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Current 2-Block Haircut Styles and Preferences in Men
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Abstract This study analyzed current use of 2—block haircut styles and preferences for accurate
understanding of the haircut and enhancement of its efficiency. For this, a questionnaire survey was
performed against 441 men in their 20~40s living in Jeollanam—do from June 27 to July 6, 2019. A
total of 430 copies were used for final analysis. The collected data were analyzed by frequency
analysis and cross—tabulation analysis, using SPSS 21.0, and the results found the followings: When
asked about the factors affecting their choice of the haircut, 58.4% (20~40s in age) responded, ‘my
own decision’. Second, 61.2% said that they were interested in a 2—block haircut, and 54.7% responded
that they had the haircut before. Among them, 92.3% said that they were satisfied with the trendy
undercut. The above results confirm that men’'s appearance management is now essential, considering
changes in social environments. People envision their hairstyle and visit a hair salon based on their own
will, not after recommendation from their acquaintances. Many customers prefer a 2—block haircut
because they believe it looks good on them. In addition, they choose the easy—to—care undercut to
have a clean and neat image. It is anticipated that the study results would make a contribution to
suggesting basic academic data and enhancing sales in a 2—lock haircut which is expected to remain
popular. Therefore, it proposes in—depth studies on new 2—block haircut styles for women.

Key Words : 2—block, current use, preference, haircut, appearance management
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1447 (335%), 30th 1447 (335%), 40t 1427 (33.0%)
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A A/ZE 28%(65%) 0.7 VEryith

4 g 25 2009Hd ule 1097%(25.3%),
200~3005+) mWk 1409 (32.6%), 300~4009F) w2k
827 (19.1%), 4005H o’ 997 (23.0%) 2 vrebst

Table 1. Subjects’ Characteristics

I, HAAAE 2 2AL A2l H 2517 (584%).
o] tiRelq e A 10578 (24.4%), SNS, TV, Blog

388 (8.8%), A5 209 (4.7%)

TOE YEiTh

Classification Frequency(N) | Percentage(%)
20s 144 335
Age 30s 144 335
40s 142 33.0
Freelancer 35 81
Sole Proprietor 7 174
Occupation Professional 63 15.8
Government Employee 30 7.0
Office Worker 131 305
Etc. 91 21.2
. Single 219 50.9
Marital Status Married 211 91
High School 89 20.7
. Junior College 145 337
Educational Background A-year College 168 91
Graduate School 28 6.5
Less than KRW 2 million 109 25.3
KRW 2 million ~ Less than KRW 3
Average Monthly million 140 326
Income KRW 3 million ~ Less than KRW 4
. 82 19.1
million
More than KRW 4 million 9 23.0
hairstylist Recommendation 105 24.4
Customer’s Own Decision 251 584
Haircut Determinants Acquaintance’s Recommendation 20 47
SNS, TV, Blog 38 8.8
Etc. 16 3.7
Total 430 100.0
42 £22 FE AEY Ol SAH Qo Aol Brhe A I F Aok

421 F28 #HE 2 2k
FEE AE 28 d4dE 24 A3 Table 2

+ 9
WEH U A A0l ALEE TRY AE A6

of el #alo]l B2 Aew yE

STk
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20109 2HE WA #HE 2¥X= AE 2l AAE e AT FS Fopp) g8 FE58 ZE
< A3sid FAdEel 3 g8l FEYH AEE A ol IS Z2hy, wide] 27| 2etdE yFsh 1A
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AlA #37 0A HAh Table 2 A & F A% 22 49 Aot FEACD e so2edS
o] 20~30tl9 FHL T Yol NPT KPS A G o 20~30t= &A%Y 7IYEE Bt {3 wizt
Z3taAl sk &77F A7) Wil FEY AE ZE gk Adlol] grof a1, AUl o R #ilo] AL 40d=
Aol tish FAilo] Wi whg] wolgo|w, HQl AEkd Qo] Agkaete] WA o]FoiX| I o] et ] W3}
2 FFete] AEsta T Aukste A% 5ot of tigk &35 weotsfor & Z o2 AlEHTH

40t 9ol A B2 yiedH, Bl Az
Table 2. Interest in 2-block Haircut

Classificati Interest in 2-block Haircut X2
asstication Very Much Much Little Very Little (p)
20s 32(22.2) 67(46.5) 36(25.0) 9(6.3)
28.821 %
Age 30s 20(13.9) 79(54.9) 31(21.5) 14(9.7) (000)
40s 12(85) 53(37.3) 52(36.6) 25(17.6) '
Freelancer 5(14.3) 23(65.7) 4(11.4) 3(8.6)
Sole Proprietor 9(12.0) 32(42.7) 22(29.3) 12(16.0)
. Professional 9(13.2) 36(52.9) 15(22.1) 3(11.8) 18.792
Occupation
Government Employee 3(26.7) 15(50.0) 6(20.0) 1(3.3) (.223)
Office Worker 19(14.5) 55(42.0) 40(30.5) 17(13.0)
Etc. 14(15.4) 33(41.8) 32(35.2) 7(7.7)
Marital Single 40(18.3) 106(48.4) 56(25.6) 17(7.8) 9.117%*
Status Married 24(11.4) 93(44.1) 63(29.9) 31(14.7) (.028)
High School 9(10.1) 40(44.9) 25(28.1) 15(16.9)
Educational Junior College 25(17.2) 62(42.8) 46(31.7) 12(8.3) 12.509
Background 4-year College 27(16.1) 78(46.4) 44(26.2) 19(11.3) (.186)
Graduate School 3(10.7) 19(67.9) 4(14.3) 2(7.1)
Less than KRW 2 22202) | 49450) | 33(30.3) 5(4.6)
million
KRW 2 million ~ Less
f/;;irtﬁi thar, KRW 3 million 21(15.0) 63(45.0) 42(30.0) 14(10.0) 20501+
KRW 3 million ~ Less (.015)
Income than KRW 4 million 15(18.3) 36(43.9) 21(25.6) 10(12.2)
More than KRW 4 6(6.1) 51515) | 23232 | 19(192)
million
hairstylist 14133) | &8@B7 | 31295 | 1214
Recommendation
Haircut Customer’s Own 43(171) | 110438) | 68(27.1) 30(12.0)
. Decision 12.832
Determinant Acquaintance’s (.381)
s d . 3(15.0) 9(45.0) 7(35.0) 1(5.0) '
Recommendation
SNS, TV, Blog 3(79) 25(65.8) 9(23.7) 1(2.6)
Etc. 1(6.3) 7(43.8) 4(25.0) 4(25.0)
Total 64(14.9) 199(46.3) 119(27.7) 48(11.2)

#*p<.05, ##xp< 001
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Table 3. Experience of 2-block Haircut

ot YebdEd, H I Kim, H S. Lee(2015) 2] 4
ANE FEH A H579 4% 617%7F ZAEel Adrk
I SES B UEE g fARE A gho] vt gl
o} o]& FH s|Fa AtH16) ol mlEY s A
E57] A oAdlA 2 Helgy R tE AR
ol A =9 wjgg Watetr] S8 sloj el o
3 AT =S el §7) wEoleta Azbeith

AYPHoz =ZdA, A9 do] Ase A
oA G FUE EHOE PFHoz F
2 A gidsfof st deo Adtoltt Ko
Ae omAE s PF-e H 2 P
JIFE 712 FE glon, B o] 2ol leA
T 9Ro tig #rt ¥ Pesy) wie] F58 A
E Z2efdd 2 fF el Wels T st
7 3 AEYE Aol AR

2

. Experience of 2-block Haircut X
Classification
Yes No (p)
20s 92(63.9) 52(36.1)
Age 30s 8I(6L8) 55(38.2) 23&73%**
40s 54(38.0) 33(62.0) '
Freelancer 23(65.7) 12(34.3)
Sole Proprietor 40(53.3) 35(46.7)
Occupation Professional 32(47.1) 36(52.9) 6.425
Government Employee 21(70.0) 9(30.0) (.267)
Office Worker 69(52.7) 62(47.3)
Etc. 50(54.9) 41(45.1)
. Single 137(62.6) 82(37.4) 11.256%*
Marital Status Married 98(46.4) 113(536) (001)
High School 42(47.2) 47(52.8)
Educational Junior College 78(53.8) 67(46.2) 3.376
Background 4-year College 93(58.3) 70(41.7) (.337)
Graduate School 17(60.7) 11(39.3)
Less than KRW 2 million 59(54.1) 50(45.9)
KRW 2 million ~ Less than
Average Monthly KRW 3 million 84(600) 56(40.0) 3.341
Income KRW 3 million ~ Less than (.342)
KRW 4 million 39(47.6) 43(52.4)
More than 4 million 53(53.5) 46(46.5)
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e Experience of 2-block Haircut X2
Classification
Yes No (p)
hairstylist Recommendation 61(58.1) 44(41.9)
Customer’s Own Decision 133(53.0) 118(47.0)
Haircut Acquaintance’s 1.361
Determinants Recommendation 10(50.0) 10(50.0) (.851)
SNS, TV, Blog 21(55.3) 17(44.7)
Etc. 10(62.5) 6(37.5)
Total 235(54.7) 195(45.3)

#xp< 01, *xxp< 001
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Table 4. Satisfaction with 2-block Haircut
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3} 7]<% (communication skill) 2 &3 AyS
= sttt Zlolth 3l tAtolv& =
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slolzerelel st 2
g Feh

Satisfaction with 2-block Haircut 2
Classification 5th$ | Satisfied|Dissatisfied Dissvaetzﬁ oW
20s 19(20.7) 66(71.7) 6(6.5) 1(1.1) 6128
Age 30s 25(28.1) 60(67.4) 4(4.5) 0(.0) ( '409)
40s 16(296) | 31(574) 6(11.1) 1(1.9) ’
Free lancer 9(39.1) 10(43.5) 4(17.4) 0(.0)
Sole Proprietor 9(22.5) 28(70.0) 2(5.0) 1(2.5)
Occupation Professional 12(375) 20(62.5) 00.0) 000 22122
Government Employee 9(42.9) 11(52.4) 14.8) 0(.0) (.090)
Office Worker 11(159) 53(76.8) 4(5.8) 1(1.4)
Etc. 10(20.0) 35(70.0) 5(10.0) 0(.0)
Marital Single 31(22.6) 9%6(70.1) 9(6.6) 1(7) 1.694
Status Married 29(29.6) 61(62.2) 7(7.1) 1(1.0) (.638)
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Satisfaction with 2-block Haircut )
Classification Very | satisfied | Dissatisfied| . " s
Satisfied Dissatisfied| >
High School 12(286) 28(66.7) 2(4.8) 0(.0)
Educational Junior College 21(26.9) 52(66.7) 5(6.4) 0(.0) 7616
Background 4~year College 23(23.5) 67(63.4) 7(7.1) 1(1.0) (573)
Graduate School 4(23.5) 10(58.8) 2(11.8) 1(56.9)
Less than KRW 2 million 13(22.0) 40(67.8) 6(10.2) 0(.0)
KRW 2 million ~ Less than
f/[\(z)irtdﬁ; KRW 3 million 22(26.2) 59(70.2) 3(3.6) 0(.0) 10720
KRW 3 million ~ Less than (.295)
Income KRW 4 million 11(282) 24(61.5) 4(10.3) 0(.0)
More than 4 million 14(26.4) 34(64.2) 3(B.7) 2(3.8)
hairstylist Recommendation 16(26.2) 38(62.3) 6(9.8) 1(1.6)
Haircut Custimer’s Own Decision 36(27.1) 91(63.4) 6(4.5) 0(.0) 9 AT
Determinant | Acquaintance’s Recommendation 0(.0) 9(90.0) 0(.0) 1(10.0) (633)
S SNS, TV, Blog 7(33.3) 12(57.1) 2(9.5) 0(.0) '
Etc. 1(10.0) 7(70.0) 2(20.0) 0(.0)
Total 60(25.5) 157(66.8) 16(6.8) 2(9)
*p<.0D
45 F=8 HE AENY A& 0HF O|F A, ZWA, AGH, DA, Y gurE, 7]
2Ey 7E A8 A% BEale= 217de gk BT AY9TAAE BT wEdte 97do] fifEol
07 REY AE Al Alg T o] fE B3 4 o A& ofe g8 9 250 IARe] FEY A
= Table 5 o Zth BAA% dzger 2w, E ZEAS vkt gEdte oo
ete At AR 7 1299 (594%) 02 7H I Y2E getsia S E F e HoA
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=gl Hog B & 9 ot R(tap) 22 A3, AFA % Al(artificial

Aol et ZAIRAS] AA FAo] BAHOR
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[e]
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Table 5. What Made You Satisfied with 2-block Haircut

What Made You Satisfied with 2-block Haircut

The The
Cassification nig hircm haircut | Satisfied ;rhhe . X2
assticatio S a5 | was the |with the| S~ Etc. (p)
were well style I | service was
well met| explaine kind
d wanted
20s 20(235) | 1(1.2) |47(553) | 5(5.9) 1(1.2) |11(12.9) 13.052
Age 30s 11(129) | 559 |52(61.2) | 11(129) | 2(24) 4(4.7) ( 2'21)
40s 8(17.0) | 2(4.3) |3063.8) | 4(85) 0.0 3(6.4) )
Freelancer 421.1) | 0(0) |13(684) | 000 1(5.3) 1(5.3)
Sole Proprietor 4(10.8) | 3(81) |27(73.0) | 2(54) 0.0 127
Oc " Professional 4(125) | 3(94) |22(688) | 2(6.3) 00.0) 1(3.1) [40.775*
Cupation | vernment Employee | 7(35.0) | 0(0) | 8(40.0) | 3(15.0) | 160 | 1(50) | (024
Office Worker 7(109) | 2(31) |40625) | 8125 | 1(1.6) 6(9.4)
Etc. 13(289) | 0(.0) |19(422) | 5(11.1) 0(.0) 3(17.8)
Marital Single 23(181) | 3(24) |73(575) | 13(10.2) | 2(1.6) |13(10.2) | 3.478
Status Married 16(17.8) | 5(56) |56(62.2) | 7(7.8) 1(1.1) 5(56) | (627)
High School 6(15.0) | 1(25) |24(60.0) | 4(10.0) | 2(5.0) 3(7.5)
Educational Junior College 14(19.2) | 4(5) |38((52.1) | 10(137) | 1(1.4) 6(82) | 11.287
Background 4-year College 17(189) | 3(33) |57(63.3) | 5(5.6) 0.0) 889 | ([732)
Graduate School 2(143) | 0(0) |10(71.4) | 1(7.1) 00.0) 1(7.1)
Less than KRW 2 million | 12(22.6) | 1(1.9) | 28(52.8) | 3(5.7) 1(19) | 8(15.1)
KRW 2 million ™ Less
f/[\(l)iaﬁ; than KRW 3 million 12(14.8) | 3(3.7) |50(61.7) | 7(86) 1(1.2) 8(9.9) 19305
KRW 3 million ~ Less (.200)

Income than KRW 4 million 7(20.0) | 3(86) |18(51.4) | 7(20.0) 0.0 00.0)

More than KRW 4 million | 8(16.7) | 1(2.1) |33(688) | 3(6.3) 1(2.1) 2(4.2)
hairstylist Recommendation| 6(11.1) | 1(1.9) |32(59.3) | 9(16.7) | 1(1.9) 5(9.3)
. Customer’s Own Decision | 26(20.5) | 5(39) | 8063.0) | 4(3.1) | 2(1.6) | 10(7.9)
Haircut Acquaintance’s 25.308
Deterrsnmant Recommendation 111D | 00) | 5(556) | 3(33.3) | 000 00.0) (190)
SNS, TV, Blog 4(21.1) | 2(105) | 947.4) | 2(105) 0.0 2(10.5)
Etc. 2(25.0) | 000) | 3(375) | 2(25.0) | 0(0) | 1(125)
Total 390180) | 8(37) |120594)| 2092) | 3(14) | 18(83)
*p<.05

46 S8 F{E AEY AE EUHF O|R frejm gk 2o 7k YA 2 AthH(pd.05).

288 A 2l A& wEsR g 189S 718 Sl slo] Algel ual, A #s
oos FEE AE 2B AE BUE olfg B The A2 IANA AHE Fe gtk add 17
Mgt Ail= Table 6 3 Zrh £4Z3 AAHo=R o] BRIE3lE o]fre AEE o] o|FoX A A%
E oo, ‘Yate ZErd S DA 139 (72.2%), 230l A, B3 J|eEog Fuke] Zold gk A3
b & AL o FHAA 18G6%) so2 et AdH WU 0R/RE dIte ZERde]l Yo %
AR R date 2Ed Dl Az wEslx AR ddEn Ao daks 2EdS e
%e FoE B F Utk Algsl] Frojoptt v WHESIY thekst &l ekl

ZA A Aukd EXG weidE EAdor o UiRt WskE Wolseli ARELRE oo Flojth
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Table 6. What Made You Dissatisfied with 2-block Haircut

‘What Made You Dissatisfied with 2-block Haircut

L The haircut X
Classificat
asstiication MB,] needs wasn't the style Etc. §9)
weren't well met
I wanted
20s 1(14.3) 3(42.9) 3(42.9) 5.440
Age 30s 0.0) 4(100.0) 0(.0) ( '245)
40s 0(.0) 6(85.7) 1(14.3) '
Freelancer 00.0) 4(100.0) 00.0)
Sole Proprietor 0.0 2(66.7) 1(33.3)
Occunation Professional - - - 5354
D Government Employee 0(.0) 1(100.0) 0(.0) (.719)
Office Worker 0.0 3(60.0) 2(40.0)
Etc. 1(20.0) 3(60.0) 1(20.0)
Marital Single 1(10.0) 6(60.0) 3(30.0) 1.878
Status Married 0(.0) 7(87.5) 1(12.5) (.391)
High School 0(.0) 1(50.0) 1(50.0)
Educational Junior College 1(20.0) 3(60.0) 1(20.0) 4569
Background 4-year College 00.0) 6(75.0) 2(25.0) (.600)
Graduate School 0(.0) 3(100.0) 0(.0)
Less than KRW 2 million 1(16.7) 4(66.7) 1(16.7)
KRW 2 million ~ Less
f&rgﬁj than KRW 3 million 0C0) 3(1000) 0C0) 4812
KRW 3 million ~ Less (.568)
Income than KRW 4 million 0(.0) 2(50.0) 2(50.0)
More than 4 million 0(.0) 4(80.0) 1(20.0)
hairstylist Recommendation 0(.0) 4(57.1) 3(42.9)
. Customer’s Own Decision 1(16.7) 5(83.3) 0(.0)
Haircut Acquaintance’s 6.816
Detengnnant Recommendation 00.0) 1(100.0) 0.0 (557)
SNS, TV, Blog 0.0) 2(100.0) 0(.0)
Etc. 00.0) 1(50.0) 1(50.0)
Total 1(5.6) 13(72.2) 4(22.2)
47 £EE8 FHE AE 2HE 0|7 ZARAARY] ks B HE35HY, 3o AE A
B2y AE A AFo] = 1958E ez A 8]l wet FAZSE fonst Aozt vttt
=22y A A EAY o|fE EA A= (p<05). WA HFeH waAs IE, 490 Al/S,
Table 7 3 2tk 24 Az AxHoz & u, g I A/Fo] dAHCE U oA ¢gv A 2
oALEA LT A Lol MY (277%) 22 MY = oM FEE AE *E‘r"‘g A g AlE YEge
A Jehgz, Qe iE}aUr geA 469(236%), W AT A/ES B Ui olEEA U A ok
AEES AF soF B A gobA 20%(103%), ‘TRl L ke iE}%Jr gt F2Y AE ZEdE d
U7b 238 A Yok 119(56%), ‘o) Bug oA ¥E AR Aol Bk E3 do] AE 24
7] 2ol 2w (1.0%) o2 ey giRlges v 8del wEixEs o txlolye] 3, Akl g
olgElx = A gopy BB AE AgAL x A FAE A o] AEE AR A U o2
%o ZASE B & Atk ZA &= A Zold FEY AE ZERIS A E=
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AO® vEort SNS, TV, Blog® 5ol slo AES  dvkw Az, Foud A5 2893 nett
AR HF AEE A sloF 2@ A ZolA FEY A 1 HAE VAL doeE Aotk APS & HA
E 2l 4R %= FOE ApolE HYr Zt7] wiEol HYsd} Z3jvo] e =S I 4
QY Y, AE ol¥sh Y, 25 WE AWE b itk FuY A= 26 249 240 F
OF Wop Udelust FAL AL fAE 28 o ddR 2ud AN 39S @ F dE A
2 ERlel FHE srigts U LA 942 Flo g3ty AlgHT
B 49AL AL Ytk AEER AF dloF A
Table 7. Reason Why You Haven't Had 2-block
Reason Why You Haven't Had 2-block
The recljr(;tme The It may This
. . . 2
Classification halrcut nded by vhalrcut hard to | haircut X
is just the isn't the |[take care| may Etc. ()
not for . .| styleI | of the | require
hairstylis .
me : want haircut | frequent
20s 1019.2) | 1(1.9) | 15(288) | 1(1.9) 4(7.7) | 21(40.4) 15387
Age 30s 1221.8) | 3(G5 | 10(182) | 1(1.8) | 7(127) | 22(40.0) (1'19)
40s 32(36.4) | 7(80) | 21(239) | 0(0) 9(10.2) | 19216) | -
Freelancer 2(16.7) 0.0 0.0 1@3) | 2(16.7) | 7(583)
Sole Proprietor 9(25.7) | 3(86) | 8(22.9) 0.0 5(14.3) | 10(28.6)
Occupation Professional 7(19.4) 2(66) | 10(27.8) | 1(28) | 4(11.1) | 12(33.3) |30.677
a Government Employee | 3(33.3) | 1(11.1) | 2(22.2) 0.0 1(11.1) | 2(22.2) | (.200)
Office worker 23(37.1) | 4(65) | 16(25.8) | 0(.0) 7(11.3) | 12(19.4)
Etc. 10244) | 124) | 10244) | 000) 1(24) | 19(46.3)
Marital Single 17(20.7) | 7(@85) | 20(24.4) | 1(1.2) 8(9.8) | 29(35.4) | 5.271
Status Married 37(32.7) | 4(35) | 26(23.0) 1(.9) 12(10.6) | 33(29.2) | (.384)
High School 15(319) | 3(64) | 11(234) | 1(2.1) 3(6.4) | 14(29.8) 97 403
Educational Junior School 15(22.4) | 345 | 15(22.4) | 000) | 10(14.9) | 24(35.8) B
Background 4~year School 21(30.0) | 2(29) | 19(27.1) | 0(0) 5(7.1) | 23(32.9) (026)
Graduate School 3(27.3) | 3(27.3) 1(9.1) 109.1) | 2(182) 109.1) )
Less than KRW2 1 740 | 1000 | 112200 | 1200 | 63020) | 24480)
million
Average KRW 2 million ~ Less
Monthly than KRW 3 million 18(32.1) | 3(BG.4) | 15(268) | 0(.0) 4(7.1) | 16(286) |17.640
Income KRW 3 million ~ Less (282)
than KRW 4 million 15(349) | 409.3) | 11(2%6) | 1(2.3) 4(9.3) | 8(186)
More than 4 million 14(304) | 3(65) | 9(19.6) 0(.0) 6(13.0) | 14(30.4)
Hairstylist 150 | 7059) | 9205 | 00) | 368 | 14318
Recommendation
Haircut C“Stgzlceirsizno““ 36(305) | 4(34) | 34288) | 1(8) | 1085) |33(280) [32.335
Determinant Acquaintance’s y
S d . 4(40.0) 0.0 1(10.0) 0.0 2(20.0) | 3(30.0) | (.040)
Recommendation
SNS, TV, Blog 2(11.8) 0(.0) 2(11.8) 159 | 4(235) | 8471)
Etc. 1(16.7) 0.0 0(.0) 0.0 1(16.7) | 4(66.7)
Total 54(27.7) | 11(56) | 46(236) | 2(1.0) | 20(10.3) | 62(31.8)
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Classification

Reason Why You Haven't Had 2-block
The recljr(;l':rne The It may This
haircut nded b haircut | hard to | haircut X
is just the Y isn’t the |[take care| may Etc. ()
not for . .| stylel | of the | require
hairstylis .
me want haircut | frequent

*p<.0D
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