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Abstract The purpose is to measure user experience in security—related services, focusing on Danggeun
Market and Bungae Jangter, which are representative services in Korea among online trading of used
goods. Using mobile applications, qualitative and quantitative research by conducting task experiments
and surveys and in—depth interviews. As a result of the study, active interfaces are needed to make it
easier for users to recognize safety and security services within current used trading platforms, a secure
settlement method that benefits sellers, and services being provided to enhance security also need to
consider graphical elements. This study is expected to help the continued development of safe used

trading platforms considering security aspects on C2C—type platforms where buyers become sellers.
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Table 1. Use Trading Platform
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. Safety
. Transaction .
Service Escrow Transaction
Method
Fee
Dangge—un Direct _ _
Market transaction
Courier
Bungae transaction, Bungae pa 1,000 won per
Jangter Direct 8ae pay case
transaction
Courier
Joongo tran§act10n, Safe 1% — 1.65%
Nara Direct payment
transaction
Courier
Hallo transaction, Hello 1,000 won per
Market Direct pay case
transaction
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In—depth interview questionnaire topics

Element

Questions

Functional

It has an easy to use function.

It has a reassuring level of technology and system.

Experienced a service that alerted me to security and
safety.

Refer to the other person's details well.

Reliable

Can trust the other person.

it is reliable by checking the other person's profile.

If the other party requests a courier transaction, it
accepts the request.

Transaction method is reliable.

Usable

It is a suitable platform

It's convenient to use by courier service.

Many functions that are difficult to use.

The detailed page contains the desired information.

Pleasurable

Feel satisfied.

The brand is valuable.

Continue using it.

Recommend it to acquaintances
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Table 3. Pre—Interview task

No Task
1 Explore posts that can be traded
2 Trade the way user want to trade
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Table 4. Danggeun user experience analysis

Element Average(Standard deviation)
Functional 30.25(1.198)

Reliable 25.75(1.125)

Usable 26.5(1.119)
Pleasurable 30.75(0.996)

o AdE 87 eArks ool gith Bl

B2 A= Table 49 2t}

g
SHAT A 22 Sl
CRIEER R Rk

s
I
2

|\

=

o

>

r

ox

)

a

b

AT

X,

v

o

3B

N
=)
S

Table 59} #t}.

Table 5. Bungae Jangter user experience analysis

Element Average(Standard deviation)
Functional 29(1.173)

Reliable 28.25(1.222)

Usable 26(1.183)
Pleasurable 27(1.218)
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Fig. 1. Radial chart comparing user experience
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