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T-commerce Trends and Development Model Proposal
-Focusing on Broadcasting Screens and Customer Data Utilization-
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Abstract The purpose of this study is to identify trends in T commerce and further propose ways to
improve customer data-based services and development models for changes in broadcasting screens with
the expansion of IPTV subscribers. Implementing a customized shopping model like mobile through TV
media and improving customer satisfaction will reduce customer departures and provide a more
convenient shopping environment through large screens. We would like to learn about the current status
and problems of T commerce broadcasting and explain some technically validated models
(channel-in-channel, Al speaker) and talk about improvement of legal (broadcasting and Internet

multimedia business law) constraints.

Key Words : T-commerce, Big-data, Broadcasting Technology, Homeshopping, Al, Al speaker, Channel
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Table 1. T commerce broadcasting company classification
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Fig. 3. Percentage of sales of broadcasting businesses
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Fig. 4. Percentage of paid broadcast subscribers
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Fig. 5. Data Home Shopping Sales Trend
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Fig. 6. SK Stoa Subchannel Screen
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Fig. 7. Shinsegae Shopping Subchannel Screen
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Fig. 9. Smartphone linked order screen using QR code
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