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Abstract The purpose of this study is to examine how the motivational factors for beauty waxing affect
the waxing care intention through information search types. To this end, a research model was
established and 160 response data obtained by conducting a questionnaire survey on adult men and
women in Seoul and Gyeonggi Province were used for structural model analysis. As a result, it was
found that the motivational factors (i.e., interest, importance, and other's eye) for beauty waxing
influenced the waxing management intention through the information search type (i.e., exploration and
observation). This study has expanded the academic field of beauty by exploring the predecessors of
waxing care intention and its process, and it has implications that it can practically improve
understanding of potential users of beauty waxing. It is thought to be able to contribute to the

activation of the waxing market.
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Fig. 1. Research model
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Table 1. Demographic Characteristics of Respondents

Type Frequency %
Male 40 25.0%
Gender
Female 120 75.0%
Marital Married 54 33.8%
Status Not Married 106 66.3%
High School 78 48.8%
Education College 24 15.0%
Level University 52 32.5%
Graduate School 6 3.8%
10's 1 0.6%
20's 90 56.3%
Age
30's 36 22.5%
40's or above 33 20.6%
Below 1Mil. 54 33.8%
|~ i 0y
Monthly 100~200Mil. 49 30.6%
Income 200~300Mil. 21 13.1%
) 300~400Mil. 19 11.9%
400~500Mil. 17 10.6%
Total 160 100%
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Table 2. Reliability test result

Variable Lzz(gii; Cror:;)ach (:Roerpst())iﬁi[tye A\\ZESS
Extracted
TR1 | 0832
'”(ﬁr;ft ITR2 | 0879 | 0.761 0.862 0676
ITR3 | 0.756
IMP1 | 0655
‘mﬁ(’l"h;lt;)”ce IMP2 | 0898 | 0723 | 0850 | 0658
IMP3 | 0.861
EYEl | 0713
Other's EYE2 0.764
Eyes 0634 | 0784 | 0571
(EvE) EYE3 | 0.769
EYE4 | 0747
EXP1 | 0775
EXP2 | 0908
Exploration EXP3 0.898 0.944 0.955 0.782
(EXP) EXP4 | 0.899
EXP5 | 0.887
EXP6 | 0.930
0BS1 | 0811
0BS2 | 0842

Observation | OBS3 0.781
(0BS) OBS4 | 0741

0.877 0.907 0.619

0BS5 | 0.778

0BS6 | 0.765

INT1 0.839

INT2 0.646

INT3 0.704

Waxing Care INT4 0866

Intention INTS 0.751 0.920 0.934 0.613

(INT) INT6 0.811
INT7 0.785

INT8 0.817

INT9 0.801
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Table 3. Discriminant validity test result

ITR IMP EYE EXP OBS INT

ITR 0.822

IMP 0.389 0.811

EYE 0.476 0.433 0.7565

EXP 0.691 0.544 0.497 0.884

OBS 0.480 0.502 0.429 0.714 0.787

INT 0.475 0.683 0.504 0.699 0.702 0.783

The number in parenthesis is the square root of AVE
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Fig. 2. Structural model result
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Table 4. Mediation test result

Path Coefficient SE

ITR .168** .063

IMP INT AT9xx* .065

EYE .312%x* .089
ITR .026 .057

IMP .334%xx .060

EYE INT 162 .085
EXP .228*% .075
OBS .200%** .080
ITR .336%** .073

IMP EXP .246%** .067
EYE (343%x* 073
ITR 242%%% .077

IMP OBS .265%** .080
EYE .297%x% .073

D(0.05, *p(0.01, **(0.001

Table 5. Sobel test result

A B Stat.
Path GE) | (E9 | (p-valle)

336 2.534

ITR 073 ©0.011)
246 228 2.342

IMP EXP 067 | (075 | ©019)
343 2.552

EYE (073 ©.011)
INT 242 2.375

TR (077) ©0.018)
265 200 | 2445

P 085 (.080) (.080) (0.014)
291 2.682

EYE (073 (0.007)
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