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Abstract

Purpose - The purpose of this study is to develop a tool to measure the corporate social
responsibility activities of tourism and hotel companies using 1SO26000 and to verify its reliability
and validity.

Design/Methodology/Approach - This study is the development of a tool for evaluating social
responsibility activities of tourism and hotel companies. For this, as the first stage filer research, 4
experts developed the questions based on [SO26000. And 12 experts (academia, industry) were
surveyed by Delphi to evaluate suitability. Finally, the validity and reliability of the development
tool were verified for a total of 55 incumbents and related persons.

Research Results - For the development of a tool for measuring social responsibility activities of
tourism and hotel companies, based on the standard draft of ISO26000, questions that fit 7 core
areas were composed (60 questions). In addition, a Delphi survey was conducted on a panel of 12
experts, and a total of 45 questions were derived. Finally, as a result of an exploratory factor
analysis of 55 field experts, 20 items consisting of 6 factors were finally confirmed as a measuring
tool for social responsibility activities of tourism and hotel companies.

Research implications or originality - It is significant for the first development of a social
responsibility activity scale suitable for the situation of tourism and hotel companies by applying
1SO26000. This will raise awareness of the importance of social responsibility activities in the
tourism industry environment, and will help tourism companies to develop a positive awareness of
social responsibility activities and to prepare effective implementation strategies.
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Table 1. General Characteristics of Participants

Variable Categories n(%) Variable Categories n(%)
Viet Nam 51(92.7) Tourism 20(36.4)
Nationality Korea 2(3.6) Business Hotel 35(63.6)
Others 2(3.6)
Male 22(40) Viet Nam 42(76.4)
Gender Female 33(60) Elgit-?(?r?gi i Korea 5(9.1)
Others 8(14.5)
20-29 42(76.4) Int’l companry 19(34.5)
Age 30-39 10(18.2) Company type Partnership 8(14.5)
40-49 1(1.8) Domestic 28(50.9)
> 50 2(3.6)
Less than 3years 25(45.5) Z/Irll(tj:rlgrirg:rket 5(9.1)
3-5years 13(23.6) E"O'f‘n;'azneyd 10(18.2)
Career 5-~10years 10(18.2) Copany Size  Small company 6(10.9)
More than 10~ 7(12.7) 5-star hotel 16(29.1)
4-star hotel 13(23.6)
3-star hotel 5(9.1)
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Table 2. KMO & Bartlett's test of sphericity

Kaiser-Meyer-Olkin Measures of Sampling Adequacy 844
Approx. Chi-Square 919.463
Bartlett's identity matrix test df 190
Sig. .000
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Table 3. Factor Levels According to Tourism & Hotel's CSR
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Table 4. Descriptive Statistics & Cronbach’s «

Categories items WA HE=M2t B235HAA|Al ¢ Cronbach’s «
24 3 403 999 878
. 37 4 391 997 846
Environment 27 5 412 861 817 877
231 4.01 952 827
2 1 434 865 896
Community Involvement A9 2 414 9N 897 925
and Development 24 3 421 896 877 ’
24 10 423 792 932
AH|Z} 5 4.49 690 796
Consummer Issue Z2H|ZL 4 451 663 761 864
AH|Z} 3 429 .785 875
=N 4.14 .989 840
. L= 454 .689 813
Labor Practices Ls ) 445 32 846 867
s 3 4.40 709 820
Organizational AHEAA 2 4.49 663 704 805
Governance HHEHA 450 604 .704 '
Q14 6 407 899 746
Human Rights OlH 3 4.21 896 623 778
QlH 4 3.92 1.08 732
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