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Abstract The content of the information age does not simply convey content but includes all the transactions that
arise from its interaction. The types and forms of information being traded through this interaction are recognized
differently from the contents that have been passed on to mankind so far by creating new meaningful content.
Because the distribution of interactive content transcending the concept of time-to-time in the network environment
is an important component of access to added value in the new world, unlike the content of simple concepts seen
in the products of communication so far. In this study, the purpose of this study is to recognize the current status
and problems of the Korean digital content industry and to seek ways to revitalize the Korean digital content
industry to lead the global market in the future. Specifically, first, we want to learn about the concept of digital
content. Second, we would like to look at the industrial trends of digital content at home and abroad. Third, we
present a plan to streamline digital content. Fourth, derive research results and implications. In this work, the
following results are derived: First, in order for Korea to enter a digital content powerhouse, each government
department must first break away from the selfishness of the ministry and actively cooperate to efficiently establish
and implement various policies. Second, e-books should be introduced just as current paper and CD-ROM titles are
exempt from VAT, and security solutions, related technology development, and copyright issues should be urgently
addressed to revitalize the market. Third, the demand for high-quality content should increase as information
infrastructure such as high-speed information and communication networks and satellite broadcasting is established.
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