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The Effects of Highlighted Review Type on Consumer’s

Perception and Behavior:
Focusing on Review Usefulness and Skepticism™

Junho Kim™ -1l Im"™" - Taeyoung Kim"~

Abstract

Though there have been a lot of studies about online product review, the effects of highlighted reviewhave
not been examined enough. Highlighted review is a type of review that the platform designer changes
its size or position in order to highlight without any sponsorship or incentive. The main subject of this
study is about how highlighted review type affects consumer’s perception and behavior in online information
acquisition. We collected data from 171 subjects to test hypotheses. Using three different types of screen
captures, we compared three groups - general review group, positive highlighted review only group,
and both positive and negative highlighted review group. As a result, disclosing both of positiveand
negative highlighted review was perceived more useful than disclosing only positive highlighted review.
However, correlation between highlighted review type and review skepticism was not statistically significant.
The impacts of review usefulness and skepticism on platform credibility were statistically significant,
and the correlation between platform credibility and usage intention was also significant. All of results
is almost similar across two product types, search goods and experiential goods. This research provides
practical implications to online shopping platform designers when they design review systems to make
people use their platforms.

Keywords: highlighted review, electronic word-of-mouth (ewom), review usefulness, review skepticism,
platform credibility, usage intention
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