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Abstract The study was conducted with the purpose of conducting research on the digital transformation
(DX) of Covid19. As a way to determine the moderating effects of Covid19, corporate members perceptions
of digital transformation were doing digital technology and in these relationships. A hypothesis was derived
through previous studies and a hierarchical regression analysis was conducted based on the data of 278
survey responses. As a result of the analysis, the positive perception of DX by corporate members is the
positive perception of digital acceptance, and negative perception is used to indicate a positive (+) effect
on digital acceptance. Indicates. Having provided the modulatory effect of Covid19 on these relationships,
we confirmed its impact in both relationships and achieved all four research hypotheses. As a result of
this study, Covid19 performs a more systematic verification process in the ongoing digital transformation.
A study is needed to measure the performance of practical plans for digital transformation based on the
confirmation of the digital transformation effect and a more sophisticated study design (comparison by
business type and industry, alternative comparison by size, plan, etc.).
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Table 1. Influence of The Major Digital Technology

Index Company Personal
T f
B mean SD mean SD
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Fig. 1. Accelerating Digital Transformation Due to
The COVID19 Outbreak [1] p.40
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245 AZARE Hrislr] $ste] Qo1RM S A
A5ttt EAZ23 KMO(Kaiser- Meyer-Olkin)A|
T 8458 Ut HE HYwE F5T A0 e
woh B AEEAREY R dsske
Bartlett 734 474 A= sAZ2=E FoAsHA Y
EPtth(x= =1650.877 df=55, p=.000). 891%ZHHH
= FAEEH R APstal SHPHES Kaiser Bt

a7} S e s A8t

Table 1. Validity test of Research Variables

Factors

Index AC.T_ZFC)L i Negative Positive C?\gd
PO 1 .018 -.016 .879 125
PO 2 .258 -.084 811 -.070
NE 1 -.079 .866 -.063 -.123
NE 2 -.040 .867 -.031 144
COV 1 -.092 142 -.003 .850
Cov 2 242 -.134 .070 .795
AT 1 .882 -.053 144 .059
AT 2 .942 .000 .029 -.014
AT 3 910 -.065 .062 .062
AT 4 918 -.103 134 .028
AT 5 920 -.032 .108 .089
Eigen Values 4,325 1.565 1.495 1.428
Cronbach « 0.817 0.684 0.644 0.558
% var 39.318 14.231 13.590 12.984
% accum 39.318 53.549 67.139 80.123

FEH 0= Table 19 AAIE v} Zo] A 11
N 22 40 822 FEEHUCH ol AAYEY
A12]4d(Cronbach )3t 0.706°02 Ueh}t EAd
Zget A0 g gustYrt d7HesE AASH gAY
[&8671 £9), 3HAAQA &), F8A2Q2H
£3), Covid1927 23S AFEA el A&l

N

42 Ths

4.2.1 CIRIZ (DX ThEt Q1A v} CIXIE 718

+20] Dj3l= =3

HaEZES 99 BALES APeck Table 2
o} o] T el that AAHEA TAY Sas
8ol vlAE FFE sherer] Slo) A AARAo]
o HHPPARRE BAHCE oSty B2
Rt 248 B39 2RASR) 17802 ekt
on 537 9l4o] A 7144589 nlAE FF
-36.1%2 Uhhtom 338 A4l 9L 21.8%%
dehdth Webd 44 1S B AeEgt

Table 2. The Effect of Perception For DX on Acceptance
of Digital Technology

Index B SE Std.B t
Constant 3.881 246 15.798 "
Negative -.361 .063 -.330 -5.709 "
Positive 218 057 222 3838 "

Dependent Var : Acceptance of Digital Technology
R R’ Adj.R?
419 176 169 26.681

™ p¢.001
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A7HE A4 Y2 tAE Hao] i 244
A4jo] T s1a5ge] (Y IFS AL
ol 3952 91419 9ol B TS v
208 ehge. olejd 23 AAATAA HAl
Het A =] ket 2ol D Y
A gl tfe Zaet BBHS et 34
A99 247 399 P WA= AT,

H
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o]
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4.2.2 CIXE ME(DX)2t CIXE 712482 ZAHO0IA
COVID199| ZH&u}

A g Mgkl izt £44 Ql4lo] gAY 7|e4&
of X Y|4 COVID199] A aIE Ttofsly]
Sl A SAEAES AASHITE Table 307 AA|
| Axel Zo] mdl19 AS- FHSRKHF=8.517,
p<.004)Z  Rstgict. mH29] e FHIKF
(F=16.069, p<.000)% F-9Jgt A= Yephal A28
wHelo] 7o wtet 3l 4lo] 9Jn|Sle Wst=E U
won ngo] dgeio] ozl Aoz Yepyith Al
q AR QIAS]  FAQ]  VIFFEZ
(.992/1.009) °]® COVID19(.997/1.003) A&2-&
F(990/1.0100=  uepytrh.  A5aHE3HB=.137,
t=4.009, p<.000)2] AB-Lel= BAZC R Fogt A}
£ Ho] COVID199] 2Ea1} = Ao Brleo]
B 7Hd2-1& A=

A=)
5797

Table 3. The Moderating Effect Between DX Negative
Perception and Acceptance of Digital Technology

Mode 1 Model 2

Index B |stdB t B |stdB t

Constant | 4.629 | 171 | 27135 | 4.466 | 166 | 28.101™

Negative | -413 | 064 | -6.445™ | -431 | 062 | -6.916™
Covid19 119 | .04 2918" 128 | .040 3222
Interaction 137 | 034 | 4.009™
Dependent Var : Acceptance of Digital Technology
R .395 455
R’ 156 207
Adj .R? 149 198
F 23.121" 21.699"
F -
Change 8.517" (.004) 16.069"(.000)
" PCOT T P00

Table 4& YA/ Ag] gt 344 Q4o] fA|
g 7]&4-89) n]AE G4 COVID199 2Eaw}

2 sjoksh] 9lgh 94 B ARAS AN hgolct
2d19] AL FH3lEKE=2.941, p{.088)°] -oJu|gt
A7k Yehdth mdo] Aoy puslekF=21.699,
p(.026)°] BAHOE foleta Hze Wole F715}
o] B4 21749] A% 3o #sE Uehin B
o] Ameo] Lolxl Ao g Ul TMA B4
o ZAA 9149 F29] VIF 3+2(992/1.009)0]H
COVID19(.961 /1.040) 3283968 /1.033)%
Uebdth 52-838=.080, t=-2.245, p( DE B4
Hog ougl Ao® Uehton COVID199 23
Az @A ook AR eht A2k A
59}

Table 4. The Moderating Effect Between DX Positive
Perception and Acceptance of Digital Technology

Index Model 1 Model 2
B stdB t B stdB t
Constant 2.861 [.174 |16.554" |2.854 |.172 [16.554™"
Positive | .248 |.060 [4.150™ .253 059 |4.260™
COVID19 | 073 |.042 [1.715 .056 .043 |1.301
Interaction 080 036 |-2.245
Dependent Var : Acceptance of Digital Technology
R .282 312
R’ .079 .098
Adj .R? 072 087
F 23.121" 21.699"
F change 2.941" (.088) 5.038" (.026)
“PCA T PCOT T PCOOT

7199 bAg Ak thofgt oz
th. d71%] 53 COVID19 Hados txd 71&L
& G glod gAd A3 FXALL Ytk
A9 4 dol 7199 MHREEEY Sl e
DX9 %842 He AL ot B dAFE fAE
ZAgtol dfgh 71AFAEYLY Q14T fAE 7jes8e
TAE 9okl o] A COVID19Y] 9
A5l Aol APotget. ASATE Bl FrHAC
AHE BRleHTt. WA, HAE Mkl s 33
A2 OA - 71&8ol B9 TS uAE vt
of B4 Q9] Aol F(-)9 T vAE A
< mofstyl FAYES] Q4o fAE Mo Fash
Che AFAE BRIt TS o] 3t DX gt Q4] 7}

og&
)
10 o 1o
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