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A Q Methodological Approach to Motive and Preference for
Marathon Enthusiasts
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Abstract The purpose of this study was to identify motivation factors of marathon crew members
using Q methodology. Four distinct factors were emerged throughout the analysis: the first factor is ‘the
major event participation preference’ who is seeking mega or big marathon events to enjoy festival
atmosphere. The second factor is ‘special meaningful event participation preference’ who prefers to
participate marathon events to help disabled people or childeren. The third factor is ‘the tourism type
marathon event participation preference’ who is seeking to participate marathon event with tourism.
The last factor is ‘the preference type for record breaking * who is seeing the place is accessability,

a good season and running course to break personal record.
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Table 1. Q-Sample

Statements

1. Seoul Marathon, among the 7'Platinum Label'World Athletics Heritage Sites

2. 2020 Seoul Marathon Untact Race, empowered by smartphone App-base self-recording system.

3. International Peace Marathon(Seoul): Held on National Foundation Day, helping children around the World in suffer of war and starvation with prayer
for world peace.

. Gyeonggi International Half Marathon(Suwon): IAAF—certified race on the World Heritage “Hwaseong Fortress”

. Incheon International half Marathon: International Marathon commemorating the opening of Incheon International Airport.

. Daegu International Marathon: IAAF ‘silver label'certificated race for 6 consecutive years.

N PO

. Samcheck Hwang Yeongjo International Marathon: Commemorative Marathon of Hwang Yeongjo's gold medal on the Olympic games. Discounts
on special local products and tourist attractions.

8. In—je Naerinchon National Marathon: Race with the fresh natural wind of Naerinchon.

9. Jinju Namgang Marathon: Eyes—pleasing race with cherry blossoms in full bloom, the herald of spring.

10. Andong Marathon: The only course with a vast lake view in South Korea.

11. Jeongnamjin jangheung National Marathon: Race along Tamijin river in spring.

12. Chunchon Marathon: celebrating Son Kee-chung's 1936 gold medal in the Olympic games.

13. 2020 Marathon Festival celebrating 19" foundation anniversary of the National Marathon Association(Hanam).

14. Jeju International Tourism Marathon Festival: Exciting Jeju Marathon tour with Lee Bong-ju.

15. Yeosu Marathon: Marathon in Yeosu, the center of international marine tourism.

16. Sejon City Peach Flower Marathon: Circular marathon in Gobok Natural Park with beautiful natural scenery.

17. Gyeongju Cherry Blossom Marathon: Race with the spring of millennium Silla with cherry blossom festival.

18. Gunsan Saemangeum Marathon: ‘Festival where dreams come true’, IAAF Bronze Label Race, Korea's top 3 competition.

19. Boseong Green Tea Marathon: Marathon with a gentle slope on the Metisequoia read beside Juam lake.

20. Chuncheon Hoban Marathon: ‘The legend of ‘Fall’, Marathon on the Chuncheon lake—side with colorful autumn foliage.

21. Ulsan Tahwagang Marathon: A course with the beautiful natural scenery of Tahwa River

22. Event Marathon in Ulsan: “Avoid Zombies” Survival race with a mission to safely avoid rushing zombies.

23. Gwangju May 18 Marathon: Marathon commemorating the sacrifices and noble spirit of the Gwangju May 18 Democratization Movement.

24. Goguryeo—Dynasty History Awareness Marathon: Marathon arranged to remember the spirit of Gouryeo people who traveled around Manchuria
and to know the history correctly.

25. Jeonju International Children’s Marathon: International Children's Marathon with a purpose to support children suffering from diseases in
underdeveloped countries.

26. Gijang Sea Marathon for Cancer Prevention: Prize for groups, such as Hotel rooms, buffet pass and local specialties.

27. Turtle of love National Marathon: Marathon together with disabled people at lksan Sport Park annually at season of cherry blossom.

28. KNN Environment Preservation Marathon: Promoting the Importance of environment preservation and marathon for everyone

29. 2020 Night Race in Busan: The only night-time race on a bridge in South Korea, through the beautiful nightscape of Busan, a variety of attractions
and entertainment.

30. New Balance Color Run: Race through five color powders.
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Table 2. Eigen Value and Variances

| Il I %
Eigen Value 9.4731 3.2542 2.0777 1.7715
Variance(%) .3509 1205 .0770 .0656
Cumulative Variance(%) .3509 4714 .5483 6139
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Table 3. Correlations between Factors

Factors | I I %

I 1.000 - - -

Il 318 1.000 - -

I 538 424 1.000 -

Y .564 428 418 1.000
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Experience of Experience of

Factors ID Loadings Gender Age Marathon Activities participation in
Marathon event
Factor | 1 1.8799 F 35 1 2
(N=3) 20 1.3040 F 35 1 1
4 .9368 M 43 1 3
3 1.1840 M 50 1 3
Factorll 27 1.1712 M 27 2 15
(N=4) 12 .8281 M 27 2 8
13 .6004 M 27 17 10
16 2.0087 F 27 2 10
18 1.6330 M 26 2 2
19 1.1180 M 41 2 10
Factorll 24 1.0148 M 37 5 17
(N=9) 5 .9336 M 42 5 15
" .8949 F 26 2 17
14 .8564 M 28 1 7
8 8314 F 33 20 13
9 7451 F 42 2 3
6 3.5076 M 38 7 8
2 1.9562 F 42 1 3
23 1.9321 M 47 8 18
22 1.9095 M 38 4 10
FactorV 7 1.5756 M 45 5 10
(N=11) 21 1.2164 F 40 4 5
15 1.0261 M 27 4 40
10 .8558 M 26 2 10
25 8015 M 41 1 3
26 5777 F 45 1 2
17 1252 M 27 3 10
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Table 5. Descending Array of Z-scores and Factor |

Q-Statement Z-Score
1. Seoul Marathon 2.04
2. 2020 Seoul Marathon Untact Race 1.58
14. Jeju International Tourism Marathon Festival 1.56
4. Gyeonggi International Half Marathon(Suwon) 1.18
6. Daegu International Marathon 1.14
28. KNN Environment Preservation Marathon -1.14
23. Gwangju May 18 Marathon -1.18
27. Turtle of Love National Marathon -1.58
24. Goguryeo—-Dynasty History Awareness Marathon -1.65
22. Event Marathon in Ulsan -2.04
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Table 6. Descending Array of Z-scores and Factor ||

Q-Statement Z-Score
1. Seoul Maratnon 2.57
17. Gyeongju Cherry Blossom Marathon 1.57
5. Incheon International Half Marathon 1.48
25. Jeonju International Children’s Marathon 1.23
22. Event Marathon in Ulsan -1.53
7. Samcheok Hwang Yeongjo International Maratnon -1.62
30. New Balance Color Run -2.57

Table 7. Type Il items greater than all others

Q-Statement Z-Score Average  Diff

27. Turtle of Love National Marathon .986 -839 1.824

25. Jeonju International Children’s 1.228 -310 1.538
Marathon

5. Inchon International Half Marathon 1.480 249 1.231

17. Gyeongju Cherry Blossom Marathon — 1.565 418 1.147

6. Daegu International Marathon =37 807  -1.177

18. Gunsan Saemangeum Marathon -.642 749 -1.391

7. Samcheok Hwahg Yeongjo International -1.623  -.009 -1.614
Marathon

30. New Balance Color Run -2.568 -583 -1.985

12. Chuncheon Marathon -.433 1579 -2.013
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Table 8. Descending Array of Z-scores and Factor |l

Q-Statement Z-Score
1. Seoul Maratnon 246
12. Chuncheon Marathon 234
14. Jeju International Tourism Marathon Festival 1.10
17. Gyeongju Cherry Blossom Marathon 1.07
4. Gyeonggi International Half Marathon(Suwon) 1.03
7. Samcheok Hwahg Yeongjo International Marathon -1.30
11. Jeongnamijin Jangheung National Marathon -1.65
22. Event Marathon in Ulsan -2.03
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Table 9. Descending Array of Z-scores and Factor IV

Q-Statement Z-Score
1. Seoul Maratnon 2.20
12. Chuncheon Marathon 1.73
20. Chuncheon Hoban Marathon 1.60
4. Gyeonggi International Half Marathon(Suwon) 1.25
18. Gunsan Saemangeum Marathon 1.18
29. 2020 Night Race in Busan -1.48
2. 2020 Seoul Marathon Untact Race -1.57
22. Event Marathon in Ulsan -1.93
30. New Balance Color Run -1.94
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Table 10. Consensus Items

Q-Statement Z-Score
1. Seoul Maratnon 232
4. Gyeonggi International Half Marathon(Suwon) 1.01
22. Event Marathon in Ulsan -1.88
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