HHEHAAT M4AH MIZ(SHIZ) http:www.kavi.or.kr

Journal of Venture Innovation, Vol.4. No.3, December 2021, pp.109-124

2H[AL] £EHE0] SSTOAS O[xl=
Xot=rgEe] TSz HME| =S SAH2E

200] &4t] oY SollZl ofSTeS sk &7t Bhe Zio] Aplojch. J2jy HAIH o2 Yy six] £
S| F 7

Mol A7lebgEel ol BAKY olck. olo] Clofet lgat we wsle] 4%
A st TORSAA] i OPLEI} AR Au 9ol tet 35 Rle] $FS
2 AP0 AVRPE AvlAle] ATl S5 P00 )Rl FFAT AFHO
ARRFE AvlAte] S50kl HOIERFES ORAS 2 AAstol F570lo] 0)xl

AdFAAS 5

GEER
O ARSI AL S, 210 HHRERE 5 ol Waniol SEalol AU 5 o

A5 AEoith A+t Auk AR, A7tebdE-S Fuliste HRAEF] AvlAte ool dg= o
UrEH U, RIS TY] avlRel HOlA 4/t Av|AAE S50 RJP} Dl e gag
Eolst A& 9l 7‘;3} Aol A W QA ZTF Lojsty BT st A|7HER-S 72l oA AYAFFo] AH|X

2 Uelich A BORSUE AT AT, SHBAL SR ETE ol ol ) 48
Woj 54 2] o] oPETP} Qs o2 Uekich B8 4AA 4

OIRIA] eheths U78(2009)9] A-+2net 2 YERAI, 2A5(2009)9] A2 utet= *J‘ﬂ

2 5570l thisl] F(-)2] UH7H Fapt

O
ol Aoz Uepir), Aedoe wwo% BaNCo) OB ACHS Sl TOhATIHRNo] Slof Aulxl] ABATE

ARt sta ggststo] AEstel WoREA AL Al FEPNE T ASPN2 92 Y 4 9l w2lo] wasi
B 5ok A/1SRE, 2ulx 24T, BoI7, 3570)

I.AM 2

o 5ol eSOl olsttat HAE £ YUl 7R ot T7]o) sPFES AEishe 71E2 7]
A 7RIS HIEOE Al5et HElS ok o] JEoR 2R HojA oot KT A2 ofdEe] AR
3t 713 Al Thgs Yz=o] Au|Fo] oy Hltt olo MR A AEE 8- AEel A7t
BeeAr fRJo 2 2005988 I 4. AVFIERES AlEACE Hevtn Qo A7t E2 1EAl
ara]Aol 7pA} Chopst AFE ARG 7kE YU C AF MO0 ADLESH 7R AH|S st B2 oA E0]

1)XA}: ofo]Alo| ATIAIQI 12 T E, bok3870@imsd.kr

2%

SAAE ShHIAEAIsH] o)A} kjsoh1004@naver.com

- By 2021-09-14 - Y 2021-10-15 - AREAEY: 2021-11-11



Nt Al viedsto] Quality BaseS A|4K02 Mdsto] AolMe] EAjER % angt
! ohe} gEIUSe AvlAE] Auldal U 54, eolmAEAS BAsHL 22te)
S2UE WA FIRAE T anel uwﬂww Aasoe waE o

Hwol sl aggel A uitel oY, Biag

and Sparks(1998)= AH ]KP} QHP“ —‘rLDHﬁH— 5h= 4:-1}01] 7}75; 3
2 stojg Alddor S5 UiE 5}7110}13:] v]o]/dAQl AvmifS ShE
1 29 gle 7, 018 AR AlEAldo] 7heet A7kegEe
Sl 1o} Fatulle YARH #Ro] ltfal Boptlh &g 9](2002)= ABIANY] FEuid] dFd= F
olg] Hul 4 o] HHY oY QQlut ABAY] 4 E/JQRloR U=

AE = O F s HUIEAY AR wAE & QKT AvRIe] E44Q1 THQIY] A/ TE 5
_T[_ A

SPONE 74 & 4 QOkT @ 4 QACLHOlEAY S5 R0] BAY AL ool W AP} B
5| o|zolfout, WoEAlo] FusHl KWL A AZIHEE BACY| FE00] B APE Ul A
Aolct

E AL A2 DU BEOD 5O AP UL Qb AVIBMEES FHOE J90 £34F
B A8APE AR AReT A4S HojER] WAE FUSD. AIEEE aulAle] AR 4Pyl
BOpEAS) OPRENS o FE PRSIl TS OIREA AYSDAL Ak £ shole) £ Yo M
g BORETIL ofHat Zlojn 570kl DAl JTFS melstel, kY L UPIY HES At J1E
A2 A8 Zoltt
Io. o|2H Hi3
21 31YE £UNE

2Folst o] oht Aol FE, Fol, 97 2L oigoint BAY AvlAte) ot Y5 o
0]tk (Westbrook et al., 1985). 1799120052 £BYFS 4B AAY ARl /AR, A, Y 2]

D ElEet PES EYMO2 BHPSH: L2 AL, FA|, obh MET BUY £ 2oz Aek ofaty
ofstn ot E3t AT ol Aeto] w2 AL 54, Wopd, PopHE, AulRle] Sy
TS SO Aol wolol, 53 SFEOI st go] WyEe aBYYl et Jools L B

],

Gt
o
ozl
-+

I
=3

STEAHATE AT AATES 8O o] 0L 200h-50c] oS o
a 7]

3 Al
ot S & RS 1% A7old 4, A, FYA, 54 ez ZRI =S
= ], SR, afedd AP 4oz Fyet sidlnt 0]535](2004)= 20t
AESIeVdE AB|Atag gl et A-tollA A=A *”é*éécb} AR 278789 2
o PHA LG dFATR AN 2 dIATEY IS ol &St oHFF el
=7 UErHTh 78] 92005 &8/t A4t SAA Wl o iﬁﬂ sHEe] FuislE A-olA
EL ARG, A o, 5 SRR, FESd ?UHE T2t

o]

=
i

ll‘

110 Journal of Venture Innovation, 2021 12. Vol.4 No.3



AHAL 23YYO TEAUYFA CANE IF - MAFES HONET Mo YRS T2

B AulAgo] tet 2434, oA, M3A, 54 AWUUOR Bisel WYYl 42 AY 2 A7)
e 9, okl A, 4 7Pl A0] SOl Aot ok shith 2160l(2012)% T1S AR EA A
A AEAYl S50 DlRE oY Ao AWHES AYA, BASE, HolN Aoz
wRotele, olF WY, MR 2P AUASS BRSNS FR5H ol WY BACE 47
3ol AUIAFSS FLBOIL ToRAulA, AEC) BACHHlL 442 FAXSHE Aol rki 59
oh o[RS SPE Y] B HAATE opIY J1EAY Avjaeiate] APERQ opIRE s Aulat
S Ysste] AEAOR TRSHD) the FAd AL ATHIAL 1999). olle} HPATE 7% of
58](2004), 2§0I(2012)0) oS vlFoR WOl ChEA S AN 4WHF, AN 2WHY. B
oy agyFoR TRstel FYstuAt St

22 HOjE£T 7HE

oi%XI(sales promotion)o]l tisll o] 3AH(2013)= AB|RIA] APALY] AFEES L1l AlES A= Ak
U350l oY STold, JEE Algchl, soAQl Heg Zes dSsiy, A5A0s AH|AF 50
= 50| AUE olEolUle Aol sttt |ulEAl2 A 7HACISH] HWELL VIR RIH HEo s A
o] Zlt}. 7HAQISHY WELZ AlE &2 AH|AY ZHAoA dA vlg2 ARACR AlsFe FAo=
7FAZ(discount), FE(coupon), A= Fra(rebate) 5 AH[APA AEHA 4 sES Aeshe Ae
Fot, AFA uls71E fEoh] hiZol ool ol ARl HujEA WHogr QA E0 ARE-
B3 oIt} ZRAIRIVPA |mEZ g AlE olele] F7MA VIR Aleshe Aoz 57dE(premium), HUA
(bonus pack), 73&(giveaway), A& (sampling), 4 H(demonstration) 5 42X} AlE2 FOisi2T &
Ut AlFoIY g AlEE FaE Fv A2 US, QoA 7HAQIsH] wE2 AvlAo|A] S4AA =
= Aleshe BE5R9EQ v, 7RIV gE52 HgAARl sfElE Aleshe HERY o2t & 4 ok
Diamond and Campbell(1989), Campbell and Diamond(1990), Diamond and Sanyal(1990), Diamond
and Johnson(1990)52] Aed+e8 B 7HAQISHA WH2 Afilo] @A wl&= A Qg A &4
(reduced loss)'2 X248t 7HAI 271 w52 wlgAAQl LRIl Fe]d o](segregated gain)' 0.2 |7}s}
Al HH, aAbE2 dubdog JHAQISHY WERHCH ZRXRIPA TR 29AQl S-S Helokal STt
Kotler(1997)% AB|AP} Algg ASistes ASshet oA AlZoly ByA minp Zhe ZAFo] Fauuct
ol gabRlol2tal sttt ol Z|tjo]&(prospect theory)at Ti=|H, 7|tjo]2o]gt AB[AIE2

B} ol A0 o gIdsH ¥ st o2 #wEe wos Wi AHAE2 22d ojoEn) 7F
2B 7HARISH W& o 2oAQl BFg-S HRlthe ZoJtHAA2 €], 2013). o]FE % 7HA]
f 71ARISHA AL AJiAlo|A|gt of S fol2lL & 2 ok & /3 5 ojd ®Fo

|

(0]
=
, AASERl Qo1 AIZEA AH|AIR] EA J2]u TfEXIQ]

rrorg

]_

ol

M of
o o9

2o

Jdo

=~

LI

v
_OL
Ir
1
rr
Mo
i)
22
ror
oY re

W7 Swg 9l $uedo] HERIN A A
T}, Bernays(1923)= YRSzt zS SH QY
w5 Fzolet sl &

ARo] Aoty Kol AERA 4o17] HRo] SuaY
(6]

i\r‘
> opm
N ol
—-le; =
5 I
U‘IL:I [‘E
rlo In .
e
z o
u
T
n T
v R
N
B
> g ©
o N .
N |
e
—= W "LI
[ N
o S
Ol :r; kS ijo
Qoo N
i to o
o
2 ot
wll of fu
2L oo o
5
=
A ol
p g
roL j
for
hr
i)
off
o)
>~
)

a

1o
=
%
Jo
H
o
(o]
2k
s}
=
[
)
i
Jzi a
[
)
o
ox
e
U
q
(o)
>
N
[
I
Ly
o
el
ko
ox.

f B I Y

A = A7INA FAARA AuiE
Wisedse nzstarzt 713 2 RI7Igt o] &85 o
= A RS 4 9lot o] A A4S 7|2 = Diamond
daA 33 7HALQABAIRE S78%8AE 121l Bernays(1923)9]

Q
=
Q.
(@]
[e5)
=]
ko)
o
@,
@
@
D,
—
©
o
L
1o
rE
=)
==
pi
rz

HARINAT H4H HIZ(FHID) 111



WegEaE0l et o[22 l8slel UPEAR J1Asel, FPWAL, WHSERE VNS WAz A st
23 57009 A

Foroit AHAPE ol S07P] Ao %LUHQJEW F7dEol ol st FuiedE=
2008). F8E 92009 FEFUES FolAl A=l AlEsHAl ARIsH] L £280z v
olgAoIAL SEAQ R Es FEEE Zloln, ﬂ"“}lﬂr AH|A} WA F7]f Z11sta gl 9
aff LAt ol Al=lolu o glo] £8A0R WAEE HAIE Fulete O*}O} 7igoleta
Toie] FFacleR 1F(1993), W24 Ql(2000)0= Ul A 7]/ dE ool s 59 A
HASY dRd AR AZa ZIdistA] 4t s= 22 o 2l gagdo], WuiEA,

I

x8

o I
hl

Hoﬂ
=]

ol
-

=]

B e oplg fags en FYsle $EMY FUET A4 olzidt AFSd o o] W
o E3 B AE 5 AR AES FAOL F FE000] B AP £BYF, 46K, £TE]
ARt ST e WA 9w b, CAlQl, AR 2 AIE W4, ol AR ARUACIY 43
N wae 2 9N RoISo] W ABY FEP0l] TAH W2 AXSAOTALA 9, 1998;

e
T

_IE',E oln o|r1
wn rlo 1o 19 3@ ofn 44 o

. 2000; ¥Fez 2005; ¥fex 9] 2016), Al¥o] WAyt Adh AE 714, 24, F& =9 t" .
RS0 2=S Aoy ¢olo g o]k sFtHVirvilaite et al, 2011).
4ol M3l ALE 71EAR S 019 FFaclS e ooty Aoy eHY & EtReR
o B AFoMe &g TSRS fRAQl J¥acloz Bu FE o] njA]=

re

P~ o

)
oo
(T
4

of
]
r
)

S HOle g AlEdat wE ARE 24 5 KHJ FEOoR AHAEY Aol Tt
102 Fofjshs FFolu Fxod Alekls HuiEA Ao fﬂrE} S5O slssHA Ayt
ternquist, 2008). 2 AZ(2009)= 4 At WujEXQ] ARFIAA A, A

x|3kS Hig}l AR EAR X AWASFS u7HA X|&F TjEXS MEsh, A
27 ettty sielty. 53], A, oA Agdde

= O Aol o2t S5l 47] oe

o
T =2 o
A 2L & 4 YU e 20160 H2bs aBHYPol) VAT ayyYo] £ AvlA} YRS
o
e

g

i IS 2 4F Sl IFE e A

I
o
L
i)

31 @7R¥o| My
2 A7 AIabEe] S50l Ot JRUAS sk Astol Haby 23y
o) agygos TLAT To wet WopEFIHTR JlATel WA, P 2

112 Journal of Venture Innovation, 2021 12. Vol.4 No.3



AHAL 23YYO TEAUYFA CANE IF - MAFES HONET Mo YRS T2

WA7E S50 ol AR TS sk YEAIS Wl o) b L 28 9 st <2y 1 o)
o7 oy Ao)sict

PP 1] 2uIxte) WL AZlEE S50l SUgt 9EFS U Zolct,

P13 2] AuiAe] £33 ALY E TRERRLE o2 S50 Qolulat S v olck

H2
ohof &7
ATaTA
ZAsHA
AR EE
£ g3
ekl & ol A5t B
ﬂj: ﬁﬁa’ };’jot H1 T
HolA & 49 >
a1 A7 2

NEATE YT DTS AVIIFES F2 olgsht 200)-300) o3 ML 23089 HEzAfsl]
3 RA 19798 UEHQ 24 AR AgHs HRIe 20159 10919-11959

o Aol A
equation modehng)_i B S}Q-I;EJF
A, AR Surte] E4e AR gfsto] 712 EAS AFRslAITt.
S, AHYSC] AT SRS WA A ol2Hae] CENEE Ho UNURES Cronbach's
Alpha Al50f oJsf 24611, T QQlRAM S Faf ;MWHL%EJ eSS HESIYCE RUEAS Yl

v =

249)
oflfd] 1 SRS Solk GAN RolRNe] 99l 2ERde 54 EBYHS At FS5L A
42 olgsieln, PO RE PR QIRES Bt YESP ShEL Varimax

igo

o

2gol
g R}

1y

ot
toh
)
MT
B
=
[0}
o
=
@D
17}
@,
o]
=)
L,
@
2
E
lﬂ
_|
jg
= 1
=
_E
>,
>
e
=)
19
rd
.
i
oY
ot
ol
~
)
ol
=
oo
%
=}
%i_
~
%
ﬁ
©
o]
2
19

w
:
)
M
4%
mlo
olr
15
i)
i)
Mz
Z:
_l;
—~ 1
nx
mlo
ox
o
ol
o
pa%s

HARNAT H4H M3IZ(FHIR) 113



33 W0 ZHH B9 A AEX 74
B Aol AuAle] am g HOIEA, SR FE00 whol gt 24P Agojet Wase
st BEYES <& 12 sl

20l o] xAHR o) 24 23
4Y5R2 ABS BAAUCE Aol% B0, AEAR | o
A e 2004), 31Xs
qers | 0 AE) 27, lagelol ol 2 slof gk ol o T
| Gor's oat s Ee TojsrozA AAlo] dist uAMAlalel =
GhES Ly %:;: © 9](2008), gcaﬂzoog)
4% SRR AP} AIERCRE AEO] 2o et Yud AL | 0]48)(2004), @)
NF| A | Am 6}021 Cofet R3S Eof Sl FFHelRg SAISHD, o8 | 9)(2005), Lo 62
RF20] ©l3k VASR 0] Hrhe ASsle] Jolsles AR | 9](2008). ©F12009)
U EE SR L U5 A O G Re | Ge el
Hos | Mzstol, ES Tojsb] 9l waolAk BAlat AIZHS 2AZ(2009), 123}
L T T 7190](2012)
R71EPEES] MY A&l Tt 30%-50%9] mFAdelS: s3] (2015), YholA B
Azl | o 30727 AIoR Astu, ofelst 715S A= SRR 00 WU ey
Zolgo] ol 0, UEE, Aojols Sof gigt AE 57,
NAIE F4, 719 Bl Aassl Sof 2Rz Fxolu
aop| | 710 olueiES e Sse A, gy s | 0015, w11 i
W) s | 52 URE gu HAES 2xoz REn 10 gt o 793}
o Juol®, BEe, Few 27 ot Bl 5o oft e
25090] AE ol ATAS o S SEA,
dlE O) EE EI0E SEAY|E BE0R Euad s
HERE | geo) cjet AolgE, BALE, AM 85 olxols o opgr | Dernays(192d) S
NE 57,
o) WOIRA <130l o WA o 2ye R
. AES w8 T A AE el % Fola T ZololN | 1AX(1993), Hre s
%“ILDH =Ko
8 JOll AEE By e pujsti AL of8o] WEL AE | 92006, Z90l2012) | T
)
WIS asem aus ue 62e}
=0

2 A79 A4} A7} 2| APEAR 4L o) <& 2 i} 2ol FAHr

114 Journal of Venture Innovation, 2021 12. Vol.4 No.3



AHAL 23YYO TEAUYFA CANE IF - MAFES HONET Mo YRS T2

T HE4(Y) TIH]&(%)

e O A @ oA 34 163 17.3 82.7

ot @ 204-254] @ 264-3041 70 31 355 15.7

ST @ 314354 @ 36X1-40A] 30 66 15.2 335

e | O TESSREY @ Fed 61 33 310 168

o ® tete @ st 91 12 46.2 6.1

AL | @ 7)e @ n& 77 120 39.0 60.9

OR- OESS 59 39 29.9 19.7

A ® 3Ard @ T 48 2 24.3 1.0

® ARG} ® 71t 11 38 55 19.2

@ 1009Ho]a} @ 1005H-2009t 63 53 32.0 26.9

AWHAE| B 2009H-3008+ @ 30074007t 39 18 19.8 9.1
® 4009t ol 24 12.2

N 2%, ﬁd‘—’H %"é% ) &2 7} %

S
)
OEi
Sl)
Q
q
@]
=
o
QO
8.
=]
0&

O
OO
~J
(@a]
)
>
o~
(o)
—
" hu
i
o
T

T A9 Cronbach’'s o AHESH A7} <& 4> AJAE] 0] .6 ’\f o=z /\lﬂ/ﬂ 5L _]'MJ__ ?4
& A7t WA 28T 800, AR L8 707, HOA 47
mpA 2 Aol AR AES2 NNz prEAlle 25 Al

29 [91 Q912 2913 294 Q95 2916 Q917 254

T AR 824 205 073 -.007 -018 006 -.079 583
F2s 443K 735 258 243 065 185 011 -.032 733
F2s 4143 705 110 145 103 192 -.003 030 579
T2 A4 692 -.196 -.060 199 138 -.035 047 706
s AT A 569 034 134 391 -.025 194 124 549
ZRYAL2 108 814 059 030 112 027 116 715

HARNAT H4H M3IZ(FHIR) 115



ZXREAH 024 789 201 092 172 -.100 -.027 793
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Influence on Impulse Buying by Shopping Style
according to Sales Promotion : Focusing on
Consumers of Low-Cost Cosmetic Goods

Bok, Yun-gyoungl)
Kim, Jun-sung?

Abstract

This study intends to find out the influence of a consumer's shopping style on impulse buying mediated by sales
promotion, based on low-cost cosmetic goods. For the study, pleasure, economical, and convenience shopping styles
were set as the independent variables, and impulse buying was set as the dependent variable, and as the mediating
variable between the two, sales promotions such as price discount event, free giveaway event, and visit-inducing
activity were reviewed. Accordingly, the influence relation of shopping style, sales promotion, and impulse buying
were reviewed with hierarchical regression analysis to examine the mutual influence relation.

The data for this study employed a structured questionnaire, and 230 copies were collected against men and
women in their 20s-30s, who are the main consumers of low-cost cosmetic goods, and 197 faithful responses were
analyzed, and the major findings from the analysis results are as follows.

First, pleasure-style consumers were found to have influenced impulse buying, while economical-style consumers
were found to have a negative influence, and convenience-style was found to have no significant relation.

Second, as for the examination of the mediating effect of sales promotion, price discount event, free giveaway
event, and visit-inducing activity were found to have a partial mediating effect on the influence of pleasure
shopping style on impulse buying, and did not fulfill the economical shopping style mediating effect condition.
Also, as convenience shopping style was found to be insignificant towards impulse buying, it was excluded from
the mediating effect.

Such result is thought to be a useful elementary material for establishing a sales promotion strategy according to
shopping styles through the analysis of styles of major consumers in order to increase the sales of businesses. The
theoretical and pragmatic implications of such study results were discussed and the future study directions were

suggested.

Keyword: low-cost cosmetic goods, consumer, shopping style, sales promotion, impulse buying
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