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Abstract

This paper investigated the preference change of payment terms in international trade along with
counteroffer or first offer conditions of the other parties. Studies on trade payment terms have mainly
focused on payment term determination factors such as firm size, product price level, country credit
rate, etc. We tried to find other factors affecting payment terms choice, during the negotiation
process. We applied behavioral economics theories such as ‘Status Quo Bias’ and ‘Anchoring effect’
to build our research model. To prove the existence of the above effects, we proceeded with field
experiments to the exporting companies in Alibaba.com. Both ‘Status Quo Bias’ and ‘Anchoring
effect’” were found in the field experiment. Most of the exporting companies preferred traditional
payment methods to new payment methods. And an initial request for a low advance payment ratio
led to a lower advance payment ratio. Also, the experience of using new payment methods could
diminish status quo bias. This paper applied behavioral economics theories and field experiment
methodology to the payment term studies in international trades. These attempts could contribute to
expanding the diversity of methodology and scope of international trade studies.
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Table 1. Accptance of Paypal payment (Group A, B)

Paypal
Characteristics Division Yes No P*
N % N %
Preferred Payment 6 7.89 70 92.11
All <0.001
Requesting Paypal 18 23.68 58 76.32
Preferred Offered Paypal(Group B) 6 24.00 19 76.00 000t
payment Not offered(Group A) 0 0 51 100.00
Requesting Offered Paypal(Group B) 14 56.00 1 44.00 001
Paypal Not offered(Group A) 4 7.84 47 92.16
Note: 1. Pearson's chi-square test and Fisher's Exact Test
Table 2. Accptance of Paypal payment (Total Group)
Paypal
Characteristics Division Yes No P
N % N %
All Requesting Paypal 31 29.81 73 70.19
Offered Paypal 23 67.65 1 32.35
Requesting Paypal <0.001
Not offered 8 11.43 62 88.57

Note: 1. Pearson's chi-square test, missing value from paypal offering record
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Table 3. Anchoring Effect on Pyament Method

e @A Jeass $402 33

Paypal P
Characteristics Division Yes No
N % N %
All Requesting Paypal 33 29.46 79 70.53
Initial Ing. with
paypal(Group C) 15 41.67 21 58.33
Anchoring effect 0.0840

Requesting Paypal
later(Group A,B)

18 23.68 58 76.32

Note: 1. Pearson's chi-square test
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Table 4. Anchoring Effect on Advance Payment Ratio

Advance payment ratio

Characteristics Division P*
Mean SD
Total 73 43.08 27.19
Initial Ing. with 10% advance
30 38.50 28.23
Anchoring effect payment(Group C)
No request(Group A, B) 43 46.28 25.97

Note: 1. Wilcoxon rank sum test.(p—value { 0.001 on Shapiro-Wilk normality test)
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