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Phenomenological Study on the Purchase Experience of HMR Products in Baby Boom Generation

Seong Ho Jeong'* and Kyung Soo Han’

Food service Culinary & Management The Graduate School of Kyonggi Universty
Food service & Culinary Management, Department of Tourism Science, Kyonggi university

Abstract: This research has conducted one-on-one depth interviews targeting baby boomers who are economically active; It
seeks to analyze the purchase factor of HMR products to deduct conclusion. The result of the research deducted through depth
interviews is as follows. First, baby boomers described HMR products as a reliable meal. Second, baby boomers described
HMR products as a cold-hearted meal. Third, baby boomers described HMR products as a habitual meal. Fourth, baby boomers
described HMR products as lacking. Fifth, baby boomers thanked to HMR products. The research deducted the conclusion
about the HMR products’ purchase factor through one-on-one depth interviews. Additionally, the research showed a potential
direction for the research and development of HMR products.
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Table 1. General characteristic of research subject

research participant Age Gender Job

participant 1 58 woman employee
participant 2 61 woman professional job
participant 3 63 woman service job
participant 4 60 woman professional job
participant 5 58 man businessman
participant 6 59 woman employee
participant 7 63 man businessman
participant 8 59 man employee
participant 9 58 man employee
participant10 62 man businessman
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Table 2. Items for in-depth interview

Items for in-depth interview
The Recognition of HMR Products as Baby Boomers Think
Opinion on Packaging Containers of HMR Products
What is your favoritt HMR cooking method
HMR product meal availability
Opinion on the Price of HMR Products
HMR Product Improvement Plan
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Table 3. The Meaning of the Major Statement and its Composition

main statement example

constructed meaning

“When you don’t want to do anything, you have to eat when you’re bothered
to eat. But the delivery food is not so good, and when you do, HMR can eat

it warmly and it’s good because you can eat it warmly.”

<HMR products as a reliable meal>
It is a product made by a large company, so I believe it.
It is realistically necessary

“The convenience of the package is convenient, of course, but it can’t be

reused and then it’s all trash, which I think is a disadvantage.”

<HMR products as a cold-hearted meal>
It's a simple meal.
Sometimes [ feel empty in HMR products.
It is not restricted by any place.

“I think the products that come out these days are so diverse and obviously
instant, from rice to soup, stew and side dishes, but they are worth it as stocks
because they can eat the same diet as they used to eat simply and easily, not

fast food.”

<HMR products as a habitual meal>
There are essential items to purchase.
I buy it even if I don't eat it right away.
It is more expensive to make.
The cost and time are saved.

“It was a long time ago ...

memories these days ...

I was a child, and when I was a child, I smelled
like rice all over the neighborhood, but I can not find the scent of such
I think memories and sincerity have disappeared.”

<HMR products as a empty and a pity meal>
I hope HMR products will develop further in the future.
All the products taste similar.
The health part is worried

"It is a product that shows tremendous efficiency in busy life like these days.
It tastes good, it is often eaten with soup, it is troublesome to boil every time,

and it is certain that HMR products relieve many troubles."

<thanked to HMR products>
It is a great help to everyday life.
The various meal can be done to the reasonable price.
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Table 4. The Deduction of HMR Products Subjects in Baby Boomers

NO. five-s Thematic Groups
1 baby boomers described HMR products as a reliable meal.
2 baby boomers described HMR products as a cold-hearted meal.
3 baby boomers described HMR products as a habitual meal.
4 baby boomers described HMR products as a empty and a pity meal.
5 baby boomers thanked to HMR products.
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