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Abstract

Purpose. This study categorizes vision correction subjects by age and gender, and aims to find out which
glasses or contact lenses the subjects of each age group show preference based on the answers of the
questionnaires answered by the subjects.

Methods. A study was conducted in the form of a questionnaire through SNS on the types of correction
tools used for the purpose of correcting ametropia for the general public from their teens to their 50s.
Results. As for the most preferred method for correcting asymmetry, in the case of teenagers, glasses were
the most common at 50%, glasses and contact lenses the most at 43.8% each, and glasses in their 30s
at 50%. Those in their 40s had the most glasses at 75%, and those in their 50s wore glasses and
sunglasses at 50%.

Conclusions. Since the demand for vision correction and eye protection methods varies according to age
and gender, it is necessary to identify and design the flow of these demands in the existing market.
Therefore, it is necessary to make a judgment that can contribute to the development of eye health

targeting the main customer base and the provision of appropriate services to consumers.
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Table 1. The ratio of choices for vision correction
and eye protection according to age and gender

Contact Sungl Not
Age/  Ratio Glasses omact Sungias ©

lenses ses used
Gender (%) (%) %) %) %)
10ssM 7.5 5 0 0 2.5
10s/F 7.5 2.5 5 0 0
20s/M 20 10 5 0 5
20s/F 20 7.5 12.5 0 0
30M 125 7.5 0 0 5
30s/F 125 5 7.5 0 0
40s/M 5 5 0 0 0
40s/F 5 2.5 0 2.5 0
50s/M 5 0 0 5 0
50s/F 5 0 0 0
Total 100 50 30 7.5 12.5
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Table 2. Preference for eyeglass frames by age

Sunglasses
. Korean  Imported ~ House
Ratio Etc.
Age %) glasses  glasses  glasses %)
— N OO '
pF o
| 3% 10, 10s 15 0 0 0 15
& seus 20s 35 0 0 0 35
= = a0 S 30s 25 0 0 0 25
| o~ S
T -
_— s T 4s 15 5 10 0 0
N, 0@ O
. 50s 10 5 0 0 5
Total 100 10 10 0 80
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N 00000000000 Table 3. Possession status of glasses by age
Ratio 1 2 3 more
~ - y ~ A ) o)
Figure 1. Selection method for vision correction and ’ ° ° °
eye protection according to age 10s 15 15 0 0
20s 35 5 30 0
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Table 4. Contact lens wear cycle by age

Ratio One day 1 month 6 month  Etc.
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10s 16.7 0 16.7 0 0 Table 6. Purchase path of eyeglasses by age
20s 58.4 16.7 0 0 41.7 Near Recomm
Ratio Glasses ended Inter v,
30s 25 0 8.4 8.4 8.4 Age . net SNS
(%) store  opticians | o
40s 0 0 0 0 0 @ @ PO
50s 0 0 0 0 0 10s 15 10 5 0 0
Total 100 16.7 25 8.4 50 20s 35 0 20 15 0
30s 25 10 15 0 0
3.6. A9 Ay FHEH =S Ju] As 40s 15 15 0 0 0
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Table 5. Where to buy eyeglasses and contact
lenses by age

) Glasses Eye Inter Lens
Ratio .
Age %) store  hospital net store
T % ) (%)
10s 15.7 12.5 0 3.1 0
20s 43.9 18.8 0 157 94
30s 25 15.7 3.1 0 6.3
40s 9.4 6.3 3.1 0 0
50s 6.3 3.1 0 3.1 0
Total 100 56.5 6.3 219 157
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Table 7. Purchase Paths for Contact Lenses by Age

Near Recomme

Int TV
Ratio  Glasses nded ner ’
Age .. net  SNS
(%) store opticians @) (%)
(%) (%) v
10s 16.7 0 0 0 16.7
20s 584 0 8.4 25 25
30s 25 0 8.4 0 16.7
40s 0 0 0 0 0
50s 0 0 0 0 0
Total 100 0 16.7 25 584
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Table 8. Satisfaction with glasses and contact lenses

by age
Vi
. Very Satisfac Aver Dissatis . er}./
Ratio satisfac dissatisf
Age . tion age faction .
(%) tion @) %) (%) action
R 0)
10s  15.7 0 0 15.7 0 0
20s 439 0 12.5 313 0 0
30s 25 3.1 0 21.9 0 0
40s 94 3.1 0 6.3 0 0
50s 6.3 0 3.1 3.1 0 0
Total 100 6.3 157 783 0 0
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