Chosun University
“Professor, Dept. of Beauty Art, Physical education and Art College, Songwon University

2 9 2 Ate o izt ARlEeH Hk 9 R FEHAT T WS vA= FFIN AT IF
o] 2EanE A3t olF sl WIS AETE 2108S WO 2 AEXARE HAlste] 23S Atk oI5
< 5 2HE BAsI o Ak vt 2 A, Qo] dith ARlZ2etEE e 5 AA1E jRef A
> Alg TSR] o3t Y= HERRT A, A7194E RFEAE Ale TR {9
, Qro] gt Al ek B=Ql WHelE Ale Rl njAle FFlA A9 ol =4
*L l R | AS)A F24E YAIThs A4S AT T 2EEIF UERA] ot Aol
E‘r Lil’ﬂ QE ]l EfQlof] ofRt QL FE A0} A7) 9414 QR EZHA B AlujHHEE AlgEred vl
Xl“ YA AR ‘5?—4 At vetgth o g g AU E AlSTEErt 5295 FF 7] Al
SA7F oM A2 HET

FI9E - o] tigt AS2eH Bk, QQEFEE A, whekY, EANEY] I, FF FMRIEA

Abstract This study verified the moderating effect of the influence of the reference group on the effect of
socio-cultural attitude toward appearance and appearance complex on semi-permanent makeup satisfaction.
To this end, a survey was conducted on 210 people who had undergone semi-permanent makeup and the
results were obtained. The results were analyzed through the SPSS program, and the results are as follows. The
recognition of the social importance of appearance among social-cultural attitudes toward appearance had a
significant effect on satisfaction with the procedure. The self-conscious appearance complex had a significant
effect on the satisfaction with the procedure. It was found that the influence of the reference group had a
moderating effect on the effect of internalization, which is a social-cultural attitude toward appearance, on
the satisfaction with the procedure. showed Both the appearance complex caused by others, the appearance
complex, and the self-conscious appearance complex showed a moderating effect of the reference group
effect in the effect on the satisfaction of semi-permanent procedures. Lastly, it was found that the higher the
satisfaction with the semi-permanent procedure, the higher the number of additional treatment in the future.

Key Words : Social-cultural attitude toward appearance, Appearance complex,
Semi-permanent make-up satisfaction, Influence of reference group,
Future semi-permanent treatment intention
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Table 1. Operational definition of variables and
sources
Variables Operational definition Soures
| To approve ideal social sandards delivered through | Heinberg et al.
sc mass media as self-value (1995),
A | To acknowled ial imoort ¢ Kim. Kang &
0 acknowledge social importance of appearance Han (2018)
As people are unsatisfied with their appearance
co due to comparison with others’ ideal appearances,
A they may distort their physical images and have Shin &
sense of inferiority in their appearance. Chun(2008)
50 Negative and distorted physical images people
perceive
The degree influenced by faith, attitude, value and Kotler
IRG behaviors to imitate those who belong to the
(1980)
groups people want to belong to.
STS Overal satisfaction in semi-permanent make—up
Individual’'s behavioral intention to have additional Shin(2009)
FTl ;
make-up in the future

Social-cultural attitude towards appearance : SC, Appearance complex,
AC, Internalization: |, Awareness: A, Complex by others : CO,
Self-conscious appearance complex : SO, Influence reference group
:IRG, Semi—-permanent makeup treatment satisfaction : STS, Future
Semi—permanent treatment intention : FTI
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Table 2. General characteristics (N=210)
Code N=210] %
Male 107 | 51.0
Gender Female 103 | 490
20s 89 | 424
30s 35 16.7
Age 40s 46 219
50s 30 14.3
60s 10 48
Time of {1 Year 9 | 471
receiving > 1 Year - {2 Years 57 27.1
Semi-permanent > 2 Years - {3 Years 30 14.3
makeup > 3 Years ~ 4 Years 6 29
freatment > 3 Years 18 | 86
want to be beautiful 9 | 448
bothering to have make-up 35 16.7
Treatment can not be easily removed by sweat or % 124
object water
to decrease time of make-up 35 16.7
not to be familar with how to make-up 15 7.1
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Table 3. Exploratory factors on social—cultural attitude towards, appearance complex

Item to measure =G L5
| A CO SO
- the degree we want to be looked like a famous TV star. .868 218 185 -.029
- the degree we want to be looked like women in fashion magazines .858 138 150 .080
| | —the degree of comparing my appearance with slim and attractive models in fashion magazines 825 210 .250 -.091
- the degree of comparing my body with those of TV stars .805 14 .253 132
- the degree of thinking that ideal appearance | am targeting is a TV or movie star 776 .156 .264 -.026
—the degree of thinking that appearance caret is important to be successful in society 244 .897 017 034
A | —the degree of thinking that physical attractiveness is important in society 152 .887 .018 145
- the degree that to look attractive is always important in society 227 .883 .012 .096
- the degree of not wanting to go out in front of others because of appearance .066 101 .858 -.090
- the degree of going behind because of appearance 126 .098 847 -.059
col ~ the degree of lacking assurance of my first impression felt by others 154 .075 821 -.076
- the degree of worrying that | am not popular because of appearance 264 -.070 816 .042
- the degree of lacking assurance because of appearance although | want to have friends of opposite sex .306 -.088 728 -.068
- the degree of being anvious of pretty or handsome friends 295 -.037 704 -.025
- the degree of being satisfied with my natural looks 077 -.008 -215 843
SC| - the degree of being satisfied with my appearance -.096 184 .188 .766
- the degree of thinking that my present appearance is not very important .059 .076 -.154 .759
Eigenvalue 3.867 2.599 4.179 1.963
explained variance(%) 22.748 15287 | 24.580 11.546
cumulative variance(%) 22748 | 38.035 | 62615 | 74.161
Cronbach's Alpha .803 o 907 713

Social-cultural attitude towards appearance : SC, Appearance complex, AC, Internalization: |, Awareness: A, Complex by others

Self-conscious appearance complex : SO

: CO,

Table 4. Exploratory factors on influence reference group, semi—permanent makeup treatment satisfaction,

semi—permanent treatment intention

Item to measure IRG STS FTI
~the degree of following friends’ semi-permanent make-up .897 .044 -.019
- the degree of asking advices from friends on semi-permanent make-up .897 .047 -.029
- the degree of how much | follow close friends in semi-permanent make-up .807 .029 .020
- the degree of being aware of others’ response to semi-permanent make-up 793 139 .080
- the degree of being satisfied with semi—permanent make—up design .073 .903 245
- the degree of being satisfied with natural techniques .065 .84 257
- the degree of being satisfied with make-up tools and clean environment .068 .892 241
- the degree of being satisfied with make-up artists’ looks and hygienic condition 105 871 164
- the degree of being satisfied with comfortableness in make-up environment .049 .807 242
- the degree of intention to have further semi-permanent make-up 027 195 834
- the degree of intention to recommend semi-permanent make-up to close friends or colleagues -.029 .361 .852
- the degree of intention to have re-makeup in case that makke-up is blurred as time lapses .042 .335 .845

Eigenvalue 2919 4.125 2.499

explained variance(%) 24.323 34.373 20.822

cumulative variance(%) 24.323 58.696 79.518
Cronbach's Alpha 874 945 .896

Influence reference group : IRG, Semi—permanent makeup treatment satisfaction: STS, Future Semi—permanent treatment intention : FTI
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Table 5. The effect social-cultueal toward
appearance and appearance complex on
semi—permanent treatment satisfaction

L uhod oLl AlSThE 0 ol3} of subprdinate Semi-permanent makeup treatment satisfaction
#=-624, p).05)= AT AlEU=H= Fof2 ¢ in(\i/:gggldeem non-standardization |standardised |, VIF
2 u)AA] g Ao Ueht A4 Agtort 7] | Meae | Buae | fale
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Social-cultural attitude towards appearance : SC, Appearance complex,
AC, Internalization: |, Awareness: A, Complex by others : CO,
Self-conscious appearance complex : SC
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Table 6. Reference group moderating effect on the
relationship between socio—cultural
attitude toward appearance and satisfaction
with semi—permanent makeup procedures

= B SE t LLCI | ULCI

| -323 156 | -2.068* |-.632| -.015

IRG -.408 161 -2.527% | -726| -.090

sc Interactin term 156 050 | 3.134** | .058 | .264
A 132 168 781 |-201| 464

IRG -192 230 -836 |-646| .264

Interactin term .069 059 1175 |-047| 184

Cco -561 189 | -2.970* | -933| -.188

IRG -.205 167 -1.231 |-534| .123

AC Interactin term 162 060 | 2.515* | 033 | .270
SC 786 179 | 4387 | 433 | 1.140

IRG 559 213 | 2617* | 138 | .980

Interactin term =141 054 | -2.186* |-.268| -.014

* p(.05, ** p.01, *** p¢.001

Social—cultural attitude towards appearance : SC, Appearance complex,
AC, Internalization: |, Awareness: A, Complex by others : CO,
Self-conscious appearance complex : SC, Influence reference group
1 IRG
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Table 7. Moderating effect of influence relationship
between internalization and appearance
complex by others, self-conscious
appearance complex, and satisfaction with
semi—permanent makeup according to the
level of influence of the reference group

Code IRG B SE t LLCI ULCI
-1SD | -.006 | .078 -.083 -.160 147

SC I M 124 .067 1.863 -.007 .256
+1SD 265 .079 3.211% .098 412
-1SD | -253 | .090 | -2.810** | -430 -.076

Cco M -126 | 074 -1.700 -.271 .020

AC +1SD .002 .089 018 -174 77
-1SD .500 075 | 6.649*** 352 649

SC M 382 069 | 5.563*** 247 518

+1SD 264 .098 2.696%* 07 458

** p¢.01, *** p.001

Social-cultural attitude towards appearance : SC, Appearance complex,
AC, Internalization: |, Complex by others : CO, Self-conscious
appearance complex : SC, Influence reference group : IRG



182  AQI8SIoIT H20H H11&

Zk=.002, t34=.018, p).05) =3t R2J3t o
o2 vpehgt), theo 2 z}7]0jA] EEa Av) u
FFolA ALY 03%

sk A& TS njR]=
o] 2 BHE AR A3t AT F3ol -1SD
£220] AL(B%=.500, t4=6.649, p<.001) F-J5t A3k

= ]_]*‘E Aoz yehton ZAZtto] o3 SZFo
Bt B(831=.382, t84=5.563, p(.001)& R-2let 4
F2 A= oR L}EH&E} opxjeko 2 Ao ¢

F $3o] +1SD 29| HXBF=264, t5=2.695,
(01) g frol5t AL 1A= A0 ek

I

o

3.4 IS Mg UFEIt g Tt Alg QAN

IS} Ale UEE7) 5 F71 AlEQ)A] u] x|
= GBS AINBH=.554, t35=9.354, p{.001) -
O3t JFL A= Ao Yepgtt. ¥HA8](2016) AT

N THEET} E24% A& D 334 27} ot
L AL 3olg £ 9lo] B A ANe} Ax|ske sols}
FrH18]

Table 8. The effect Semi-permanent treatment
satisfaction future semi—permanent
treatment intention

Future Semi—permanent treatment intention
non-standardization standardised
B value S value

subordinate
variable
independent variable
Semi-permanent
makeup treatment 5682 654
satisfaction
R’ .306
AR 303

*%% ¢ 001

t value

0.354%**
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