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Abstract

Purpose: This study aims to analyze the management environment Provincial and Municipal Professional Soccer Teams based
on financial statements at a time when strengthening the financial soundness of domestic professional soccer teams is emphasized.
Research design, data, and methodology: This study was sampled using convenience sampling and a total of 607 questionnaires
were used. In this study, questionnaires were used as a survey tool, consisting of eight questions in a total of four areas, measuring
demographic characteristics, shoe design, shoe functionality, shoe price, and promotion. Results: First, the importance of outdoor
brand shoe selection attributes was high in cost-effectiveness, discount, and promotional models, while the satisfaction level was
high in shoe size, content, and Model. Second, IPA analysis revealed shoe sizes, promotional models, and discount factors as
maintenance and management continuation areas. Content factors have emerged as a competency-focused area. A sense of cush-
ioning and wearing has emerged as an area of further improvement. As a status quo area, shoe laces and cost-effectiveness factors
appeared. Conclusions: First, consumers considered the cost-effectiveness of choosing shoes, followed by discounts, and efforts
are needed to diversify promotional content to maximize promotion for shoe sales. 3. Domestic outdoor brands are not yet satisfied
with consumers.
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Percentage (%)
61
39
54
16
21
70
14

Frequency (n)
368
239

10
328
98
125
46
426
82
43

58 Likert 82 RLMEQICEH

Male
Female
Under 20’s
20~25
26~30
30~39
Over 40’s
Nike
adidas
new balance

Demographic

Gender
Age

Table 1. Demographic characteristics of subjects
Sports brand




So Hee KIM, Sang Hoon YOON, Seung Jin HAN / Journal of Sport and Applied Science 5(2), 17-21

Fila 29 5

etc 27
K2 99 16
north face 222 37
Outdoor brand black yak 42 7
nefa 54 9
etc 190 31
On line 306 51

Purchase path .
Off line 301 49
Total 607 100%

2.3 X2 X2

2 AT E fI8ll SPSS Window Version 21.0 & 0|&3%t0] 2|+E HEX|E XEN2| StRACH SEAL| QTFAR EH
g otst7| @8l BIEEM (Frequency analysis)2 HAISHACH 2ato| MEEE ASSHI| {5t Cronbach’s
23t MBZE2Y (reliability analysis)2 AA[SIRAC S22 X9 g E ABSH| 25ty
EtMA QOIEM (exploratory factor analysis)S AA|SIQICH B2 FREF HEFEXE HItSI7| 8l IPA 7|HS
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249 (principle component analysis)2 AMESIRUCH 9 U HC 2= AP H™LA (orthogonal rotation) &
HIZ| WA (varimax)e 2 AFESERALE (Seo, Lee & Kim, 2018). 1R X[9| Z+0| 1.0 0|4, 201 HXfX| (factor loading)”?
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YRS HmE 2t ME|ZH £ Cronbach’s = .680 ~ 790 22 WX Y2H40| 2L E|QICtn THEHE|Qint
Table 2. Factor analysis results: Leisure commitment
Promotion Price Functionality Design
Public relations model .865 .118 .017 .064
Contents 764 .096 .159 .254
Cost-effectiveness .090 .863 .047 .007
Discount 116 .814 .096 172
Cushioning .056 -.011 .859 .073
Feeling when wearing shoe 110 161 .795 125
Shoelace 437 .080 144 .659
Size of shoes .074 111 .099 .898
Eigenvalue 1.565 1.475 1.438 1.360
% of Variance 19.561 18.439 17.972 16.996
Cumulative 19.561 38.001 55.973 72.969
Cronbach’s 778 .680 .799 778

KOM=.734, Bartlett’s test of sphericity test = 841.711, df=28, p<.001

3. A&}

OF2E 0] EYME Ay MEHEMO| Cfot SREQ BHEEO| RM&Q Zut= <Table 3>1F 20| LIEHRCE
KR, ZQE 2M4Q= JHAH|(3.83), €Q1(3.77), EE ZEH(3.77), Al AF0|X(3.72), Algl(3.62), 2H X(3.40),
Hotzh2.92), FME(2.82) =22 rEruEr 7%**H| %0_, SR ZE MY AO|E, AHE2 HAgh BOF 52 ACE
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£ *f0|5(3.750), ZEZX@B750), 88 =ZE(E742), ZA@B725), MEL(E725),
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7H4H1(3.608), FM'd(3.600), A2t2(3.600) =2 2 LIEFRICE M AtO|=, 2HIX 2 2 Hol2 B 2L &2
Ao Z LIt o, ML, 7hdH|, MY, otH2 Hogh 2ot ¥2 A2 2 LIEHGT
Table 3. Priority results of importance — performance
Rank Importance Average Rank Performance Average
1 Cost-effectiveness 3.83 1 Size of shoes 381
2 Discount 3.77 2 Contents 3.73
3 Public relations model 3.77 3 Public relations model 3.60
4 Size of shoes 3.72 4 Discount 3.56
5 Shoelace 3.62 5 Shoelace 331
6 Contents 3.40 6 Cost-effectiveness 3.28
7 Feeling when wearing shoes 2.92 7 Cushioning 2.99
8 Cushioning 2.82 8 Feeling when wearing shoes 2.59
Total average 3.48 Total average 3.36
3.2. O} =0 HHE g MEISHof Cfst IPA 24
F2E0| BRI S0 WRYS SYIOE A0 IPA EAS QU3 IEYAS THSHYCE OFRE0| HAS
Algh MEl=M0)| CHot ZREQf HHEEO| IHERIA A= <Figure 1>3F ZCH AW, 1 AMRH2 |X| & 22| X|&
YYo= M A MO|=, S 2E, 2l 20200 Xt2[SHACE =M, 2 A2 H2 JHET JYezM FZH=E 2010|
AE|SHACE 3AE 2 F2HH SHo =M MY, AStH0| A2|SHRACE 4 A2 2 g RA SH2ZAM UHE,
7148 2210| Xj2|st At
" . 40 0
v Size of shoes
Contents
70 Public relations
model
350 Discount
shoelace Cost-effectiveness
3.30 L] .
o Cushioning

2.90

Feeling when
wearing shoes
[ ]

Figure 1. Matrix of IPA Analysis

JHEHIE 71 2 ROl R4 A £88 71 SHCHE
A ¥ £ UL} Park and Kang (2017)2 ;LOME H ZHto| UM AHIXFES AZX HME ME§ g oOj
oM CIRtQl, 7|5, 714, W7t /8, MH|A &=ME2 r Pt Gl ANt HEMO 2 JASHA LIEHECE Ol AZX
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BEHEQ OF2E 0] HHES| Al MEHO|A UOIAN UF FE KtO|FHO| Ydlste Aoz ORIt

=M, IPA M2 Solf OFR 0 EHE M MEHSM S U 74| AHEHE 7|FCE YOtREYCH, A J|E2 5229t
HEZZ FLGSHACE TARHE FX X 22| X|& FYo2M A Mo|x, 82 2, &2l 29010| X2|st=d
OfRE=Of EMEE Ak A QU oo DPgollA A ALO|=, 52 23 7tAo ool 52 TRjo| dgE |FX & e
X&shed L8 7|80 & ZHo2 HCEICE 2 AR A HE GYo=2 M ZHX 2010| Xt2|stdeh|, MY
HOE 25t 32 F0istE Qo 2 2HXQ| CHYstE Qo ML =2{0] Bo| BRsICtn FHEHEICE 3 AR HS
F2HE Yoz M MY, HetH0| A2lst e, Ol IU OfRE0| EME Mol 7|540| Ot&2 AH|XIE
DEEAIZ|X| RSt 0|2t THOE|N, I OFR 20 BEHES2 AH|X BHES o MHO| 7|59 THA7|7]
ol WEM o2 Aol CHEH R&D Z3k7t ZRSICED THEHEICE 4 ALEH2 HARX| GHoZ A AT JhdH| 2910]
2SR, ALEn 7hgd 012 e A2 FELCs WY |XIE Qo MEo| RSt FEhEIC
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