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Abstract This study looked at the conflict between the aspect of the use of personally non-identifiable
information for the development of the big data industry and the digital advertising industry and the aspect
of personal information protection. In order to achieve the research purpose, this study focused on
literature research such as thesis, legal texts, administrative regulations, and recent media articles. As a
result of this study, the main issues related to the protection of personally non-Identifiable Information in
digital behavioral advertising were 'conflict between freedom of advertising expression and personal rights’,
‘personalization of unidentifiable information', 'information imbalance'. In this regard, as measures to
protect personally non-identifiable information in digital behavioral advertising, it was proposed to
‘harmonize with freedom of advertising expression and personal rights, ‘improve notification and consent.
process, and ‘reinforce the right to control personal information’.
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Table 1. Major revisions of Personal Information
Protection Act of Japan
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personal rights | such as cookies

« Prohibit improper use that may cause illegal
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excluded from the request for suspension of
use

« Obligation to report leaking personal information
above a certain level

« Increase the upper limit of fines for corporations

Supporting
data utilization

RSZLZ;?;Q to 100 million yen
- Reports, collections and orders are also
possible for overseas companies handling
domestic personal information
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FAAR] SH ALAA F4H Fort T
MAPE HoE o]FoAA] Z3lth= A4
ory1 Qltt o]HSt FAlAo|1 FAIAFo|X]
o] A= Qlsto] g2 aHAREC] Fog 719
SHAY FAE 529 Yd2 ZE A, 299
HE7F OAE gEY o] ol8EAHe Ae
= BRaEsks Ae & 5 A
§ yoprt @3] AbdEe] AAE A-E2l(EESr
%) AAE Agsfof grt= A ok Y U
HESHZ NAPERE sHsts £2 o] Hesof o}
o, F2o] L3t 2o WY <t fstoiof
st 52 He] oA o]& E= A3RFA AlF-5te]
of Qttkal Sk U=, 43 AAHGAIH V&
Ao ol FE 4 9 AT Wl ot =
9E U= Aol & 94 7] wiEoll FERI(Opt-in)
TFAlE AgetAl k= ol S F7goltH19l.

57 - olgst
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o et
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lzl
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6.3 JHOIMEERAO| 25}
AAYEE 5O A FUt

ArEd dolg 84 &ol7] Hate] FRAE

A] golg Tefste B, AUVYR HeE AT A

A= 73lsta x%y_;qiqz}_,] Wolo sl AL

Helot., XéE-,—zﬂz}_,] o1AY Ei% Hox02 so]

Fe 4 5P

rulo

3
P 9 olet @ 4 o el 39 H14
WAAYRE BEF DEY BIL A 57 A ol
AL Testel 2ue] AR EAVLS B
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L5 ofjof & Aolt}h. Y& Faret weiste] AH|A
oA JE A BT kS B A =9
H FE FAReE AE AR} Alole] E EAY &
Az ok AZ 4 7t AR HojRlrt
TAZRA A EFAA A3t WRtew wEg &
o)A HIAEAIAE £ 3 &g A] o] &AL F9
FE Asteta AAset= A Qo= AHY 713
(opt-out scheme)®} ‘A& H(right to be
forgotten)' 71'dE =AU L7} Utk "AHY 7]3]
= WEY LaoAY BlAEUAE Hoet st
of JEFA7} Zp4lof| ALt FJHO] £3 d L85
53 5= = gl s deY] A A B4
o ofstH AMRT} 3G HAE AASH| A7l = F
] AR B AEo] S-8EL 3loH, o]
gk £ Agto] §itt. o] Ao HAH AuE2 o
£ AEST} Fedo] A HHA 7RI RS} E 74
o] B& ANt A HHFH FAE ARt FA
71E AHU ol & PHE 3= &St et o] RS
o] /IYE HAZ Hojrke AL Ads] Asirle

A7 1S AR et Teid 4 ek

7. 28

2 At HlElolE Aol /IYEE B85 HA
WEY FaUt HEA GRSl = AZolA, B
g Lo /MAYE H5o) thsta] AAH A
oA 2RIt 53] 159t HAH QAU o] 24
=97t BEY HAE IR RS &85 HS A
O F FEASIY Ao E HA HHolE Al HA|
g 9=y Fao A vAE 1A R sl A
Hotth o]of AAAA B oA HAENJIYE B
of sl 1 Zstar, vAEIAE BS I U
9] A A HEIT

Hlglo]g] Altjof ol gEE T} A Q=] ¢
H 5% AuEd 3R 7|29 HEY &S
A = AofA AEFA 9 de] ZFaket FJEA ALY
R}t JgS Aol WEFR Wt s
& 4= Qloh ESF JHQIFES HoUkS H£XOR 1A
B3 AP ES] &g A7} bdsta Fgsittd F
408 4, o, TE Helste U= =gt
A1, AFA E9(Opt-in)i} AFE AQ(Opt-out)E &
Ao HEo Y= FAlolt 8 AX =7t

oy

gole B84 AnE S5 HRAHAY Hol
SeEAE, AAYHEEE o5 AA 032
skt R AR Wl et ol AL %
oct

ot ATATE Mo dtof tXE WEY %
TolHe] MR B P 2. HYoR
TEH] A6} A9l QAAT] 4, A1 BT
CECRNEEL A TEEES ER-E U S
Bstel XY 2EY FuoAY MAEAAYR
BT Yot FTEAY A5} Aol AU £
o}, 2A9k 59 Aol A4, AR EA A HoHE
Arstsict.

Bush Aol Ao A4 BHT TS F
A FHoRA Udold Adut XY 9EY %
T A4S WA AL A AAE Fot] A
Sfet. se 7i19] QAW BT Aol BlAPEAgel
HHo| R 4 W o] 8L XFsjolof Atk w
A HAEAHE] P8 WA B BaHS
232 4 9l A9 FYAE Fohrhe o]
B asi,

AR 279 AW HE AYUJHE BRoln o
A8 959 B A 71Kl 1 ARG THE 9]
AN BAPEANYRE T AR T o]
8] AR EANL 72T Bazt gk ol A
BB 57 5 9 A, 3% A, AR 5 OAL %
%9 3 A% BN o84S| AR TE U
B30 o) A LT BEL 5 A K AL o]
st olejdt A 950 =uA Anet WA, o8
AF GBE /Mo ¥ o) ol §%5 FAle ¥
golg 4kgl, UAE 25Y FIA] Tdo] /KT
Aoltk. £ A7E @A U]y A ot X
W29 oA Fus] BB Yool BPFHL 1
50 AmAol i} oj2 Ao ot HEWH ulA)
Qo] T8} B5o] T Atk HolA AT
o jojg 3 4 Yk Pl B AT A A A
doh wel) FALoR A% Bast ook AT Aele)
AT A QYRR 50 Wlet S0 Tk AR
FoIZ 9ot 444 oleh A7k Bast Al
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