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Abstract As increasing interests in charitable giving, there is also a growing need to examine the factors
which influences on consumer’s giving behavior. Whereas past research focused mainly on one—time
donation, this study examined how gender affects giving behaviors related to social connection with
a donee. In Study 1, we found that compared to men, women showed more favorable attitudes toward
the relationship based giving. Results from Study 2 revealed that, compared to male—primed women,
female—primed women reported more positive giving intention. They are also more interested in
interaction with donee. The current research demonstrates that gender differences leads to different
responses towards the relationship based giving. Implications of this research for charity solicitation

methods are discussed.
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Table 1. Tests of Between—Subject Effects in Study 1

Helping children supports the independence of
children and their families in crisis. If you donate,
you will receive a welcome package containing the
charity program introduction and information. You
will receive the annual report and thoroughly audited
donation reports via mail and email. You will receive
a newsletter at the end of the year that includes our
organization's children' activities throughout the year.

Lead positive change in children's lives.

Control
Condition

One—on—one child sponsorship allows for interaction
through correspondence with a child in need. We
support the healthy growth and independence of
children in need. If you donate, you will receive a
welcome package containing the introduction of the
sponsor child, photos, and sponsorship information.
You will receive up—to—date child growth reports and
photos by mail and digital. You will receive a
Christmas card from the sponsored child and a
picture of the child who has grown over the year.

Relationship
Condition

Lead positive change in children's lives.

Fig. 1. Stimuli for Study 1
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