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A study on the structural relationship between image, attachment,
long—term orientation and behavioral intention as a tourism
product of local traditional food
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Abstract  This study presented the analysis results and implications by identifying the structural
relationship between the image of food tourism products, the long—term orientation of attachment, and
the behavioral intention. The convenience sampling method of the non—probability sampling method
was used, and the survey was conducted non—face—to—face due to COVID—19. This study was conducted
for customers who live in Jeollabuk—do and Jeollanam—do and have experienced local traditional food.
As for the survey method, the main researcher's acquaintances and related experts were consulted and
utilized to select the survey subjects, and the survey was conducted by sending/returning them by mail
or e—mail. Statistical processing was analyzed using SPSS 25.0 and AMOS 25.0 statistical packages. As
a result of the verification, the relationship between the image and attachment of food tourism, the
relationship between the long—term orientation in the attachment of traditional food, and the
behavioral intention in the attachment of traditional food are significant. A significant positive (+)
relationship was formed in the relationship of hypothesis setting according to the research purpose of
the relationship.
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Table 1. Exploratory factor analysis and confirmatory factor analysis of measurement variables

Factor Variable l}:);lfjﬁ; eii?rrllgt-e CR Cm;le?Ch,
Food made with local ingredients 625 .810 -
Taste a variety of local food 842 845 21.125
Image 844
Local traditional local cuisine .869 823 19.808
Unique color of the region .830 .563 12.964
Related to my activity 672 .838 -
Attachment Worth to me .889 .864 18.924 .809
Need me .828 615 12.727
Lasting relationship 711 .589 -
Lopg*te}’m Long term goal 746 678 11.704 793
orientation Lasting for a long time 758 781 12.546
Able to make some concessions to help the area .683 .694 11.595
Satisfaction .822 792 -
Blfllt“:rvlifgsl Return visit 845 833 19.385 856
Recommendation 778 822 18.935
Eigen Value 5.399 1.840 1.598 1.054
Variance 38.564 13.143 11.416 63.123
Total Variance 38.564 51.707 7.531 70.654
KMO =.855, Barettle sphericity=3574.594, df=91, p=.000
%?=295.337, df=71, GFI=.921, AGFI=.883, NFI=.918, CFI=.921, RMR=.043, CMIN/DF=4.160, p=.000
Table 2. Correlation analysis
factor Mean Standard Deviation ) @ ©) @
@ Image 3.236 .756 1.000
@ Attachment 3.282 733 .349" 1.000
@ Long—term orientation 3.379 612 353" A48T 1.000
@ Behavioral Intention 3.748 .650 379" .348™ 5217 1.000

* p<0.05, ** p<0.01
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Table 3. Hypothesis test result
Path Estimate Stand. estimate CR Results
Image g Attachment 570 .532 7.756 Accept
Attachment — Long—term orientation 599 517 8.653 Accept
Attachment nd Behavioral Intention 552 544 8.820 Accept
Long—term orientation d Behavioral Intention 651 .670 9.816 Accept

%’=372.550, DF=73, CMIN/DF=5.103, RMR=.080, GFI=.906, TLI=.893, CFI=.914, AGF1=.865, p=0.000

* p<0.05, =+ p<0.01,
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#( ) is the path coefficient,( ) is the CR value.

Fig. 2. Verification result model
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