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Abstract

Purpose - The purpose of this study is to identify the preceding factors that form pro-social tourism
behavior intent in a pendemic situation and to present theoretical and practical implications for the
role of individuals for a safe tourism environment.

Design/methodology/approach - This study conducted an analysis by collecting 420 valid
questionnaires targeting citizens who have lived in Korea continuously for more than one year. For
the analysis, a confirmatory factor analysis (CFA) and a structural equation model (SEM) were used,
and a multi-group confirmatory factor analysis (MCFA) and a multi-group structural equation model
(MSEM) were used to verify the difference by age group.

Findings - First, cognitive and affective risk perception for Covid-19 had a significant (+) effect on
the ascription of responsibility to tourists, and affective risk perception and ascription of responsibility
had a significant (+) effect on personal norms. Second, personal norms have been shown to have a
significant (+) influence on prosocial tourism behavior intention, and prosocial tourism behavior
intention has a significant (+) influence on WTP on safety tourism.

Research implications or Originality - Tourism behavior in a pendemic situation can affect the spread
of infection. In this respect, this study attempted to confirm how moral norms affect pro-social
tourism behavior from a personal point of view. In addition, we tried to present practical implications
by identifying the impact of personal norms on willing to pay for a safe tourism environment.
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1AE
A Ee gk 3 oS AAZ e BPTEL AYY F ARBQel ol v A
54l 914 so% AR BFO| 2 FFL wAA o] Bt olvA, elw wH

< PRI - S, 2007). 2 ZRUY19= AREEY] Aeld Bkt
AZ=AA ﬂz 9 #BE5S 719 at= ﬁo o2 Zgstgnt. o2 <la] HwkA<l #F4ite
o] AAHL AAH EHo] TAsk= A7) dEo]l AASEA((HE - FEA, 2020), =7 AERA
o} =T FAH0R oo &R, 2020). AF-E ZEU199] BikS Z7)6l pdste] HAH
718 BEa7] 8 mp2aAgS oF-sista A AelFr] Algskdint. add® Sl A
g A 1do] A AlellM AAe e ASHL A, AFES] ARG A m=F Eoibd A
Foltt, BAFAR - g Eul2EH 2835|2021 whEH, 20209 129 Z2H199] gk AA
7 FEgo]l Hit 1.78Wez veR} 99(1.774), 39(1.73%), 591,59 R =4 UEhgT
8] 128 AP 7FEE, BRI Bl tigt Fagel 7P A vElEo oA |
el gk FElol mohAWUA HE bl WFEHA B Hsg J 2A 278 A
FAE FAG AAdzstH ol FAA A ek BFrat dE SUkete A2 vERa ke
ZHB-ZA}, 2020),
ojM¥ el RS AXFL Ugel® BT o #BEFES AL
A3 FrIstR Qla] AP e] 7O
A2 R 4L S5 AF WdeR o7t
Ak, 202100 & Ao FHMF £ Sk o]
FJr el S oy I29 Eake
Fole ol @A7F JlemR A& aIH
AAekE 77 Bagh Aldelt. ol FolA A
BFY T A o w vehle A gk olsirt dasith 229
g AFelA IAEH AFYFodE AAFG ik AF(Bae and  Chang, 2020;
anchez-Caflizares et al., 2020)7} FF=HIL Qo oA 211383 #AFPFert AdHo=w
*FAAFE S Zlg«WOﬂ VA= G #F A7e mEeka, dRAEE HadTs ARt
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2 d7e i ol BE, AHEE FEs ARsta AEE R F el vAE
S g8tz <l Schwartz(1977)7} Aotet 7+ A8} o]E(norm activation model)S 83
of Fletaa shqleh. 53], 17 24935} ol29 e 54 T ol ot I =¥ 9]
h=3
|

bl

A S QIU]TS‘]—fH](SChwartz and Howard, 1981), Z2119 53 AStolx #LI=S 0] Pt
AA el gk 7iQle] =Y off3to] HALE A #BYFol 8% HdPaloez #8d A= %u}

>,\l

¢

e FALEE $FBFIE AAHAS RS e m2ho 98 Aol el
g stelsta, 984 A3 AAHAGe] Mol AL JFRALS
shol, ele] =EA olpg BAAYE ddacle Helstud steth w9 ATEs A4
57 BRAFIE T SIS PG, AT BFAAL T 99 v SAReel d@
JFe FoAstug stch. 2w de v PF L AARIA) TS
WAL Fad 9clo 2R - ol HY, 2015), FELY AP AAAE, AW, WA
A BgAEels, e WP b P2 ggelel 2UENE YehieA Annad s,
FHARE sgos o B FFIN B AdsE 994 KPR AN BB
Bowe FYsHe Aol W WS mde 5o wm@g srelshn, st Al
FFPBA7L ARl VA JRuAG] B ol2AH NS ANSaA drh 2ol s
19 33l BRBES BARN] AF P BPAu 2 Ay FuE gls) Eabael ol
B AvA A At S,
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o]23 |73
21 F2U19 ge1A A

Z2H9e A AAHR SiHT dFAES HIATIHA 3 FeF QIF7F AEsA ZId
At 230 MY (Pandemic) Aoz AREATHERZ:, 2020). WHOQR021)E 20219 49 12
7o 2 A AAY A £ o 12859 W, APgAR £ ok 2808k Mo o]231, UNWTO
02D 29 BAOZ 20201 FA|A 9] BFo] oF 74% FAste FABFFY EAe] F 12
179 ge] sk ta wRr. oA | ii‘%w— e 71zl W Qlelet woek A
A Y3 AHREEY AEA Ejbel 92 vIATHDing, Huang, and Xie, 2020). AFEES
FZ2H9 ol g A8 Bk < ‘OH"M EF HEFE AL FA3AL, AbElE
ZRQlel =l - o AYE Alekeldrhel e - AEE, 2020).

o)X & H2le] A (perceived risk)e TFPT Al ATA A3 A oA Hojup FHHoZ
ARE s, 7Rl Ay SAd 38 72 AFshA dri(&EsobdE, 2018), 28 &
B35 4 BB dA o JF& mlWh(Huang et al, 2020). o|¢} ##A3}Y o= ZEUI9R
olst #gqE wslel AH §_ A7} gpkstAl Ma =l it} Sanchez-Cafiizares et al, (2020)&
29 A8 AAE ddAdoR FAT AlEY o ord nAs TS s, A
e (2020094 LAk 01]/\1 AFEES TARFAA AR PFored vAe FFE & OP“E}
3lH, Bae and Chang (2020)2 Z2119 $J3A 2218 X A-AMA F 71| pdo=
‘untact WFPFE el THH FFS vHTE AFEFHE T Z2U9 o)F 7&7)’9] /\Hﬁ
< W3PS AAEHATt. ol9ldlE Jeon and Yang (2021)2 29 A o]F FUw
AFEES] ol EFH WskE A AFdlA ZEUH99 PP IF ARER ‘?a_‘@%
steje Aol whdEo] iAo WRETl v digh SO AduFAR] ol F el

A As sttt 28al 323190 (2020)= Z2V97F A &Fol ¢
=2 —E.—éi*‘s}%lt}

o] &

HAE A Al 8T £ s PAS ZA2 ABLE A4 A

By FAH o JFS ]?]E}(Chew and Jahari, 2014). £3] Y&A12o] B3l AT Az ?l;(]
o ZHA et (Shim and You, 2015) Peters and Slovic(1996)& ?{4/\1?@ 93els] =™
o] Alge] qFFS AAF] AT F = 2oz} oM, Loewenstein et al.(2001)& A H =
Hg vk ATFE AP A" @A Agle] 1XERE AAAEE ofvlste vk, AA
2 A AN =Fo e B¢ e ARS oH|gtt(Sjoberg, 1998). oldl & ATE v
@ AAEe]l % /b4 Sulel JpETh g e al, 200900 S T3 AN 919

Arow prsel drE AAse
2.2 7 843} o]&(Norm Activation Model)

AT ALB TR EC] GEHSE TPHE ATIEE st 1S WAL, Hide] o] He dES
RS (3 EE, 2012; Hooper and Nielsen, 1991). ARS|qF2 7lQle] zfole} AXslo
NI 2A Zste] S F5he Al AsAE AolFaL, $INket PdFdl A= 2 A3to]
fFaslE WHsle =93 gxe2 f23th(Hopper and Nielsen, 1991), o]2{3} 7jely wHaz) #=d
g 7 243t o] &(norm activation model: NAM)- 7H19] oJebs -, X34 P5& st
o] &0 24] Schwartzell 93] 19779 A& AFHUL, AZIA 87, AF Fof Folx 7qele A<l
Ae A PF5S AWEr] Y3 Faeclors &5 ti(Steg and De Groot, 2010; Zhang
et al,, 2013). 53], 7t 54 &5S AAste =94 1224 (Schwartz, 1977), 1454
(pro-social) E& o= = = 83 o]l2o 2 4#A JYok(Yun and Kim, 2020; Chen and
Tung, 2014; Onwezen, Antonides, and Bartels, 2013), =, 7152 AFS]EA| o] thdl A =]z}
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A= (Awareness of consequences)e}t MU HZ(Ascription)ol] o3& J&F2 w1, 7iele] A3 H P
9 P= o) it JFS W)= o|2o]th(De Groot, and Steg, 2009), 714 ‘AFA|7F A=

ASEAE A2 AQlel WASA B A ke W xAE F e $RH ARE Azeke
HEg JrIBHS-2F - AT, 2019). o SO MY BEL Fustel A2l felx 24
o JFL PIAE NFoRA FTE FTHEEA, 2016), ALAZL ANele] VAT BEL 34 o}

vehbe 34 Aol tis] =7 JHRIA - AFSA Az ow]EkH(De Groot, and Steg, 2009),
AFEES ARBIEAE 7119 EAIR HolEolA] g Aol A YRR AQlHAES 53 d5rert
STFEAG(ERA, 2016). weEkA Al 54 A5 old e Boldd g =Yy o tolrt
(Schwartz and Howard, 1981),

Fig. 1. Norm Activation Model

ETPTENED, gl 719! — B NN ol /as
(Awareness of (Ascription of = (Pro-social intention
consequences) Responsibility) and behavior )

A

A J

(Personal norm)

Sorce: De Groot and Steg (2009)

olsh o] ¥ BAFolES Mo § ATATINE VA EE WA AFIEE sk
olgoz Aguol thslA WAHL UTHT-RE - FAG - =7, 2020, AEF - ABE - AN,
2019; 23], 2019; 25 - A=, 2019; F3% - AHG - A=, 2015), &3] - ¢t l—’F'—‘T— 1%

(202008 18 B4 0|23} AHE YFo|EL 5T Ag3tel nARNAL G A3} A7fe] ¥ E5E,
DA 25 @0l B A 94 GTE AAlel B9 AL el FEol YoRew
Fol Ante Festelrh WEE - AFS - AAS (019 ADAS] P AHele] 77 287

sAeichel ol Fol Aok elAsh e AA, Aol 485ku, Aoz il A
o 27 YEA=E g ANHI, LT AT C09E LIV AT 71U 4
SEE T BAE lEE Agste] Aslusion, SRR n sl WA T 2T Ao
xmz A%, A% 3¢ A N el Ygsin, Astaon AY wReles Yk
APARE AN, o5 Be ABATE WO R, ¥ ATt Lo A4 ol BBl
A BRHS e AR A 0w YAEEA) stk shalek, we el AAkal A
AT U hdggel tja vlgABelatel e mAEA e dis) seteta) sl

# ATE 29 A1 0] Bl e AAAS, ATl v FFE shosha, et
Hol 2ALSIH B BolE B QhAEgol the WTPY) v Al ojge Stelsharat sheirk. ofo NAMe]
22 ulgow JIAS RASITh 2elw ARHTe 200, 300, 40d, 500, 60vh olel 57
Yo FRste] muhO F81e] MIAE GBE shelaheir. 20209 98 BARA RN e
Sl ARG AEEAVIA 30~30417F IR Uhoel] v A3t Felg, Bere] B ARl w3
7Pg ESROP, 40~4941, 50~5941, 19~2041, 604] olFe] O = LhERgrh, o|eldt HehEAl AnE
shgoz dydaEe dgeldoel AR ATl vt Gael Folk YA Helska, Al
Hol WASlH gaEolmel chdwgol tid WPl e el Aol stelstas sheirt,
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1% A9 HUSTE MFoL sk Rol /1S WA,

P UIRQODE AYBBALOD A8 Bk Akl AYBBo2 AT AP fID

B(Hel L WAL APANE AT, Meng et al. 202002 AREA} P} Bl Aelol

g %—Au 24 BAE QA4S A7]olo] BolAE AFAFE AN, Zhao et al.(2020)

FArRg gaste] Bge) RAH 9P ANIFE A0l e 3H JFUAE Helsterh,
H

Kiatkawsin et al.(2020)& 2~ulE #FM o] A A AP ET} st ATFoA] B2z AAHS 7+
frofgt Ao JAFAAE skt Gao et al(2016) FF2 < g7 #As AT olA 4 H
FEo] AA7Idlel T84 FFS mA= A AT ol & AFolME 53 o] 7Hd HI,
H2E d73sict,

OE
N

w2 Ao},

HI 22019 944 99904 4750 fold Fhel e )
Felae < w2 Zlolt),

[¢]
H2 32119 M4 9 AL Frold Hn)el IF

HAE - FA5E2019) vAAAAEAZ o] HlitH Al froldt A+ S A= AAE A

. CQEAISE - 127]99(2020)2 vIAIEA] S sl ojgk A A|zbo] Jh]le] A el
gt A(+)9] FFL viAve A7AAE AABHT. Zhao et al.(2020)2 FAkdgalA 7)<l
S AdHFT wdsto] wFol ot B JFE AALFF iAol SAHH dFES vRv=
ATAIE AASEIE. Liu et al. (2017)2 %—i%?} ZAERR QlE) AFEAE ARl SHE S5 e
2 7hQle] AR ARS- fhaolmet A Aol AEAk ARo® QIgk At QlAo] ]Il ol
Ao GFS vt AL skt ook 22 AP AT AAE S o o] 7 H3,
H4E AAstoirt.

o

H3 3219 1412 a2 7Rl Fofdh (el d&Fe vE Aol

H4 321419 MA@ ARt Fofd el dFe vE Aol

G HGT(2019)2 AYHBAG A AAEE B ANEEF AYRF 5S A &=
S Aiarie] FdEE dAT-adE AMSHAT. Ki tkdwsm et al. (2020)94 AT ] A AT
of gk ol g(+)el JFaAE dsskairt. 7:1?3 +&(2019) S AAE2 R fro
& Ao JFaATE S A5, Liu et al.(2 017)° As2F ARg o2 15 BFE ANk Bt
Al7)le] Zhlitel felgk g(+)el dFS ﬂl%\:}% A& Y538 Gao et al.(2016)2 #3374 <]
Al71le] Rl froldt A(+)el dFE vA= AHE A, wEhA B dFelM = 7

H5 A& Al fFrold Ao dFE nd Zoln,

T83] - AF - 2719920200 vAIHA] 5 AEel gk e EFF o] PFFE o
ot A+ JFE HAE AFAHE AAIEIETE 25 AHPF(2019)2 HFYFAF] sk A
A e AdIBY T Fost F(H)Y YFE 7= AIAE st 3 AAA -
AFZ2015)F 71FHste] F]lo] Al k= A2e] 137 Wzl ok 7§(+)9] °f%k_' A7k

< eIt AFE - w20l (2015)= $AE S 44' AAg JiQlY =94 o] 18 Ao

T g 37 dFo 47 Fost HH)e JFHAE A= ATEHE AAIBIITE Liv et
al. (2017)2 Asatkel Bk FATA e} At Aol AeAt APg FolHe dmd T4
= AA)BFGY). 22]al Sanchez-Cafiizares(2020)& 21119 Ag|e] A+

Pl APste B¢t T2 FFY HRAE AT v EAEYAM T
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Fig. 2. Research Model
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AEAE Likert 53 HE(1= A3 23] g}, 5= wj¢ 2¥HE &83te] 4T, 2219
ol AW =AHTEL Yild i ri m and Giiler(2020), Bae and Chang(2020) o] A+= nl&
o2 AAH AAAAF FAH HFAA A4 Ul SHFFOZ 73T NAMe| &5 45t A<

& 2 el o] ek 2482 Kim and Hwang(2020), Meng et al,(2020), Zhao et al.(2020),
Kim et al.(2018)¢] A& ntgo 2 47 371, /]9 S4¢F o2 745ttt A 3 ole
o} #ag =32 Miller et al, (2015), Ribeiro et al (2017)¢] G7-& vlgro = 37| 2o 2 A8}
dom, rATF WIP gt ZA3FEe  Sanchez-Caflizares et al.(2020), Wang et al.(2020)¢]
ATE AR R 4 FFoZ FASAE. 2Ela AR FEAe] ATFEAEE EAS AT 95
BEAHEE AMgete] A, A, AEAR, a&FE, A4, €97 A5 eRE TS

3.3. AEZAL 2 2
ARz H2 19 ol Bl ASHoR AFH FES o 20219 39 297 39 8U7A

i
F 7Y B 22l e=xeelow ZPstodrh, ekl AE2AME Data Spring Korea's 58k 222l
HI2AF 3247, @ xeel HEAE HFAGEA2H S Sgsto] 2020 Q7] FoWBAH F 3RS
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ARCTE, =eabs, 07 )ste] 42 4554 F 13558 F3ste] & - ezl F 45959
AEAE ST 53], 2. 2xels St A 2SS u=7 FHeb] f3 e REFEY
< ZE3tslon, s AEA T B B4 AEA 3978 A9 420—re HEFEAM
28Tt 42 Amos 23.0& o]&aten, dTRE Y A¥e HAF % 7/HEASS & &
Qol®X(Confimatory Factor Analysis: CFA) 2 GZHA 2 28 (Structural Equauon Modeling:

SEM)E& &8st sttt 2 AFPHE zolHEs 8 dedw #E1d aclEA
(Multi-Sample Confirmatory Factor Analysis: MCFA) % t&3dt #2942 23 (Multi-Sample
Structural Equation Modeling: MSEM)-& &-8-3} i},

AR AfEAISHE 542 (Table 1) 9} 2t} ojAdo] 218W(51.9%) 0.2 4] 20278(48.1%)
B} wgton, AR 40~494171 8778(20.7%), 20~294]9} 30~39A17} ZFzF 86¥8(20.5%), 50~59A]
837(19.8%), 60A] o] 787 (18,6%) w22 Uebgth, 281 7|& $HA7 260 (61,9%) = 1| &
S92 1607 (38.1%) B} BWkow, HEstye rﬁiﬂisﬂx} 26478(62,9%), 3LZo|5} 807 (19.0%) 52
Fo 2 Yt #<L 3lako] 1449(34.3%), 5 67%4(16.0%), 71E} 5178(12.1%), A&/71&3)
467(11.0%) 59 o2 Yehda, 487 71 F4A5L 400~599%k0] 1387 (32.4%), 200~399%+1 0]
119%(28.33%) T2 £2=2 YERT

Table 1. Demographic Information

Variable Categories n %
Gender Male 202 48.1
Female 218 51.9
20s 86 205
30s 86 205
Age 40s 87 20.7
50s 83 19.8
Older than 60 78 18.6

High school graduate 80 19.0

. Univesity student 32 7.6
Education University graduate 264 629
Master and Doctoral degree 44 105
office worker 144 343

public officet 22 5.2

self-employment 37 8.8

GaaupEar agriculture and Forestry 12 29
professional 46 1.0

students 41 98
housewife 67 16.0

Etc 51 121

Under 2 million KRW 41 98
Average monthly 2~4 million KRW 119 283
household income 4~6 million KRW 136 324
6~8 million KRW 75 179
Over 8 million KRW 49 1.7

total 420 100
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=

42, 314 Q1A 9 e
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A
rl

gholx Qo1& (CFA: Confirmatory Factor Analysis) A3}, (Table 2)¢} Zt} 28 HI=&=
CMIN=441.230(df=194 p=.000); RMR=0.042, GFI=0.914, NFI=0.912; IFI=0.949; CFI=0.948;
RMSEA=0.0552 JEh} A Aoz Fsgt +FS YelTh B8 S5 addqAZFe 71EX
0.601°4(p<.001)¢] h-& vttt 2| SAgE dist JYFetdA A5dan, FT2NFZ(AVER
< BE 9l 7IEA 0.501F 02 vk o (Pornell and Larcker, 1981), 713412/ =(CR:
Composit Reliability)= 71221 0.7 22 e} HSEFEAS FREIoH(Hair et al,, 2014).
gk (Table 3) 3 o], 431 7F F##A 79 AlF #+-2 AVE it 9 vept sdetdds grst
St (Fornell and Larker, 1981).

Table 2. Confirmatory Factor Analysis

Factor Item Esirte  AVE CR
B Covid-19 is generally more likely to be infected. .736
Cogz;zlve | am more likely to contract Covid-19 than others. 651 521 812
perception Compared to other diseases, you are more likely to contract Covid-19. 794 ' '
There is a possibility of dying of Covid-19. 661
) I'm afraid I'l be infected with Covid-19. 828
Affective | am worried that my family will be infected with Covid-19. 796
risk , . ) ) .651 .881
perception I'm worried about the covid-19 outbreak in my area. .794
| am worried that Covid-19 continues to be an issue of health. .660
| think all tourists are partly to blame for the spread of
. 783
Covid-19.
Ascription | think all tourists are partly to blame for the spread of

R ibilty  Covid-19. 819 617 827

All tourists believe that necessary measures should be taken
to mitigate the negative effects of tourism.

| feel a moral obligation to try to prevent the spread of
Covid-19, such as reducing the number of tourism activities or .856
not engaging in tourism.

| feel a sense of moral obligation from Covid-19 such as refraining

637

Piﬁ:)n:al from tourism for the safety of people and communities. i 665  .887
| feel a moral obligation to take altruistic action to prevent the 700
spread of Covid-19. ’
No matter what others do in the Covid-19 situation, | feel | should 694
abstain from tourism because of my own values/principles. '
) For the safety of society in tourism, some inconveniences 633
Pro-socil caused by Covid-19 quarantine are readily acceptable. :
égl;r:/?c:r | am willing to abstain from tourism to stem the spread of Covid-19. .843 616 .825
Intention I will act to ensure that Covid-19 does not spread when | 631
undertake tourism in the near future. '
| am willing to pay extra for safeguards to prevent the spread 847
of Covid-19 in tourism. ’
Willing to | am wiling to pay more for quarantine so that the tourist 903
pay for attractions | visit are safe from Covid-19. ’ 796 914
safety | am willing to pay more for quarantine so that my family can 842 ’ ’
tourism do tourism safe from Covid-19. ’
| am willing to pay more for safety from Covid-19 when using 889

tourist facilities.

Note: CMIN=441.230(df=194, P=.000), RMR=.042, GF1=.914, NFI=.912, IFI=.949, CFI=.948, RMSEA=.055
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Table 3. Discriminant Validity

Constructs Cog Aff AR PN PTBI WTP mean(S.D.)
Cog 521 3.30(.773)
Aff .501 .651 3.95(.747)
AR .318 .321 617 3.79(.756)
PN 313 462 596 665 3.96(.725)
PTBI 237 .354 .369 .547 616 4.20(.651)
WTP .088 153 .208 237 293 726 3.16(.985)

Note: The bold numbers on the diagonal are the AVE. off-diagonal numbers are the square of correlations
among constructs
Cog: cognitive risk perception, Aff: affective risk perception, AR: Ascription of responsibility, PN:
Personal norm, PTBI: Pro-socil toruism behavior intention, WTP: Willing to pay for safety tourism

4.3. 74T

TE2EA2 23S 83t A77MES AT A5, (Table 4) ¢} Zo] et B3] APmE
CMIN=445_439(df=200, p=0.000); NFI=0.911(0.9°]”}) IFI=0.949 (0.9°]%}), CFI=0.949(0.9°]3);
RMSEA=0.054(.017|%h) S22 Jeht st #7082 oz et 7547, A4
AN A EA2e FFYP iAol ek A ALl frolgh H(+)o] JFE vAE AR e}
Sk 283 A e ATl fold F(+)e] GFS rAE AR UEhtoy, A4
A2l AT Fo3t FFE vHA] e Fog Jehgrh ol 229 7 H948E AREH

A= 7HR1e] #E-S Al S EA HEel foldk JEFS vRA e AoEA] W%’& s

< EFSh Zo] WFE JAISHA Yot "rke B=rt widE AR B 4 vk JEa A
At frofet A(H)e] FFE nIXL JieTH- FxkE A AFPFom st AH(+)9
H|2E Ao F vt et AQlite] bdEgel tigk WPl froldk JaFs nRA ¥ Zloa
vl Ale] #3-S AAEEE A B=r Qb tigk FURIEAE oAbl W EA =
Ao 2 velyth, A15E AR F e k@ ol st WTPo f-ofg H(+)9] dFS nAE 3o
2 R,

i:ljz

]

o o

o
o
A
&+
)

1 mo B X
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Table 4. Hypothesis Test Results

Hypothesis Estimate SE CR. Result
H1 Cog — AR 237 079 3.004x*x Accept
H2 Aff — AR 267 091 2.932xx Accept
H3 Cog — PN -.031 064 -.482 reject
H4 Aff — PN 426 078 5.482xxx Accept
H5 AR — PN 576 059 9.818xxx Accept
Hé PN — PTBI 497 050 9.914xxx Accept
H7 PN — WTP 102 114 .900 reject
H8 PTBI — WTP 543 167 3.242%x Accept

Note: *p<0.05, **p<0.01, ***p<0.001
CMIN=445.439(df=200, P=.000), NFI=.911, IFI=.949, CF1=.949, RMSEA=.054
Cog: cognitive risk perception, Aff: affective risk perception, AR: Ascription of responsibility, PN:
Personal norm, PTBI: Pro-socil toruism behavior intention, WTP: Willing to pay for safety tourism
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EERIEE R

dzy Feke 20, 30t), 40, 50tH, 60T oo & TR, wat BFEA(Cross Validity) 7ZS
A8 gEddE FolF @ olEA (Multi-Sample Confirmatory Factor Analysis: MCFA)S AAI8}H
et 7 5dg S4o] o]FofHEA AFshe Hakl waEt3 4 SHRF A Jd 1k SHVFEA(L

olR&tek)7t Ttk Aokl 247152 28 (Measurement weights)S %3] A58ttt 7254
I}, vAkR T Aoknd 7+ Adf=64(1034—970), Ax® =80.816(1683.721 —1602.905) , x*3}e]<]
p=0.076( ) a=.05)2. LPEMDP whzbA] Hlﬂlf’mmﬂ SV A7 Tt Aok o] Fele 2

of Qlegxlvrd mATGAS dustert. webd AR thEeTE
Y B89 vmATE AYsH)ol APk Bershsich

Table 5. Cross-Validation Test Results

Unconstrained Model Measurement Weights Model
X2 1602.905 1683.721
Ax? 80.816
Ax* p-value 076
45, QB M HF

oA #8914 2R (MCFA)E 53 e SA7lsA7F 5dEe delssint. uehd ts
At +20 422 (MSEM)S &83 A%y dd Oﬂﬁhﬂlﬁle v A ek} shdok, 4, Jo 7k
Sq7teA Y FRIVSAE FYsT L Aloks Vhele FRMSAREFES B3 ASe . 44,
v A kR T AkRd 7+ Adf=184(1184—1000),Ax% =267.735(1910.527 — 1642.792) , p=0.000(
(a=.05)22 FAKCR {3t Aoz Yeiyt) webx AFHTE 2o)7) qlokal B 4 9o, A=d
ol AFS BT

Table 6. Test Differences by Age Group

Unconstrained Model Structural Weights Model
X2 1642.792 1910.527
Ax? 267.735
Ax? p-value .000
ARFThE dfolgo] HFHo] Pehdl FAZFS AASIch. AHIAFE, 300 Aae A 99
Q143 A HA% 7+ JFBANA 0.287(C.R.=2.778, p(LODE I8 F(+)e] JFe nHE= Zoz
tehd b, e dRge fo0@ JRRArt dehdA gtk eln A fdln Aol
Zr AN 50th FAeto] 0.379(C.R.=2.706, p{0.0DE F23t F(+)2] JFE nxe Ao et
wou}, B Auwe fofd dgeAr Uebx) ik, 22l AAH SR Ajel 2k gl

(o3

A Ras
A BRE dEdelM  Fost dFAAVE JERA itk 28y AAE fPdd]e 20
0.502(C.R.=3.098, p(0.01), 50t 0.357(C.R.=2.276, p{0.05), 60H o] 0.406(C.R.=2.180,
pC0.03)Z FoJst H(+)9] J3FE nAE Aoz veptont 30 40tE #2lst J&FAA7 JehtA
ie=

AAdALT AAqw 2 dFHAAAME 200 0.524(C.R.=5.247, p<0.001), 304

=
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1.345(C.R.=3.282, p<0.01), 40t] 0.556(C.R.=6.135, p<0.001), S0t} 0.991(C.R.=3.568, p{0.001),
60t} o] 0.734(C.R.=3.884, p<0.001)Z EE ARHTo| fFofst A(+)2] FFFS nx&= oz Vel
k. gz JidtHe] AbEld #FA Tzl miAlE @AM 200 0.614(C.R.=5.012,
p<0.001), 30t§ 0.299(C.R.=2.831, p<(0.01), 40t§ 0.436(C.R.=3.734, p(0.001), 50t}
0.734(C.R.=6,997, p<0.001), 60th ©]’¢ 0.336(C.R.=3.761, p<0.001) 2.2 »E A o)A fofst
()9 FFL vixE Ao vkl

hAw WTPel sl AliEel e 209 0.459(C.R.=2.466, p{0.05), 6ot ol
0.424(C.R =2.936 p(0.0DIA] folek B(+)e] L vl o= hebgont, 300H, 40thsh S0tk
JFUAZL Kol @ ekett, Teln QhARd WTPe) tfst WAH BRYFIse T
30017} 0.907(C.R.=2.108, p(0.05)2 F2I8t B(H)e] JFL M= Ao Uehgort, ols] Agget
L FAHCE FostA ZA YERTE.

Table 7. Hypothesis Test Results by Age Group

Hypoth- 20s 30s 40s 50s 60s~
esis B 3 CR B 8 CR B B CR B B8 CR B B CR
Cog

o 218 1% 1'30 287 580 B 01 095 s 262 312 1-187 102 107 581
AR

Aff 27 180
— 34 254 12 08 079 486 150 095 19 39 4% 0 w3 377
AR

Cog -2 -16

>0 05 6B Y T s - s m B A B B B
PN

Al 308 2% 218
— 52 3 B oo m B o2 @ I @ P ok 319
PN

AR 5207 ) &1% 358 I
— 54 554 W 35 gy W gy 7 8 g9 g3 BB g3 g5y B
PN

AR 5012 2831 s & 371
— 64 68 2 00 wg Bz gm0 P gy o9 T 33 3
PTBI

PN 256 29%
— a9 33w oo w w05 B 8 R & a4 46
WTP

PTBI -

~ 0% 078 531 907 316 2P 1p 42 B T3 4D 670 084 050 297
WTP

Note: *p<0.05, **p<0.01, ***p<0.001
Cog: cognitive risk perception, Aff: affective risk perception, AR: Ascription of responsibility, PN:
Personal norm, PTBI: Pro-socil toruism behavior intention, WTP: Willing to pay for safety tourism

B Q7 2219 g Al A4 BREe e A4R4e BAGA etk 3
g2 93 FAhu SR HAE AolPEe FFS AvRIA ek, 53], ARgey
MmATE F7hH0 R Arlste] ARE AAEES ANSHILA Sedeh olF sla) WAL A Wl Zo
i3

8817 28 5= NAM(Norm Activation Model)& &-g3te] 2149 th6-8 Aeox] BdAE5<]
ZAHE A BFEodE B b 93t AB YAt nAe e allel B o] BF AAE AAletzt



156 Asia-Pacific Journal of Business  Vol. 12, No. 2, June 2021

9‘L
52
T
H
<
o

. O 33N BHREL BRI WA 2] Qb B I8 DA Ykl
ARA ANRE ANGIA B
AT M AIE MO of2H - APA MM thewt ol ANT ek HA, ;O
@ A ANE AENe] FErE BRPAAE] AL A A A

2

iy

ERtT, o] E4 A= TiRle] lafshe ARSI o] woldeSE 29 it
A=Al QAL WFYAES FH oz XSk Bl UEhd o] wFPAR Q1 AL
Frigkell thal frold dart ok 4, ABeE A3tellA 30tie IAIA fdIAe], S0t=
Flafo] AedFiLol Felgt A(+)o] dFL A= Ao yehsitt, ofdl + dxFitto] ¥
PR e 2d F AT BFA JNAE] EAY AR S skl AHEE 2
s Ak vt vk
A, AMH AR BFEFS AAEke o TRl frofg F(+)e] dFE VA=
ek o, A7 SE A Jhl il froldt dFES vIAA e Aoz YEhet o= AS
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=4
o} ge wAAste mRH9 FIAYe] Bol A4S BFWES AAtE 5 Aol =54
e Aoz B 5 vk wH 984S AASetE wuE PYARgel frold gL v
£ Ao dehtid, ol m2b199] thie] 19 ol A& sk J3olx Aelnt Abela el
ARHT G, 98T BAG o] 27 GebAA) owA Uehd Az sHE 5 k. 9
AR AN 200K, S0TH, GOTi7E AsHe AAE 918 de] ATl freld A 3T

1A Ao teh} $3BEoR I2b9 el Aol Aole] BRFES Aokshe THoR

d

Hert 333808 PAHEE s 0lsgt. ol &5 - 9+ (2019), Kiatkawsin et al, (2020)
59 ATFATe ety e AR o|l2Fo g [T ol 29 File] AFAE gt
Aolgh= YA Ad2lo] molALrE Ale] YRy TS AASE 5 THA H=rt Yehdthes AS 2n|
st ol sk A AdEAS} AT 1 FFAAVE ASHEGH, AFREEY #EEES US U AF5AA
HFAe] ofwo] A7 AlGE 4 St whEhA] BEAES] YA AXE EE 5 JAEE FFA A
TNl 4=z o] HAE oS 3] W Favl ok

A, AT HE A BB Tzl fodt F(+)e] JFS v Aoz Yepgon, BE
ARG E FoJ5t H(+)Y] IS A= Ao Uehdt) ols AP AT(TE3] - SHAF - =79,
2020; 3% - A9 - gz, 2015)9 Z2RE kst gl o] g Ade #FgsAA ¢ gk
Mle] =93 rle] Ao n AP hHS g PF o Fodt FFLS nHck= Folt),
A= 219 U738 d3ellA] ehdst #AF3AELS sIAE de =Y o] WUnlgo] FHojok
s, JlHe Z2 U9 QS 718 W IFA e BAdstE ffa] wtA] A Eofof o] Bl
Aok, vk, JRIT S HlHgol gt HEAEJAel nIXE FEFo] fFoletA] &A YERST) o=
29 g3 o] 133t &8 Al A thE 7ol vlE) dd oz i1 w7te] Weesol
AABIA AAAL Qo] vEA B AL} F-2o3k JFAAT YRR ke Aoz e 4= ) ujebA
BAFA e} FFAELE AAH o At Tyt HFAES] GHE FHE= =He| da3jrt,

AA, 2141312 BgslEol v obddsgel g WTPd f23k F(+)9 IS vjxe Aeg Yt
Yo, ARennol e 30tvte] Folgt H(+)e] JFE vR= e & Yehd Sdnchez-Caflizares
(2020)9] AFAH}E FEHoz SRS Qit). ol& Ab3le] QhHg #FEAH =4S g 7HlH
Y5t LT E AN 7150l S fIg FUHE-E AEE i} UEhs AolBnE 3R
o} AFA AL HFgr 28] & = HFEAE £olale] AR HR-S BFAENA Rfel= e
+9& LEstedor it

a8y B ATE 2219 33 dlG3E Al AEFRAE AAEJD 2204199 A x7] 4
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