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Abstract

The purpose of this study is to examine relationships among exhibition selection factor, performance,
satisfaction and intention to revisit of participants in international exhibition. For this purpose, we
set hypotheses relationship among external selection factor of exhibition (ESFE), internal selection
factor of exhibition (ISFE), performance of sales (PS), performance of information gathering (PIG),
performance of relationship building (PRB), performance of image building (PIB), satisfaction (SAT)
and intention to revisit (IR). To verify theses hypotheses, we conducted path analysis on the data
from 100 participants of 2019 Korea International Boat Show. The result of this study is as follows:
Frist, ESFE positively impacts on PS, PIG, PRB, PIB. Second, ISFE positively impacts on PIG, PRB.
Third, PS and PIB positively impacts on SAT. Fourth, SAT positively impacts on IR. The implication
of this study is two fold. This study expands research area of international exhibition to a new
industry such as marine leisure sports industry and provides useful information to firms that plan
to participate in the international exhibition and to those who organize the international exhibitions.
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to Revisit
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Fig. 1. Research Framework
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Table 1. Sample Characteristics

Category Frequency Percentage
Capital Area 64 64.0
Gangwon Area 4 4.0
Chungcheng Area 3 3.0
Location
Jeolla Area 6 6.0
Gyeongsang Area 2 21.0
Non Response 2 2.0
Manufacturing 56 56.0
Distribution/Trade 16 16.0
Industry
Service 9 9.0
Etc 19 19.0
Under 1,000 43 43.0
Above 1,000 ~ Under 2,000 14 14.0
Sales
(Million Won) Above 2,000 ~ Under 5,000 18 18.0
Above 5,000 Million Won 23 23.0
Non Response 2 2.0
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o =)
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2 Ao 714 218l 2019 5Y€ 74
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HHEE] AFA F 1007] 71e] AZA7} 35
HAHSHE: 53.5%). 3|FE 10059 i
A=E vlg i il7}71?39] dukd EA4E &
A3t Slgk vl
g eldd *lﬂ*é 7&%
al: ul uq/ﬂ: 21’9/] )x]ﬁjr‘,_]. ]
agla P ASE A% A2 2As AN
k. o3 EAEL SPSS 26,03} MPLUS
7.4 BAN7|A Z2aPE L83t 7R3t

B AT ZAbe] Fojgh mEo Ankd &
2 (Table 1)3} &t} FAZH o2 A AN
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_{
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Ho
ogh
rlo _1

A zol 56,002 7 Bk
H, F5/549 16.0%, A8]2=d 9.0%, 1
a % 19.0%=2 e o, 271714
o] mjEde 10%*% u|who] 43.0%, 1040’
20997)9E 14.0%, 209903 S09wH|gE 23.0%,
509 oA 23.0%E UEFITH,
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Table 2. EFA Result of Independent Variable

Factor
1 2
External Selection Factor of Exhibition 3 0.916 0.087
External Selection Factor of Exhibition 4 0.897 0.031
External Selection Factor of Exhibition 2 0.738 0.461
External Selection Factor of Exhibition 1 0.599 0.228
Internal Selection Factor of Exhibition 2 0.025 0.838
Internal Selection Factor of Exhibition 4 0.233 0.806
Internal Selection Factor of Exhibition 3 0.113 0.776
Internal Selection Factor of Exhibition 1 0.243 0.559
Table 3. EFA Result of Dependent Variable
Factor
1 2 3 4
Performance of Information Gathering 3 0.775 0.204 0.408 0.239
Performance of Information Gathering 2 0.764 0.286 0.290 0.328
Performance of Information Gathering 1 0.713 0.417 0.184 0.298
Performance of Sales 2 0.223 0.866 0.192 0.270
Performance of Sales 1 0.302 0.856 0.275 0.075
Performance of Image Building 2 0.403 0.260 0.823 0.134
Performance of Image Building 1 0.220 0.277 0.774 0.422
Performance of Relationship Building 1 0.440 0.195 0.290 0.777
Performance of Relationship Building 3 0.449 0.349 0.404 0.516
0 EfM 9l AMZAM 7 D} Ueht A8 AEsd AR g B
gl 2 AL glee BT 5 9ok
2 A7 AFEA ) A E HEE T o Eog A3 A7 =Tl i
FRow ZAE NFEY SAET W BT B 20PAS NS A3 @b
’d AAE Slal EA7 Q1A (EFA: Exploratory I SAETO dig Hxel al@A dn
Factor Analysis)-& 2AISFCE, A A A u] AIE A% 3HA &3, o|u|A] =
dsyd ST oid BAE aolEAe A ARE 24 3w 5, eln B T
Algh A= (Table 2)9F 2ot 24 Ads A s AT WA o] alFAFe] 0.5
snm, o pesy 2Rl A oS veht ) FEL AAT F oh] 20
Fol] B 0,599 oo, e &y 574 AE AAsklew, 2 Ad= (Table 3) 3%
FEE] AR o] F 0.559 oFo= 2ok B4 AdE AuEE, AR Y gt
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Table 4. Reliability Test

Fristlom  Final ftom  CronCaCHS

1. External Selection Factor of Exhibition 4 4 0.833

2. Internal Selection Factor of Exhibition 4 4 0.769

3. Performance of Sales 3 2 0.889

4. Performance of Information Gathering 3 3 0.897

5. Performance of Relationship Building 3 2 0.817

6. Performance of Image Building 3 2 0.881
Table 5. Descriptive Statistics and Correlations

Variables Mean S.D 1 2 3 4 5 6 7

1. ESFE 3.415 0.824

2. ISFE 3.783 0.788 0.418

3. PS 2.680 0.994 0.597 0.326

4. PIG 2.963 0.945 0.607 0.435 0.665

5. PRB 3.120 0.959 0.625 0.416 0.621 0.824

6. PIB 3.400 0.977 0.647 0.386 0.607 0.736 0.751

7. SAT 3.330 1.016 0.783 0.321 0.611 0.539 0.509 0.599

8. IR 3.640 1.069 0.768 0.245 0.547 0.597 0.604 0.715 0.725

Notes: 1. ESFE: External Selection Factor of Exhibition, ISFE: Internal Selection Factor of Exhibition, PS:
Performance of Sales, PIG: Performance of Information Gathering, PRB: Performance of
Relationship Building, PIG: Performance of Image Building, SAT: Satisfaction, IR: Intention to

Revisit

2. Correlations larger than +0.197 are significant at the £€0.05 level (two-tailed).
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Table 6. Result of Path Analysis using MPLUS

Independent Dependent B S.E. L
Externz:)lf ?E?(lr?i(t:)tiitci)gn Factor . performance of Sales 0.674 0.106 6.364
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