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Abstract

This study aims to explore the positive impact of Korean drama watching satisfaction on purchase
intention for Korean products by considering the mediating roles of social distance to Korea, national
image of Korea, and Korean product image. This study identified that Korean drama reduced the
social distance to Korea while increasing the positive image of Koreas and Korean products.
However, the reduced social distance was not positively associated with Korean product image and
Korean product purchase intention. This implies that Korean dramas directly affect Korean product
purchase intension and indirectly affect Korean national image and product image. This study
supplies guidance to international marketers who aims to enter the Myanmar market. To use the
Korean wave as a Korean product marketing tool, marketing strategies need to cover Korean
culture-relevant materials such as cultural background, cultural characteristics, exposed products, and
SO on.
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I. M2

19909t S8 -5 T4
7F RI71E B3 o]F A&, HF, WEY T o}
Ao} AQolA gk =8, k= 52t gk o
3}, St Whgo] AT X2 Y 5 S ik
dze) gt 2v7F 35 doTls s IR
(Korean Wave)2kal ®{H35}tHJjung Hyung-Shik,
2000). ol&gt gH-R7F AA] Aol Eu
= 2L, 20d0] AA AEEIL O JFE AR
WA StRE ©Ed] ghmel o] dHl st
2N E I LJFIE] Anste &3}
47} ohU 3 23 AR Y
7t AREFAL A o]FS FukelE B o]
AFH ‘2wslst Aol ¢ yoprt ‘&
HHe| AHo] o]FofA= HHo 2 A3}
AFAAE AAFJATHCho Hye-Young,
2003). < IF+ K-Pop 3= J31E w7
2 A AAAS] 2715 A3 e ¢ Yo}
Sk el = 2FUg do] o], g o
A, gk 2, gk Eojaed 5 e i
H AEH Au|z= dhbkel] ik #e A8t
Soh = ko whdskar gltkjung Hyung-Shik,
2006). T8 HF &2¥] 7 FAE RYg=
7] 7, 4 5 =7 AFS Il HE
A R v, Y 2al FEolAlole) FF
7k I7kR k= 9ot

njekmo M= SR V] wWig- =2d &
3| g =ghafe] tigk Q7] thE =7k
7158 dEdte FEoltth vekike A sH o
2 F8% I7IEA, A AA AT 1, 29&
AAEE T, A=E HEEA WwEEA,
=, Rl F s/=H T3S nlFsta 9l
o} 1960 o]H7ARE S w|QknlE ol&
=Z7kel Ebet 73 wFel AF oS e
Al ofAlole] HIEZH] Bxo2 g FaL 9l
Stk kAR 19629 U 9-& FAHOR S o

}EED'F

rir do

1l

1 AT AR nEFIE BysEN T
REA), Bagst, AT 2FE S5
Beka AbslFe] FASHEA A BaHe
2 oprloe] WWE ke Aetshert. 8ol
dE ZREA A%} 20108 2AY

O

| 25 ez, 201295 H AT S
EAHo g F3I8aL, 2015 of-3A4F A7t
0|11 RIFFoWEF(NLD, National League
for Democracy)o] FHA3IHA EAZA A|F
W wFEFelE Fska Qlvh, g o
Aol m|okule} 19750l £ E Hol A2l
Qul AAE AT Fa FARE FE 1
gk Gee] EFetd Fodo] 2018 7L
139 8x%k E#|= 1408 7}7to] F7HiaL &
A &2 woknle] 69 FAFFol 79 wd
gid=e] =k BAA] MY o] Al=td
3 whel w]Qkntoll A gk 942 FolAl
ol t}& oWl I7IRUE £/ ' AL Fu|E
+ @oltt. FolHo wlekulelA] St}
shaEstol sk Q7= Fgolrlel thE o'
Z7he] BEiA fEE] =2 AS & F Ao
Akt A gk=el] tigk o]fgk 917]& 2012
R NEo] AlRMEA] A& QD 2001 g
cehuks FaiA FAEAT. 2001 d o Wk}
Myawaddy TVeA] gh=2] BHgle & olgh=
zepurt Hx2 HgEHJSL, I olF A
7Y, 7FeEs), BrlE, EHU @27 2000
ddl wiekvl 1o B AdS 53 171E
of WJ=H At sx=nrt wEEE ATk
go] Arlele FA0] dEEHE T g
=ehute] gigh QI7I7} BT ¥ H2 3
o| ek, o]t shm=ahute] <17lel T
2012 w|krt APEE JNskAl b o,
2E, FHE, 7VAE T S AE A 2ok
Fol A Eolytt. o] wl £l FF3T
F2o] FEEC] & =tvlilA F2 =5E
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tH(Hwang In-Suk and Cho Eun-Seong, 2004;
Kim Jung-Soo, 2002, Han Eun-Kyoung,
2005). BHAIRE HQkuR= Fgolalel thE =7t
sh gel BEhA APk Ak B3l glojA
ot v fAkeE Sl gluk w140
W e 250% AgtolAnt gy B2
o] Selsh ge BFelgt Ao $evieie}
A3 fAbdel Qe 1 glels 23 AT
A Gt el Al Aug woh e

Al 4% s
9 5 obHel ARAE Be Aw
o} vlj$- wsith. 2o AFolA B3k 2F
A(cultural proximity)o] E=& W] AH|AELS
3HA 2HAo] =2 It AFel dslA]
A7) lown 3lA 2 do] wol izt
I =714 #F F7he] AdFEe ek dE=rt
e Fog yehdtl B AFolME nleka}
AN FAE O 2} deso 2 e
olfr& Plotelsl Btk Eabd 24, ol 1}
o7} st =EhvbE Tl YE 23
ol BR4E TRl GFE FEA
Ak, vtole A= & 9Tl
HA 278t FAEANA E3H4
PAeHA Bt o] AZH &3 ofs
= 7185 A HEA o= Zslol tis)
o2 XA FHIL AAMEES ASHHA
= Zgl gl 7] AR FolEA e
#3942 Fth(Livingstone, 1990), "tolE &
o TFE Uetel el sl gote AU
A7 G I7F Zshol gk o]a| ol
o212l 3} sty Aol AFRHoF 2}
o] Zske} o= It 4AEld ARUA ol
A gyeta & 4 doh(Baldwin and Hunt,
2002; Gudykunst, 1997).

viekolold @5 Sebel AR e ookl
2H|AE O] Fo| 25| dhare g AHE &
Z3taL b= &E3tol] gk ol A|aL t ol
7} o]dARl a4k oldfEta FAMIS Folrt
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fo ogh %0 dlo [y Of

Aot} (Lee Jun-Woong, 2003), H|¢Fu}o]
3 Q7} we W% Sevle] 54g B
ARSI 2D, FE, B
olAls} e AEAHo] Be Eehulrt
eSO F vy, W, e F
Lge] a9 9§ A2 AR @
FEceuls Aol iR 2 Ql7E gl
vk AvAEe] @ sejul AF 5

BERhE £FH o] obd FAS
S8 sk A=<l 23ed s Sikehs
AFUAIold Hg o2 8148 4 3lhChaiken
and Eagly, 1983). &8t A o] A7 Tvlle]
ARZEe] BAOl B we dATE FEA S
= F=3E Tllel SAHR] dFE vRv=
A32 geld 4= 9Jth(Hong Sung-Tai, Kang
Dong-Kyun and Yoshihoki Ohya, 2007). Z1&
g g7 ZHlz Felx =2t 7kxl ZeH
5730l FFsto] d==einte] viARA &3t

£

oo N (B 20l
N, - [“-Ll_l
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g

oX
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1 N
L=

o 3t dATE Adoes wx| otk =}
= UE E3Fdzees g2 2 7R B o]
ATk, AA, o2 3G Felxe) g =avle
vl 7)zke]] AAA whedo] €t =g}
& AIAEHE AvRkE & Iz B =8kt
o] 2B, A5Tx9 ml7A Tl A A&
o FE 7HAHEA WHZE] s ARt
< 7HAA "), g g3}, = S9R(K-Pop),
Sk 2] 4H] T2 Pl dr|zke] AP
2 BUA g SeEhnle Jojm 37 elA
1d9] 717k B2t AIHAES 314 ARFUA
ol g A == §A0] Qtt. 7 =EhvlkE
B3 anRES A7 B9t dhre] o] WEH <
23l tigk At sllasta, FAll FAF
ot #3ld 2 4E sty AENE =Y &+
AT 7188 AA Ha o] UM st A
T gAY omxE FAIA EHoh(Ha
Jong-Won, 1993). EA|2 =gvl= 1 F=23
5% dlF ok kst QlE, AE5E, A
2F, AFEL B2 HAEH B4 5 &3l
A A FEE HAE F ks 5ol o
3}, K-Pop T2 AZHA, W84 stAE =4
gk =ElelE 18 849 =Ed glofA 7]
A7) vk How Aol RAgIe 2 dh=rF
[AE BAE £ o= Aol . npx|E
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2 sElvhe Qa-gn fAAA, Al o]
T AR T A9 2EE " vt
ot AEH Aol #AGe] T F
UE 8AE G Q| ulel HA F

By ottt © BN oY rlr o o
Y
4 o
X

3 RS = vks Aol Sl
23t =gty Exo g olaA = =t}
AR Q=lEe Sl tisiA ARt
o BAE 2, Fae] Ao mE B3lA 9
s} ake] W8-S A =1, =2l 27 7

H

Aol =7 @i FA FAPEA B
o, Stpolgte =7t S AdEel A %
A & dE 7Hede] A

B AT E g 3 Fdl=r) 7HRA] £
st cgjule]l 5EAS ulg o2 nieknjolA gt
IANE FZo] AT A/ Bolus A4S A
Wtz kdck. = =Eeprt 7 58
THIA St =2hatel] tigh vioku} AH|RME
o] RFELT} FolAd el tig Aelgtel
ZoEI ST SFFol tigh onXE 7Y
AANA HFHOZE SdFd digk FuA)
7} Z7beHe dHe] Ao fojnAde B3]
et olEfg FAFolA B AT A= FHE v
kil FZo TAE ZHA e Ful A]A|
AE Fvll Z|FEAA AABEE vt F AL
2 dadd. st =Eiele] A, &%, 2B
g, 2992 s 3 niAlE A2kS 29
oz o] &3l AE s A & 93, A
AHogw = =ty o] A E
A= At Aol g FEFHAE Eol
= 297 due on= Q7] wjEolt),

.l=1
o
rhu
1
=
oy

a

-

gl:l
re
4

sk =Ebal REErt ghEelel gist AE
7, gk I7bolu|A| i F SAdE olvlA|
MAE B8l HFHo2 smiE FulleAtel
frelnet dFe rIXEAE EX4317] YA
H Ao M= A a o] Z(the cultivation
theory)& Ao 2 3faL Qlth, E3ALET

ool AM|AEL vl vtjo]E G A
AlA el gk o] RS FASTH= Aot
2 ultjo] F dyu|Fe AHS o A
o] 53, 71 Be HFEE QA tE A
tolrt} AHjaEe] FstA] 2 AA oy
sk 212, Blx, 7kxE FAdsk=t A o
g5 n| Y= AHoltH(Choi Yun-Jung and Lee
Jong-Hyuk, 2016), ttFgt njtjer} 54 A
ok Dy Ay 2o JYEh s A5 giF
2o Tt ARSI, AXH, BAA dgel
A3t F A H Y(main source of information)©|
o 25| SAFEAS 91T A 214
st Fye JFE FHGerbner,
Gross, Signorielli and Morgan, 1982), ©|2]3}
AR E ol Ee A AEAEH #HA
(powerful effect approach), 7]918 5-XJx}o]
7 (individual difference approach) Z1#]aL
01222 A (cognitive approach) & & &
Hh(Ha Jong-Won, 1993). ¥ dFoi= &
AR a2 T AaAEF A AF
£ AAEAY. AavEd dge Am-uke-
o|2S ulgo 2 w2 wte] F TVE WA
AT AdEe Aot W9 434S o)
NE AEE WAA7E AHgoles HE a97)
ojo)A R JNNEANA FHEHIL QloiA]
@r)H o2 IR EHE THA L FTH R
= ABlA 2795 71zldeE Aelti(Gerbner,
Gross, Signorielli and Morgan, 1982), w2}xA]
TVAIRAAES TVE B3 A&Edos dad
HA] R (uniform message)S F3H HW A=t
&= 4384 (habitual) o] 22 B]AIE A (non-selective)
3l oJuAE FABHA HIL TVelA BARgE o]
HA & FHAR AAsHA "ok Zloltt,
TVolA Wd=e =atuhe AFdo=
g1 AhAel oA Essh
2 A% ehE, A ABIUS A
Al BE3lHA dE A st AR E B2

Held Aol Zolgo] HETNE ol
B A% v Sete] @
Stk Aolck, A % Seputel e o
Edbol B ATE WH @7 el

250} 595% ARAE TP

oA E AE 1% 4= QIIck(Hong Sung-Tai,
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Kang Dong-Kyun and Yoshihoki Ohya, 2007).
oA TV =i R ETE 2% @
SHE BE AL 5 e DA oA

Y sdol @ & 9t

2. ot= Eetib Al 2SS
o= QUofl et A2l

ke 7R 2A B4 =7ke] vkt

T34 245 QZtRACA FvEA RoE
F e AHeA v g Idlze) vudd
HH w54 dFgFYe] vt ¥ ok B2
AP AN g =efnle sh=g AE3A
B3t o AAHAENA =] B, st
T3}, ARAEFS BAFoEH g tig
oA & kAL gh=e] 7HA], Aldel| thahA
FEFS F= o2 e Lee Jun-Woong,
2003; Park Jong-Min, 2003; Suh Paik-Hyun,
2007).

olgfdt &2 A1E)A A3 (social distance)

A2 AW k. AHEH Agzholdt o
xEI@?_] ;é]l‘;_]- 7F ] UEeEhgE= ol )\17& 7L7é;<4 E
AozA BA ] dg & 7t A1F
&9 He'2 AoHtH(Yang Jae-Yeong,
Choi Myoung-Sub and Ko Jin-Soo, 2017). &+
= =ghikE JHES AAES d=o dig
8 ARE £4 & AR =9, 3
E, st gk AEld A £
E7 =Hol AHAHoR ghme] ek s7=r}
FolA| AL §h=-g I3 =7l "ok Ao
th, o]M ¥ AE A Az 54 [t gt
JAAH, AMA &l FHE ofnlsh=t] A3
A Aggre] Yehs 90 ezt oA
gk QAAeA AlZHETE HEgE o]AdE <l
25 | TFAEAYES A EAS skl 9o
/\1 Ng]x%o] x]_aﬂer ,]r:z%o] Hﬂxﬂg}._ ==
FAgstA Hok, Jazt o]d el digh A&
o] g Fehel] thgh Jre] FZol}
ZAXE ARE A& FAE ATl Aol
"ot A= AbEA Arzs Fol7] A
kst Feje] WiVt o Elojof gtk o
A =o] giATE APATE BH wiFe

b

2
N

g7t delgt At vEbdS
(Park Hyo-Min, Kim Suk-Ho and Lee Sang-Lim,
2016). ol ARS|A Ag|ztel digk HAFol&
(threatening theory)¥} & 0|2 (contact theory)
o2 FEEY AFolEe AHEH AYRE
Zo)7] $18l =<l sk AEI} ol
WF7F A AR S AGE o=l ek F
A o] Zolzlth= Ao}, ¥HH HE
o]&2 19} BRI oFle tigt AR W
oA WFT} FIVEFE el e 34
ol ¢S zZtetheE Aotk (Min Ji-Sun and
Kim Du-Seop, 2013). ¥ dAg-o|A&= = =
guls A ke thefst 73l 9 4E
HEshe 1 277t S7HERE Sl gis)
A FAAR AAE ZHA 2 Rolge HEol
2ol ZANA 7S AA3A

& 5 gt

3. eh= SRt AP RS ofs
=7t0|OfX|

Park Jong-Min(2003)%%} Suh Paik-Hyun(2007)
o] ATl ot 5 =7t tigh F7teln]
A S kel AlEESl 2 olvl st
=, A Sl ARG 28 AE
U olulAlsh B eln WEel L v
A Ase wEsgc. 2oolvlA
Aol A2 Sl el e 55
A AT} okst YR B3 7hd
A FAEG. 7 A= s =7
st AHE w2 S, JFE, vz vy

o T, 87 meule St &
e ohst AEES %EHH shol] di st
459l ool A8 WA}, 5] A
WEAIEE wee sandels f5
B3A Azt g dld HRE Elsta
o=y F&gt Irtolu|AE FAAEA
Al 3 F8Ae] AXG & 4 it o]Elgh
TI7Fo|n| Al S ©YITke A7 AY sia
715 AL g ofHrt, SARE HE AAAA
° 2 yeRd R @2 skl tigk o A&
@713 g71H o2 vpEATHE AolA ule-
oJu] 9JE= Aot (Kwon Yeon-Soo, 2005).
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a2)aL o=RlEe] S dES 7YY | S
FEe £4, 714, BlE 5 vpAEAE 84
Qox =l =Z 2R}, ko] Ak 37
< WElEo] WeEA "ol Carl and Eric
(1989)2 o5 YitA= g3z A3t =T
27} Ee] FAS Hrishe d do] A
F9] AR} A F7F ARHEY o B

e XA dohE Aot kA Y
t Bl = o] FFolgte o= FrlollA ABALE
kol mpE) AM|REe] =)E e viE
o] Gt AHE =&AL 53] 4|
AEA dsstA] &2 AlAIFoIY a4l

[e)

R B
AES

3 o rlo

|

2wl YakA|=e] o]m|AE Hf
Hoz AFd s 23E FAsHA "ot 2
= 54 I7F AEel dig AE= s =7k
ojm| A2 FoFE|o] An|AEe] FulefrbE
of 9&S w|XA Hh(Knight and Sprang,
1995). Yoon (2006)2} Suh (2007)¢] ¢34
ol QuATe FHEHR AW &
Al o] the F7el dla) Zhe Srholn| A}
s Sl Ak Ee] £419 BAE A
de W4en, aed A9e vEes 4E
FujJAl AAS slt= Aotk Obermiller
and Spangenbarg (1989)+= 1 °o]-F& =7}o]
Al T 7R AE S gk Aldt
Bxel JFs Fi FETulAbE FFES
Kok ekt

4. 312 CalOp AIY DHEEEQY
SHZALZ O[0[|

Lee Chang-Hyun, Kim Yu-Kyung and Lee
Hyo-Bok (2010)2] A7E& ®W {7} gh=2]
7ol A] elele F=719 oln| Al 24
olmm I e vIAE AL HFetn
th. Suh Paik-Hyun (2007)¢] ATz F
= avlAbe] A% @R7L Gael Uat bl
VAL 5 PR AR oheh Sl
W@ olmlA|sh FRAE Fujelatel AH Aol
1 39H At ok Agekget. viek
sl @5 Selelrl BEHEA Bl @
st gt St dEol B, = =zt

nh Al A AASHEA FhmEstel] gk
olgfiol stsgo] o] FolAAl HAU. 1 HA L
ghQle] gk ol ek ojale} Al Lol
A ARG EE S gl Y dAle g YR
A HRL AlEE =efne] 253} oA g
FEE AAEEATE 12e 2HA "k AA
Lee Oun-Yeong (2006)8] & BH T3 &
Hjzbe] A g ZHlz HE A5 g F
Foll gk zfolE 4T 23 g AFFl o
& ek 43 2ol i olulA] B fro
ugk 39l e vjHE A0 ek,
H]S=3}7] Lee Chang-Hyun, Kim Yu-Kyung
and Lee Hyo-Bok (2010)2] A& RH =
aulAEe A% 83 Sohil B B
7146l tigk ojr Al e T A dEFs Fot
Aas =Eeh. A5 3k =efulellA
T FA T el AFOR =EHA
ARAEE] U FolA dx¢EFE ARS8
e BUA o] sk ol
12| gkttt Q14E

£ q3e s Ao,

Wz I ot o rr
W T

o

Hl

N

2

o

r>

k0
&9
ol

5. of= Lt AlY TSR
== TOH2IAL

A7 Zelze Bt 7] A7 2 =e

S 59 =2 AR gk &t SA =
7}8FA ¥= PPL(Product Placement)& ¥}l
oJloo ur

Zhang Xiao-Yu, 2012; Kim Kyung-Jin and Oh
Dae-Won, 2013). 71 o]F k5 Fel=9] 4|
7} g=o] ITholnAE FolaL AFoInAE
EoA Aol g FEFTIAR o]of A=
AREY A7 AAEATHLee Oun-Yeong,
2006; Sohn Seung-Hye, 2013). 7P A+ &
Fs 1Y =, Uigh, HEY, £F 5 oMot
Aol A gHF-o] FaFol et A7t P
o] ATHKim Jung-Soo, 2002, Han Eun-Kyoung,
2005). JEAH 2 2 Lee Oun-Yeong (2006)2]
ATNE T LHAE e R gy 2l
= 4% A% STHE PolNE v A

3 @5 ZHz 45 T ATAE o9} ¢
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A FIFE PP} BE ol AL @
AT & AT FLA T3 Lv|Abel g
Jung Hyung-Shik (2006)¢] Oﬂ?-oﬂklb 3=
Fell= AH| Ao 3L ST B2 3
HE el ohE TSl B felu@
Ane) FFE FE Aoz B, ol
o ZRlze) AET ofAtel gk A8
?j:rur-_:?% W dxH o7 s A #d A

F Tz EolvkaL, I el gk Akl
gk Fuj oAby} gotAls GAA stgadrt

e T 5 vk

AFE WAL A7
14, @5 F7hel o 2
128 vz sl A%
Fulel Al olol A g
sl =glnlo] EAA} CE]—U]—

gk E9o] AAE A, g9 “*P"ﬂ EH
o] FopA|L k=9 thedh e =
A, =ebat A7 ol A ‘1%“’ Els
Q"E s E o sh=9l,
ghup A]7g 2o Q12 ‘?i
el JF-& wx|= 7H
A% gav) ek fAaa
P AT E Sohn Seung-Hye (2013)& ZFF2 A
H|2LE o2 ghsEatd g E=e) &
= Z7bo|n|A|ke] AAE BAEAC T
AT BAEH gkl sk F8E0t =
2 gz anjRe] e g A9} gk
st thaiA] SHZRL oW A E 7HAAl Hrh=
AL & 4 YAt} Yoon Seong-Jun, Yang Ru
and Han Hee-Eun (2013)¢] d7oM= FL
3HA| ghi ez tigh ARy B2 AR
A5 ghol isfiA] Boh A 2] o|n| A&
AR BYw, B BIES B A
Fol 0fg TrhAE Ee Ao BAEY
o, pAHoR a%e gEAel 4E
£ PoleE E% 2uAE oo ¥
Hwang In-Suk and Cho Eun-Seong (2004)¢
QoA E B Eep AR AT B
o9& ulelaitel (0] Aol slrhe
Ag wAsdr MEGS Yo e
T-oA %= Tao and Kim Wan-Min (2016)-& 3}
= =ahule} ghare] il AujAIES] s
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el A4 BAV a2 B

olge] & WA HYATFE vigom

£ AFoE @5 Sejule)] g vkl 2
WSS BEEI ol fclol] Uit 7]
ejgro] AMHERL 5 G Eel et olv]
A2 ANAAA oleld A ke v
oz FFEel FIE Fulel el frel
g 4% MAEAS BAstech oled
ATES vhgoR thevt e Ee Hget
e},

AL V‘i
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Fig. 1. Research Model
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Table 1. Measurement items

Measurement

Variables Indicators Reference
Korean Drama | am usually interested in Korean drama
. | usually watch Korean dramas Batsukh et
Watching | isfied with K 1.(2016)
Satisfaction am satisfied with Korean drama al.(2016
| would recommend Korean drama to others
| can Koreans visit my country
Di | can have a relationship with Koreans as friends Bogardus(1933),
istance to X ;
Koreans | can work Koyean at the same job Jane Kidwell and
| may be married to a Korean Alan Booth(1977)
| can accept Koreans as Myanmar citizens
Korea is cutting edge
Korea Country Korea is a blend of tradition and modernity gg?snjfgogt’
Image Korea has many interesting elements
Korea has many good food al.(2016), Lee(2009)
Korean products have good ingredients
Korean products are safe Bae et al.(2010)
Korea products Korean products are strong Batsukh et
image Korean products have excellent manufacturing
al.(2016)
technology

Korean products have excellent design

am willing to buy Korean groceries

Korean product | am willing to purchase Korean dairy products
purchase | am willing to buy Korean home appliances gﬁﬁ(zeoto%l'(zow)
Intention | am willing to buy a Korean smartphone
| am willing to buy a Korean car.
Zholn|AE A7 213 e dESol Al o8 g AFY gge TRE S8
BELE s— ANE =tolv| A ekl F2 gl S JES ARFE

(groceries), Z~mf3&(daily products), 7FAA|=E

rﬂmoﬁ

|

Sien =

= ‘%8 5 FollA g =ebutolx] F2
HoR= 4 EESuigog Sl 3 (home appliances), 2xP}E3Z(smartphone), &}
Holet, ‘6}%& AE AUl EHBG, B B F ] GO Zysart. 227
T2 AnE aavt Boy, S WA SAYES B g =it AR v

o
}m

Fua 3 o) BBoT S S % ) 9%, BT 92 Aege )
gk AFEolv|AlE Kim You-Kyung, Lee G ko Efﬂolﬂlle 47 G5, = 2 E

Chang-Hyun, Sun Shan-Sahn (2008), Lee olm A& 47f & St AEFuejAl= 5l

Bong-Soo (2009), Yoon Seong-Hwan (2006) gJEo 2zt =A3}FAct.

oAl AikA] &2 Al AFo|n| X9} Lee

Jei-Young, Choi Young-Keun (2007)¢] ¢3-9]]

AR $E] Ba e el Bee et al, 4, HEO| EN

(2010)9] AT-E vlRFo =R Am o A, A=

71z %, vARle] ¢, AF] Ax (Table 2)& £ ATl JoA SFAFe] <l

3 AFL kA F 7HA FEoE S5 TEAH 545 Uehd Boltt,

ot mpREe R gk FET A AE Bae et tole] +HL2 g FE2H vFE FE=

al, (2010)9] AFlA AAIE A 22 W T2E 7 vt 2 AFE Fste QoA
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Table 2. Demographic profiles of respondent(number of observations = 146).

Frequency Percentage

Frequency Percentage

Characteristic Characteristic
146 100.0 146 100.0
male 45 30.8
Gender self-employed 2% 17.8
female 101 69.2
under 20 2 15.1 student 27 18.5
20-29 2 13.7 Job housewife 2% 17.8
Age 30-39 30 2.5 reitree 4 2.7
40-49 A 2.3 professional 5 34
above 50 40 214 etc. 4 2.7
Junior high
Z?Qgt?;te o 2 19.9 under 100,000 kyt 7 48
less
Eucation g'r%gusacﬁhgrf' % 24,0 100,000-200,000 kyt 0 205
olege e w8 g”vgf;‘:;g 200,000-300,000 kyt % 038
University income
graduation 18 12.3 300,000—40,,000 kyt 4“4 30.1
or above
official 16 1.0
Job teacher 10 6.8 over 400,000 kyt 20 13.7
employee 28 19.2
A5 F3& HEE FE H1F) &3t 23 ZFe] H]Fo] 43 8n= 71 =i, 5l
el gk 2AtsrFol BrbsstaL, ARk o Zgte] HlFol 24%, T3t PAF HIT
b AlFstollA] mEAHQ] AT ExE 24T 19.9%%A3L, et Astolu} &4 o] d=te] v
T e AET An SRS A9 st gl T2 12.3% o2 vebgrh 3EAke] AHdE
ok 2 7 BE HSS A8 2017 0¥ 20 BE EXE HWA Aol 19.2%, A2
FE 79 49702 45 717 F1F wijkAt % 18.5%, AFFAAR= 17.8%, 7HAFH= 17.8%
2o AFdle ARE tde s A dEx o2 Vgt 9] 49 A5
Abg BT F 610% 9] AlNS tifo R oA 305k A Atol7} 30.8%= AU BEAL, 10
ZAPE JAYPEAL, B MM BE 5 ok g mehe 4.8%, 408t A o] S 13 7%
o FE3 SHT 3 14678 2] AH|AF AL AT HA = A
g o AL, 9 =ej} F404
2 aefstel Aol 30.8%, o wlgol 4, oiT1ur
69.2%% &A9] vl&g A AAselrt. oI
= 204 wm]¥ko] 15.1%, 20th 13.7%, 30th 2 AT 2¥S HAS] Y8iA pLs 7=
20.5%, 40t 23.3%, 50t] o]ido] 27 4% T- 42 By& ARSI PLS T2

ate] Aoz A

W E¥y 97 He

KN
= AT AeFEe ARUS AR o waE Apel
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Table 3. Measurement model analyses (number of observations = 146).

wloket 4ulE FH02 311

Internal consistency

Convergent

Latent Variables l\llurr_lber @ . reliability validity
ndicators Composite Cronbach's AVE
reliability Alpha

gorean Drama Watching 4 0.848 0.760 0.582

Distance to Koreans 4 0.826 0.722 0.543

Korea Country Image 4 0.823 0.714 0.540

Korea products image 5 0.852 0.782 0.537

orean product purchase 5 0.860 0.784 0.607
A Sk EAA A7H(exploratory research) TS Uit SATEE Bl E Al
9} A=7 A7 (comfirmatory research)Z H8h E BH g7 =2hul Al REERIE(C.R=0.848),
3] S o HANE §H A FE =rolel] gk A2]7HC.R=0.826), = =7}
W] TheFet #AIE Eeletal =g o]& o]n|2|(C.R=0.823), 3}t *JE-0]n]=|(C.R=0.852),
& AHske A7t & < ok £ ATl 3=t AETU) AHC.R=0.860) B5F 0.70]4+2
= E UrEPJr SATEL A 2318 F55=

T517] 1% Aol
=, el 4 sekg B Alel )
a7 918 Arel

= A, 8 sehele) 3 4

HA) 4B ool A Jele Sels
7] 9% AFeks BaA et

PLS FZUA A oA o] el =4
212442 2L (Cronbach' )3k}
%= (CR: Composite reliability) A4S
. pLs TR mYolN 5
AEe] ANIEE St A2ndaat
EEE AG7E 0.7 o3 Ag-olle W
ZHaEo] A3 F 9l Ao 7MFHL)
(Table 3) ollA & & Ql5o] & 7o 4
P aEutdugd BElE e ATt
070 ® YER SAFE] Al

\l

2 i,
PLS :ILg\_Hol—z%/;] HEolA X3 o] F=eldA]
2 HrREAREEEZZH(AVE: Average Variance
Extracted) 0.2 35ty ARty os gt
FAREEIHAVE)0] 0.5 ool HFErdAd
S 7F= Ao g T cH(Hair et al., 2014),
X ﬂ-?—J EX‘]O}—EJ:H xlzqd—ﬂ /I 734,_
Hi gkt =ebu A “J#E(AVE 0.582),
ah=telof| igt #|2]7HAVE=0,.543), 3=t =7}
OI]R(AVE=0,540), = A0 H[A(AVE=0),537),
Bl ARETI 9JAHAVE=0.607) W% o

Aol 0.5014¢1 Aes tEh $4=9)
S0 AFEddE 4= A= YEyk
o} opzjubo @ PLS LREIAA] mEo] whd
B gutdor 7t JidEe Ak
o] dRE QRle] AAIRe] AlE gt
F 79of elAEIHFornell Lacker, 1981),
B olqlof A= (Table 4) oA & 4= = %l

X7l AVES] Algigle] wE 0.7 oo
Upebda, 2h 2|3E0) AR} B 2
o Ueht pheS 2 slow et
ek,
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Table 4. Fornell-Larcker criterion analysis (number of observations = 146).

. Korean
Watching . Korea Korea
Latent Variables Korean DHEES @ Country products DT
Koreans . purchase
drama Image image Intention
Korean Drama
Watching 0.763
Satisfaction
Distance to 0.587 0.737
Koreans ’ ’
Korea Country
Image 0.690 0.525 0.735
Korea products
image 0.684 0.469 0.704 0.733
Korean product 0.605 0.447 0.665 0.584 0.779

purchase Intention

Notes: 1. "£X0.1, **£X0.05, ***p<0.001.

2 7o maol dha AP B A
245 wE 9F AR ZRE0l 4
43 BgAE e Aoz ek oo
o2 HAAE BFe| rPde gt HASH A
A fonde REXED o(boot%trappmg)

AMEELY] ASET mEE A9E TR

AEASe A 7@.%73?%—2— AEe i
42 (Table 5y9} 2T},

2 =iox A 7}*;%—3: R 3=
gl AlA MEL7l =845

E:_7]' :ii’— '%‘39]/‘]'7}' =2

b
=9
3
|
ol
5

v}%ca}w %sw A3 AFelol g
E, 899 APl e vmanAEE
FEARES o|EolN} o] Sehulg Fa
FAE BT, FTRE, B3] NG ojnlA
= 9457 H3 o9 B4H olnlAE F

S B2lol ojal ol4eka sk 8

ozH Azztel ol EH} T AT
A% 2w H2 e 2o - el
7} wlgutollA] WS o2 FalA plgkn}

1m

SHAE S E=ele Ass =2 Zlow 4
R

OHd 208 B9 g5 =ehvh AR wEert
FeTE = 7P| A} R EE e
UeEksth 2 dATelMe g =2k A1 S
Fo vlokul AulA @Ewstel ke ng
A3 a1, AdsHA FRIES G}
| o)eit ARE Wz B FbolnlA
YAFE ¢ 5 Ak ATEAE 2 ) @
Seprlold] @te] off R4S HelFEA
o shef el it olelA g A
& 9l olsh ge = =ejvle) FARE
183 HZ 29 29 U]-X]—l:al_ul_7},
W e B AT P e 5

B8-S @47]— dAarEn gE AgEs =

o

X,

E mlm mf 2 H m1m

ote] 74, 252, e A 2ol
FAH Felnl B4 918 wevh de
e & sl

@5 Setulo] ojg Qo] we5E Y
F olul A A Aoz Vet 3

D, Eefrlehs el S48 sty
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Table 5. Effects and variance explained for all endogenous variables(number of observations = 146).

Variance
_ Path explained
Hypothesis coefficient Adi
t-value I-
B( (7
DIStt%nce H1: Watching Korean drama — Distance to - 0.447 0200  0.194
Koreans Koreans (4.455) : '
CKo(l)Jrr?t? H2: Watching Korean drama — Korea Country 0.605"* 0366 0.361
Imagey Image (6.099) . .
H3: Watchlng Korean drama — Korea products 0.259 0.516 0.506
image (3.324)
Korea 0.067
products  H7: Distance to Koreans — Korea products image (0'774)
image '
H8: K : 0.488"*
: Korea Country Image — Korea products image (4.164)
H4: Distance to Koreans— Korean product 0.108
purchase Intention (1.395) 0637 0.627
Korean H5: Korea Country Image — Korean product 0.228"
product purchase Intention (2.510)
purchase  Hg: Korea products image — Korean product 0.331"*
Intention purchase Intention (3.829)
H9: Watching Korean drama— Korean product 0.285"*
purchase Intention (4.370)

Notes: 1. *p{0.1, **pX0.05, **pX0.001.

= cejl 59 4349 vy A
o Fsake, =2kl AlAe} Bels B 4
Zo| 750} AL wRHow dgal] 9
@ WWe TRt 8% e a4
Fo| vhAY A7) gobd Aoz werE,

d= cejnlg 56 aaEdl g 244
2l ol AE A7 He whd #=elo] o
At NS B ARAE FolAbol
Srojulg Aol YeRtA ergkehhA 4 7]
7). 8% =l Eal FEelol glad] A
g LA ollat AUzke] BAE T
b AhAe BEgo] YeAE sk @
Folol) g Azito] ZolETiRE ol2d 4l
24el Qo] AETHANE Hol Hd

= dFe A et vekt 2v)Age]
AFE Tl AF A, AAAF] 44
9, 25 5 vk A0S advh JFE v

A e Bl tg Egrelt obdl 7]
P e FRAY ast JUHon B
AFET ool JFE FAE g A
% 5 ek, AT AT oIHE PIgket v
Aol Tt AR SloiA FF TR
Ue Eol Felel sARETH: AFolt
F7kolulA Aw Pl AR AR 8k

& N8k FEe] 2ol Hasit
ghelol digk Az Fhale] AFT oA
o frojnlet dFe FA K3z vk, sh= =
Zhelnl A7k A= g AFTFAE =
oA E Ao YePGTIA 5 Ad), BAll
Bk AZo|u| |7} AAEE s AE L) o
APE EolAlE o R Yehdthod 6 AE).
gt w7folu 7L WA AL, = gl w] A
7} WA = njokal Av| A= Sk AdEe] o)
3 Fujelar) EolAl= Ao g Uehdt) 3
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Figure 2. Structural model analysis

KPI1 KPi2 KPI3

KPi4

RN

Distance
. to Koreans

KDP1

Korea
Products
Image

Kpp2

KPP3 KPp4 KPPS

KPPI 1

K-product KPPI 2

Purchase
Intention

| 0.331***

KPPI 3

on 1\ g\ emwe
«0p3 Satisfaction
o 0.0285*
KDP4 \ Korea g
0.605** C""::;;y
KCP1 KP2 | KCP3
= HEAdolv = FETH Al gl
ZnRte] AS-ox k= =efulE FlA Sk
of thet =7toln| A7} R EIL, dh= AFEel
gk 2o FolA|A g AFT A}
olAE AL & 4 Stk LA v
el oA gk=e] olnlA], gh=r|golt &

F] AN o)A E Be Fut A
o folnlg e & ek B @
Zlel et Azizkel A EE A% BFAE
ol Azkel EAA LR Folnld Bagel gl
£ A2 GeeOh 7 712, ekl
A= B FIRES W o w
A& & 5 ek, FAe Rl gl
AETONE AR QoA 2 W
AETlels dee nAA B AL I
Sleh. ¥hE @3 F7boln A7) oldg
A% AFoINAZ A HE Ao e
P 8 A, B =eie B @3 o
& FAH oA A =W HyHew
F7GE Fulelrtel R T
&l vio) AL B0 l
Q1 FoIt FE7Iede] Ak

oIAE 7

rr

hul

H e

FF=

2

>

1= 572l %

Fkk

KCp4

KPPl 4

0.228***

npA o R @ Seplel] vt Ql4e] ol
AW B3 FFEFHIME b Ao
EThOR 0 AE), @5 Sehuhe @

oAbl HHAe G FE AL & 5

Atk & ATE FEA g =k A3 A
?l Faads el 4 Qlvh

(Figure 2)= A€ 2E 7Hde] A4 &
om g BRASFE Vel Idoln. =
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(Table 6) A & & M—t— A 2o F 9N
of 7 Follx 77H7E Age] HAaL 2787} 7]
Zto] = Jrt. 7174 27H«1 & 1B 3ol
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Table 6. Summary of Hypothesis Testing

wEEel 3 AETAT Ao B T A7

wloket 4uE F402 315

Original ~ Standard _ g
Hypotheses Sample  Deviation Tst?ctzzt Puglsal results
(0) (STDEV)

H1: Korean Drama Watching Satisfaction
— Distance to Koreans 0.447 0.100 4455  0.000  supported
H2: Korean Drama Watching Satisfaction
— Korea Country Image 0.605 0.099 6.099  0.000 supported
H3: Korean Drama Watching Satisfaction 0.584 0.105 5544 0000  suooorted
— Korea products image ) ) : : PP
H7: Distance to Koreans — Korea .
products image 0.130 0.079 1.647  0.100 denied
H8: Korea Country Image — Korea
products image 0.390 0.087 4490  0.000  supported
H4: Distance to Koreans— Korean product 0.331 0.087 3829 0000  suooorted
purchase Intention ) ) ) ) PP
H5: Korea Country Image — Korean .
product purchase Intention 0.067 0.087 0.774  0.439 denied
H6: Korea products image — Korean
product purchase Intention 0.488 0.117 4164  0.000  supported
H9: Korean Drama Watching Satisfaction 0.665 0.081 8.014 0000  supported

— Korean product purchase Intention
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