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Abstract

Recently, the amount of money that foreigners buy from online shopping sites in Korea has been
increasing, especially by Chinese consumers. In this study, we researched the effects of Chinese con-
sumers’ reviews, inquiries, and bargains on loyalty, and how these effects differ by gender so that
Korean online sellers can take advantage of these opportunities. In order to verify the research model,
a survey was conducted on Chinese consumers with online purchasing experience and 231 valid sam-
ples were collected and analyzed. As results, reviews, inquiries, and bargaining had the positive im-
pacts on the loyalty of Chinese consumers. The impact of reviews on loyalty was higher in women,
and the impact of inquiries and bargains on loyalty was higher in men. This study can help Korean
online sellers effectively respond to Chinese consumers’ reviews, inquiries, and bargains needs. This
study, also, can help they understand and deal with the difference between the effect on reviews to

women and the effect of inquiries and bargaining to men.
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