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A Study on the Direction of Funeral service focused on Thick Data
Analysis

Ahn Jinho*, Lee Jeungsun**

ABSTRACT

In Asia, where the aging population is growing rapidly, as the funeral service industry develops and
the market grows. The economic value and interest of funeral services is increasing. However, Korea’s
funeral services are being developed in a biased direction, focusing only on funeral services, after
death. Compared to the case of advanced funeral services in the United States, the United Kingdom,
and Japan, not only the funeral but also the care of the deceased’s family and acquaintances around us
are developing.

It is appropriate to use a method based on ethnography and User eXperience. For this purpose, the
method of collecting and analyzing the ethnography and user experience data of actual resident and
visitor was deduced in persona method in the next ten years, and funeral service centered on resident
and visitor. In this study, qualitative data centered on the future direction of funeral services, focusing
on the resident (family) and the guest who are the principals of services from the perspective of
service science. It is difficult to derive meaningful results from the process of collecting, processing,
and interpreting big data in general, and in this case, the data analysis method is based on ethnography
and user eXperience.) Is appropriate. For this purpose, the method of collecting and analyzing the
ethnography and user experience data of the actual resident and the visitor was deduced in the persona
method in detail after 10 years. In addition, the future direction of funeral services centered on
residence and visitor was presented.

Keywords: Funeral Science, Thick data, User eXperience, Future Prediction, Service Science
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