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Abstract

Purpose. To investigate on the awareness of consumers on the expertise of optometrists.

Methods. Data were collected and analyzed through an online questionnaire targeting 63 consumers (42
consumers over the age of 10 who wore glasses, and 21 students in the Department of Optometry).
Result. As a consideration when choosing an optometrist, consumers considered the variety of products
(15 persons(23.8%)), expertise such as optometry and fitting, kindness and credibility (11
persons(17.5%)). Students in the Department of Optometry of each selected expertise such as optometry
and fitting, kindness and credibility (5 persons(7.9%)) and the results were high. In addition, about the
main tasks of optometrists, 20 consumers (31.7%) and 9 students (14.3%)(SD 14.545.5) answered that
they were medical technicians specializing in vision health. And the service satisfaction of the
optometrist (5 point scale) was evaluated as 3.77 points for the consumers and 3.76 points for
students(SD 3.77+0.01), and the reliability (5 point scale) for the consumers was 3.42 points and
students 3.53 points (SD 3.48+0.06). In terms of expertise (5 point scale), the consumers scored 3.47
points and current students 3.58 points (SD 3.53%0.06).

Conclusion. As a result of the study on consumer awareness of the expertise of optometrists, there was
no significant difference in the perceptions of the reliability, service, and expertise of optometrists in
the opinion of the consumers and students of the Department of Optometry. In terms of reliability and
expertise, students in the Department of Optometry were evaluated somewhat higher than the
consumers. Therefore, in order for consumers to be able to trust the expertise of optometrists in the

future, it is necessary to take pride in being a medical technician specializing in vision health, and to
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actively promote and make efforts to inform consumers that optometrists are experts recognized by the

state.
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Table 1. General characteristics of the subjects (n=63)
Classifications characteristic N %
Male 22 349
Consumers
Female 20 31.7
Gender
Male 13 20.6
Optometry students
Female 8 12.7
10’s 7 11.1
20’s 13 20.6
Consumers
Age 30’s 7 11.1
above 40’s 15 23.8
Optometry students 20’s 21 333
Middle school graduation 6 9.5
High school graduation 14 22.2
Consumers University graduation 17 27
Education level In graduation school 4 6.3
Graduate or higher 1 1.6
Optometry students In college 21 333
Total 63 100
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Table 2. Considers when choosing an optometric clinic (n=63)
Classifications Consumers Optometry students Total MeantSD
N % N % N %
Product variety 15 23.8 3 4.8 18 28.6 9.0+£6.0
Expertise 11 17.5 5 7.9 16 254 8.0+3.0
Price 8 12.7 3 4.8 11 17.5 5.542.5
Kindness and credibility 5 7.9 5 7.9 10 15.9 5.0+£0.0
After-sales service 0 0.0 2 32 2 32 1.0+1.0
Location 0 0.0 2 32 2 32 1.0£1.0
Franchise 1 1.6 1 1.6 2 3.2 1.0+0.0
The latest facility 1 1.6 0 0.0 1 1.6 0.5+0.5
Others 1 1.6 0 0.0 1 1.6 0.5+0.5
Total 42 66.7 21 333 63 100
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Table 3. Whether an optometrist has obtained a national license (n=63)
Consumers Optometry students Total
Classifications Mean+SD
N % N % N %
Knew 14 22.2 15 23.8 29 46.0 14.5+£0.5
Didn't know 28 444 6 9.5 34 54.0 17.0£11.0
Total 42 66.7 21 333 63 100
HBHe oAbl FaQRsl Rololekn 4 shge Alul AR e@7|ARvE 9%(143%)
Zh SHIUZP el AR QNIRle 208(GLI%) 02 P wsowl, o R 2eEw= )
of ‘AYEA HE omrIApeEial detdlow, AP 6%(9.5%), ‘2A| ZFEAP 47(6.3%), ‘AlE
aoges by ZeEEdz wujab 178 AARP 2%¥(3.2%)9] UeldtTable 4). = 5§
(27.0%), ‘A1E AAR 3W@4.8%), ‘ZA| 7FEAP oA ok 1 ZeEH= Fajapeti Azks)
278 (3.2%) o= ekl 1ejar obgagetat A L oJuolo] 40.1%% Wo] x}A|8hgich.

Table 4. Main tasks of an optometrist (n=63)
Consumers Optometry students Total
Classifications Mean+SD
N % N % N %
Eye Health Profe.ss.ional Medical 20 317 9 143 29 46.0 14.545.5
Technician

Glasses and contact lens vendors 17 27.0 6 9.5 23 36.5 11.545.5

Vision examination specialist 3 4.8 4 6.3 7 11.1 3.5£0.5

Glasses maker 2 32 2 32 4 6.4 2.0£0.0

Total 42 66.7 21 333 63 100
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Table 5. Satisfaction with the service of the optometrist (5-point scale)

Classifications Consumers ~ Optometry students Mean+SD
Modernized facilities and equipment 3.61 3.52 3.57+0.05
Quickly respond to discomfort 3.83 3.90 3.87+0.04
Correction until you are satisfied with the fit of the glasses 3.88 3.86 3.87+0.01
After-sales service 3.76 3.76 3.76+0.0
Average 3.77 3.76 3.77+0.01
Table 6. Trust in optometrist (5-point scale)
Classifications Consumers Optometry students Mean+SD
The optometrist is reliable 3.69 3.76 3.73+0.04
The selling price is reliable 3.02 3.14 3.08+0.06
The quality is reliable 3.54 3.71 3.63+0.09
Average 3.42 3.53 3.4840.06
Table 7. Optometrist's expertise (5-point scale)
Classifications Consumers Optometry students Mean+SD
High level of expertise and technology 3.55 3.66 3.61+0.06
Describe the change in vision in detail. 3.62 3.66 3.64+0.02
It explains how to wear and care for glasses 371 376 3.7440.03
and contact lenses
Advice on vision changes 2.97 3.43 3.2+0.23
Describes the lens characteristics in detail 3.50 3.38 3.44+0.06
Average 3.47 3.58 3.53+0.06
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Table 8. An important factor for students of the Department of Optometry to become a professional optometrist

(n=21)
trongl trongl
S.rong Y Disagree Neutral Agree Strongly Mean+SD
Classifications disagree agrec
N % N % N % N % N % 4.242.93
i f th
Understanding of the o1 45 7 333 8 381 4 190 42:336
profession
The role of the optometrist 1 4.8 1 4.8 7 333 10 47.6 2 9.5 3.74+0.03
Understanding of major =0 4o 1 s4 7 333 1 48 424412
subjects
Understanding of the
knowledge an optometrist 1 4.8 0 0.0 6 286 13 619 1 4.8 4.2+4.87
should have
The optometrist's identity 1 4.8 1 4.8 9 429 9 429 1 4.8 4.243.92
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