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2.1 Digital Natives

Prensky= QA2 o]WlAKdigital immigrants)?t OA|E YZTl(digital natives)el= &0]S Aot 1
Yot oY YRl AEE, e Y, AHY 5 O dojo] gisl olxdt Aldise ojulg
(Prensky, 2001). ¥H, EWE* ojeIxtE YA|Zo] Hyote AANA EjofuUA]E QAT 25 QA9 of
NI M2 7142 283 AckE ZACHYong and Gates, 2014). oj2idt CxE BFIH ojgixte] 1}
o]5 Ws|7] gt A=l "1°“ﬂ°1 Q3 Qlt}. Hiojd miRE tx|Z ol %3t A2 dR0le gA|E
olRIxte} ZAEE] A%oltt visual, oJulx] 52 QIxlske 9Ix] &7} &els] TharkHerther,2009). ol A
$6| S oo s3siof 0j2 e ofuxel T Shofer A2, ol ARt RICE i

2012 AFE, vde, 2upd & QIEUE 159 B=ojxg HX|E doj(digital languages)s AHE-5}
So) e w5 OX|Y 20 @As] £2] o] QA =k OixE Axne 159] iAo tjxE A
F7F 5ol Qli(Myers and Sundaram, 2012), 22tQ1 F{tollA Atelst ddS ARIWA GRSt
(Prensky, 2004). A2 Ap=0] FUY0l FAUETA ¥ 2= GAE oA} Mdiets t2A J49ct
(Barak, 2018). &, ZFH 7Y, v|&F oJu]x], 3&xH &3t ol tigh QIR = HA|E o]txteh= that= 4
olt}. gx|E ol K}% HAE A48 2ot Feo] @7 giZol FRO A=)dS 8shks 5ol Hojudh gt
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<® 1> UTAUT20] 7]8ts & HH I I M8g a5

a7t iy GEE sus F4us

N . PE EE Sl FC PV PR

ROX| bl ’ g . g : :
F6x], vksl4 (2017) Primary Bank UTAUT2 Innovation Ul
Alalwanet al(2017) Mobile Banking UTAUT2 PE, EE, SI ,FC, HM, PV, Trust Use
Khan et al.(2017) Online Banking UTAUT2 PE, EE Sl FC, HM, HT, PV, Use

Security

Wu and Lee (2017) Mobile Payment UTAUT2 PE, EE Sl FC, HM, HT, PV, Ul

Security

Farah et al.(2018) Mobile Banking UTAUT2 PE, EE Sl FC, HM, HT, PR, Use
Perceived Value, Trust

Alalwan et al.(2018) Internet Banking UTAUT2 PE, EE, SI, FC, HM, HT, PV, PR Use

PE, EE, SI, FC, HM, PV, HT,

Baabdullah et al.(2019) Mobile Banking UTAUT2 System, Information, Service Ul
Quality
Kwateng et al.(2019) Mobile Banking UTAUT2 ?ilstEE‘ Sl FC, HM, HT, PV, Use
A¥H2019) Mobile Banking UTAUT2 PE, EE, SI, FC, HM, HT Ul, Use
Malik(2020) Internet & Mobile | 0519 | PR, ER, SI FC, HM, HT, PV, Use
Banking
an(2021) Online Banking UTAUT?2 PE, EE, SI, FC, HM, HT, PV, Use

PE = Performance Expectancy, EE = Effort Expectancy, SI = Social Influence, FC = Facilitating Conditions,
HM = Hedonic Motivation, PV = Price Value, HT = Habit, PR=Perceived Risk Ul=Use Intention, UB=Use Behavior

Source @ M3PALE 7|8to 2 AR} A

shm, 20164 7€
Hofo glojd 2 4

Fo& Fulish?] Yl of2Al MR Ales AT 217
Ab Aol AR MR 7HRE FEste S04 4
L 715tEeA o g S|l QicKPorter and Heppelmann, 2017
ho) 241 502 A2 OjeleA 1 EQHol 0% Frislz ok, Tedls $ReT oAl opfsloly
A2k Bofof] QlojA AR ¥ =hdE XJAl(established knowledge)o] WA= tHJavornik, 2016b). £73§1A

@t sple] APIE 2TE oz BART AU A2 Bek A olsirt 2 Zolck. ol=iat AR
= OAlE 7]1=AQl EHOA o] ooy @1 glon, uiAPEARl AHoA= ofA] &St o]
ORI QA GTHIE T, 2019). B2E AuIALY] AR 714 4-Boleh oA ¢i7El HaY AATo] Qu
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< 2> 7155-8WHNY AR T M3 AT

A7At SEED A72y RS E X ViES

Performance Expectancy, Effort
Expectancy, Social Influence,

. Facilitating Conditions, Hedonic Use
Faulo et al. (2018) dOuniS L Motivation, Price Value, Habit, Task Behavior
Characteristics, Technology
Characteristics

Performance Expectancy, Effort
Expectancy, Social Influence, Behavior
Facilitating Conditions, Hedonic Intention
Motivation, Price Value, Habit,

Mutterlein et al.(2019) | Mediia Innovations UTAUT2

Performance Expectancy, Effort

~ Expectancy, Social Influence, Behavior
A =5k
g8t 5 5B(2019) AR UTAUTZ Facilitating Conditions, Hedonic Intention
Motivation, Habit, Perceived Risk
Performance Expectancy, Effort
Expectancy, Social Influence, Behavior
71712 Ay 1
8718, 783H2019) ARSI Drone UTAUTZ Facilitating Conditions, Hedonic Intention

Motivation, Perceived Risk

Performance Expectancy, Effort

23], 71A14(2019) TjMAR UTAUT1 Expectancy, Social Influence, Usei
e o Behavior
Facilitating Conditions
Performance Expectancy, Effort Use
Rodrigues et al.(2019) DHIAAR UTAUT1 Expectancy, Social Influence, .
e o Behavior
Facilitating Conditions
Performance Expectancy, Effort Use
Nizarl et al.(2019) AR UTAUT1 Expectancy, Social Influence, .
Behavior

Facilitating Conditions

Source : As§HILE JHto 2 AR} A2

23 2YE & J|lE+8 Y

Venkatesh et al-& T}t o822 Eqsto] 7]2480] o5 ol7] Y8l £37]44-80%(unified
theory of acceptance and use of technology : UTAUT1)Z 7f¥stgch o] Eoff &A UojjA &=zotal
e TUHEEY 7lea8ol High &S AaLstaA} stk o] Ryo] AAIE ol 4 W2 SAEo] o]
232 Adstol A7 Itk UTAUTIS 71246 lwot 350 932 uAl: 89102 4rhlg ARlss
THVenkatesh et al.,2003). A&, At7|ci(performance expectancy)o]tt. TAMI(Technology Acceptance
Model)®] UX]E -8 (perceived usefulness)it SARSE 7idolch HipZ|die 7|as AMEEo=zZ A4
o =25 WE & tfal e ArE oujgth &M, k=7|d(effort expectancy)oltt. o= TAM19] ¢
AJg 8old(perceived ease of use)l} FARRH 7iEolth. =27t i 7S A7 ARRE & e A=

M
& olck. A, Ats) Ysocial influencelolck A1l A W S0l e 5o NUECIE &
@ FAROl Wh M2 7148 AL & Zojeki e FRolch 7% ARgel QlojAl AsiRel Qg
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nfrastructureﬂ 7tX0|A ity wi Az ojojsict TI3g) o] ByLe xA Y &
o] 7l& 280 FF= URlE Q0e #AsH] sl THEoldl Zolag =
S BAGP)o= sHAI7F 9l9dtt o]0 Venkatesh et al.& 2¥iQIQ] 7]
UTAUTI1of| 37HA] 22 Q918 F715t &Xle £317]44-80]2(extended unified theory of acceptance
and use of technology : UTAUT2)S AASIR:. &, Al 714 8212 =4 57](hedonic motivation), 7}
7 g -8(price value), S¥(habit)o]tHVenkatesh et al.,2012). A&, I=A =7|(hedonic motivation)o|ct.
fein 7| 7142 AFSEo] oy SHE A4S ojuldith. Al 714 & &(price valuelolT 7HE &8
£ /1% Aol e Bola} A3l 94 g U £9A150) Dol tade-off AT AolUck . &
H(habit)o]ct. of7]4 SHol2t &2 WEH skgo o5l s 7Ie2 AlsAl 22 (automatically), Ze{HA =
O] =3HA] = il (without conscious) AHESH= 712 9Jujsich o|ZA| s EXH 53744822 Sy
oz Hubld, w2/, AN, FALY, AYHE, HAas. 3T VhT APsch 5L 9o
A =ofet SRV R (UTAUT) Y & 887148 2d(UTAUT2) e Qof it ZlojoH{7g8+t,

2018).

<% 3> UTAUT13} UTAUT29] ®i2

2y =Jual B4l LX)
Performance Expectancy Behavioral Intention Gender, Age
Effort Expectancy Behavioral Intention Gender, Age, Experience
UTAUT1 Gender,
Social Influence Behavioral Intention Age, Experience,
Voluntariness of Use
Facilitating Conditions Use Behavior Age, Experience
Performance Expectancy Behavioral Intention Gender, Age
Effort Expectancy Behavioral Intention Gender, Age, Experience
Social Influence Behavioral Intention Gender, Age, Experience
UTAUT?2 Facilitating Conditions Behavioral Intention | Use Behavior Age, Experience
Hedonic Motivation Behavioral Intention Gender, Age, Experience
Perceived Price Value Behavioral Intention Gender, Age, Experience
Habits Behavioral Intention | Use Behavior Gender, Age, Experience
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A2 UTAUT2 olgo] elstel Aol =27t Aldge, 5152, H2rs), U2 olgelwo|
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322 4XHAA7|S 7+ o] 7HA
AAPAERA7]e 7t AHARRO] L89]kof U|R]= FFF Afo|E& BEASH Hl= ofAZFA] WX U=
TH2019a), 71712, A¥H2019)0] AATLo] oJalw 7)o wet AH|RIY] 7|4 A8 ojwo olak
A 7F QRlo] o] et A2

JEfolct.
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= URlE= 8

o]
Y} oo] £ A7oME cheat Zo] spue ARstrt

T 1(HT- 130 7144-82)20] Aake 0]Al0] QIojA FinTech 7143} AR 7142 Alo]7} 912 Zolct.

HAT-9HT-2) 27|07 7144-82)20] @ake 0]A0] Q014 FinTech 7143} AR 7142 Ato]7} 9Lg Zolct.
FH7-3(HT-IRF] RG] 71 44-R0) w0 WakS o] QlojA FinTech 714 AR 7142 Ao}t 912 Zolct
FHAT-A(HT-4)ER E210] 7]44-82)20] Ak 0]A0] QIoIA FinTech 7143} AR 7142 Alo]7} 9L Zolct.
7V7-5(HT-5)2RE R 5717} 7184-80] =0 QaFS DlAlo] 9lojA] FinTech 7143} AR 714:& Alo]t 912 Zolct,
F}7-6(HT-6)5 0] 715280 w0] %JaFS Dol QoA FinTech 7|43} AR 712 o7t 912 Zolct,

33 ZTAF A4

2 A7 AT A7RYe vigos =ad spEe 4B
5l digital nativeQl 20ths At 2 FinTech?]< i} ARﬂg_l 0]8-9] =9
EAE BNSISlE. HREAE 2aRloR ANSIL. € Gl 284 §E

A 1507], AR 7]& & 150702 & 3007171 &8Edct 5] & A9 %
gg% tigez 2709 7]z tieh ARE =5 FAsITE ol A4 Y K}Oloﬂ*i Q= W2 AA
5h7] St

SIS ol

Iv. ¢ Zat
41 Eftzol MR 2N Aq}

AT 71d Aol A B4 ¥4E0 HYES a
B Anke 340t 2ttt KMOQ} Bartletto] 1ad% Kg 3 , 5
919%= UER} 23do] At Zos Uepdth #4243 FX1x2719] 27) Hart AdshA] de A
UERY 2 AollA] o5 AJAIZiTH

2

oL

=
Ql
82

o
[

Q91 Ha QRIARNA] ﬂixjﬁ?‘xﬂ% Cronbach's a
(‘l‘ﬂ 0)
PE1 743
Pl PE? 835 15.514 893
PE3 821
EE1 716
EE2 .846
27
w2y = i 28.623 881
EE4 745
SIl .822
Aol 5t S 722, 41.358 894
SI3 .626
_ FC3 .844
ER|R7 . .
2757 o i 52.863 788
P HM1 919 63.817 896
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HM2 .805
HM3 .906
HT1 791
=4 HT2 831 74.502 889
HT3 624
UIl 721
ArgOl Ul2 .750 82.919 919
Ul3 704
KMO®} Bartlette] 7%
B2 A9 Kaiser-Meyer-Olkin &= 915
LA} FTolRE 5040.956
Bartlett®] 1A 7AA ASE 210
fo)25 000

S, WA 29 B4 59) Eftho] WY WAZ Bgstol Al=EE BAG Au Cronbach's aglel
S71%71 788, ALGOIE 9192 UEIThUDIAl MAISE o] S Afol2 Uehgt)., ZE WeloA4 Cronbach's
| 70hgoz yeptonz yzgol gt Zoz %qao*cr glef 7ol WFEYEo Alzlyo] 2ugg)

oog ol ggsfo] 7P AAsk=t 227t gl Zlog HuE It

AT Welzlo] AT TAZ BAE AT v A(o] golE A BAE wet ARldget AHgelEl
NTIAZ 7122 71 E9ron], golshll Uehdrh vie, Al ekt Feb §717 AT 1900
QA7F ATAL Bolste Ueh} SN EEAAe glezier FAY

7 | ZEEA | gwld | weplg) | AeReR| S0s7 | #EAssl| 3 | Agds
Ml | 393 | 887 1
=7ty 3.887 714 .540xx* 1
AR A G 3.676 918 .68 1% .599** 1
EXzA 3.788 .766 461 .499xx .605%x* 1
R 57] 3.652 .853 .208xx .289xx .190%x .310%x 1
S 3.388 .954 .568x* .535xx 569 * 415%x* AT 4% 1
ARRO] = 3.788 .820 .680%* .646%* WAVALS AT A%x 315%x* .688*x* 1
e, FTIAV} 0.01 27014 0JHQS).
o fel ¥4 ZuE FYMEH HIY(WE, TE)ut Alg)go] = oz HHEglonz olF Wele &

HARNAT M4 H22(FH8T) 85



43 olar#A 7te 4% Zu

A Qlakebl 7hae PAe Auke cheat 2ok
4RPAIS) 7120l TiE AP ARIAII1S AFROIR] IRlE HaRe mESH A% 214, P<052 9OJ
702 Ueidth. geba ZPEIHI) 43HI7140) e Habls 714480 w0) A(+)] 43S old 2ol
Che ARk 2|t 712 Abgowol] DlAl: e mES A% 211 P<05E SOJd Hoz et
Sk meb PE(H2) ARKIR7IS) O el lohs 714480 0] A(+)0 3R tld Zolths AE]
ATk ABIA 3ol 712 AFBOlEo DAl Wabe mESH A% 291, P<052 $Oldt o2 Uekith wet
A 7PA3(H3) a7 a0l et ARSIR Qg 71aa-golwol (o] ARke A Zoltks AHEolt &
RE7I0] 712 AFBOlEo] DAL QRS EESF AL 035, P.052 SootA] gezlom Uepich mjebd
TPEA(HA) ARPII71S0) et SRETE 7|44801 50 H(He] WS 0lA Zolks Tk BRI
717 712 AFgOlEe DlAls AR EESE A 027, P>052 Rolstx] eezloz Uedch webd 7hd
5(H5) 4xphielzlo] it ARAH ST s1a8olwd] o AR UIA Zolcks |ZEth SHo]
715 Atgolmd] DAl Qe mES} A% 280, P<052 Q0I3 202 Urhdrh. webx sh6(HE) 4xH
A7zl it &S 7124-89w0] (el AL oA Zoltks A olct,

<E 6> AA QWA AR At

v EFeE Alg 255 AL
oy t Qosts VIF AgAqt
B BEF QAL Hl|e}
(AF2) 317 183 1.732 084
P Euvalul 198 044 214 4.468 .000 2.104 e
L27|) 242 051 211 4.736 .000 1.820 A
NEapsk 260 048 291 5.379 .000 2.682 A
E=x157 037 047 035 798 426 1.739 712}
=7 026 037 027 704 482 1.388 712+
&3t 249 041 289 6.057 .000 2.094 e

R:.825, 29 R AlF : 674, F3L : 103.969(p=.000)

SR AgolEd] FFL Xl WSS G AR G U, Al /g 202 4
eiel.

44 Axtiy 7lst Aol 7HE HE 2

FinTech®t AR 7] Z{Zfo] Ol QIvpEAIE AAsiEH =7, 284 Zo}. WA FinTech 7|9 AME9:=
of 2 vlAlE R Al 7HE A LAl It =2V, ARl g 82 Tl AR

Y

86 Journal of Venture Innovation, 2021 9. Vol.4 No.2



Digital Native®| 4AMHHY &+ 8 FF 22 : FinTech X AR(FYHY) &2 FH2Z

o ZH 9

E
AP AREA R 7le AR Edl IF= iRl |

I AR GE =87, A
71 +o2 Uepsh,
<# 7> FinTech?|& QubA 74 2t
" B&st AlS BFES} Al
=23 t Qojate VIF AR AT}
B BZEOQX} et
(A2) 635 306 2.074 .040
Aty .136 .063 144 2.168 032 1.430 S
w27 246 073 258 3.382 .001 1.878 AR
Ate]RloiaF 279 082 269 3.381 .001 2.040 S
=R & .046 .066 .046 698 486 1.421 7)1zt
R =7 .056 .052 073 1.080 282 1.480 71zt
23t 201 .056 274 3.592 .000 1.876 S
R : .747, 4% R A& : 539, Fzt: 30.005(p=.000)
ghH, AR9] 7% FinTech 7|&xt 2] Aaprid], =270, ARAYSE, 424, HHAs7], a2 2%
71 AHRolwol (+)e] foldt Je vlAle Aoz BAEth 1% Aol PRk AL WSl
FFEL S WHAF7] ARAGE, =237, dipidl, A2 ol

<& 8> AR7|z aHiA AR 2

ulmEs} Alg BES} Al
oy t gojsts VIF FarsEe Ty
B EZEQR} e}
(A4) 105 247 426 671
A3t ch 177 067 175 2.634 .009 1.869 A
AR Pala 235 072 195 3.257 001 1.524 el
ARG 214 064 226 3.376 001 1.910 e
EXE7 151 064 148 2.337 021 1.705 R
A7 246 076 250 3.225 .002 2.553 el
& 244 061 280 3.991 .000 2.089 el
R : 815, 24% R AT : 649, Fgh: 47.006(p=.000)

A

UNAT R4A M22(5HBR) 87



CCh

Hu= AAe FinTechv], AR7Ie Z20] Ol 423t 79842 A2fsty #99 Zot.

<# 9> FinTech®t ARQ] 7427t "y EA QoF

FinTech AR
path g t B t
Aap7|of->AHe-o] = 144 2.168x 175 2.634%x
7 |->AHR O = .258 3.382xx .195 3.257x
AR s> AFE 0 269 3.381%* 226 3.376%*
ENEA->AREO .046 .698 .148 2.337*
A 754180 & -073 -1.080 250 3.225%*
SU->ARR O 274 3.592%xx .280 3.991%xx
v 05 2FOIN SORHAS), *x 01 2E0N GARUS), +++.001 250N FARHYS

rte

AT 23S FAUCE =9 & ofEY gyt Lk
A, ABIAEY] 7]e4a8S Afohed] QlojA JPE EmAoR Z8ru 9l FEEes8rd

(UTAUT2)Z 71&C = digital natives®] 4xM4Hd 7|& £8 JF QS VAgH Aat Japrid, 7|0, At

INFY, 0] 7 AR =] A(+)e Refst Aor YERH AR Jles8e 1 Ve *}ﬂé&i

W OAREANA RAgdas T2j1 O Jsd AMESheTl SOl iEﬁ(ﬂ Aers 1 7le2 A

=t E5F 2R 7|52 ARSEAR] offE Axshetle AR EAAT @

-1 0 e
Q2L & NS SIAA J1ES ABIAIE STk oln R AW 2 oAREY glol $THoR 1
142 MBSV Bet olelt 2t SEFISAE0US Yhelol Clat ool 714 489I5E ¥
¢ ATET ORI YRS Shu Uck ook AYESTISE SUA] R FYIATL AREA e A
Ay 47 S G BOw QY Uy A7 Wk e vebi 530 A S04

pY 19 rlo ox
_O'Lr

3t d'gltal natives 7\1]'41

32 Y8 A 2884
@§r02 oop) aplt UE Ao

-C-I
o
n{Em
Lo
ox,

A, Al s Zof w2} cre Zztgol Ug i
o £ WHIZ £ ARINE FinTech 71& AHgol=ol SA%20] Jol3t JYWAE WHEA oA,
ARO] 7S 714 AMRO|w o ExIx7i0] ke okst Wolx|ut TajT Solat armAll AR

88 Journal of Venture Innovation, 2021 9. Vol.4 No.2



Digital Native®| 4RI T&48 FF 29 : FinTech ¥ AR(BFYHA) &2 FHC=E

=, & dolM Fas] 21 %% 72 ofF Welo] Ve ARg9=o] = URle7t BEoe ok ¥l
o] JdFHol Fe7tolct. 2tE EH ARelA ol 7P ARt Zlez yehti Qltt ol digital natives
A dAd 7 H 29A 047:"‘*01 FolA Mz Az JFEAS sl B loks Aoloh A2 7]
=0l et ~82 FAs| ot AT sl e s Tette A o A5 6 & 4 AN
ot 223 &3] s 4l 29l §9 shuel S JFHoltt uf &1 JAHEARS sHHEM A ae e
Zlolth. Al E2 A9 #3ke 2ole Yo W2 <2 s Hed S ol 22004 e Fact
Qclo] "t} FAlE ofgAl ot ARt Algshs AulAu AEo] tisl AufAtso] SHAoR AREE 4

A, ERF o2 oA =o]st 802 EMo| gx|ut zkzto] MulALt AHEd 2 BMsiug f2 ZAnt
. Ol E50] FinTech 7]&9 4<% Fup7|dl, =27]d], ARIAAE, S =
Al Aoz yerdth v FXxHelY A7 Rost 98 AP 4%
_(')_h Ao, =287, ARRIA g EX1EA, HRET] S T AR
o7 UeHT E3t GFA] AoiME FinTechd] 49 S ARA 4
ol Hl%&’l% ‘ﬂdo o8 et BHH, ARO] AL A Fr1et ARRIA Gl vFo] v AR UER
e o] 9= Hﬂ 102 Uepd 712 2etdwz]o] 49 oAl #o SR
2 AH%}— HHA x)
FinTech 7]&9] 7% A @4+ [t
CHOE QEEIHEAR]
AEAR TIRIETH A ZIRPPE O QAR AHlA LJW *J% 5730 71010 + Jog g olet
Zro] Thofst 4xMAII7|ES sl Foj2lz FFskA] T 7i7HY] 714 life cycleo]ut £F 71R] 52 135
Exo g FAMsIM fouigt Auts &she o] A U] e Aer AlgH

Q] oz Blch W AEA RS Umstn g
% low B g sick Wl ok HU 8

I‘\l‘

ol
V. HE

Y DM D21 WASlolele 359 HEddlA of HEE GE JGe 557
T S YRR IR R |G TEso] WA SO AY Jolth XIS At
et 14 5o) on A8SIEIR ek olele ARl Al Sl iR el caje
W she A dolEls S olaigt 714 ARl YoM olme RSl Ago Rl 3
2 A0 1 aAFAA 7P FS JFE DAL 2ol AR FHSHLA Hck ol 9
8 CIAIZ dolel Bl 20T) 1503 o2 FinTech 7% ARZI%2| ALgel=d] g 0lx]
£ ) s ol g MBEALE S8 2SR olF Ej2 $ARNE ANl i 2
o ATg Utk 7149 FR0 ATglol FACR RS & AW Y|, w0, A
Mg, g0l A HolEl B AANY7IE ALgelEd F(+)e B UlAE Ao Uehgrt
W, SREAT AR $71E fOlF WAL AN UNTh FFRS ANNIYY &
of e 2 YFS AL Aoz etk oF Brt ARsislel ¥ ATolN otz e
FinTeche} ARS] %9 ol A3t Zm e opol Uehdeh U85 7HIg FAst:

FinTech 7149 %% 47|10, =27|d), ARG, S8l A1goso] F(+)9

3 Fe DAl oz Uedth A JRg
o » apol AEE RE Hgm ol 7% ArgolEo] B(+)el YFS uFCE.
A ggol 2 9 Hoe Ueidth ¥4 ANE SUNRT ASA G AxA]
of FR WAl FRF T WAL UEPGeh AuAvl wEst D gt wuid WYL e

HARNAT M4 H22(FH8Z) 89



CCh

FinTech 7]4-& 4o, ofsle wmst gof 9Ix] i AHHAUE 9Z2 Au|A BT JE AR
o] A< A £77t FRd ¥ @ow ehict

5.1 AJAFHE

2 A9 F=A AAMEE O3 o

A, 3" S87e58LPJ(UTAUT2)S £835F A+ Uf¢ ol o|Ro|Asit. & A3k o]
S EO2 XM BAIYe] 2oojd HAIE Yol Bo] £A-S GFFo] HlugAolets HHos
A Ao AWFZ ROt ot st Oige= ©del AdlAY AFFol ik A=
over research®d =g Wt SHATE FAsh A tiifoA] ©Y Av|A7F ofd Au[AL; AFE9]
2fo] L Afo]Zo] th2il FEshs A ZRRZF b 271E A= BlustHA QulE e dAqe &
Al Aokt 2 S04 B 4AXpbAEE 7]=olAgt NRstelEH o g GFoR TlsArgelwo
T2 U)X AE & 0T o]t AFHoA] Blw EAS Fo] AAMEE EE&SH A2E Ue T
ARl oJu|ZF thal Ats Ity &4, 7]EQ AFE2 W FF Qs0] YsAl e G
2 ZAEo] glth & A Axbof] oJstH LA LERGL Qe Zo] AMA Fgol|ct. gAE
YlolEj¥ = ]2 SPAo|HAE ALS|A AF va|&oA Jaradgut 35S sk dTo] dsti=
olzigt Aol UE Qe ZAo= AtsEHr) shaAQl AFHoA F& HA|E YolE B9 J|aa
|} HgE ApoA = ARG WS ZIolA AFE € TaUt sE & A4E Sl &
g Holot. AW, 71E9] APE2 A8 HAE9 T&HHL0] Fogt 2 UA=A] AR £
g T o]0 A A7t fgiEgo|dth. & AFoA= ol2fst felgt ¥ WA A2 &0l
1 g A& 9 Yot ol JF dAIGOIA A olmgt wijlo] Y ot Argsh=rtol ot
TAZ AAlsHIT. 2 A AARo = ASA Ggo] Fagh Hlolgitt. T2{HAE AfuH|A9]
dAo] ot oA Yepd2 &g 4 At &, FinTeche] 4= &3o], ARY Fe+
RA5717F Za3t o=z It} o]gt At Alaohs AHlAL AFHE9] 2folm Ato]ZolL}
F5he 28 7R WA "ol o) gt =l 4 Qlolth ol2igh Auke 71ES] AFoA
Aot 7] & 7102 shaAlQl AFdolAl QJul7t Qufal Afm T}

2 A7 ARA AAE2 o3 A

AR, HAE UolHEZ9 4RI 71s ARRQEo] dFS UIRl= QQFolA ool

ol Atg|AGgoltt. AR GEde F= F7 A (reference group)o]l TS ol W=t} 1

%9] sl7t social influencero]th. Af22 AfH|AU &0 AH] YA AL &H4bS 95 oA"Y

ArdolA ol2fgt AE AoteiA AZE $-stl Aledsh= o] Bash BRIty &/, Algshs A

AL AEe R0 Ot 7le ARgo =] g Rl 2lE0] EA YEG SR ofof tjgh
i

I

ol

aT [e]
AU PHS MBF T 0PIY M Yot 2ol WA MLk oS SW ARY 39 AY

=
=
A 577} o) 50 @Qlow sgstu 9} olejd Ao £ Wiol
Aswt Zol Westctw AlRwch AW, S¥e FRAoIh 2u|AS0] fee sl&oltn siA
a4 o1 ALY 7t LIS RSt QARG sHA| e Aol B BEoA £7]
R ESPARE .
€ g}, ojn] &
ESERAS

=2 i
)
:Oxl_':
>
rr
o
a
a
=
mjo
9
o
X
>,
Y
>,\I
o >
N
N
i
=
rEl
=(J|L_"
)
Ne)
ol
o
=]
o,
oZ
S~
2
15
>

S-S TSt ARALY] MU|AY FES

90 Journal of Venture Innovation, 2021 9. Vol.4 No.2



Digital Native®| 4AMHHY &+ 8 FF 22 : FinTech X AR(FYHY) &2 FH2Z

re,
4
N
N
o,
o
ot
ol
o
»g
i)

i)
4
2

boin)
|o
rg
2
2
pnd
=
rc

@ re — xe

HOE

o

)

Jo

ofo

o

>,

>

o

o

)

o

ol

o

=]

)

o

=

H1

Jor g

re H

o

=]

o,

)

&

re

N
N
>~

kU

Hu

L

- )

in)

8

o

roh 3

ozt

ga)

o

oA

rO

o

oldt

ol

o

=2

>

o

4

9

b0}

)

3t

1T

re
I -
roL
)
N
N
£ TP
)
ol
o
=]
O,
0
o
o
rok
qz
AL g
rlo
o

in)
rer
0
Fru
Y
i)
A
N
W
3o
jo
=
re T
- oX,
19
>,
14
i H:JgT
=2 4;
1% I
> 32
tlo
o,
P
o,
i)

o
rln
S
Dall
2

>

|o

ku o

>

hu

rn

O fu
>

hu

)

o W
o €2 e

=
>

e @ r
17}
Ma w0 N oed -

.

2 ojuj7} glojRalc. s

N

rl:l

off

ne

ro

2

QA
)

>

hu

0

oL mo ot mlo m mlo Mo X

H1
v
i)
fo
ox,
o|n
o,
i)
i
>
¥9,
£
o
o
=i
Mo
2
)
SL
ofm
=
rr
_O'L
Ra)

REFERENCE

71712, HY1H2019), “ARy} E29] 7|&48 HWBA " Journal of Information Technology Applications &
Management, 26(4), 30-41.

Y H2018), “7]e48 2Eo] vluwEA  UTAUTIY UTAUT2S FAO0=.” #l%/a/ /912 1(2), 109-121.
A8 H2019), Dok W 712480 IFS 0lAl: 89 A=l OiANE FHOR- LEFFIN,

22(1), 101-115.
AHH2019b), ST 71EaEol AN AlRAge] AF WAFIg2 2(2), 1-20.
At 551H(2019), "5 (Augmented Reality : AR) 71&-80] I3 UlAl= Q117 WA/FY 2 14(3),

RO, U12(2017), “QER B8 Au|A0] KRR} 58] B

iz

A7 -UTAUT2 9132 2§3jol-" e-s/xL/

27338],74%(2019), "UTAUT 255 3-8t tiid S0 A(FAR) 7180l et St 200 o/d9] AH|AL Bk,
71a AFRole A Lojelx.” journal of the Korean Society of Clothing and Textiles, 43(1), 125-137.

2A3(2017), SPSS/AMOS g8 ALY =7 EAZY, =AW A

Alalwan, A. A., Y. K. Dwivedi, and N. P. Rana(2017), “Factors Influencing Adoption of Mobile Banking
by Jordanian Bank Customers : Extending UTAUT2 with Trust,” /nfernational Journal of
Information Management, 37(3), 99-110.

Alalwan, A. A., Y. K. Dwivedi, N. P. Rana, and R. Algharabat(2018), “Examining Factors Influencing
Jordanian Customers’ Intention and Adoption of Internet Banking : Extending UTAUT2 with Risk,”
Journal of Retailing and Consumer Services, 40,125-138.

Baabdullah, A. M., A. A. Alalwan, N. P. Rana, H. Kizgin, and P. Patil(2019), “Consumer Use of Mobile
Banking(M-Banking) in Saudi Arabia : Towards an Integrated Model,” /nternational journal of
Information Management, 44, 38-52.

Chung, Y. K.(2019), “Are College Students Really Digital Natives? : An Exploratory Case Study of South
Korea,” The Journal of Internet Electronic Commerce Research, 19(2), 165-180.

HARNAT H4H H2I(FH82) 91



CCh

Farah, M. F., M. J. S. Hasni, and A. K. Abbas(2018), “Mobile-banking Adoption : Empirical Evidence
from the Banking Sector in Pakistan,” /nternational Journal of Bank Marketing, 36(7), 1386-1413.

Herther, N. K. (2009), “Digital Natives and Immigrants : What Brain Research Tells Us,” Online, 33(6),
14-21.

Javornik, A.(2016), “Augmented Reality : Research Agenda for Studying the Impact of Its Media
Characteristics on Consumer Behaviour,” Journal of Retailing and Consumer Services, 30(May),
252-261.

Joa, C. Y. and K. Magsamen-Conrad(2021), “Social Influence and UTAUT in Predicting Digital
Immigrants’ Technology Use,” Behaviour & Information Technology,
DOI:10.1080,/0144929X.2021.1892192

Jung, S. H., and B. G. Chung(2019), “Moderating Effects of Age Groups on Digital Customer Experience
and Purchase” Journal of Distribution and Management Research, 22(3), 13-20.

Khan, I. U., Z. Hameed, and S. U. Khan(2017), “Understanding Online Banking Adoption in a Developing
Country : UTAUT2 with Cultural Moderators,” Journal of Global Information Management, 25(1),
43-65.

Khan, . U., H. Zahid , S. N. Khan, S. U. Khan and M.T. Khan(2021), “Exploring the Effects of Culture
on Acceptance of Online Banking: A Comparative Study of Pakistan and Turkey by Using the
Extended UTAUT Model,” Journal of Internet Commerce, DOI: 10.1080/15332861.2021.188274

Kirk, P. C., L. Chiagouris, V. Lala, and ]. D. Thomas(2014), “How Do Digital Natives and Digital
Immigrants Respond Differently to Interactivity Online? : A Model for Predicting Consumer
Attitudes and Intention to Use Digital Information Products,” Journal of Advertising Research,
55(1), 81-94.

Kotler, P., H. Kartajaya, and [. Setiawan(2021), Marketing 5.0. Technology for Humanity, Wiley
Kwateng, K. O., K. A. O. Atiemo, and C. Appiah(2019), “Acceptance and Use of Mobile Banking : An
Application of UTAUT2,” Journal of Enterprise Information Management, 32(1), 118-151.

Malik, M.(2020), “A Review of Empirical Research on Internet & Mobile Banking in Developing Countries
using UTAUT Model during the Period 2015 to April 2020,“ Journal of Internet Banking and
Commerce, 25(2), 1-22.

Mutterlein, J., R. E. Kunz, and D. Baier(2019), “Effects of Lead-Usership on the Acceptance of Media
Innovation : A Mobile Augmented Reality Case,” Technological Forecasting & Social Change, 145,
113-124.

Myers, M. D., and D. Sundaram(2012), “Digital Natives : Rise of the Social Networking Generation,”
University of Auckland Business Review, 15(1), 28-37.

Nizar, N. N. M., M. K. Rahmat, S. Z. Maaruf, and S. M. Damio(2019), “Examining the Use Behaviour
of Augmented Reality Technology through MARLCardio: Adapting the UTAUT Model,” Asian
Journal of University Education, 15(3), 198-210.

Paulo, M. M., P. Rita, T. Oliveira, and S. Moro(2018), “Understanding Mobile Augmented Reality Adoption
in a Consumer Context,” Journal of Hospitality and Tourism Technology, 9(2), 142-157.

Porter, M. E., and J. E. Heppelmann(2017), “Why Every Organization Needs an Augmented Reality
Strategy,” Harvard Business Review, 95(6), 46-57.

Prensky, M.(2001a), “Digital Natives, Digital Immigrants, Part 1, On the Horizon, 9(5), 1-6.

92 Journal of Venture Innovation, 2021 9. Vol.4 No.2



Digital Native®| 4AMHHY &+ 8 FF 22 : FinTech X AR(FYHY) &2 FH2Z

Prensky, .(2004),“The Emerging Online Life of the Digital Native,” games2train. Retrieved from
http://www.marcprensky.com/writing/ Prensky- The_ Emerging _online_Life_of_the_Digital_
Native-03.pdf.

Rodrigues, J. M. F., C. M. Q.. Ramos, J. A. R. Pereira, J. D. P. Sardo, and P. ]J. S. Cardoso(2019), “Mobile
Five Senses Augmented Reality System : Technology Acceptance Study,” Digital Object Identifier
10.1109/ACCESS.2019.2953003

Valek, J. and P. Sladek(2012), “Immersed into Digital World : Learning and Students’ Perception,”
Procedia * Social and Behavioral Science, 69, 1866-1870.

Venkatesh, V., M. G. Morris, G. B. Davis, and F. D. Davis(2003), “User Acceptance of Information
Technology : Toward a Unified View,” MIS Quarterly, 27(3), 425-478.

Venkatesh, V., J. Y .L. Thong, and X. Xu(2012), “Consumer Acceptance and Use of Information
Technology : Extending the Unified Theory of Acceptance and Use of Technology,” M/S Quarterly,
36(1), 157-178.

Wu, R. Z., and J. H. Lee(2017), “The Comparative Study on Third Party Mobile Payment between UTAUT2
and TTF,” Journal of Distribution Science, 15(11), 5-19.

Yong, S. and P. Gates(2014), “Born Digital : Are They Really Digital Natives?,” International Journal of
e-Education, e-Business, e-Management and e-Learning, 4(2), 102-105.

HARNAT M4 H22(FH82) 93



CCh

Factors Influencing Digital Native's Acceptance and
Use of 4th Industrial Revolution Technology :
Focusing on FinTech and AR (Augmented Reality)
Technology

Chung, Byoung-Gyul)
Abstract

In the midst of the progress of the 4th industrial revolution, the Coronal9 Pandemic was forming giant double
wave. Companies riding this wave can win, but companies that do not will fall into the wave and struggle. In
connection with the 4th industrial revolution, various technologies are emerging and commercialized. At this point,
consumers, especially digital natives, who have been with digital since birth, tried to find out what factors affect
the intention to use these technologies and which factors have the most important influence.

For this purpose, data were collected through a survey on factors affecting the intention to use FinTech
technology and AR technology for 150 digital natives in their 20s. Based on this, statistical analysis was conducted
and the following results were obtained. As a result of the overall analysis regardless of the type of technology, it
was found that performance expectancy, effort expectancy, social influence, and habits have a positive (+) effect on
digital natives' intention to use the 4th industrial technology. On the other hand, a significant influence relationship
between the facilitating conditions, hedonic motivation and intention to use the 4th industrial technology was not
tested. It was found that the influence was greatly influenced by social influence and habits.

In the case of FinTech and AR, which were further subdivided into this study, different aspects were revealed
as a result of separate analysis. In the case of FinTech technology that emphasizes utilitarian value, performance
expectancy, effort expectancy, social influence, and habits had a positive (+) effect on intention to use. It was
found that the influence was greatly influenced by habits and social influence. In the case of AR, which
emphasizes the hedonic value, all the variables adopted in this study had a positive (+) effect on the intention to
use the technology. It was found that hedonic motivation and social influence had a great influence.

Combining the results of the analysis, social influence was found to be an important influence variable
regardless of the type of 4th industrial technology. FinTech technologies such as mobile banking, where services
are becoming more common, are habits, and in the case of AR, which has not yet been universalized and is
provided mainly for entertainment, hedonic motivation was found to be an important factor.

This study was able to present academic and practical implications based on the above confirmation of factors
affecting digital natives' acceptance and use of the 4th industry technology.

Keyword: Digital Native, Technology Acceptance, 4th Industrial Revolution Technology, FinTech, AR, Performance
Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, Hedonic Motivation, Habits

1)Author, Assistant Professor of Sungkyul University, gljoseph@sungkyul.ac.kr

94 Journal of Venture Innovation, 2021 9. Vol.4 No.2



Digital Native®| 4ANMYET 24E FF 29 : FinTech ¥ AR(FHEY) &2 FH2=

PSP A |

n 7% ¥ 7HChung, Byoung-gyu)

wdAoEt . Gt Rus, HGst BAL FER AL FEESHZUYA], doolEAE .
SNSUHABAE7HE, H=2A44

=NIPA, IITP, $47]1471&74 8559, S8 Uzlsd, ShatolEidslsd 5 4Amtdda H7id

nAA] ¢ ghol] Bafols =E247](2021, AU, GIEFHAS EfCH2021, B2RIESE)S
<Hdeop ¢ ICTAZ 9 oA, AR/VR & UERHA, Bigdata, 4XHHQ) B]24A @

e

=
o

HARNAT M4 H22(FH8Z) 95





