SIEHEMAS M |=stel=2X|(kiect) 21-6, Vol.14 No.3
== 21-14-03-193 http://dx.doi.org/10.17661/jkiiect.2021.14.3.193

ZUE W gt 24 wtio] Heolg 24

X o
Az, e

or

| *

Big Data Analysis of Social Media on Gangwon-do Tourism
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Abstract Recently, posts and opinions on tourist attractions are actively shared on social
media. These social big data provide meaningful information to identify objective images of
tourist destinations recognized by consumers. Therefore, an in-depth understanding of the
tourist image is possible by analyzing these big data on tourism. The study is to analyze
destination images in Gangwon-do using big data from social media. It is wanted to
understand destination images in Gangwon-do using semantic network analysis and then
provided suggestions on how to enhance image to secure differentiated competitiveness as a
destination for tourists. According to the frequency analysis results, as tourism in Gangwon-do,
Sokcho, Gangneung, and Yangyang were mentioned at a high level in that order, and the
purpose of travel was restaurant tour, gourmet food, family trip, vacation, and experience. In
particular, it was found that they preferred day trips, weekends, and experiences. Four
suggestions were made based on the results. First, it is necessary to develop various types of
hotels, accommodation facilities and experience-oriented tour packages. Second, it is necessary
to develop a day-to-day travel package that utilizes proximity to the Seoul metropolitan area.
Third, it is necessary to promote traditional restaurants and local food. Finally, it is necessary
to develop tourist package suitable for healing and family travel. Through this research, the
destination image of Gangwon-do was identified and a tourism marketing strategy was
presented to improve competitiveness. It also provided a theoretical basis for the use of the
big data of tourism consumers in the field of tourism business.
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Fig. 1. The result of data purification Jeongdongjin 203 1 0.0074 29
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Beach 58 47 0.0043 44
lodgment 55 48 0.0072 32
Reservation 49 49 0.0068 33
Woljeongsa 49 50 0.0054 40
Naksansa 47 51 0.0060 38
Birch forest 47 52 0.0048 41
Festival 44 53 0.0048 41
Central market 34 54 0.0045 43
QOdasan 33 55 0.0029 53
Things to see 31 56 0.0036 50
Abai Village 28 57 0.0036 50
Matsutake 26 58 0.0005 59
Cable car 26 59 0.0039 46
Ohjukheon 24 60 0.0033 52

a9 2& F8 7|9ERY] A2 FHY =S
AZeRRt Aol 7 F2 e A" o
HFol-Amer o] 449 HlE#ﬂ 106, ‘4]
wehal ol 7o) ?xm,] HEas 104, ‘&%
o} QkeFzie] HA4 Wn 117; UERT
ol A= 13’*%%01 EH%* YA} LE]

o
AS F4Y & e g4 8T 4 Aok

B

72 2. N-gram £A1Z0}
Fig. 2. The result of N-gram analysis
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