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Abstract This study aims to explore the effect of beauty lifestyle behaviors on the pursuit of beauty values
and cosmetics purchasing behaviors in female college students, identify consumption market of female
college students in beauty industry and contribute to the advancement of beauty industry. Data were
collected by conducting a survey in 328 students. The survey was performed using self-administered
questionnaires answered by the respondents themselves. The survey items were rated on a 5-point Likert
scale and multiple choice question type was used. Statistical analyses were done using SPSS Statistics ver.
22.0. The study results are as follows. First, the regression analysis on the effect of beauty lifestyle behaviors
on the pursuit of beauty values were found to be impacted on the sub-variables of beauty lifestyle
behaviors including manicure, make-up, diet, body-shaping, and shopping behaviors (p<0.01). Second, the
results of a difference in the pursuit of beauty values by cosmetics purchasing behavior showed that
purchase frequency of cosmetic products for buying cosmetics were found to be statistically significant
Third, as the results of a difference in cosmetics purchasing behaviors by beauty lifestyle behavior, reasons
for the purchase frequency of cosmetic products, cost of purchasing cosmetics were statistically significant.
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Cosmetics purchasing behaviors
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Table 1. General Characteristics of the Subject
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Sortation frequency %
first grade 88 28.3
second grade 66 21.2
School year "
3 grade 99 31.8
4" grade 58 18.6
part-time job 12 36.0
import route from one's parents 182 58.5
beside 17 55
less than 100,000 won 30 9.6
More than 100,000 won and less than 300,000 won 89 28.6
pocket money
More than 300,000 won to less than 500,000 won 145 46.6
500,000 won or more 47 15.1
cohabitation with parents 161 51.8
. Dormitory or boarding house 84 27.0
housing style -
live alone 62 19.9
family home 4 1.3
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Table 2. The Effect of Beauty Lifestyle Behavior on the Pursuit of Beauty Value
collinearit
Model non-standard factor standard factor ‘ statisticsy E R2 Durbin-
B standard error Beta tolerance| VIF Watson
(constant) 780 215 3.624
Hair .094 .051 .089 1.847 .803 1.246
Skin .063 .053 .062 1.198 .685 1.460
Nail 129 .042 .168 3.064*** | 617 1.621
Make up 227 .047 .255 4.795%** | 657 1.522
Diet 097 044 a21 2208 | 625 | 1601 | 2813 | 0439 ) 1799
body care -.009 .044 -0 -.215 673 1.487
Cosmetic *x
surger 109 .043 138 2574 .650 1.537
dental care .043 .032 .061 1.349 910 1.099
Shopping 125 .044 136 2.810%** | 799 1.252

* p(0.1, ** p(0.05, *** p(0.01
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Table 3. An Analysis of the Difference in the Pursuit of Beauty Value by the Number of Cosmetics

B2 Aow Amddd.

test

Sortation Average Z;avri];jt?g?m F significance level Result Way
more than once to less than three times(a) 3.4198 75318
more than three times to less than five 37500 61087

times(b)
5 or more times to less than 7 times(c) 3.8864 71434
14.654 .000 alb, ¢, d Tukey HSD

7 or more times to less than 10 times(d) 3.6406 81404
beside(e) 2.1518 1.11500
Total 3.4566 .81 296

Table 4. An Analysis of the Number of Cosmetics Purchases by the Interest in Beauty Lifestyle Behavior

Number of purchases
more than once ~ more than three | more than five times| more than seven ) Total
less than three times less tﬁlg;meﬁvg times |less than s~even times| less tﬁg;me?er?times beside

Number 102 21 3 2 12 140
below | % in Beauty 72.9% 15.0% 21% 1.4% 8.6% | 100.0%
average|% in purchase 47.4% 40.4% 13.6% 25.0% 85.7% | 45.0%

Beauty % of total 32.8% 6.8% 1.0% 6% 3.9% | 45.0%

lifestyle Number 13 31 19 6 2 171
above | % in Beauty 66.1% 18.1% 11.1% 3.5% 1.2% | 100.0%
average|% in purchase 52.6% 59.6% 86.4% 75.0% 14.3% | 55.0%

% of total 36.3% 10.0% 6.1% 1.9% 6% | 55.0%

Number 215 52 22 8 14 311
% in Beauty 69.1% 16.7% 71% 2.6% 4.5% | 100.0%
fore % in purchase 100.0% 100.0% 100.0% 100.0% 100.0% | 100.0%
% of total 69.1% 16.7% 71% 2.6% 4.5% | 100.0%

x*—test Pearson x?=20.378, p-value=.000
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