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2 A2 Aw JMRIGANE Foto] 2021 89 10958 8Y 24U7HR| 233 RAfS -
GAIRRE SGA7L FLEATE. 2 AFe AAE/ABA Adgat BHo] gls 7Y 52 AlQg 3827) HE
A& AMgsto] ZAGIT B27]d 9 SEANe] S4S AmEd 39 7199 JEe GAPE 92%, oAh=
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(& 1y 22| QTEASH =4

o re PN #E P e PPN i
= tre - 7/3ul(%) - tre - 2/381(%)

1~ 3d gt 3 0.8

3~ 59 gt 20 52

o dx} 368 92.0 s 5~ 79 gt 19 50

9 ofx} 2 80 i 7 ~ 104 ojgt 31 8.1

10 ~ 154 ojgt 7 185

154 ol 239 62.4
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s 29 73 | ~ 59 ojgt 13 34
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32 s 259 65.0 UER o1 ola :
Al e 10 10 ~ 3091 T]gt 65 17.0
at ] g 30 ~ 5091 ojgt 58 15.1
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An Effect of a Company's Organizational Orientation
and R&D Capability on the Success of New
Products/Services

Han, Gyu-hyeongl)
Abstract

Variables such as R&D capability and organizational orientation have been dealt with in previous studies on
factors that affect the success of new products/services in technology-based companies, but there have been few
studies examining the causal relationship of these variables from an integrated perspective. Therefore, this study
aims to analyze the effect of the organizational orientation and R&D capability of technology-based SMEs,
consisting of customer orientation, innovation orientation, and competitor orientation, on the success of new
products/services. In addition, we want to analyze the influence of a company's product/service competitiveness on
the success of new products/services. The survey was commissioned by a research company, and 382 valid copies
were analyzed by conducting a survey to corporate members in the technical job-related industry. The questionnaire
analysis was performed using SPSS 26.0 and Smart PLS 3.0.Customer orientation, innovation orientation, and
competitor orientation were found to have a positive effect on product/service competitiveness. It can be said that
market changes in product/service competitiveness, technology improvement capability, target market analysis, etc.
meet the objectives of most research projects, such as the success of new products/services. In addition,
product/service competitiveness was found to have a positive effect on the success of new products/services. It can
be seen that R&D capability has a positive effect on the success of new products/services and plays an important
role in business expansion of SMEs. From this analysis result, it was found that the organizational orientation and
R&D capability of a company have a positive effect on the success of new products/services. Based on the results
of this study, implications were presented on the factors that a company must have for the success of new

products/services.

Keyword: Customer orientation, Innovation orientation, Competitor orientation, R&D capability, Product/service

competitiveness, New product/service success
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