Journal of Digital Convergence ISSN 2713-6434 / eISSN 2713—6442
Vol. 20. No. 1, pp. 369378, 2022 https://doi.org/10.14400/JDC.2022.20.1.369

UE} AAIH ool HX|&=

A E 2] mH 847 A%

oﬁ. jilal
orl

T Al Eohub <A S S GEIENES ) > 5 o=

sl &mt, He! A
g oieta Auttletel wojoltapel ety vhababg, PR T ata Tl Yt BE T Al ul U A W E St s
The Influence of Characters’ Aesthetic Elements on Viewing
Engagement and Re—viewing Intention
Focusing on the Chinese historical TV series
‘The Story of Yanxi Palace’

Ming, Han', Su—Mi Yun!, Hye—Jin Choi!, Oh—Hyeok Kwon**
'Ph.D Course, Dept. of Media Design, Hansung University
*Professor, Dept. of Beauty Design Management, Hansung University

o B dAve T3 AR =gt e mH et AlH EYmt AAH ol mA|= gl tis) 48t

TERALE SIE A et <A S FEFGEIERES) > AT T390 33010 AES ubg o R SPSS 23.05 At
HEEA, QR84 A i, JaAaAEA B 84S AAESith A4 ol =EelY, ode] 288
1ol AR E mA e ae AREQE, AAA ke F(+H)9] dFS vXE Aoz SIHATh T v a4t
= AR} e Alem ekt 5 =ejute] ZHAE zol7] 919 Elof,

T

-
e MRF AR ML B A4 AYE FEL 0P 5 U Aoz Amud,
FAC) 1 A BAE, AGE MH 92 FF, AF e A %

Abstract This study analyzed the effect of aesthetic elements of characters on viewing immersion and
re—watching intentions in Chinese historical dramas. For the empirical study, frequency analysis, factor
analysis, reliability analysis, correlation analysis, and regression analysis were performed using SPSS 23.0
based on the questionnaire of 330 Chinese who watched the historical drama <Yeonhui Gongtaek>. As
a result of the study, it was found that the character aesthetic elements of Chinese historical dramas
with hair and costumes had a positive effect on viewing immersion and re—watching intentions. In
addition, it was found that viewing immersion had a mediating effect on the relationship between
aesthetic factors and re—viewing intention. It is expected that continuous character creation can be
expected through various aesthetic elements such as hair and clothes to increase the value of dramas

in the future.
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Fig. 1. Research Model
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Table 3. Table title

Separation Comtents Frequency  Ratio(%)
Man 38 11.5
Gender
Woman 292 88.5
Single 137 41.5
Marriage
Married 193 58.5
Under 20s 142 43.0
30s 153 46.4
Age
40s 24 7.3
Above 50s 11 3.3
Less than 1 million won 171 51.8
Lessltlllan 1to2 98 29.7
million won
Average

monthly Less than 2 to 3 28 8.5
million won

income.

Lessltlllan 3to4 12 26

million won
Above 4 million won 21 6.4
Beauty—related 44 13.3
Public officer 13 3.9
i Personal business 41 12.4

occupation

Office worker 86 26.1
Student 64 19.4
Besides that 82 24.8

total 330 100.0
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Table 4. The effect of character's aesthetics on viewer
immersion

Non—standardiza  standardizatio

tion coefficient n coefficient t D
B S5 B
(Sangsu) 1.070 193 5.530 .000
Character
Aesthetic 693 .047 .664 14.650  .000
element.

adj. R’=.439, F=214.624, p<0.001
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Table 5. The effect of hair on viewing immersion

Non—standardization standardization

Table 7. The effect of character's aesthetics on
re—watching intentions

coefficient coefficient Lo Lo
t p Non—standardization standardization
B SE B coefficient coefficient t D
(Sangsu) 1.772 194 9.117  .000 B S.E B
= o~

Hair 531048 553 10.958 000 (Samgsw) 1180 .254 4646 000
. Character

adj. R’=.304, F=120.085, p<0.001 Aesthetic 648 .062 535 10.434 .00
element.
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Table 6. The effect of clothing on viewing immersion

Non—standardization standardization
coefficient coefficient

t p
B S.E B
(Sangsu) 1.226 181 6.774 .000
Clothes 642 .043 668 14.801  .000

adj. R72=.444, F=219.084, p<0.001
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Table 8. The effect of hair on rewatch intention

Non—standardization —standardization

coefficient coefficient t D
B S.E B
(Sangsu) 1.696 238 7.119 000
Hair 532 .059 477 8.961  .000

adj. R’=.225, F=80.303, p<0.001
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Table 9. Effect of clothing on re—watching intentions

Non—standardization standardization

coefficient coefficient t D
B S.E B
(Sangsu) 1.474 244 6.048 .000
Clothes .564 .058 .506 9.668  .000

adj. R°=.253, F=93.472, p<0.001
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Table 10. The effect of viewing immersion on
re—watching intentions
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Dependent variable:
Re—viewing IntentionRe—watching Intention

Non—standardization standardization

coefficient coefficient t H
B S.E B
(Sangsu) .892 211 4.239 .000
The level of = 7y 454 647 13.989 000
mmersion

adi. R’=.416, F=195.688, p<0.001
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Table 11. The effect of the character's aesthetic
elements on the intention to rewatch
through viewing immersion.

standa
Non—standardiz rdizatio
Independ et at%op no
ent o coefficient  coeffici adi- R2 F
variable. ’ ent
B S.E. B
The level of * go5 047 664 439 214.624%s
mmersion
Character

Aesthetic Re—viewing

elements, [ntentionRe o0 o0 5a5 g3 108 863k
—watching
Intention

o1
a
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Table 12. The relationship between the aesthetic
elements of the character, the degree of
immersion in viewing, and the intention to

revisit.
Non—standardizat Sta;?s;dlz
ion coefficient .. ¢
coefficient D
B S.E. B
(Sangsu) 531 .238 2.233 .000
Character
Aesthetic 228 074 188 3.086 .001
elements.
The level of 505 g71 522 8572 .000
mmersion
adj. R°=.434, F=105.671
"p<0.001

Dependent variable. : Re—viewing IntentionRe—watching Intention
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Table 13. Mediating effect of viewing immersion in the
relationship between  the character's
aesthetic elements and re—viewing intention

Non—standar standardiz

. dization ation adj.
Stage variable coefficient coefficient Ro F
B S.E. B
1Stage
Indeer?te ndChara“terThe level of
Aesthetic . 693 .047 .664 439 214624k
immersion
elements.
Paramet
ers
2Stage
Aesthetic . .648 .062 535 1283 108.863x
- elements ~watching
Depende ~ Intention
nt

3Stage Character

Independ Aesthetic 228 074 188
ent, olements, Re—viewing

Paramet IntentionRe
ers  The level —Watching

434 105,671k

— of Intention 606 071 599
Depende immersio ' ' ?
nt n

adj. R°=.434, F=105.671

"p<0.001
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