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CPSUAo|A B2CS tEsH:= 7|2 &7 %*‘(Augumented Reality : AR)S
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7PALHL). g7 |di7E 71eARE o] 92 vjAlol lolA ARyp A0tE #MES= Xjo[7} 913 Ziolth
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SPSS245 &&sto] W éé}é sttt B3= 4782 ffsl B4 89 242 sigith AR A
ol BA ZAvk= ml1yt Aot KMOZR2 .836, Bartlettd] 48/ A4 a2 2696 823(P=.000)2 ¢33t Aoz
et A9 RS H56%2 el 2e] ATE Ao Uelid, st 68 lzos
sttt 7180 njEsHe ¥ae AR
<t 1> H§EE %A= Z4 ZIHAR)
Q01 S ES QO1ARYR] ﬂ@(ﬂ%@)ﬂ% Cronbach’s a
PE3 .822
Al PE2 .795 15.758 .847
PE1 .610
EE2 .836
EE1 .809
27|y 28.934 872
EE4 775
EE3 770
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AFER)Y Su2 797 51.600 741
SuU3 730
ICT2 883

TlERH e ICT1 856 60.631 897
ICT3 801
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PRI 843
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TR2 844
UI2 828
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ull 683
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NS 3.423 .838 ATTxx .585xx 1

AFERA 3.685 7102 442+ 44T+ .552%x 1

7le&Y e 3.326 .851 .38 1xx 514 .536%x .500%x* 1
AxE AF 2.646 .960 =.226%x -.053 .006 -.135 -.104 1

Algld 3.334 793 .303#x .650%x .592%x .501%x .585%x* .003 1
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B2 ApolE 2FAsH] oA sfiof & Yol e & Aol 54 WAoo tis Y5l A
a7 sliofettt. greF FUsHAl IASHA] ol QloH A

AA] RJo]QIR]E F2dl7] FEollct. olo] 54 &Y/J(measurement equivalence)
PGS O BATCRRE dojil £4 Byo] 2 AuE HOo|=A| ofdA|E HHst= Zoot. 2
qMe Y ¥4 282 sl AR g5 ATy Ante #ER] 59 FTZ ol&sto] A
(unconstrained model)2} A|9F 23 (constrained model)¥}t 7o) x*(ZlolAly) AAS 4383ict ALS 2@
AT ZF ojggt Aot SHA] g2 29S wetth Y Ao w2 A 7] a0l Baiga sUshAl Alefst
L wyolct ZAX Axnp ke m5e; 7t ARG WO df = 494004 x* = 994.1980]|9ic}t Ao RS df =
51104 x* = 1017.3270]1t}. Atz 2ol vlsh AloF BPOf AR 17 57t stitt. 7ol Al Rlol(Ax?)
+ 23.1292 UEPHTE o] 4% AR o] & At} AULE HEZ] o] & AT P sA8CR RO Afole =
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o}, mepd golat Aol gl Ao Uehdth =
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Model x? df Ax? CFI TLI RMSEA Significance
AS 2y 994.198 494 .928 913 .052
23.129 Ut
Aer 23 1017.327 511 .920 .906 .055

ARZ} A0t WEe) 7ho] ALg o)wo] @RS AL aolo] ohEt A=zt 994e A ATk E6
o} gat Z|cht AR ool @igke olAlo] Yol ARS] 49 Bz 159, 17t 2.4312 QoJslgirt. Ante
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Factors Influencing Acceptance and Use of New
Technologies in the Metaverse Era : Focusing on the
Difference between B2C Context and B2B Context

Chung, Byoung-gyul)
Abstract

As the 4th industrial revolution progresses, new technologies and services are being born, growing, and maturing.
Now, beyond the mobile era, the metaverse is being discussed as a new paradigm. Therefore, in this study, in
preparation for the metaverse era, we tried to analyze what factors have an important influence when consumers
want to use new technologies. In particular, the research was conducted focusing on how the context in which
consumers use the technology changes depending on whether they are B2C or B2B. For this, augmented reality
(AR) was selected in the B2C context by linking the research subject with the metaverse era, and the smart
factory was selected in the B2B context. The research model for the analysis was established by deriving and
setting common influence variables by reflecting the characteristics of the research target technology based on the
modified extended unified theory of acceptance and use of technology.

A survey was conducted for empirical analysis, and 150 AR and 150 smart factory subjects were analyzed. The
empirical study results are as follows. The relationship between performance expectancy and intention to use,
technology readiness and intention to use was found to have a significant positive (+) effect on both AR and
smart factory. On the other hand, it was found that effort expectancy, social influence, and trust had a positive (+)
effect on intention to use only in AR. Only in smart factory, facilitating conditions had a significant positive (+)
effect on intention to use. It was also found that the perceived risk had a significant negative (-) effect on the
intention to use only in the smart factory. The results of this study are academically significant in that we
empirically test that influencing factors of technology use varies depending on the context in which it is used by
consumers. In practice, it provided an implication of what to focus on first is being implemented..

Keyword: Metaverse, 4th Industrial Revolution Technology, AR, Smart Factory, Meta-UTAUT, Performance
Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, Technology Readiness, Perceived
Risk, Trust, Intention to Use
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