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Abstract

The objective of this study is to verify the effect of the market orientation, CEO capacity, and
environmental characteristics of overseas markets on the performance of overseas expansion among
the success factors of domestic overseas expansion companies. For this purpose, employees of
domestic overseas companies based in the Seoul metropolitan area were surveyed, and the hypothesis
test was conducted. As a result of the verification, among the contributors to overseas advancement
of domestic overseas companies, the factors of CEO capacity, overseas business education ability,
market environment and market size have a significant positive effect on the financial performance
of overseas expansion. However, market-oriented factors were found to have no significant effect on
the financial performance of overseas expansion. Among the contributors to overseas advancement
of domestic overseas companies, the market-oriented factor, the customer-oriented factor, has a
significant positive effect on the non-financial performance of overseas expansion. However, factors
in CEO competency and environmental characteristics in overseas markets do not have a significant
positive effect on the non-financial performance of overseas expansion.
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Table 1. Literature Reviews on the Overseas Entry of Firms

Results

The internal resources, experience,
international orientation have a close
relationship

The need for strengthening technology

competitiveness and improvement of
ordering system

The government needs to find
excellent venture companies and
support foreign capital.

A small number of buyers tend to
secure stable sources of income and
maintain transactions

Entrepreneurship is effective in the
domestic and overseas environment,
internal resources characteristics

Market Orientation and Technology
Orientation are the strategic factors of
the enterprise

The CEO attitude and marketing
competency factors have an effect on
the overseas performance.

Technology and network competence
have a positive impact on overseas
performance.

Strategic orientation and internal
resources determine organizational
competence

The CEQO's competency and marketing
have a positive effect on management
performance.

Researcher Research Contents
Kim Determinants of foreign market entry
(2004) strategy and performance
Lee Foreign market entry strategy and an
(2006) enhancement plan of competiton power
for korean companies
Lim Case study on entry strategies to
(2008) foreign market of korean venture
companies
Bae Exploratory study on status of overseas
(2009) market infiltration
Lim The Factors of venture company's
(2012) global market entry motivation and
performance
Choi Orientation of market and technology of
(2013) energy development corporation on
overseas market outcomes
Son Factors affecting to the export
(20159) performance in korean small & medium
firms
aﬁjsocv%n capabilities on international performance
(2015) in korean small venture firms
Cheon and Specific resources, strategic orientation,
Yim capabilities on the performance of
(2015) korea SMEs
Seo The effects of CEQ's characteristics and
(2018) overseas marketing on business
performance in export-oriented SMEs
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Table 2. Survey Methods

Category

Contents

Survey period

Surveyee

number of questionnaires

Two weeks from the first week of June 2020 to the second week o

June 2020

200 employees of companies in Seoul/Gyeonggi Province

164 survey
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A FEE A FAE T F A9
o olstel HEAE AAeEs sl

33t 24, A 3 aeldENY
AR ] A Ztehe =ul #e] &7 A
ARG, HnH I, A H BHEEA
4 A ARE4H FEE gstr] Hd Ve
BARFS EA3T. AA, SAHA=T Y §HIE
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Table 3. General Characteristics of Surveyee

Category N %
Male 132 80.5
Sex
Female 32 19.5
office management 47 28.7
Department Marketing/Sales 99 60.4
etc 18 1.0
mere clerk 13 7.9
. Assistance Manager/Manager 76 46.3
Position . .
Deputy director/Director 57 34.8
executive officer 18 1.0
Y 5 year 28 17.1
_ > 10 year M 25.0
Working years
> 20 year 69 21
{ 20 year 26 15.9
Sum 164 100.0
FastaL, o]E W 7+ JFAAE A o] 2 267(15.9%) ] ATt

3l 7P AFE T35 HEA] (Multi-regression
Analysis)S HAISHHTH

==-HA
o=

MY

v,

>

1. AR 54

-

1) EACHARIS) QITAfSIHs S4

é*MWXH ATALE S A A4S o2

THARE 16478092, ATARS g}
A 54 oﬂ nE B¥Xe usd 2o WA, A
el B dAbs 1327(80.5%), A= 328
(19.5%)0] AL, A&EFAHEIZE= AFHE] 2
4778(28.7%), PHAIE 4 HF 22 9978(60.4%), 71
ER= 183(11.0%) 0] ATk, v, 239 4
T+ WA 13%(7.9%), del/Ade 767
(46.3%), 27/ F-7-e 577H(34.8%), Y2 18
H(11.0%)0] AL, nAIe 2 S5 JIZHHE =
53 \|eke 28%H(17.1%), 5-10d B9he 419
(25.0%), 10~20 m|¥k2 6978(42.1%), 209

2) A7 CHdAIel sheitlE: & &9

AT gAY seRE #E 5L v
kg

K= T FHATAA ] AX]/7A
/ALE A BEaAo] 361H(14.8%), =W A
Ast 821(33.6%), = 71&/AEY BAY
207(8.2%), &= AGTE/ALZH T
LA oo 94 257(10.2%), XFHH
71 & §]—E vlgto 2 sk Al A1 1A 661
(27.0%), 1A A To2 A3k AA7]A <]
ojd HaA 15%(6.1%)01ML, e & 7]
ZHe 109 mgke 5678(34.1%), 101 o]Ae
1088 (65.9%)°1et. dFS A7)/AA/E
A /B8-S 1019(61.6%), I 2= 639 (38.4%)
o|]la, Azt wiEYL 3009 wvrE 399
(23.8%), 3009-1% w2 569 (34.1%), 132
o)e 9™ (42.1%) 0] 2T},

F8 FezE A9 F72 55%(18.1%),
dEo 287H(9.2%), FHol= 10378(33.9%),
vl 4578(14.8%), FFHL 568 (18.4%), 71
b= 1778(5.6%) 0] aL, 3L AI7e] 2FAIsH=
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Table 4. Response of the surveyee on the overseas market
Category N %
Uncertain in the domestic market, % 148
olitical/economic/social )
motivation intensifying domestic competition 82 33.6
for ovekrs;eas competitiveness of domestic technology/products 20 8.2
marke
expansion The superiority of overseas market conditions such as o5 10.2
(Multiple industrial scale/support policy of the countries )
Response) New Market Development Based on Entrepreneurship 66 27.0
The necessity of transfer of production base due to the 15 6.1
increase of labor cost )
overseas less than 10 years 56 34.1
expansion
period more than 10 years 108 65.9
electrical/electronic/semiconductor/optics 101 61.6
Industry
etc 63 38.4
less than 30 billion 39 23.8
Annual sales less than 30 billion—1 trillion 56 341
more than f1trillion 69 421
_ China 55 18.1
major Japan 28 9.2
overseas
expansion southeast asia 103 33.9
Marle'al USA 45 14.8
R(eslsgﬁsz) Europe 56 18.4
etc 17 5.6
proportion of less than 10% 4 25.0
overseas less than 10-30% b4 32.9
market more than 30% 69 4.1
Sum 164 100.0
H-E-2 10% H|TR 4178(25.0%), 10~30% 1|The Fozx AdbHog HE F£F ol FHE
547(32.9%), 30% ©]7d-2 69 (42,1%)°] At BTt 5’5‘], ozlE A3ad 7

2. 71E3A

390 sﬂﬂ%‘
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Table 5. Descriptive statistics

29013 H-d N g
Cuof Accepting the company's innovative ideas 164 3.51
Cuo2 customer satisfaction analysis 164 3.00
;?:;?:]ﬁirn Cuo3 customer complaint response 164 3.62
Cuod customer complaint improvement system 164 3.38
Cuob Strategic Alliance and Joint Venture 164 3.57
Com1 understanding of the characteristics of competitors 164 3.43
competition Com2 competitive advantage strategy establishment 164 3.54
orientation Com3 investment for competency development 164 3.30
Com4 Analysis of Trends on Competitive Companies 164 3.38
Tecl Efforts for New Product Development 164 3.72
technology Tec2 process innovation 164 3.60
orientation Tec3 new technology introduction 164 3.67
Tecd application of new technology 164 3.47
Net1 network formation and maintenance capability 164 3.88
Cr;it;"b‘i’lri't‘y Net? Networking with Business People 64 393
Net3 Networking Capability for New Product Development 164 3.90
Ovet foreign language ability 164 410
gn‘;;ss:ss Ove2 overseas related work experience 164 334
Educational Ovel overseas education experience 164 3.62
- Ability Ove4 |ntergst in overseas education 164 3.49
Oveb continuous education course 164 3.76
Het1 purchasing activities different from domestic ones 164 4.02
Het2 heterogeneous economic situation of overseas market 164 416
heterogeneity Het3 purchase pattern of overseas customers 164 414
Het4  Legal and administrative systems of overseas markets 164 3.93
Hetb The time/geographic differences in overseas markets 164 3.68
Ment1 better operating environment than domestic 164 2.4
en\r/Ti]r?)r:gtent Men2 The weak competitors in foreign countries 164 1.88
Men3 government policy of overseas market 164 2.62
. Msit Customers of overseas markets 164 3.34
market size . . o
Msi2 The industrial size and growth of overseas markets 164 3.63
. Fin1 Company’ s sales increase(3 years) 164  3.38
Financial
Performance Fin2 Company s profit increase(3 years) 164 3.3
Fin3 Company’ s customer increase(3 years) 164 3.22
' Information sharing and cooperation between
Non-Financial V" depa?tments(Syepars) s | e
Performance  NFin2 Competence and skill level of employees(3 years) 164  3.53
NFin3 Employee satisfaction (3 years) 164 3.21
3 *,_lglE —E—El' 3Tt B4 23 2E #4592 Cronbach's

fx 9 o]4o 2 0.6
23} oujRA o= FAoNE ZAVT s &
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Table 6. Results of reliability analysis

: Cronbach «
Factors Variables (deleted) Cronbach «
Cuof .934
Cuo2 935
customer orientation Cuo3 935 934
Cuo4 .935
Cuob 935
Com1 .935
" . . Com2 .935
competition orientation Com3 935 935
Com4 .934
Tect 935
. . Tec? 934
technology orientation Tec3 ‘934 935
Tecd 935
Nett .935
network capability Net2 .934 .935
Net3 .934
Ovel 935
Ove? .936
Overseas business _educational ability Ovel .936 935
Oved .935
Oveb 934
Hett 937
Het2 937
heterogeneity Het3 937 937
Het4 937
Het5 937
Men1 937
market environment Men2 938 937
Men3 937
. Msit 937
market size Msi2 936 937
Fin1 .935
Financial Performance Fin2 935 934
Fin3 .935
NFin{ 934
Non-Financial Performance NFin2 .935 934
NFin3 .935
4, QOIEM FHoR olRAe AAFAL. 8elFEe
710] Hl&= IA%k(Bigenvalue)2 1.0 o]X,
B AToNE M 4SS ojah e 29 AAXE 04 opdos AAsAch sl
= 2RE7Y BRE 422 o8 g o IF 43a % A4 dgel gE = o
QIEA(EFA)S AAEEITE 94 7z wigd A JAEA S FY A3, 5 HP=s HS3)

O(Kaiser-Meyer-Olkin) gko] .825, &¢Il

M or
M
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N
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Table 7. Result of exploratory factor analysis

Factors 1 2 3 4 5 6 7 8 9 10
Tec2 .79 257 173 .083 .028 .053 M3 -047 114 159
Tec Tecd 124 184 178 -.068  .034 72 .165 195 .040  -.059
Tec3 7 143 237 .026 .074 138 .206 .097 127 .034
Tecl 634 -033 .29 .017 .062 .180 049  -028 244 .019
Ovel .189 850  -.017 098 -.010 .122 .061 -.108  .093 .064
Ove2 130 756 .052 .095 .160 .050 .017 262 —-.060 -.051
Ove Ovel .064 753 .100 .286 150 098 -018 -.158  .066 112
Oved 103 .698 105 077 .089 .257 025 -144 276 164
Oveb 375 450 .090 .076 .236 A72 A4 -182 045 156
Comi 183 .040 793 .004 .055 .156 157 167 067 —.041
Com Com?2 195 129 751 -.103  .050 149 .088 140 173 =037
Com4 287 .160 705 —-.080  .130 140 147 .081 122 .082
Com3 355 -063 686 -0%6 176 -.017 287 130 .040  -.068
Het2 -006 .107 -—-.040  .793 A3 .094 054 -19%5 -106 135
Het4 .055 026 -0 .7N 074 064 -0% -.023 .063 -.001
Het Het3 .014 230 130 731 -.08 -010 .027 -122 -097 .082
Het1 .059 192 -248 697 109 -.032 097 019 -007 .128
Hets  -074 -.058 -.008 .619 -.171 .169 .060 126 318 —-.048
Fin2 .037 131 .048 .015 .846 .108 .075 150 134 138
Fin Fin1 .016 120 .168 .046 .830 124 .092 118 .19 .092
Fin3 317 .098 .076 137 617  -062 -.018 .010 322 .207
Net1 .156 .186 150 137 .016 .830 145 .024 124 -.019
Net Net2 189 .236 127 .080 .097 .804 .080 .074 162 154
Net3 493 074 222 .156 .236 572 022  -.081 .085 A1
Cus4 232 .019 .215 .012 .070 .100 742 .043 .220 .006
Cus2 103 -.082 451 .006 .008 .043 .651 .262 .099 .069
Cus Cus3 162 103 115 233 -.031 .052 550 —.202 410 215
Cusb 231 153 64 -014 24 .388 A73 245 —059  -.286
Cusl 409 133 255 —.060 331 325 421 .001 -.016  .045
Men3 052 -.04 119 -089  .0% .073 .062 g6 —.069 245
Men  Men2 101 -00 112 -128 128 -099 -168 .771 185 -.062
Ment -.017 -02 202 -.003 .052 .089 217 21 -.015 065
NFin2 118 .087 153 .031 199 .220 .090 .005 7% -.072
NFin  NFint .360 109 .201 .037 223 —057 222 .056 .633 .055
NFin3  .167 221 093 -102 293 .219 195 119 .510 .083
Msi Msit .106 034 -016 .098 148 .066 .022 73 -029 807
Msi2 .025 188 -.031 142 A74 .052 .074 .054 .060 .79
4] A4S YeRE Bartenre] 734 7 h. A 2XM
< A7 p 0012 YeR} Q9lEA o] Alg-0]
Haste] Eacle] EATS Selstt. & S S92 7190 AFAFAE H A
Aol Aol whet F 107]9] 8]le] =& PR, LA SAEA, AARNEAEH 7
H%{——’l—, rE @%‘O/] B—?_ Zj;(HE]:O] 0.4 01)2}9— 9,] Oéf_g: AA= E_} ]—E_7] =] Oﬂ \ﬂ;(—" Pearson
2 Yeht gL T8 Jog add & ABEANLS AAEtgon, 1 A= thewt
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Table 8. Result of correlation analysis

g0l sjeixiedte] vzl 9% 317

A B C D E F G H | J
customer ’
orientation
competition -
orientation 632 1
technology - "
orientation 578 593 1
network " " "
capability 2 AT 5% 1
Overseas
business - o . .
_educational 371 261 436 478 1
ability
heterogeneity .106 -.080 .068 226" 305" 1

market - - "
environment 218 .339 160 101
market @ " o
e T— A72 .057 .169 213
Fin 366 309 327 34T
NFin BATT 460 4967 439

-057 -145 1
275 288" 167 1
367 128

249 354 1

382 075 A730 188 497 1

* 1 pgl05, *r pllot

AT, HA, APGAFAE S 3H9] 8]lel
AL (=366, p(.01), BAAAIFY
(r=.309, p<.01), 71=AFA (=327, p{.01)<
)=o) A=A Aduket F(+)e] AFaaAt
e Feg JEhth E=S, AT
(r=.547, p<.01), AAA R (r=.460, p(.01),
71 A4 (r=.496, p.01) 3 <] z1Z 2] B4
T2 Aot GAl F(+)o] FadATE e
Ao 2 YEs

thro®, Had Aol kel a]lel ]
EQ =T 58(r=341, p(.01), 3 JW¥/2S
58(=.367, p<.01)& A LJx1Ze] AF-A gt
o} ()] FABATE d= A= YERT
53k UES A 58(=.439, p(.0D), 3] 4+
/5 5 (r=,382, p{.01) L& v|A|
T2 AHels GA H(+)9 FaAdAY U=
Ao 2 e

npREto 2 s oAl SE 5] ak9 a9l
ol ANAEA(r=.249, p<.01), AATFR(1=.354,

poDE FMelRZe] AFZH et A+
ABABAZE Ao, o] A (=128, p).05)&
frejnlst dEdArE gle Aoz yeyth
w3, LAl BAEAY she 2]ld AR
&7 (r=.173, p{.05), AT E(r=.188, p{.05)
sfe)HEAT e} A+ AHAATL AN
, 12X (=075, p).05)& §r]s FAA
7t 9 Aoz JEhgTh

2 g o

6. 7HIS

1) SHLEI=ZHIQQI0| THFAH o
;

S EEESE B
AR gstel VAL 3
chest Atk 941 BA Aol 5

F3AZ0 AT A=A AF

= 1.186~2.161& 10Xt} 2HA et

flo to
o
e
o
ofd
fo
Lo,
o



318 F9g3x] A454 A5Z (20204 109)

Table 9. Result of multiple regression(Finanacial Performance)

Unstandardized W Pval Tol
Coefficients s —valu oleran
Model Coefficients t 5 . VIF
B error B
(Constant) A72 AT74 .996 .321
customer
orientation 138 112 119 1.226 222 484 2.067
competition
orientation 070 101 .068 .690 491 463 2.161
technology 029 106 02 269 788 500 2,001
orientation
network capability .072 .091 .070 .789 A31 572 1.747
Overseas business
“educational ability 180 .074 .204 2.427 .016 .644 1.554
heterogeneity .016 .095 .013 174 .862 819 1.221
market environment 162 074 .164 2192 .030 811 1.233
market size 185 .061 .224 3.047 .003 843 1.186
FE 7H] gsF3AAdd A= g g ?2) SHRATIESMHZLQI0| H|XRE A0
11 Durbin-Watson 52 1.7552 2°f] 77k A O|X|[= st

o2 veht zAtE
O = yEpyith
U #efXE7Ide] dREETalol
ANEH Aos dyse *éts‘eﬂ A=E
=.2042 UERt 29 4%2] Adrgeo] gelEfla,
F=8,063% e %«le a=.0019l4] 3]
o] Hget Aoz vepydtt S el
27199 sFAEHE2l Toﬂﬁ 317
A 8219l de] AF/nE FH(B=.204,
p(.03), A FAEA 2219 AFRAH B
=.164, p<.05)% AGTFE([=.224, p<.01) &
L FeE] AFA A Fonlet F
(19 FFE vAE 2oz ettt 2y
ARG 22l dEe] AFE Ao
Frojugt TS vAA G AR UERL
o} g, o]E 82lEe] AuA dFgFHe A
F= sﬁﬂ PF/ng 59, ANFERE ¢o=
urawu} Agdor FHE71499] szl
ZXFQ0lo] AFEZF Aol n|xE oIk
7P 1112 7124, 7P 12, 7P 1-3 BE A

=t

el AadAE gle A

N

U SelFETIge] HelHEAd o]
HIAEA el vxE FEFS A3 =
o533 2k, 4 24 doll SHHTE 1
tE3dded FAZE A AFe A3 VIF
= 1.186~2.1612 10ETt A Jeh} =y
FE 7 gsTAA A= gk e

11 Durbin-Watson Z5< 1.7892 20| 7}k A
o2 Yeh A5 7t FEBAE ¢le
o2 Yehgth

U elxET|de] SexEdTaclel
HA2A gates dists d4We AxEs R
=.3822 vFERt 38.2009] A o] eIl
F=12,0012 Yeht Fo5sE a=.001004 3]
AR o] At A= et = 3¢
&7 39 2= AT 89l 3—011*1 A7
A8 @019l TARFFA([=282, p(.01) &
12 B xIEe] v Al Fofnls
(H)2] JFE A= ZoR Yt 22y
HuA A" a2l HANF FHEA 8l
< A ejzIE H]ZH”’“ gt frejvlgk A
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Table 10. Result of multiple regression(Non-Finanacial Performance)

standardiz
Unstandardized ed P-valu  Tol
Model Coefficients Coefficient t valu foleran ¢
5 e ce
B error 8
(Constant) 709 .398 1.780 .077
customer
orientation .294 .094 .282 3.110 .002 484 2.067
competition .089 .085 .097 1.047 297 463 2.161
orientation
technology
orientation 154 .090 .153 1.717 .088 .500 2.001
network capability .085 077 .092 1.100 273 572 1.747
Overseas business
“educational ability 109 .062 .138 1.754 .081 .644 1.554
heterogeneity -.029 .080 -.026 -.367 714 819 1.221
market environment .036 .062 .041 .583 .561 811 1.233
market size .037 .051 .049 719 A73 843 1.186
Table 11. The Differences in Market Orientation by Company Size
customer competition technology
Category orientation orientation orientation
M SD M SD M SD
less than 30 billion 3.15 1.01 3.56 0.86 3.57 0.84
annual eSS than BBl g5 0gs  am 0w 3% 08
sales more than 1 trillion 3.45 0.69 3.39 0.7 3.68 0.70
F(p) 1.678(.190) .880(.417) .493(.612)
proportio less than 10% N 1.08 3.29 0.84 3.31a 0.81
n of less than 10-30% 3.31 0.60 3.53 0.70 3.66b 0.68
overseas more than 30% 3.48 0.80 3.39 0.95 3.76b 0.78
markets F(p) 2.723(.069) .924(.399) 4.618*(.011)

(9] FFL vIAA o= Ao el 2
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HAA Agstel plAE Gl THd 212
o A, 7P 22, 7P 338 1A EIA
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o e selage] sk gl whet
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Table 12, The Differences in CEO Capacity by Company Size

Overseas Business

network capability

Category Educational Abilit
M SD M SD
less than 30 billion 3.62a 1.12 2.96a 1.08
fess than 90 billon 371a 0.90 357 1.02
rillion
annual sales .
more than 1 trillion 4.22b 0.67 4.08¢c 0.80
F(p) 8.092"** 17.608"*
P (.000) (.000)
less than 10% 3.77 1.04 3.00a 1.12
proportion Of |eSS than 10_30% 401 070 371b 099
overﬁeas more than 30% 3.91 0.97 3.96b 0.87
markets Fo) 813 12,603
P (.445) (.000)

Table 13. The Differences in Environmental of Overseas Markets by Company Size

heterogeneity . market .
Category environment/Size
M SD M SD
less than 30 billion 3.56a 0.81 2.67b 0.93
less than 30 billion 4,06 0.6 2,480 0.98
annual sales Ttrillion
more than 1 trillion 4.16b 0.52 1.95a 0.59
F(p) 11.252**(.000) 11.363"(.000)
less than 10% 3.64a 0.81 2.44 0.72
proportion of less than 10-30% 4.15b 0.51 2.36 0.84
overseas
TElES more than 30% 4.06b 0.66 2.18 0.97
F(p) 7.910(.001) 1.300(.275)

off

22191 U ESF5(F=8.092, p<.001),
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zol7 AATk. Azt wiEHo] B
Hz5d, e JF/aS 58 BT o
Aoz yehyth, #eAFe] 2A|shH=
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Table 14, The Differences in Overseas Entry Performance by Company Size

Financial /Non Financial

Category Performance
M SD
less than 30 billion 3.1 0.73
less than_ :_’,0 billion 340 0.72
annual sales ~Ttrillion
more than 1 trillion 3.38 0.55
F(p) 2.593(.078)
less than 10% 3.1 0.70
proportion of less than 10-30% 3.37 0.63
overseas
markets more than 30% 3.4 0.64
F(p) 2.888(.059)
Table 15. The Differences of Market Orientation by Business Type
customer competition technology
Category orientation orientation orientation
M SD M SD M SD
electrical/electronic/
semiconductor/ 3.39 0.74 3.39 0.82 3.73 0.68
Industry optics
etc 3.23 0.96 3.46 0.89 3.43 0.88
t(p) 1.130(.261) -.515(.607) 2.408*(.017)

Table 16. The Differences in CEO Capacity by Business Type

network capability

Overseas Business

Category Educational Ability
M SD M SD
st o w o
Industry etc 3.69 1.03 310 113
t(p) 2.294°(.024) 5.303"*(.000)
oujsl zol7F gle AoF YEldt A 2219l 7]& XA (1=2.408, p{.05)lA
oJt Zpo|7} A, PFo] AV)/ ARy wh=

?2) ¥=4Y XiO| A/ Fsto] 1 9] YFHT} V&R 0] o =

ZAA 719 dEd xfol2 BAsl] ¢ & Ao R _

- ¢ e o= = 202 JFd metMe HH A=
s Gl _FE}—E— )‘]7531'7(]63:@,- 7 ARG, Qolel YEY IS (t=2.294, p(.05), Y
AT GBS, AoLE R AN 5 ms w505, pLooDAA FrelE A
AT WA, G WA AT o gt dzel 171 AR Al A
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Table 17. The Differences in Environmental of Overseas Markets by Business Types

heterogeneity

market environment/size

Category M D M D
electrical/electronic/
semiconductor/optics 414 0.95 2.05 0.74
Industry etc 373 0.79 270 0.94
t(p) 3.669"**(.000) ~4,689"(.000)

Table 18. The Differences in Overseas Entry Performance by Business Type

Financial /Non Financial

Category Performance
M SD
electrical/electronic/
semiconductor/optics 3.38 0.58
Industry otc 320 i
t(p) 1.438(.153)

o] 1 9 gFHY UEHIFH, dogdFi/u
S8 BT ¢ 22 Aoz yEyit
S02 dFd wte o] dA(1=3.609,
p(.001), A&7 9 TFR(1=-4.689, p{.001)
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