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Relative Importance of Consumers Quality Selection Factors
for Fresh Food through Online Purchase

Jung Seung Lee*

Abstract

This study sought to find importance factors for the quality of Mongolian consumers’ evaluation for fresh
food through online purchase. To compare the priorities of factors determining the choice of service quality
of online purchase for fresh food, this study used a decision model using the appropriate Analytic Hierarchy
Process (AHP). Through a prior study, the main factors of quality were classified as delivery quality, product
quality, marketing, and system quality, respectively According to the results of AHP the quality of deliver
information and deliver duration time under delivery quality are the main factor, followed by hygiene and
freshness of product quality were the next highest. When consumers purchase fresh food through an online
market. they considered deliver information, delivery duration time, hygiene, freshness, and deliver cost
as important factors.
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(Table 1) Classification of Fresh Food

C;‘t&; rggoery é\i iglg%?; Small Category
Vegetables
) Fruits
Agricultural
products Sugars
(such as sugar cane)
Grains, seeds
meat
Livestock cee
honey
Food dairy product
Aquatic products seafood
Tea(coffee, etc.)
Flour-made foods
such as bread
Bio Candy, ice cream
(processed food)
Beverage, alcohol,
oil, etc.
Spices, etc.
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(Table 2) Choice Factor when Purchasing Fresh Food

Researchers Choice factors
Taste, nutrition, safety, country of
Shin et al origin, price, convenience,

(2019) naturalism, novelty, environment,
fairness, etc.
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(Table 3) Main Factors and Operational Definition

Main factors Definition

Kim et al. Taste, brand, price, safety, quality,
(2012) fresh copper, etc.
Kim Hygiene, freshness, quality, origin,

(2000) price, etc.

The qualitative characteristics of a
product, meaning ingredients and
fragrances.

Product
quality

Jang and Kim | Price, taste, marbling, safety,

As one of corporate activities, it means
Marketing | product price, packaging,
advertisement, etc.

(2016) capacity, etc.
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Refers to the functional aspects of a
System website, such as a consumer comparing/
quality searching for information or making a
purchase on a specific website.

Shipping | Means the accuracy of ordered goods and

quality delivery
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(Table 4> Demographic Information of Respondents 4.3 M2As MTeel Sdzel E4Z1
Field Division fmpokance A2AZ Aede] o 0 B/ AFEL
p FAdde vt g Ee ade dgew
Gender xiilan ig ehdar, A E, AR ste] o & vehydr) 4t
Married | Single 32 o} o] 2zt 2 FE oISl vHAIR e AlF-2al A
or not | Married 68 ZbAdo] 1915 A, 29)& 7H4, 391% Bl
20 24 Ao 2 TiRpele] A ek, AlgEA A2l
Age |3 8 ot okl A, Aeld 2o vehgel )
S - £ AFRULE 0 1912 A0, o)
Employee 58 717k, wilgn] | EA] molsie). o] wiHEAL 8
Job Self-employment 18 oA 1915 A8 88le|ct,
Etc 6
Purchases| 3 or more times a week
per week | At least once a week 96 4.4 MMANE =210l T Al SRE 2019 SEH
500,000 won or more per week 50 SME2
Purchase 400,000 won per week~less 16
amount than 500,000 won 2alol mpA oA 2R|AE0] AlAAZ-S L)
per share 300,000 won per week~less 99 Z 23 A7 Foald Araele EdbAo
than 400,000 won
300,000 won or less per week 12 A3 o, (Table 6)4 & 4= 9l=el 21l
dairy product 24 2o EEA, i T S R(11.4%) 2
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(Table 5) Results of Comparative Importance of Main Factors

Evaluation factors Shipping quality | Product quality Marketing System quality Sum
Weight 0.341 0.337 0.172 0.150 1.000
Com‘paratlve' 1 9 3 4 B
evaluation ranking
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(Table 6y Rank in Terms of Main and Sub Factors when Purchasing Fresh Food in an Online Market

Main factors Sub factors Overall ranking
. . Global factor
Main factor | Weight Priority Sub factor Inside the details (Main+Sub)
Weight Priority Weight Priority
ingredient 0.168 3 0.057 6
flavor 0.115 4 0.039 11
Prodgct 0.337 5 incense 0.082 6 0.028 14
quality ' origin 0.108 5 0.036 12
hygiene 0.270 1 0.091 3
Freshness 0.257 2 0.087
price 0.315 2 0.054 (8)
Marketing 0.172 5 design 0.154 4 0.026 15
factor brand 0.204 3 0.035 13
Simplicity 0.327 1 0.056 7
Possibility 0.357 2 0.054 (8)
ilylsatlfgryl 0.150 4 convenience 0.284 3 0.043 10
safety 0.359 1 0.054 (8)
Packing 0.151 4 0.051 9
Shjpping 0.341 ) Delivery period 0.270 2 0.092 2
quality ' shipping fee 0.246 3 0.084 5
Shipping Information 0.333 1 0.114 1
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