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Study on Competitive Factors of Tourism Resources
for Establishment of Jeju Health Tourism Model*
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ABSTRACT

The global aging phenomenon and new lifestyles have a worldwide attention to the
new tourism form of health tourism. The purpose of this study is to analyze and
suggest the competitive types of health tourism. Through the literature review, the
theoretical base on the concept and type of health tourism and hierarchical spatial types
such as medical space, semi—medical space, non—medical space, and natural healing
space, based on medical intervention was established. A questionnaire survey was
conducted for the professionals in Jeju area about tourism, health care, policy. As a
result of analysis based on competitiveness advantage factors of Jeju health tourism,
Jeju health tourism was confirmed to have higher importance in the natural healing
space than the health service center space. Three kinds of resources such as natural
resources, healing resources, and active resources of Jeju type health tourism were
derived and applied to two hierarchical spaces, natural healing space and non—medical

healing space, based on medical intervention.

Keywords: Health Tourism, Jeju Special Self-Governing Province, Hierarchical Space,
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TABLE 1. Health tourism definition according to researchers

Researcher Definition
Goodrich(1987) Addmg healthcare services and facilities to existing tourist destinations to promote and use them
intentionally
Hall(1992) Tourism whose main motive is deeply related to health

Henderson(2004)  Health tourism is divided into medical tourism, plastic surgery, spa and alternative medicine treatment, etc.
Carrera and Bridges  Traveling outside the place of residence to promote and restore the well—being of the individual's mind and

(2006) body
Hong(2007) A new form that combines well—being culture and tourism with the increasing interest in well-being.
Woo(2010) Providing health facilities using the national natural resources, mineral water and climate
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TABLE 2. Prior research on tourism competitive factors

Researcher Year Research Content
Jinsik Lee 2015 A Study on Urban Tourism Competitiveness Evaluation Model Development
Ruiyi Cheng 2014 A Study on the Ways to Enhance the Competitiveness of the Chinese Tourism Industry
Development of indexes for evaluating the competitiveness of the tourism industry
Moonfyang Of 2013 between countries using the Delphi technique and AHP
Yihyang Kim 2010 A Study on the Development of Target Competitiveness Indicators for Medical Tourism
Ko Kwang—hee 2008 A Study on the Development of Index for Competitiveness Evaluation of Island Tourism

Destinations

TABLE 3. Competitive factors for Jeju health tourism

First Factors Concept

Second Factors

Resources and ability to take advantage of opportunities of

Economic Value

Value " . Entertaining Value
competitive advantage and potential Aesthetic Value
Rarity Resources and ability to gain competitive advantage through control #?g\il Oénalr%?;:éz?on
as scarce in other regions Locality
Imitability Resources and ability to gain competitive advantage because other g&ﬁrlﬂgﬁnes
regions are difficult to imitate Tourism Activity
. Resources and capabilities to secure a competitive advantage by Tourism Managpment Environment
Organization establishing a tourism—related organization Investment Environment
9 9 Tourism Service
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FIGURE 1. Classification of medical tourism types in spatial hierarchy(Choi, 2014)
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TABLE 4. Importance of competitive factors for Jeju health tourism

First Factors Second Factors

Factor Importance Factor Importance Importance(weight)
Economic Value 0.273 0.106
Value 0.390 Entertaining Value 0.325 0.127
Aesthetic Value 0.401 0.156
Level of Globalization 0.248 0.069
Rarity 0.277 Travel environment 0.261 0.072
Locality 0.491 0.136
Infrastructure 0.274 0.033
Imitability 0.119 Tourist facilities 0.280 0.033
Tourism activity 0.446 0.053
Tourism management environment 0.277 0.059
Organization 0.214 Investment environment 0.350 0.075
Tourism service 0.373 0.080
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TABLE 5. Importance of competitive factors for Jeju health tourism by Hierarchical
space
Importance_weight
Factor Total Natural Healing Non—Medical Semi— Medical Service
Space Healing Space  Medical Space Space
Economic Value 0.106 0.320 0.320 0.187 0.173
Entertaining Value 0.127 0.493 0.362 0.101 0.043
Aesthetic Value 0.156 0.500 0.357 0.100 0.043
Level of Globalization 0.069 0.333 0.288 0.182 0.197
Travel environment 0.072 0.403 0.319 0.153 0.125
Locality 0.136 0.467 0.307 0.133 0.093
Infrastructure 0.033 0.289 0.289 0.197 0.224
Tourist facilities 0.033 0.333 0.307 0.187 0.173
Tourism activity 0.053 0.397 0.346 0141 0.115
Tourism management environment 0.059 0.333 0.333 0.182 0.152
Investment environment 0.075 0.288 0.301 0.192 0.219
Tourism service 0.080 0.333 0.333 0.194 0.139
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FIGURE 2. Jeju health tourism model

TABLE 6. Opinions of professionals about the importance of competitive factors

Competitive Factors

Opinions of Professionals

Aesthetic Value

The point that Jeju's own aesthetic value, such as the natural environment, has a competitive

advantage, is noted in terms of inducing tourists' emotions.

Locality It should be noted that scarcity is emphasized in terms of differentiation.

Entertaining Value

It is necessary to develop activities that can increase the satisfaction of tourists.

Economic Value

In terms of economic income creation, economic income and various values are important together.

Tourism Service

It is important to combine the detailed factors of tourism service and tourism policy.
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